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(NAPSA)—For small busi-
nesses, tax season need not be a
source of stress. The right insight
can make this necessary chore
easier. The first line of defense
during this time of the year is a
good accountant. The other is
using an accounting software
package to make keeping the
books as painless as possible.

CPA John McCabe, who re-
commends and uses Peachtree
Accounting software with his
clients, offers small businesses
some timely tips and helpful
insight for the approaching tax
season.

Q: Is there a tax break for peo-
ple who are victims of natural or
man-made disasters?

A: Yes. Special rules apply if
the losses occur in a location
declared a federal disaster area by
the President of the United States.
In such cases, a business owner
can treat the casualty loss as if it
occurred the year immediately
preceding the tax year in which
the disaster actually occurred.

Q: Do I have to pay taxes on
money people owe me?

A: Depending on the type of
business you have, if a customer
or vendor doesn’t pay your invoice,
you usually can deduct the cost of
goods you sell but don’t get paid
for. However, the IRS expects you
to take reasonable steps to collect
the debt.

Q: When does a room in your
home qualify as a home office?

A: These rules have relaxed
somewhat. A home office now
qualifies as a principal place of
business if you use it regularly
and exclusively to conduct busi-
ness and there is no other fixed
location where you conduct sub-
stantial administrative and man-
agement activities.

Q: Is there accounting software
available that can help small busi-
nesses maintain their books and
stay compliant with the latest tax
changes?

A: Depending upon their ac-
counting needs, small businesses
can use any of the products from
the Peachtree Accounting line and
opt in for the Peachtree Payroll
Tax Service. The Tax Service pro-
vides up-to-date information on
changes in federal, state and local
payroll tax laws.

Peachtree also offers a new add-
on service, Peachtree Web Account-
ing. Web Accounting works in con-
cert with the Peachtree desktop
accounting products to allow a
small business’ outside accountant
or remote employees access to key
accounting data through the use of
a Web browser. Accountants can
assist their clients in maintaining
accurate books without ever leav-
ing their offices and help a small
business to keep everything up-to-
date, making end of the year clos-
ing much easier.

F o r  m o r e  i n f o r m a t i o n  o n
Peachtree products and services,
visit www.peachtree.com.

Timely Tips To Help Reduce Your Taxes

Accounting software can help
businesses keep up with com-
plex tax deductions.

by Mike James
(NAPSA)—Small businesses

generate over half the U.S. gross
domestic product and employ
about 60 million people. Yet, when
the economy takes a turn for the
worse, they are one of the first
groups to get hit. Try these tips
for helping your business weather
an economic storm:

• Communication—It’s smart
to talk to bankers when times are
good, and critical to do so when
times are bad. The sooner you let
your banker know you have a
problem, the sooner he or she may
be able to help you solve it.

• Credit—Traditional banks
are not your only potential source
of credit. You can borrow from
equipment manufacturers, suppli-
ers, asset-based lenders and even
your landlord, among others. 

• Customers—Stay close to
your markets and understand
your customers. Long term, the
customer-centric model will beat
the product-centric model every
time.

• Employees—Hire and retain
good people even during the tough
times. Your competitors can copy
your technology and products but
they can’t copy committed, caring,
talented and dedicated people. 

• Execute—The third best
strategy, perfectly executed, will
beat the best strategy, poorly exe-
cuted, every time. It’s all about
execution.

• Bills—As long as you have
cash to pay your bills, you’re in
business. The best way to main-

tain a financial cushion is to
arrange for alternative sources of
funds. That includes asking sup-
pliers for extended terms, financ-
ing equipment instead of paying
cash, negotiating lines of credit as
an insurance policy for tough
times, selling excess equipment
and relentlessly managing your
expenses, accounts receivable and
inventory.

• Service—Regardless of our
products, we’re all in the service
business. That’s why small busi-
nesses with the best service have
the highest sales. The key, I
believe, is giving your own people
the responsibility and accountabil-
ity to act on behalf of the cus-
tomer at the moment of truth.

For more information visit
www.wellsfargo.com. 

• Mr. James is Group EVP—
Business Banking, Wells Fargo &
Company.

Surviving In Tough Times

Developing—and executing—a
financial strategy can help small
businesses during tough times.

(NAPSA)—According to a recent
American Heart Association (AHA)
survey, the majority of Americans
recognize the importance of having
desirable cholesterol levels. How-
ever, more than half do not know
their own cholesterol levels or real-
ize that a desirable total choles-
terol level for healthy adults is
below 200 mg/dL.

Additional survey findings
reveal that only one-quarter of
respondents believe that they are
at “high” or “very high” risk for
heart disease. Yet more than half
reported having two or more risk
factors, putting them at increased
risk for heart disease.

“Clearly the findings demon-
strate a knowledge gap,” said Dr.
Roger S. Blumenthal, M.D.,
Director of Preventative Cardiol-
ogy and Associate Professor of
Medicine at Johns Hopkins Hos-
pital in Baltimore, Md. “This is
particularly disturbing in light of
all the recent news surrounding
the revised government guide-
lines urging Americans to manage
their cholesterol more aggres-
sively. By adhering to these newer
guidelines for cholesterol levels,
more people will benefit.”

To urge Americans to reduce
their risk for heart disease, AHA
encourages all Americans to get
their cholesterol checked and to
“Take It Personally” as part of The
Cholesterol Low Down, a national
education and awareness program,
currently in its fourth year. The
program encourages Americans to
monitor and manage their choles-
terol and identify their individual
risks for heart disease—the lead-
ing cause of death for both men
and women in the United States.

“Having two or more risk fac-
tors increases a person’s risk for
coronary heart disease,” said Dr.

Blumenthal. “Reducing choles-
terol levels to healthy numbers
and managing other risk factors
will reduce your risk of heart dis-
ease and stroke. It’s important
that you work with your doctor to
identify your cholesterol goals and
other personal risk factors for
heart disease.”

According to AHA, more than
100 million Americans have total
cholesterol levels at or above the
designated government guidelines
(200 mg/dL for adults).

AHA has been working with
Pfizer to bring The Cholesterol
Low Down to people throughout
the U.S. To date, the campaign has
traveled to 36 cities and screened
over 20,000 people.  

Free materials about cholesterol
and heart disease are available by
calling 1-800-AHA-USA1 or visit-
ing www.americanheart.org/cld.

Take Your Risk For Heart Disease Personally

When it comes to preventing
heart disease, it’s important to
address risk factors that you can
control, such as cholesterol.

(NAPSA)—From family vaca-
tions to high school reunions and
wedding receptions to overnight
business trips, one hotel brand
has played an important role in
Americans’ lives since 1952. This
year, Holiday Inn celebrates its
50th Birthday by sending one
lucky family on an “All-American
Road Trip.” Fifty additional fami-
lies will win a weekend getaway.

Adults age 18 and older are
invited to submit an essay describ-
ing their favorite childhood or
adult experience with Holiday Inn.
By submitting a story, along with a
recent family photograph, entrants
have a chance to win an “All-Amer-
ican Road Trip” from Holiday Inn.

One Grand Prize Winner and
his/her family will win a 10-day
vacation package this summer to
experience some of America’s most
favorite landmarks. The family
vacation will include visits to vari-
ous destinations, transportation
provided by Hertz, gas, food and
lodging at Holiday Inn hotels.
Fifty runners-up will win week-
end packages at any of the 1,100
Holiday Inn hotels across the
United States.

“We’re honored to have shared
in many wonderful occasions and
look forward to hearing about the
fond memories that our guests
have created at Holiday Inn,” said
Greg Price, vice president of mar-
keting for Holiday Inn. “The ‘All-
American Road Trip’ essay contest
provides the opportunity to send
the winning family on a vacation
to experience American culture—a
culture in which Holiday Inn has
played and will continue to play a
significant role.” 

Contest entries must include
an essay of 150 words or less, as
well as a family photo. Each entry
must also include the following
information: name, age, number of
immediate family members and
their ages (depicted in photo),
address (including city, state, and
zip code) and home telephone
number (including area code).
Judges will select the Grand
Prize-winning essay based on
originality, creativity and its abil-
ity to capture the warm, friendly
Holiday Inn spirit as it relates to
the individual’s story. 

All contest entries must be
received no later than April 15,
2002. Entries can be submitted
starting Feb. 11, 2002, by visiting
www.holiday-inn.com. Entries can
also be mailed to Holiday Inn “All-
American Road Trip” Essay Con-
test, PO Box 7269, Melville, NY
11775-7269. 

For contest rules and informa-
tion, visit holiday-inn.com.

Holiday Inn, an American icon,
is celebrating its 50th Birthday by
sponsoring the “All-American
Road Trip” essay contest.

Holiday Inn Invites Families To Share 
Their Stories And Win A Road Trip

(NAPSA)—In addition to great
taste, a one-ounce serving of pista-
chios (47 kernels according to the
USDA) contains as much potas-
sium as half a large banana and
more than 10 percent of the Daily
Value for key nutrients like dietary
fiber, vitamin B-6, thiamin, mag-
nesium, and phosphorus. Pista-
chios are low in saturated fat, con-
tain primarily monounsaturated
fat, and are cholesterol-free. For
more nutrition information and
great recipes, log on to www.pis
tachios. org.

Some crafty printer products
can help get the creative juices
flowing. For example, DayGlo
Color Corporation has broadened
the spectrum of colors and cre-
ative fun with new inkjet car-
tridges that are enhanced by fluo-
rescent dyes for brighter, bolder
and better black-light responsive
color than conventional products.
For more information, visit
www.dayglo.com. The products
can be purchased at www.dayglo
store.com. 

A new survey released by The
Soap and Detergent Association
(SDA) reveals that the workplace
is often a weak link in the fight to
prevent the contraction and
spread of infectious diseases.
According to the 2001 SDA
National Cleaning Survey—avail-
able at www.cleaning101.com—a
significant portion of American
workers (40 percent) neither
washes its hands often enough
nor long enough. In addition, the
survey found most employers (58
percent) don’t encourage hand
washing in the workplace. Proper
hand washing can be the first line
of defense against germs in the
workplace.

The strongest muscle in the
human body is the tongue.

***
One of the tests of leadership is
the ability to recognize a prob-
lem before it becomes an emer-
gency.

—Arnold Glasow
***




