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(NAPSA)—New homeowners
and those revamping their homes
often find fusing technology and
decorating to be a challenge. A
recent survey found that more
than 70 percent of Americans are
unsure of how to integrate tech-
nology into their home decor, or
“techorate,” as LG Electronics has
dubbed this marriage of modern
technology with interior design
and decor. 

Trends in home
decor quickly come
and go, but by fol-
lowing a few easy
techorating guide-
lines, homeowners
can make this inte-
gration simple in -
stead of intimidat-
ing. It’s all about
finding and match-
ing the perfect pieces

to complement your space and
your personality. There is no “one
size fits all” in home techorating,
but the LG Techorator Doug Wil-
son, interior designer from TLC’s
“Trading Spaces,” has found some
ways to universalize techorating
basics for homeowners.

“The television has become the
hearth of the 21st century, but I’ve
seen people struggle with the
basics, from placement to type,”
said Wilson. “That’s why we’ve
created techorating tips to help
consumers successfully combine
technology into the design of their
interior space.”

Wilson, in his home-design
work, finds the following techorat-
ing solutions most helpful:

1. Televisions can actually
add to the aesthetic of a space

rather than detract from the
design. With sleeker flat screens,
HDTV and new design elements
available, the TV no longer has to
be hidden or stick out like a sore
thumb. The biggest mistake con-
sumers report they make when
purchasing a TV is buying one
that is the wrong size for their
space. When sizing up TVs, a
good rule of thumb is that the
viewing distance should be
between 1.5 and 3 times the diag-
onal measurement of the screen.
For example, a 42” screen is right
for a room where you’ll be sitting
between 5.3 and 10.5 feet away.
Companies like LG make HDTVs
in both LCD and plasma, provid-
ing a screen-size solution for most
any room. 

2. Find the focal point of the
room to determine the best
place for your television. The
place that looks perfect for your tele-
vision may actually be the perfect
spot. Don’t be afraid to put that new
flat-screen HDTV over your mantel
but remember that competing
design elements—fireplaces, large
mirrors, picture windows—will
make the space look too cluttered. 

3. Don’t let your flat screen
be the only thing on the wall.

Fill out the space using symmet-
rical design and equal proportions
that still let the eye focus on the
TV—such as matching pictures
on either side of the screen with
high-gloss frames to mimic the
television to achieve balance and
symmetry. 

4. Match your decor.
Remember that companies such
as LG now keep room layout and
design in mind when they manu-
facture TVs. You can find features
like invisible speakers and color
accents that make good design
possible without sacrificing the
integrity of the space. 

5. Look out below. Fill in the
space below the TV by adding a
credenza or long table underneath
the set to get extra space for DVDs
and remotes while also drawing
the eye into a larger design. 

6. Be mindful of overhead
lighting. Recessed or track light-
ing can compromise the picture
quality. Opt for lamps or natural
light for optimal viewing and to
balance the TV in the room.

Homeowners can find more tips
from LG Techorator Doug Wilson
paired with home technology from
LG Electronics at www.lgusa.
com/Techorate.

Techorate Your Home With Six Simple Tips

Doug
Wilson

Before After

(NAPSA)—There are a number
of simple ways women can reduce
their risk of cardiovascular dis-
ease (CVD). Still, the condition
kills more than 461,000 women in
America annually and is the lead-
ing cause of death among women
and men.

According to the American
Heart Association, 38 percent of
women compared to 25 percent of
men will die within one year of a
heart attack. Risk of heart disease
and stroke significantly increases
with age—a sobering fact, consid-
ering more than 45 million Ameri-
can women were over the age of
50 in 2003. Despite these startling
statistics, misconceptions still
exist that CVD is not a real threat
to women. 

Fortunately, a renewed part-
nership may help change that.
It  pairs  the American Heart
Association’s Go Red For Women
movement with Jafra Cosmetics
International. The company’s
goal is to empower its consul-
tants and their  c l ients  with
knowledge that can be used to
reduce CVD. 

To support Go Red For Women,
the cosmetic firm will create educa-
tional materials, extend outreach to
women and include health informa-
tion at its popular parties. The
company’s beauty consultants will
be trained to discuss lifestyle
choices with party guests and work
to help women take better care of
their hearts. The firm also plans to
raise $75,000 to fight heart disease.
The company offers these heart-
healthy tips: 

Easy Lifestyle Changes
Leading a healthier lifestyle

can protect your heart—and be

simple. The key is to think in
small steps, rather than sudden
changes. When it comes to in -
creasing physical activity, for
instance, think walking, jogging,
cycling or dancing with someone
you love. And for reducing stress,
think of taking time for your
favorite hobby or celebrating your
“unbirthday” with friends.

Manage Your Numbers
During a heart checkup, your

doctor takes a careful look at your
“numbers,” including your choles-
terol and triglyceride levels, your
blood pressure and more. Know-
ing your numbers can help you
and your doctor know your risks
and mark the progress you’re
making toward a healthier you. 

Stay Positive
Many experts now believe that

a positive attitude is an important
part of staying healthy. Positive
thinking starts with loving what’s
wonderful about you—so take care
of yourself and appreciate who
you are.

For more information, visit
www.goredforwomen.org  or
www.jafra.com.

Protecting Heart Health

A unique program could help
women protect their heart health.

(NAPSA)—If you’re a baby
boomer about to retire, an em -
ployee worried about recession or
are simply frustrated by making
someone else’s dreams come true,
chances are you’ll start a small
business in 2008. 

According to a recent AARP
study, only 20 percent of retiring
baby boomers plan to stay retired.
AARP research consistently found
that so-called “retirees” plan to
continue working, at least part-
time, past the traditional retire-
ment age of 65. In 2006, the num-
ber of workers older than 55,
including those who are self-
employed, reached a record 24.6
million (one-fourth of them were 65
or older). The surge in nonretired
retirees is not slowing down.

In addition, the economy is cur-
rently showing signs that it is
slowing down. Whether you talk
to Wall Street or the Fortune 500,
no one is willing to eliminate the
possibility of recession. The ongo-
ing mortgage and credit crisis, as
well as slowing payroll growth
and two-year record-high unem-
ployment, are fueling the mood.

Whether you are a retiring
baby boomer or a recession-moti-
vated entrepreneur, starting a
small business is a popular and
rewarding choice. Each year, more
than 671,800 small businesses
open their doors. The 50-plus
crowd now accounts for about half
of all small-business owners,
according to the U.S. Small Busi-
ness Administration. 

So, where do you turn?
Many resources are available

to help newly formed small busi-
nesses succeed. One option is the
one-stop resource called ZANA
Network, which combines an

online marketplace with essential
business services and all the infor-
mation a small business would
ever need to know. Sellers can
advertise their products and ser -
vices worldwide and buyers can
find anything they need. ZANA
Network has information ranging
from business structure to legisla-
tive impact and from finding new
business in the form of 7,000 gov-
ernment contracts to 101 tips on
how to successfully market your
company. In addition, the com-
pany offers access to microloans
from $5,000-$25,000, with money
arriving in as few as 72 hours, as
well as various other business
loans ranging up to $2 million. 

“2008 represents significant
economic change for America as
we begin to adjust to 72.8 million
retiring baby boomers, an unsta-
ble economy and an election year,”
said Howard Keating, ZANA Net-
work founder and CEO. “We exist
to provide stability for small busi-
nesses through direct access to
essential resources to start, build
and grow successful businesses.”

To learn more, visit
www.zananetwork.com.

Baby Boomer? You May Start A Small Business In 2008

A recent study shows that only
20 percent of baby boomers plan
to stay retired. 

(NAPSA)—A number of states
—including Michigan, Indiana,
Ohio, Illinois, Pennsylvania, parts
of Maryland, Virginia and West
Virginia—are under the gun from
a destructive insect called the
Emerald Ash Borer (EAB). It has
killed 20 million ash trees and
cost cities, property owners, the
landscaping industry and others
tens of millions of dollars. But the
potential risk is far greater.

There are billions of ash trees
throughout the United States. The
trees provide needed habitat to
birds and other wildlife and im -
portant shading to homeowners
who have them in their yards. Ash
trees are also used to create base-
ball bats, furniture, cabinets and
doors. According to the Nature
Conservancy, the pest threatens to
kill up to 90 million trees along
streets and in yards, parks and
forests, valued at approximately
$60 billion.

The beetle can have a one- to
three-year life cycle. Adults begin
emerging in mid-to-late May and
peak in late June. Females usu-
ally begin laying eggs about two
weeks after they emerge. Eggs
hatch in one or two weeks, and
the tiny larvae bore through into
the area between the bark and
wood where nutrient levels are
high. They feed under the bark for
several weeks from late July or
early August through October.

What can homeowners do to
save the ash trees in their own
yards?

“The best plan of attack
against EAB is prevention,” says
Lance Walheim, Bayer Advanced™

garden expert and author of more
than 30 books, including “Land-
scaping for Dummies.”

According to Michigan State
University’s “Homeowner Guide to
Emerald Ash Borer Treatments,”
available at www.emeraldash
borer.info, Bayer Advanced Tree &
Shrub Insect Control, with
MERIT® (imidacloprid), is listed
as a treatment option from May to
early June.*  

It’s the first do-it-yourself no-
spray consumer product to protect
the tree against EAB and other
destructive insects from the inside
out. Mix in a watering can and
pour at the base of the tree. The
insecticide moves through the soil
where it is absorbed by the roots.
Then it moves up through the tree
beneath the inner bark where the
EAB larvae feed. A single treat-
ment provides the tree with up to
12 months of protection from the
EAB and other insects.

You can learn more by visiting
www.bayeradvanced.com or by
calling (877) BAYERAG. Always
read and follow label instructions.

*(Michigan State University
does not endorse Bayer Advanced
Tree & Shrub Insect Control over
other options.)

Prevention Is Key To Saving Your Ash Trees

Left unchecked, the Emerald Ash
Borer could cause billions of dol-
lars in damage to trees and
related businesses.

(NAPSA)—For cultivating small
areas in your garden, a maneu-
verable tiller with a nine-inch
swath is ideal. For bigger jobs, such
as breaking new sod or turning
over a large existing garden, con-
sider renting a more powerful rear-
or front-tine model. Detailed infor-
mation on tillers is at www.
 hondapowerequipment.com.

**  **  **
Many believe coal-based energy

offers substantial benefits, includ-
ing economic and environmental
returns. Currently, there are more
than 120 coal-fueled power plants
under or near construction, per-
mitted or in the early stages of
development. For more informa-
tion, go to www.americaspower.org.

**  **  **
According to the Federal Highway

Administration, there are over
6,400,000 vehicle crashes each year.
Twenty-four percent of these
crashes—approximately 1,561,000—
are weather related. Among the best
rainy-day cars are the 2008 Porsche
Cayman and Cayman S.




