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(NAPSA)—Many Americans
have found a new way to show
American troops serving in Iraq
since 2003 that they still care and
that these servicemen and service-
women haven’t gotten lost in the
shuffle.

“When I toured Iraq in 2005, I
realized that even doing some-
thing little to express our grati-
tude can go a long way,” said
country music artist Aaron
Tippin, national spokesperson for
the Armed Services YMCA
(ASYMCA).

“These people are fighting for
our freedom—the least we can do
is show our appreciation,” he said.

ASYMCA—the nation’s leading
nonprofit organization providing
support services to military per-
sonnel and families—encourages
Americans to show support for the
troops.

Send A CD To A Soldier
Americans can show their sup-

port through the Send a CD to a
Soldier program. By visiting
www.sendacdtoasoldier.com, you
can donate a copy of Patriotic
Country 2, to be included in care
packages and distributed to the
troops by ASYMCA.

The compilation CD includes
country music hits by famed musi-
cians, including Hank Williams
Jr., Willie Nelson, Lonestar, Aaron
Tippin, Alabama, Johnny Cash
and Elvis Presley.

ASYMCA programs help fami-
lies of service members cope with
the realities of military life by
offering support services such as
child care, vocational training and
health and wellness assistance.

“One of the hardest things a ser-

vice member will ever do is leave
his or her family,” explained retired
General Norman Schwarzkopf, who
commanded the troops in Desert
Shield and Desert Storm.

Gen. Schwarzkopf said he held
his subordinate commanders per-
sonally responsible for both the
service members under their com-
mand and those service members’
families.

Helping Soldiers’ Families
Helps Soldiers

“I found that knowledge of their
families’ health back home con-
tributed significantly to the mili-
tary readiness and preparedness
of the soldiers,” Schwarzkopf
added. “It was the soldiers who
were most preoccupied with their
families’ well-being who were least
able to focus on the job at hand.”

ASYMCA, he said, provides the
kind of support our military per-
sonnel and their families deserve. 

Tax-deductible donations to
ASYMCA can be made by phone
at (800) 597-1260, online at
www.ASYMCA.org or by mail:
Armed Services YMCA; 6359
Walker Lane, Suite 200; Alexan-
dria, VA, 22310.

Many Support Causes That Show Troops They Care

OVER THERE, OVER HERE—Helping
troops overseas and their fami-
lies here is one way Americans
show they care. 

(NAPSA)—The international
fashion community has spoken
and one trend is clear—women
are looking decidedly feminine
and attractive for spring 2006.
Gone are the costume-like layers,
jangling accessories, and over-the-
top prints of last year. 

This year, colorful gemstones
and sparkling diamonds are a
winning bet in jewelry, says the
Gemological Institute of America
(GIA). This prestigious nonprofit
education and research institu-
tion teaches the public and the
jewelry industry about diamonds,
gemstones and jewelry design. It
even grants business degrees in
jewelry.  

The Bohemian looks favored by
celebrities are morphing into
sleek, ladylike silhouettes for
spring, led by the new prominence
of the dress. The seasonal colors
are soft and flattering—delicate
pastels and neutrals. Creating a
more dramatic turn are graphic
black-and-white patterns. Most
often, the punctuation of an outfit
comes from accessories with floral
motifs or in bright colors. 

For all of these ladylike looks,
the finishing touch of fine jewelry
is a must. 

Flirtatious and flattering, ear-
rings remain fairly long and dan-
gling, sparkling with faceted gem-
stone drops. Rings and bracelets
are wide and bold, cocktail rings
continue their comeback and cuffs
make a reappearance. The newest
necklaces go in several direc-
tions—very long in length, layered
with several strands or just rest-
ing on the collarbone. 

In spring collections, many
designers have chosen neutral col-
orations—nude palettes and
muted earth tones. With that new
chiffon blouse with ruffled or lace
trim, choose a delicate necklace
with a centerpiece of pastel-col-
ored gemstones such as pink tour-
maline, blue chalcedony, peridot,
citrine or morganite. 

What would spring be without
flowers? GIA says that jewelry
designers are showing earrings
and rings blooming with tiny

carved flowers of coral, turquoise
and mother-of-pearl or are creat-
ing pendants of crystal flowers
with diamond centers worn on silk
cords.

Continuing to be a favorite look
of fashionable women are neck-
laces of gemstone beads. These
colorful beads are cut in a variety
of ways: round, oval, square,
faceted or free-form shapes. For
the ultimate in versatility, GIA’s
gemstone experts advise choosing
a necklace mixing several differ-
ent colors, such as the spring-like
combination of citrine/peridot/
amethyst.

At the other end of the color
spectrum is the dramatic combi-
nation of black and white, from
graphic zebra stripes to classic
checkerboards. Here, designers
are showing earrings of white
South Sea pearls with black
Tahitian pearls—one color on each
ear—or as bold drops with the
pearl colors reversed. Other
options include black onyx,
hematite, ebony, white agate,
mother-of-pearl, crystal or black
and white enamel. 

To learn more about colored
gems—as well as the ever-popular
diamonds—go to the GIA Web site
for a wealth of gem and jewelry
information. There are two sepa-
rate tutorials on the Web site, one
for diamonds and one for gem-
stones. Both sites can be accessed
from GIA’s home page.

Visit GIA at www.gia.edu or
call (800) 421-7250 for more infor-
mation on gems and jewelry, as
well as for GIA Education and
Laboratory services.

Spring’s Femininity Demands Fine Jewelry’s Finishing Touches

Pictured is a pair of long ear-
rings, featuring graduated tones
of yellow sapphires, ending in a
pearl drop. Designed by Mark
Patterson.

(NAPSA)—If you’re like many
people, your cell phone doesn’t just
ring, it sings. In fact, thousands of
people download musical ringtones
to their cell phones each day—but
what many of them don’t know is
that they can listen to actual tunes
right on their handsets. 

Sound like music to your ears?
You’re not alone. In fact, a recent
RadioShack survey found that
nearly 60 percent of young adults
said they want their wireless
phones to have the ability to play
music. Try these tips for getting
music on your cell phone from the
wireless experts at RadioShack. 

The Satellite Radio Connec-
tion

The latest multimedia wire-
less  phones from Sprint let you
listen to SIRIUS satellite radio
from your handset. For instance,
RadioShack carries a number of
satellite radio-enabled phones,
including the A900 by Samsung
and the 8300 by Sanyo. The
phones have stereo-quality
speakers and come with head-
phones. Available satellite chan-
nels include:

• Sirius Hits 1: Today’s Top 40
Hits

• The Pulse: Pop and rock
from the ’90s until now

• ’60s Vibrations: The musical
revolution of the ’60s and early
’70s

• Totally ’70s: The most popu-
lar music from the ’70s

• Big ’80s: The hit music of
the ’80s

• Classic Vinyl: Classic rock of
the ’60s and ’70s

• Alt Nation: The best alt-rock
of the ’90s and today

• Hot Jamz: Today’s hip-hop
and R&B hits.

Tuning In
iTunes users can check out the

Motorola ROKR from Cingular
Wireless. The phone lets you listen
to your favorite songs while text
messaging, taking pictures or
checking e-mail. If an incoming call
comes while the music’s on, you can
just hit “pause” and talk away.
Here’s how to use the phone:

• Install the included iTunes
desktop software.

• Connect the phone to your PC
or MAC.

• Drag and drop up to 100
songs—pick the songs you want or
let iTunes do it for you.

• Use the iTunes key on your
phone to access your music.

• Shuffle songs or select a song,
artist or playlist—just like iTunes.

Album art accompanies the
menu interface, allowing users to
scroll through playlists and shuffle
songs from the main menu.

For more tips, visit the Web site
www.radioshack.com.

Rocking Out With Your Wireless Phone

It’s For You—New types of cell
phones play music with stereo-
quality sound.

(NAPSA)—You may be sur-
prised at just how tuned in to TV
many Americans really are. A
recent survey found that not only
do half of all Americans want a
plasma television, but many of
them will go to great lengths to
get one. Here’s a closer look:

She Said
Forget chocolate, it seems that

women are craving their favorite
shows in high definition. A third of
women said they would give up
chocolate for 12 months in ex-
change for a plasma television. 

He Said
Forty percent of men surveyed

said they would endure a 48-hour
“chick flick” marathon, if it meant
they would be rewarded with a
plasma television. One-fifth of the
men surveyed said they would
give up all sports-related activi-
ties: watching, playing and read-
ing about their favorite sports and
athletic heroes.

So why are plasmas so popular?
Experts say the TVs’ crisp images,
vibrant colors and sleek designs
tend to appeal to both men and
women. For instance, the Pioneer
PureVision plasma television fea-
tures technologies known as Deep
Encased Cell Structure, Crystal
Emissive Layer and PureDrive II.
They help enhance brightness, cre-
ate richer, deeper blacks and
improve video processing. In short,
they create a sharp, bright, accu-
rate picture—something that both
genders seem to appreciate. 

If you plan to purchase a
plasma anytime soon, Pioneer
suggests taking the following fac-
tors into account:

Size
Forty- to 65-inch plasma dis-

plays are usually well-suited for
viewing high-definition content in
a primary home theater. 

Brightness
Brightness should be consis-

tent from different angles. Try to
see the TV you are considering in
a lighting environment similar to
your home.

Sharpness
Lines and edges should be

sharp and clean without trails.
Make sure the sharpness holds up
in dark or fast-moving scenes.

Color
Colors should be true-to-life, not

cartoonlike. You should see detail
and subtle gradations in the color.

Details
You should be able to see pic-

ture details such as blades of
grass, pens in shirt pockets and
individual faces in a crowd.

For more information, visit
www.pioneerelectronics.com.

The Real Value Of Plasma TVs

Sweet Goodbyes—About a third of
women said they’d say goodbye to
chocolate for a year in exchange
for a new plasma TV.

***
All men dream: but not equally.
Those who dream by night in
the dusty recesses of their minds
wake in the day to find that it
was vanity: but the dreamers of
the day are dangerous men, for
they may act their dream with
open eyes, to make it possible.

—T. E. Lawrence
***

***
Charity sees the need, not the
cause.

—German Proverb
***

The largest crabs in the world,
which stand three feet high and
often weigh as much as 30
pounds, live off the coast of
Japan. 




