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(NAPSA)—Here’s an entertain-
ing thought: your home’s enter-
tainment equipment could be
more fun if you got one more
device; one thing to rule them
all—a universal remote control.

From TVs and personal video
recorders (PVR) to DVDs and
stereo systems, today’s homes are
packed with electronic devices and
with each new device comes a new
remote control; they’re every-
where—scattered across the coffee
table, in between cushions or serv-
ing as the dog’s new toy. 

Here are a few things to look for
when buying a universal remote,
something that may well be in use
for four to five hours a day:

1. Device coverage. Universal
remotes use a code database to
control various entertainment
devices. An inferior database may
not be compatible with all your
devices. 

2. Ease of use. Universal re-
motes should enhance your home
entertainment experience. Fea-
tures like graphical touch screens
and backlighting provide simple
and intuitive interaction, so you
don’t have to fumble around dif-
ferent buttons. Quick keys or
macros allow one-touch access to
favorite channels or turning off all

devices at once. Some universal
remotes are even equipped with
radio frequency (RF) so you can
control devices in another room or
even those stored in a cabinet. 

3. Future-proof. Universal re-
motes with a “learning” feature let
you program unique commands
from other remotes, so in the
future if you buy a new plasma
TV, your universal remote will
still be able to control it. 

A highly recommended univer-
sal remote control is the One For
All® Kameleon 8-RF. Developed
by Universal Electronics,  its
database covers more than 2,400
unique brands of devices,  an
intuitive touch panel, built-in
RF, intelligent illumination that

lights up only the active device
keys and it controls up to eight
devices. 

“I had six remotes and was
always reaching for the wrong one
—when I could find it,” says Jeff
Leonard, home theater enthusi-
ast. “I bought a Kameleon and it
was easy to program, works with
all my devices and its unique
design makes for an interesting
conversation piece with guests.”

The universal remote can make
a great gift—especially for yourself. 

Here are a few more you may
care to consider:

• The latest hit HBO series on
DVD. With no commercials, you
can curl up to your favorite TV
show anytime and watch your
favorite episode as many times as
you want.

• A personal video recorder.
Now that you have a universal
remote, adding additional devices
to your home theater has never
been easier.

• A comfy recliner. You can get
chairs that lean back, rock, swi-
vel, massage, heat up and even
feature built-in refrigerators to
keep you in cold drinks while you
enjoy your home entertainment.

For more information, visit
www.ofakameleon.com.

Getting Remotes Under Control

A universal remote can help you
manage the growing complexity
of home entertainment.

(NAPSA)—Few of us are natu-
rally born great presenters, which
is why new tools that help elevate
ordinary presenters and presenta-
tions to the extraordinary are so
exciting. 

One tool in particular lets you
create business presentations—as
well as training films, school pro-
jects, infomercials, personalized
video greetings, video resumes and
more—that grab attention as well
as help you present better. Here’s
how: 

Grab Their Attention
Effective presentations must

first grab attention. This is often
difficult with PowerPoint slides
because they all look so similar. A
proven solution is to use video to
complement your presentation.
And with Serious Magic’s Visual
Communicator it’s easily possible.
It’s as quick as PowerPoint itself
and requires no video experience.
The result is that your presenta-
tions come alive with dynamic
motion, supporting narration and
dazzling TV-style transitions. 
Make a Personal Connection

Making that all-important
audience connection is crucial and
you don’t have to tell your life
story to do it. In fact, it’s as simple
as adding a face and voice to your
slides.  Visual Communicator
enables you to send your personal
explanation of key points along
with every presentation. It helps
you turn PowerPoint slides, digital
images, graphics and more into a
compelling video presentation.
And it only takes a few minutes
and can be done at your desk
using a Webcam or camcorder. The
software walks you through each
step. And because your presenta-

tion is now in video, it can be
viewed at any time, anywhere. 

Video also ensures that viewers
listen to each key point as you
intended them to hear it. Gone are
the days of e-mailing a presentation
wondering if the viewers are
focused on the crucial seventh slide
when they are actually stuck on the
unimportant third slide. 

Stay On Point 
Finally, you must convey your

message concisely and with confi-
dence. Visual Communicator helps
you stay on point with its on-
screen teleprompter just like TV
newscasters use. As you record the
presentation, you simply read your
notes from the screen, yet you
appear to be looking at the cam-
era. The teleprompter ensures
that you hit all your key points
without memorization. 

With the help of this easy-to-
master video creation tool, your
company can make great presenta-
tions and your club or family can
feel like real stars. Even first-time
users can create their own com-
pelling videos in just 20 to 30 min-
utes. To download a free trial, visit
www.seriousmagic.com/vc.

Three Keys to Better Presentations

A new video creation tool  lets you
put on a top-notch presentation
that shows your creativity.

(NAPSA)—At any age there’s a
lot you can do to prevent or delay
diabetes and yet many adults ages
60 and older, who are at high risk
of developing type 2 diabetes, may
not believe they still have the
power to reduce their risk. 

Yet a major research study on
diabetes prevention found that
adults over 60 were more success-
ful at preventing or delaying the
onset of type 2 diabetes than were
all other age groups. 

According to The National Dia-
betes Education Program (NDEP),
almost 40 percent of adults ages
40 to 74—or 41 million people—
have pre-diabetes, a condition
where a person’s blood glucose
(sugar) level is higher than nor-
mal but not high enough to be
diagnosed as diabetes. Pre-
diabetes raises a person’s risk for
developing type 2 diabetes, heart
disease and stroke. The risk of
getting diabetes increases as you
get older—almost one in five peo-
ple over age 60 have diabetes.  

The good news is that the Dia-
betes Prevention Program study
showed that type 2 diabetes can
be delayed or even prevented by
losing a small amount of weight
by following a low-fat, low-calorie
meal plan and exercising for 30
minutes a day, five days a week.  

The study showed that lifestyle
changes are more effective than
the use of a diabetes medication
for people aged 60 and older, with
a 71 percent reduction in the
development of diabetes.

Losing five to seven percent of
your current body weight, if you
are overweight, through healthy
eating and exercising regularly,
can help prevent or delay type 2
diabetes.  

For a 200-pound person, this
equals 10 to 15 pounds. Starting a
healthier lifestyle—and encourag-
ing your friends and family to do
the same—can help make a signif-
icant difference.

NDEP offers free booklets and
tip sheets designed to help at-risk
older adults stop diabetes in its
tracks.  

For example, you could walk
around the neighborhood instead
of watching television. Buy
healthy snacks instead of keep-
ing cookies and chips in the cup-
board for grandkids. Visit the
park on a nice day or have a
dance party in your living room.
These are small steps, but the
rewards are big.  

For more tips on how you can
prevent type 2 diabetes, visit
www.ndep.nih.gov or call 1-800-
438-5383 and ask for the “It’s Not
Too Late to Prevent Diabetes” tip
sheet. It’s not too late to prevent
diabetes, especially if you take
your first step today.

It’s Not Too Late To Prevent type 2 Diabetes

Finding fun ways to increase
your physical activity can help
you reduce your risk of type 2
diabetes.

(NAPSA)—The best way to
learn science may be to discover it
in the world around you. That’s a
new approach gaining popularity
in the nation’s schools.

According to Wayne Grant, a
former research scientist, curricu-
lum designer and teacher, this
approach to learning provides
children with “a deeper learning
experience—one that’s based on
analysis, reflection and the joy of
discovery.”

The idea behind this discov-
ery-based learning is that chil-
dren learn to think like scientists
by exploring nature and deciding
what data to collect, asking their
own questions and drawing their
own conclusions. When children
are curious, they are usually
enthusiastic about learning
more.

To help children gather the data,
Grant and his ImagiWorks team
developed a product called
ImagiProbe. They created a mobile
data collection system that is con-
nected to Palm Powered handheld
devices so kids can enter data on
field trips and see immediate
results.

The device worked well in
Northline Elementary School in
Houston, Texas. There, fourth
grade students used it to study
the “reasons for the seasons.”

The project “turned these kids
into bona fide scientists right
before my eyes,” said science
teacher John Schaff.

The potential for learning sci-

ence is everywhere. In one investi-
gation, students discovered pat-
terns in ground temperatures by
measuring the temperatures of
the soil in the school garden.

In another, they used tempera-
tures and light probes to measure
differences when a light/heat
source was placed at angles that
mimicked the angle of the sun in
various seasons.

Together, the children uncov-
ered relationships that linked sea-
sonal heating and cooling patterns
in the world around them. A few
years ago, such experiments in
elementary school were practi-
cally unheard of. 

Today, opportunities to learn
through discovery are applauded
by the National Science Teachers
Association—and all the many stu-
dents who have used this approach
and thereby learned to love sci-
ence. For more information, visit
www.nsta.org or ImagiWorks at
www.imagiworks.com.

Turning The World Into A Classroom

Kids are learning that asking
questions is what real scientific
research is all about. 

Troubleshooting Tips
(NAPSA)—Now that many

Americans have learned how to
“operate” their infants from “The
Baby Owner’s Manual,” they’ll be
happy to learn that the technology
has evolved along with baby.

With the same hilarious blend
of schematic diagrams, trouble-
shooting tips and step-by-step
instructions, “The Toddler Own-
er ’s Manual” (Quirk Books,
$14.95) explores issues of child-
hood from ages one to three. Does
your toddler refuse to consume
fuel? Are there viruses in her sys-
tem? Do you need to reprogram
her sleep routine? 

Whatever your concerns, you
can find the answers from pedi-
atric psychologist Dr. Brett Kuhn
and co-author Joe Borgenicht. 

It’s available wherever books
are sold and at amazon.com.

HILARIOUS AND USEFUL—This
toddler owner’s manual includes
operating instructions and trou-
bleshooting tips. 




