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(NAPSA)—Working in the cor-
porate environment doesn’t have
to induce stress and strain if you
plan ahead. Whether planning
strategies for the success of the
company or a simple business
trip, the work/life balance is often
tough to strike.

Today, many professionals
sleep in hotels almost as often as
they do at home and should not be
bogged down by the small stresses
that come from traveling back and
forth. With people bouncing from
airports to train stations—and
beyond—in the pursuit of busi-
ness, the makers of Tupperware®

products recognize the importance
of stress-free travel and offer some
helpful tips from Tupperware
Consultant and Organization
Expert, Nellie O’ Brien.

Pack only necessary clothes.
Mixing and matching separates
offers enough versatility for outfit
options, with fewer pieces of cloth-
ing. This enables business travel-
ers to pack light and do some
shopping in the airport, if time
allows.

Bring a meal along. Most
modes of transportation (such as
trains and airlines) today no
longer offer full meals and the
choices at the travel hub are usu-
ally unhealthy. Think ahead and
pack favorite eats—selecting food
yourself is a better alternative,
even if food is offered on the trip.
Tupperware® Sandwich Keepers
come in various sizes (square,
round and rectangular) perfect
for salad, bagel sandwiches or
hoagies.

Always carry on. Avoiding
baggage claim saves precious time
and ensures your bag will arrive
with you at your final destination.
Purchase a regulation-sized suit-
case that will fit in the overhead
compartment and streamline your
packing to get it all in the bag. If
checking your bag is inevitable,

pack one complete outfit in your
carry-on.

Check it off. Even the savvi-
est business traveler can be for-
getful, so always carry a list of
your belongings in case of miss-
ing items at the hotel. A detailed
list will also prove helpful in the
event checked bags are lost at the
airport.

Portion control. Snacking is a
way of life when traveling, but
usually people grab potato chips or
chocolate for the road. To help you
avoid overeating, and ensure con-
sumption of healthy goodies, the
Tupperware® Snack Cup set fea-
tures containers perfect for bite-
sized snacks or single servings. 

Charge! Bring a major credit
card, in addition to an ATM card,
and use it for everything. Relying
on plastic is much safer than car-
rying large amounts of cash. It’s
also much easier to submit
receipts for items paid for by
credit card.

When traveling for business the
best tips are to use your judgment
and try to enjoy some leisure time
at your final destination. To learn
more about ways to ease little
travel stresses, call 1-888-919-8099
or visit www.tupperware.com.

Traveling Tips For Today’s 
Savvy Professional

(NAPSA)—Japan’s Imperial
Hotel: the inspiration for one of
America’s long-time favorite holi-
day gift toys? Surprising—but
true. 

It’s a little-known historical
fact that architect Frank Lloyd
Wright designed the famed hotel
using a newly conceived building
technique—floating cantilever
construction—in which project-
ing beams are joined or locked
into beams extending from oppo-
site piers.  Not long after,  in
1916, the architect’s son, John
Lloyd Wright, was inspired to
adapt the technique to create
Lincoln Logs, an educational
children’s construction toy. 

The first simple Lincoln Logs
building set consisted of minia-
ture hardwood logs notched on the
side to fit into each other. With
the toy’s elements shaped like
unfinished logs, the miniature
buildings mimicked the log cabins
emblematic of the American fron-
tier. As the years passed, more
complex Lincoln Logs sets were
developed, incorporating items
such as action figures and trains. 

Since their 1916 introduction,
Lincoln Logs has sold more than
100 million construction sets glob-
ally. Recently, three brand-new
building sets were introduced that
seem likewise destined to become
classic favorites:

• The Lincoln Logs Conestoga
Ranch ($19.99) lets youngsters
build a frontier log-styled home-
stead and covered wagon. Also
included are Ma Mayberry, Pa
Mayberry, two horses and colorful
accessories. The homestead is
uniquely designed with a covered
porch and open back to allow little
hands to play with the figures
inside the model.

• The Lincoln Logs Big Valley
Barn ($24.99) building set enables
kids to construct a log barn and
farm-themed play land, which
includes five figures—Farmer
Tom, Miss May, Bessie the Cow,
Link the Dog and Piggy. Colorful
plastic accessories and a green
barn roof that doubles as the
packaging lid are also included.

• Lincoln Logs Fort Abraham
Lincoln ($39.99) is a new limited-
edition collector-quality set that
includes the classic all-wood Lin-
coln Logs for building Fort Abra-
ham Lincoln, the legendary block-
house that was once the home
base for Lt. Colonel George
Custer. Featured in this 97-piece
set are the classic richly-stained
logs; red roof slats; three 21⁄4” die-
cast figurines—Native American,
a Soldier from the 1870s, and a
Frontiersman—just like the clas-
sic Lincoln Logs sets from the
1940s; and a Certificate of
Authenticity that validates the set
as a limited edition status.

Lincoln Logs are manufactured
by K’NEX Industries under a
licensing agreement with Hasbro
Toys. For more information on the
complete line of Lincoln Logs
products, visit www.knex.com.

What’s Old Is What’s New: Lincoln Logs,
America’s Beloved Holiday Toy

Three new Lincoln Logs build-
ing sets may become classic
favorites for holiday gift-giving.

(NAPSA)—KFC’s Seventh An-
nual Colonel’s Way™ Award Con-
test is encouraging children to pay
tribute to seniors who have had a
positive impact on their lives. 

2002 Colonel’s Way 
Award Contest

This year, children age 13 and
under are being asked to submit
an essay about a special senior
who has had a positive impact on
his/her life. In celebration of
KFC’s 50th anniversary, the per-
son featured in the essay must be
at least 50 years of age. Winners,
including both the contest entrant
and senior mentioned in the essay,
will be recognized from each of the
50 states and the District of
Columbia. State winners will be
awarded a $200 cash prize and
$25 in KFC gift checks. From that
group, a grand-prize winner,
including both contest entrant
and senior mentioned in the essay,
will be selected and awarded a
$5,000 cash prize and $100 in
KFC gift checks.

History of the Colonel’s 
Way Award

The Colonel’s Way Award was
created in honor of Colonel Har-
land Sanders who founded KFC at
the age of 62 and dedicated much
of his later years to volunteering
on behalf of children. Through his
career, he leveraged his success to
positively influence young people
and teach them the values of hard
work, honesty and respect for oth-
ers. His philosophies and teach-
ings made him a role model for
youth and left a legacy for future
generations to follow. 

Contest Specifics
• Kids age 13 and under write

and submit an essay (250 words

or less) about a special senior, age
50 or over, and why he/she is spe-
cial to them.

• Contest rules are posted on
www.kfc.com or can be requested
via mail by sending a self-
addressed stamped envelope to
the Colonel’s Way Award Contest,
c/o Edelman, 200 E. Randolph
Drive, 63rd Floor, Chicago, IL
60601.

• Essays can be submitted
online at www.kfc.com or mailed
to the Colonel’s Way Award at the
above address.

• Entries must be submitted
online or postmarked by Decem-
ber 31, 2002.

• One winner from each state
and the District of Columbia will
be chosen. One grand-prize win-
ner will be selected from these
winners.

• Winners will be notified in
January 2003.

Bringing Generations Together
Children Encouraged To Recognize Special Seniors

In Annual Contest

(NAPSA)—Answering the call
for improved telephone technology:
A revolutionary new cordless phone.
It’s the first to operate in the ultra-
high 5.8 GHz frequency band once
reserved solely for commercial
broadband wireless applications,
because of its ability to carry data
transmissions at high speeds. 

Now this powerful frequency
band has been combined with
proven Digital Spread Spectrum
(DSS) technology in the new
VTech 5831—and the result is
superior audio quality and perfor-
mance, consumers agree. Features
include:

• Two-Phones-In-One design—
A built-in speakerphone on both
the handset and base unit makes
the latter a fully functional stand-
alone telephone with its own full-
size keypad and LCD screen. 

• Expandability—The VTech
5831 system accommodates up to
six additional handsets, using
only one phone jack. Station hand-
sets in the den, basement, even
the garage.

• Sound Select—“Sculpt” the
audible environment to suit your
personal taste with four different
sound-field preset modes.

• Intercom for making confer-
ence calls and to transfer calls
between the handsets and base.

• Dual-battery charger and
back-up battery, allowing calls

even during a power outage.
• Belt clip and universal 2.5-

mm output jack that accepts exter-
nal telephone headsets for a pri-
vate, mobile, hands-free alternative
to the built-in speakerphone.

• Handset features both an
analog and digital clock, a built-in
50-name/number phone book
directory, plus a visual message-
waiting indicator.

Available for under $200 at
many leading retailers, the VTech
5831 makes it easier than ever to
“Spread the Word.” To learn more,
visit www.vtechphones.com.

New: World’s Most Advanced Cordless Phone

Now hear this: A powerful fre-
quency band gives a new cord-
less phone superior audio quality
and performance.

All About Vanilla
(NAPSA)—Vanilla isn’t just a

flavor. It’s also the only edible
fruit of the orchid family, a flower
with a rich and tasty history dat-
ing back hundreds of years.

In fact, vanilla beans were so
prized in Mesoamerican Aztec
society that they were occasion-
ally used as money. Their value
even led some vanilla growers to
tattoo the individual beans before
they dried—for easy identification
in case of theft. Vanilla beans first
got shipped to Spain in the 1500s
for use in perfume. Only later was
it realized that vanilla could also
be a flavoring agent.

While vanilla is not a fast
food—the entire cultivation pro-
cess, from planting to harvesting,
can take up to six years—that
doesn’t mean it’s not convenient to
get yourself a taste. Vanilla is
already the most well-liked ice
cream flavor in the U.S., and a
new soft drink is bound to cause
its popularity to flower even more.

Inspired by the recent success of
Vanilla Coke, the Coca-Cola Com-
pany has introduced Diet Vanilla
Coke—a refreshing beverage with
the same great vanilla taste, but
without any calories. The new
drink is available in bottles and
cans, wherever soda is sold.

Now available in a diet soft
drink, vanilla was once used as
currency.

***
Always refuse the advice that
passion gives.

—English proverb
***

***
And what is your duty?
Whatever the day calls for.

—Goethe
***

***
Live together like brothers and
do business like strangers.

—Proverb
***




