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(NAPSA)—Data recently re -
leased by the U.S. Census Bureau
shows that nearly 51 million
Americans lacked health insur-
ance coverage in 2009, marking
an in crease in uninsurance by
more than 4 million Americans
since 2008. This is the first year
since 1987—the year comparable
health insurance data was first
collected—that the number of
Americans with health insurance
has de creased. What’s more, rates
of individuals covered by private
insurance and employment-based
insurance are at their lowest lev-
els since 1987.
Without coverage, many Ameri-

cans have difficulty accessing
needed medical care, including
prescription medicines. In fact,
today, more than one in four unin-
sured Americans do not fill their
prescriptions due to cost. An
inability to pay for needed medical
care means the uninsured are less
likely to receive preventive care,
are more likely to be hospitalized
for conditions that could have
been prevented and are more
likely to die in the hospital than
those with insurance. 
According to the new census

data, geographically, the number
of uninsured individuals increased
across all regions of the U.S since
2008, demonstrating that people
everywhere are struggling with
issues like getting preventive
medical treatment and paying for
medicine. 
Many people are unaware that

help is out there for America’s
uninsured. Many pharmaceutical
companies have programs that

offer help to patients who lack
prescription drug coverage and
cannot afford needed medicines.
Pfizer’s family of patient assis-
tance programs is called Pfizer
Helpful Answers®. Pfizer Helpful
Answers helps eligible uninsured
and underinsured patients who
need assistance accessing their
Pfizer medicines. These programs
offer Pfizer medicines for free or
at a savings to patients who qual-
ify. Some programs also offer
reimbursement services for people
with insurance. 
“The new census data shows

the impact the economic downturn
has had on Americans’ ability to
access health care, including pre-
scription medicines,” explained
Gary Pelletier, director of Pfizer
Helpful Answers. “Pfizer is con-
stantly working to evolve our pro-
grams to meet the changing needs
of people without adequate health
care coverage. The fact that
nearly 51 million Americans are
without health insurance shows
that patient assistance programs
like Pfizer’s are highly relevant
today.”
If you or someone you know is

interested in finding out more
information about Pfizer’s patient
assistance programs or to check
your eligibility status, call (866)
706-2400 or visit www.Pfizer
HelpfulAnswers.com.

New U.S. Census Data Shows 
Nearly 51 Million Americans Uninsured

Writers Of The Future
(NAPSA)—Writers and illus-

trators who enter an annual con-
test may earn more than cash
prizes—they may win an invalu-
able opportunity to be coached by
experienced professionals in the
field.
With this kind of help, many of

these writers go on to achieve
notable success. So far, more than
700 novels have been published by
the winners of the Writers of the
Future contest, which awards

over $30,000 in prizes annually.
The most successful contest for

aspiring writers to have a chance
for their creative efforts to be seen
and acknowledged, it has the high-
est success rate in launching
careers of any writing competition. 
This year’s winners attended a

workshop taught by best-selling
author Kevin J. Anderson (“Dune”
series), World Fantasy Award win-
ner Tim Powers (“On Stranger
Tides,” to be adapted as the fourth
“Pirates of the Caribbean” film)
and acclaimed artist Stephen
Hickman. For more information or
to see the recent awards ceremony,
go to www.writersofthefuture.com.

A contest begun by acclaimed
science fiction writer L. Ron Hub-
bard is helping to launch many
writers’ careers.

(NAPSA)—Blues and pinks are
no longer the only choices on the
color palette when preparing a
new baby’s room. Expectant par-
ents are designing nurseries that
create a whimsical, imaginative
living space perfect for a newborn,
while incorporating elements that
are easily changeable and can
grow with a child. 
“Babies grow quickly, so choose

colors, decor and furniture that
will grow with them,” suggests
Christiane Lemieux, founder and
creative director of DwellStudio
and DwellStudio for Target. “I
find it is easiest to start by select-
ing nursery bedding and then to
design the room around that
choice.” 
As a designer and mother of

two, Lemieux has had plenty of
firsthand experience with plan-
ning decor for a baby’s room. She
believes the nursery is the perfect
room to experiment with a variety
of patterns, colors and textures. 

Make a statement 
with patterns 

Nursery bedding has evolved
from frilly and formal to cozy and
chic; try patterns to help add
charm and character to a room.
Taking a cue directly from the
runways, girls’ nurseries are all
about modern florals this season.
For boys, setting a scene is a great
way to anchor the room. Try some-
thing unexpected, such as the
DwellStudio for Target traffic crib
bedding set, and use accessories to
play on that theme. Robust,
graphic imagery throughout the
room is a wonderful way to tell a
story and bring the nursery to life. 

Add a splash of color 
Use colors on walls and with

accessories to accent a distinc-

tive design. Pure, clean hues
such as rosy pinks and soft yel-
lows are the colors of  the
moment for girls, accented by
great neutrals or bright color
pops. For boys, try a soothing
mix of blues and grays. Lemieux
recommends adding a plush rug
to pull in color and to add a cozy
soft touch to the nursery. 

Furniture that lasts 
When buying furniture, select

options that grow as your baby
does and provide you with more
than one use. Great options
include a crib that transforms into
a toddler bed and a changing table
that easily turns into a dresser.
Investing in pieces that serve mul-
tiple purposes over the years will
save you money in the long run. 
“I strive to create quality nurs-

ery items at prices that are per-
fect for a new parent’s pocket-
book,” says Lemieux. “There are
so many great options today when
it comes to decorating a functional
yet trendy nursery, but it also
needs to be affordable.” 
To check out Lemieux’s collec-

tion for Target and more great
products for the nursery, visit
www.Target.com.   

Nursery Trend Update: Think Outside The Crib

Bold colors and patterns and
convertible furniture combine to
create the perfect nursery.  

(NAPSA)—Approach the rental
counter with confidence knowing
whether you really need to get the
supplemental insurance offered by
the rental car company. Car insur-
ance group Progressive offers
these tips to help you make a
smart decision.
• Before you leave on your trip,

call your agent or insurance com-
pany. They’ll give you the details
for your policy. Generally, if you
have liability and physical dam-
age coverages, there’s a good
chance you don’t need to buy the
supplemental coverage.
If you review your policy, you

might see a coverage called rental
reimbursement listed. Keep in mind
that this coverage doesn’t protect
you in a rental car; rather, it pays
for a rental in case your car needs
to be repaired following a claim. 
• Check with your credit card

company. Some credit cards pro-
vide free coverage if you use their
card to pay for the rental. This
coverage applies in many but not
all situations, so be sure to ask
for an exact description of what’s
covered.
• If you end up choosing to buy

insurance from the rental car

company, check to see what’s cov-
ered. If personal effects aren’t cov-
ered, they’ll likely be covered by
your homeowners’ or renters’
insurance. You may also want to
bring a copy of your insurance
declarations page with you as a
reference. 
If you don’t need supplemental

insurance, pass it up and put the
money toward your trip. 
For more information or to find

a local agent near you, visit
www.progressiveagent.com. 

Rent A Car With Confidence

You can approach the rental
counter with confidence knowing
whether you really need to get the
supplemental insurance offered
by the rental car company.

(NAPSA)—There may be hope-
ful news for those who received a
hip replacement that causes them
pain or isn’t functioning properly. 
A worldwide recall for a partic-

ular model has been issued by the
manufacturer. As a result, those
with the device may have a legal
remedy.
That company has now issued

a worldwide recall of all compo-
nents for the ASR XL Acetabular
System and DePuy ASR Hip
Resurfacing System.
Patients have complained of

swelling, pain, mobility issues and
other serious symptoms, some of
which led to revision surgery.

The company had sold about
93,000 of the DePuy hip system
devices before phasing out produc-
tion last year. The manufacturer
said it is withdrawing the “very
few” left on the market because new
data indicated surgeons needed to
replace them at a rate more than
twice the industry average.
In addition, the company said

new, unpublished data it received
from the National Joint Registry
of England and Wales show that
within five years, about 12 per-
cent of people getting the Hip
Resurfacing System and about 13
percent of those getting the
Acetabular System needed correc-
tive surgery. 

These devices have come under
scrutiny over the last few years
because they are part of a cate-
gory of so-called “metal-on-metal”
implants, which can generate
debris from wear, causing inflam-
mation and tissue damage in cer-
tain patients.

Those patients who wish to
pursue a legal response to this
situation will  want to f ind a
legal team that has experience
in this area. For example, the
attorneys in the medicine and
medical device unit of Stryker,
Sulzer and Zimmer have exten-
sive experience with litigation
involving defective implants,
including hips.
These attorneys have been serv-

ing the legal needs of people
harmed by defective medicines and
medical devices for over 20 years. 
To find out more, please visit

www.weitzlux.com or call (888)
411-5297.  

Certain Hip Implants Subject To Recall

The Food and Drug Ad mi -
n istration reports that since
2008 it has received about 400
complaints from people who
have been im planted with a
particular type of hip replace-
ment system that is now sub-
ject to recall. 

***
Each day the world is born
anew for him who takes it
rightly.

—James Russell Lowell
***

***
Journalism allows its readers
to witness history. Fiction gives
its readers an opportunity to
live it.

—John Hersey
***

***
The meeting of two personali-
ties is like the contact of two
chemical substances: If there 
is any reaction, both are 
transformed.

—Carl Jung
***

***
Worry is a thin stream of fear
trickling through the mind. If
encouraged, it cuts a channel
into which all other thoughts
are drained.

—A.S. Roche
***




