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(NAPSA)—Whether you think
the customer is always right or that
vendors can’t always be wrong, a
new contest gives you a chance to
cash in on a frustrating, funny or
bizarre customer service story. 
The event, real or fictitious,

could have been caused by miscom-
munication, poor technology or vir-
tually anything else. To enter, you
simply create a video showcasing
your “I can’t believe this is happen-
ing” moment and submit it for a
chance to win $5,000. 
Video entries, up to four minutes

in length, can be based on real or
fictitious scenarios that showcase a
humorous and entertaining inter-
action between a caller and a cus-
tomer service representative/call
center agent, telemarketer or auto-
mated voice system. Whether they
deal with rude agents, over-the-top
customer requests or poorly imple-
mented communications technol-
ogy, all submissions are welcome,
from customers and customer ser-
vice reps alike. 
The contest, called “Outrageous

Interactions,” is sponsored by
Interactive Intelligence, a top 10
ranked provider of call center soft-
ware designed to improve cus-
tomer service. In addition to the
$5,000 grand prize, the company
is also offering monthly prizes,
such as merchandise and tech
gadgets, to those submitting
videos throughout the contest. 
“Everyone, without exception,

has had a wacky, weird, or frus-
trating experience with a call cen-
ter agent or poorly implemented
call center system,” said Interac-
tive Intelligence senior vice presi-
dent of worldwide marketing, Joe
Staples. “So everyone can relate to
this contest. Through these video
submissions, we look forward to
a dynamic and entertaining ex -
change, highlighting the most out-
rageous facets of both sides of the
customer service experience.” 

For rules and sample video
submissions, visit the Web site
www.oivideocontest.com. The site
also has information on a possi-
ble bonus prize for early-bird
submissions. 
Entrants will be asked to sub-

mit their videos via a free
YouTube upload service. Videos
will be screened by the company
and then reposted on its contest
site for public viewing. 
Near the end of the contest, all

qualifying video submissions will
be judged by a panel of industry
experts to produce a short list of
finalists. The short list will be
voted on “people’s choice” style,
with the winner selected by popu-
lar vote. 
Don’t think you’re the video-pro-

ducer type? You can still visit the
Web site, www.oivideocontest.com,
to be entertained by the videos as
they are posted.
In the meantime, here are a

few tips for getting the most out
of your next customer service
experience: 

Zero Is Your Best Friend 
Automated menus can be con-

fusing and a challenge to get the
information you need. Very often
pressing zero will enable you to
get directly to a live agent and on
your way to faster resolution. 

Make Reasonable Requests 
Demanding the whole farm the

minute an agent takes your call
will get you nowhere quickly. “I
demand you charter a plane and

fly me to my destination” simply
isn’t going to happen, and you’re
going to be left with nothing.
Instead, ask for something that is
attainable. By stepping through
your request one item at a time,
the agent can deal with your issue
in a more effective manner. 

Don’t Accept “No” 
“No” doesn’t resolve issues, but

sometimes a call center agent isn’t
authorized to say anything other
than that. When “no” is unaccept-
able, negotiate with the agent;
have him or her tell you what the
next actionable step should be
toward a resolution. If the agent
still can’t help you, ask to speak to
a supervisor. Keep respectfully
escalating until you reach someone
with the authority to help you.
You’ll be surprised how far you get. 
Know What Your Recourse Is 
Many organizations are regu-

lated or influenced by other
agencies, oversight groups, or
boards that track industry com-
plaints. If you feel that you’ve
escalated your reasonable re -
quest but no satisfactory resolu-
tion has been reached, let the
call center manager know that
you plan to write a letter of com-
plaint to the appropriate regula-
tory agency (you’ll need to be
specific). You’ll often find the call
center more amenable to correct-
ing the problem. 

Reward Good Service 
If you get good service and

appreciate it, say so...to the agent
and, if possible, to the person’s
supervisor. Or take it a step fur-
ther and put your sentiments in
an e-mail or letter. Agents and
supervisors in a call center view
positive feedback from a customer
when they’ve done a good job as
key to their continued success. 
For more information about the

contest, visit the Web site
www.oivideocontest.com or e-mail
interactionvideo@inin.com. 

Video Contest Rewards Funny Tales Of Customer Service 

A new video contest could help
you make your last customer ser-
vice experience pay off. 

(NAPSA)—With more home-
owners cutting back and tackling
home improvement projects
themselves, it is common for
unexpected DIY drama to ensue.
Whether it is drilling a hole in
the wrong spot or getting a
shovel stuck in hardened con-
crete, DIYers across the country
are encountering similar prob-
lems and coming up with their
own solutions. 
This fall, True Value is asking

Americans to share their home
im provement mishaps and how
they were able to turn them
around with the True Value “DIY
Drama” contest. Whether it’s a
project that turned out nothing
like you planned or one you never
quite finished—submit your own
home improvement blunder at
www.StartRightStartHere.com for
a chance to win $5,000 at a local
True Value store and an in-person
consultation with a knowledge-
able employee or “Master of All
Things Hardwarian.” 
With proper preparation and

real-world tips from experts,
many projects can be done with-
out hiring expensive contractors
and with minimal headaches
along the way. Here are some
common home improvement pro-
jects and simple tips to ensure
your DIY doesn’t go awry. 

Breathe Easy 
Project Idea: Making simple

changes to improve the energy effi-
ciency of your home—like cleaning
or replacing air filters once a
month—can save money and is
friendly to the environment. 

Tips: Dirty furnace and air
conditioner filters hamper air-
flow—which ends up costing you
money. Vacuum and wash the fil-
ters with soap and water, but
make sure they’re completely dry
before you replace them. Before
you begin work, make sure the
area surrounding your furnace
and air ducts is free of flammable
materials. 

Show Your Stripes
Project Idea: A fresh coat of

paint does wonders for any
space—but make a statement by
painting stripes. This unexpected
twist adds visual interest and is
surprisingly versatile.

Tips: Start your pattern in an
inconspicuous place, such as
behind a door, to make sure any
first-time mistakes are hidden. To
keep your stripes straight, mark
the top and the bottom of the wall
and attach a string to both marks
with a pushpin to determine if
the line is straight before you
paint. 

Year-Round Curb Appeal 
Project Idea: Maintaining the

health and look of your lawn is a
year-round process. What you do
in the fall and winter months to
clean up and maintain your yard
contributes to lush springtime
growth. 

Tips: Autumn is the perfect
time to get rid of weeds and clean
up your yard before the first
major frost. In the winter, reuse
the boughs from a cut holiday tree
to protect plants from the cold
weather. Not only is it a natural
covering, but the evergreen

boughs can be shred in the spring
for mulch or turned into compost.
For more project ideas and

advice, visit www.StartRightStart
Here.com and receive step-by-step
instructions for any level, no mat-
ter if you’re a beginner or ad -
vanced do-it-yourselfer. 

Real DIY Advice To Keep
In Your Toolbox

Eliminate home improvement drama 
before it begins with these simple steps: 
• Prep Before Paint—It may sound 
simple, but cleaning, patching and priming 
the walls before you paint will create an 
even and professional feel. 
• Measure Twice and Cut Once—When 
cutting materials, it is best to cut too long 
rather than too short. You can always fix it 
by making it shorter, but you can never 
make it longer. 
• Be Realistic—When budgeting for a 
project, pad the final cost by 20 percent 
for any unexpected expenses/materials. 
Make a list before you go to the hardware 
store and consult an experienced store 
employee to determine how much 
material you’ll need. 
• S.O.S.—Don’t be afraid to reach out to 
a handy friend, family member or home 
improvement expert before a mishap gets 
out of hand. You can also visit 
www.StartRightStartHere.com for 
step-by-step project instructions, shopping 
lists, project tips, helpful advice and to 
enter the “DIY Drama” contest this fall. 

Overcome DIY Drama With Ease 

(NAPSA)—It seems nights on
the town have been traded for
nights in with friends. Cash-
strapped Americans, looking for
ways to cut back, have rediscov-
ered the joys of cooking and enter-
taining at home. 
“This whole idea of staying

home and entertaining at home,
we’re seeing that everywhere, from
the ‘take and bake’ pizza to the $5
movies,” John E. Fleming, the chief
merchandising officer for Walmart,
recently told The New York Times. 
But maybe the biggest indica-

tor of how budget conscious we’ve
become is this: Gourmet maga-
zine, which normally waxes rhap-
sodic about pricey restaurants,
not too long ago added a feature
about what to do with leftovers. 
That’s right, leftovers. 
Of course, there are ways to

make leftovers more appealing.
For instance, you might dress
them up by incorporating phyllo—
a flaky pastry dough—into your
dishes. A new interactive contest
even rewards entrants for the top,
most creative phyllo recipes,
whether they use leftovers or not. 
Running through February 1,

2010, it awards one $5,000 grand
prize, two $1,500 first-place prizes
and a slew of weekly and monthly
prizes. Called “Make It Fabulous
With Fillo,” the contest asks en -
trants to come up with quick, orig-
inal takes featuring Athens Mini
Fillo Shells or elegant recipes that
include Athens Fillo Dough. 
Recipes are judged by culinary

professionals, and bonus points are
awarded for including photos and
videos. Plus, you can view winners
and rate each recipe as it’s added
at phyllo.com—with the ultimate
fan favorite snagging a $600 prize. 
In case you need some inspira-

tion, here’s the grand-prize recipe
from Athens’ previous contest:

Blue Moon Appetizers
Ingredients:

8 ounces softened cream
cheese

1⁄4 cup blue cheese
2 tablespoons softened butter
2 tablespoons chopped

chives; reserve 1
tablespoon for garnish

1 tablespoon fresh lemon
juice

2 ounces chopped prosciutto
1⁄4 cup finely chopped, lightly

toasted walnuts
15 Athens Mini Fillo Shells 

(1 box)
2 tablespoons toasted

chopped walnuts for
garnish

In a medium bowl, mix
cream cheese, blue cheese,
butter, 1 tablespoon chives
and lemon juice until blended.
Add prosciutto and walnuts,
mixing lightly. Using a pastry
bag, pipe a rounded teaspoon
of mix into each shell. Garnish
with walnuts and reserved
chives. Serve immediately.

Makes 15 appetizers.
For more information, visit

www.phyllo.com. 

As More People Entertain At Home, A New Contest Sparks Interest

“Blue Moon Appetizers” won
kudos for its creator in Athens’
previous contest.

***
If you want to recapture your youth, just cut off his allowance.

—Al Bernstein
***

***
When buying a used car, punch the buttons on the radio. If all the
stations are rock and roll, there’s a good chance the transmission
is shot.

—Larry Lujack
***

***
Imagination is the beginning of creation. You imagine what you
desire, you will what you imagine and at last you create what you
will.

—George Bernard Shaw
***

***
Time is the coin of life. Only you can determine how it will be
spent.

—Carl Sandburg
***

When you cross from the Atlantic to the Pacific through the
Panama Canal, you are heading in a southeasterly direction.




