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(NAPSA)—Was the night you
got engaged an old-time Holly-
wood romance, where your
beloved swept you off your feet?
Or did your wedding night come
to a soggy conclusion because the
water bed sprang a leak? Per-
haps you accidentally sent that
racy e-mail (complete with photo
attachments) to everyone in your
address book, including your
parents. 

Intimate moments come draped
in a variety of cloaks, some of
them romantic, some humorous
and some downright embarrass-
ing. It’s all part of the game of
love, when two people try to add a
little spark to their love life. Some-
times a passionate fire is kindled;
other times, the house burns
down. 

In all likelihood, you’ve shared
these stories with friends (well,
maybe not the embarrassing ones),
and now couples have a chance to
tell the country, and possibly win a
romantic weekend for two in Las
Vegas and other prizes. 

The Intimate Moments Con-
test is a nationwide call for Amer-
ica’s romantics—real-life stories of
the most memorable intimate
moments between couples (mar-
ried or single).

There are three categories:
Most Romantic, Most Humorous
and Most Embarrassing. 

Contest submissions will be
judged on originality, style and the
writers’ ability to prove to the
judges why their experience is the
most romantic, most humorous or
most embarrassing. A panel of
judges, including romance and
relationship expert Dr. Anne-Renee
Testa, will judge the entries. 

“Trying something new, maybe
a little daring, can be a great way

to keep relationships fresh and
fun,” says Dr. Testa. “However,
people can sometimes get carried
away and end up with a truly
memorable story.”  

Contest Rules 
To enter the contest, people 18

and older must send in their name,
complete addresses, daytime tele-
phone number, e-mail address,
birth date and a 50-word submis-
sion detailing their most intimate
moment and which category they
are entering. Entrants should mail
their submission to Intimate
Moments Contest, c/o Dream-
Brands, 11645 N. Cave Creek
Road, Phoenix, AZ 85020. Or you
can enter online by e-mailing your
submiss ion  to  entr ies@int i
matemomentscontest.com. No pur-
chase is necessary. 

The contest is sponsored by
DreamBrands, makers of Car-
rageenan™, a gently natural per-
sonal lubricant that enhances
intimacy and sexual pleasure.
The contest runs from April 14 to
September 14, 2007. Official
rules and additional information
can be found online at www.
IntimateMomentsContest.com. 

Contest Invites Intimate Yet Memorable Stories—
Nationwide Call For Entries

An in t imate  n igh t  can  tu rn
into something outrageously
memorable.

(NAPSA)—More than 61 mil-
lion Americans volunteered in
2006, according to a recent study
by the U.S. Bureau of Labor Sta-
tistics. That represents over a
quarter of the adult population. 

These volunteers provided bil-
lions of hours of valuable service to
hospitals, after-hour school pro-
grams, parks and other institutions. 

Now a program honors those
who have given back so much to
their communities. In fact, last
year alone, thousands of volun-
teers were recognized for their
outstanding service through the
President’s Volunteer Service
Awards (PVSA) program. 

For example, Richard Salo of
Beverly, Mass., recently won the
President’s Lifetime of Service
Award, the highest level of the
PVSA, with 18,500 hours of ser-
vice to his credit. Salo has volun-
teered at the Addison Gilbert Hos-
pital in Gloucester, Mass., for
more than a decade. Known by his
colleagues as a dedicated and car-
ing individual, Salo credits his
love for his community as his
motivation.

About The Award
The program is administered

by the Points of Light Foundation
& Volunteer Center National Net-
work, a nonprofit organization. To
date, the President’s Council has
partnered with more than 71
Leadership Organizations and
more than 14,000 Certifying
Organizations to bestow 522,293
awards on the nation’s deserving
volunteers. 

Rewarding Volunteers
Volunteers earn the Award by

completing a specific number of
hours in support of youth achieve-
ment, education, parks and open
spaces, healthy communities, pub-

lic safety and emergency response.
Organizations can participate and
honor their volunteers by register-
ing online to become a Certifying
Organization. Certifying Organi-
zations must confirm eligibility
and distribute the Award directly
to volunteers. 

All Award recipients receive a
personalized certificate of achieve-
ment, a congratulatory letter from
the President of the United States
and from the President’s Council on
Service and Civic Participation and
an official President’s Award pin. 

Individuals, families and
groups are eligible, and require-
ments vary by age and category.
To learn more about the award,
keep track of your volunteer
hours, become a Certifying Orga-
nization or find a volunteer activ-
ity, call (866) 545-5307 or go to
www.presidentialserviceawards.gov. 

The PVSA is an initiative of the
President’s Council on Service and
Civic Participation in conjunction
with the Corporation for National
and Community Service and the
USA Freedom Corps.

Giving Back To Volunteers

A national award honors Ameri-
cans who have given back to the
community.

(NAPSA)—Maybe you haven’t
heard, but good hearing may
mean a larger paycheck. New
research indicates that there may
be a relationship between your
hearing and your income.

A survey by the Better Hearing
Institute shows that working
Americans who ignore their hear-
ing problems are collectively los-
ing at least $100 billion a year in
earnings. Even people with mild
hearing loss, who may miss a con-
sonant here or a word there, may
lose income if they can’t com-
pletely grasp the latest news at
the water cooler or a phone mes-
sage from the boss.

The average amount of income
lost by working people who don’t
get hearing aids ranges from
$1,000 a year—for those with mild
hearing loss—to $12,000 a year
for those with profound hearing
loss. 

However, on average, the
income decline due to hearing loss
can be cut in half by wearing a
hearing aid, the research revealed.

Getting a hearing aid at a
younger age may also help reduce
the chance of losing income. Many
think of hearing loss as something
that happens mainly to older peo-
ple. However, most people with
this problem are in the prime of
life, including one out of six baby
boomers (ages 41-59) and one out
of 14 “Gen Xers” (ages 29-40). Yet
only one out of four Americans
with hearing problems are getting
treatment.

Many people are embarrassed

to admit they have hearing prob-
lems and might need hearing aids,
experts say. Some incorrectly
think a hearing aid will make
them seem odd or less able to do
the job than their co-workers.

“If you seem out of touch
because you can’t hear very well,
you will be much more noticeable
than you would be with a modern
hearing device in your ear,” says
Dr. Sergei Kochkin, the Better
Hearing Institute’s executive
director. 

In the workplace, he points out,
good communication skills are
essential, particularly when it
comes to understanding what cus-
tomers and co-workers want.

Other research shows that
untreated hearing problems dis-
rupt family life, hamper emotional
intimacy and increase the chances
of psychological problems.

To learn more about ways to treat
hearing loss, call (800) EARWELL
or visit www.betterhearing.org.

Hearing Loss May Mean Income Loss

Most people with hearing loss
are still in the workforce.

(NAPSA)—Here’s a tip that
will help dress up your garden:
Like your wardrobe, your garden
is uniquely yours. Don’t be afraid
to choose colors and textures that
show off your personality. For
more gardening tips, visit
www.bayeradvanced.com. 

**  **  **
A “smart” address book from

Plaxo makes it possible to send
customized eCards that appear
right in someone’s e-mail box—no
clicking on links needed. To learn
more, visit www.plaxo.com. 

**  **  **
It’s easy to poach fresh fruits in

a blend of rosé wine (preferably
from Chile) and citrus juices.
Gala, Fuji, Braeburn and Granny
Smith are among the 40-plus
Chilean apple varieties shipped
fresh to the U.S. For more infor-
mation, visit www.cffausa.org. 

**  **  **
Snapi is a brand-new serving

utensil cleverly designed to
deliver a neatly proportioned full
serving, single-handedly, in a
snap. To learn more, call (800)
645-7772 or visit the Web site at
www.misto.com.

**  **  **
Akin to urban myths, legal

myths also exist—tales that seem
completely believable but are actu-
ally false. In some cases, legal
myths can affect important aspects
of your life—so it’s important to
debunk them. For more informa-
tion, visit www.lawyers.com.

**  **  **
Emeril Lagasse, TV personal-

ity, cookbook author and restaura-
teur, got together with T-fal, a
world leader in electrical cooking
appliances, to cook up products
designed to deliver dishes in
weeknight time with weekend
taste. For more information, go to
www.emerilappliances.com.

**  **  **
Now there is another treat-

ment option for the more than 6.5
million American adults who suf-
fer from a condition called gener-
alized anxiety disorder (GAD).
Cymbalta® (duloxetine HCl) was
approved for treating GAD by the
U.S. Food and Drug Administra-
tion. For more information, visit
www.cymbalta.com.

**  **  **
You wouldn’t think of running

your air conditioning or heat with
your windows open, but that’s
essentially what you’re doing if you
neglect to replace your windows
when they need it. Visit pgtindus
tries.com or winguard.com for
information about replacing your
windows and doors.

Milk is the official beverage of
Virginia, Vermont and New York.

Three National Hockey League
teams have changed countries in
which they play: The Atlanta
Flames moved to Calgary in
1980, the Quebec Nordiques
became the Colorado Avalanche
in 1995, and the Winnipeg Jets
became the Phoenix Coyotes in
1996.

The average Web user is 33
years old, has a household income
of $59,000 and accesses the Web
at least once a day.

According to the International
Game Fish Association, the heav-
iest fish ever caught was a 2,664-
pound great white shark, caught
by Alfred Dean in 1959.

***
If the facts don’t fit the theory,
change the facts.

—Albert Einstein
***

***
Wide diversification is only
required when investors do not
understand what they are doing.

—Warren Buffett
***

***
Technology is destructive only
in the hands of people who do
not realize that they are one and
the same process as the uni-
verse.

—Alan Watts
***




