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(NAPSA)—Assisting pediatric
cancer survivors in acclimating
back into the classroom is the
focus of a new video being
released by the Central Arkansas
Radiation Therapy Institute
(CARTI) in Little Rock.

“Just a Kid: A Cancer Educa-
tion Program” is designed to
help classmates and educators
understand what pediatric can-
cer patients are going through
and how they can play a positive
role in the patient’s fight against
cancer.

“Facing cancer is difficult at
any age, but the cancer experience
can be particularly traumatic for
school-aged children,” says Mary
Machen, CARTI Director of Com-
munity Outreach. 

“At a stage in their lives when
it is important to them to ‘fit in,’
cancer can make them ‘stand out’
in ways that are difficult for other
children to understand,” says
Machen, a licensed social worker.

The CARTI video aims to edu-
cate classmates and teachers
about the side effects of cancer
treatment, such as the loss of hair,
weight gain from steroid medica-
tions, weight loss from chemother-
apy or radiation treatment, skin
discoloration and fatigue.

Because  such s ide  e f fects
can impact children’s outward
appearance and distinguish them
as different from the norm, Machen
says classmates who don’t under-
stand what is happening can some-
times be unintentionally cruel or
insensitive.

“Children can be cruel even
when they don’t mean to be,” she
explains. “As humans, we tend to
fear what we don’t understand.
Sometimes, as a defense mecha-
nism, that fear may be expressed
through name-calling or mockery,

which in turn can significantly
harm the self-esteem and will of
young patients.”

According to Machen, “Just a
Kid” is intended to initiate an
open discussion between teachers
and students as they prepare to
welcome a classmate fighting can-
cer back into the classroom.  

“Our goal was to give students
a better understanding of what
the patient is going through, and
in doing so, perhaps explain how
they can help their classmate
recapture some sense of nor-
malcy,” says Machen.

“A pediatric cancer patient is,
after all, still a kid,” reminds
Machen. “They are just a kid with
cancer.”

Copies of “Just a Kid: A Cancer
Education Program” are available
in VHS or DVD format at $25
each (shipping included). For
more information, visit www.just
akidwithcancer.com.

Schools, libraries and health-
related organizations may be eli-
gible to receive a complimentary
copy of “Just a Kid” by contacting
CARTI at 501-660-7632.  

New Video Educates Classmates 
of Pediatric Cancer Patients

Helping teachers and classmates
understand what pediatric cancer
patients are going through is the
focus of a new video from CARTI.

Contest Examines What
Makes A House A Home
(NAPSA)—For many, home-

ownership is the American dream.
Now a contest is asking grammar
school students to describe how
their home expresses that dream.

Developed by Coldwell Banker
Real Estate Corporation and
Scholastic, the global children’s
publishing, education and media
company, the “My Home: The
American Dream” contest asks
students in grades K-8 to explain,
through images or words, how
they make where they live—
houses, apartments, condomini-
ums or other living spaces—
homes. Entries may be submitted

in the form of a short film on
DVD or VHS; a storyboard, comic
book or series of photographs
with text; or an essay accompa-
nied by illustrations.

This is the second annual “My
Home: The American Dream” con-
test. In the first year, more than
1,000 entries from 21 states were
received.

Three grand prize-winning stu-
dents will receive $2,000 cash
prizes awarded for excellence in
creativity and innovation. Fifty
finalists will be awarded $100
prizes. Teachers of the grand prize-
winning students will each receive
a new digital video camera for
their classrooms. All entries must
be postmarked by Dec. 1, 2006. 

Full contest details will be
published in the September 2006
issue of Instructor, as well as the
fall  issue of Scholastic New
Teacher, and on www.scholastic.
com/instructor and www.coldwell
banker.com/AmericanDream. 

The contest is open to residents
of the United States who cur-
rently attend grades kindergarten
through eight, as well as children
in those age ranges who are home
schooled.

(NAPSA)—Good news for par-
ents concerned about childhood obe-
sity, diabetes or other health and
dietary issues. You can help your
youngsters enjoy healthy food. You
want to give your kids the right
foods, but you also have to deal with
the simple fact that kids like food
that tastes good. They might try
something that’s “good for them”
once or twice, but they certainly
won’t be asking for seconds if it’s
something they don’t like. 

Reducing sugar seems like an
obvious choice, particularly con-
sidering that, according to the
American Diabetes Association,
almost 21 million children and
adults in the U.S. are living with
diabetes and the risk of childhood
obesity is on the rise. 

Fortunately, there are new prod-
ucts being developed and improved
that give parents an edge when it
comes to getting kids to enjoy treats
that have no added sugars, while
still delivering the sweet taste kids
love. For example, Nestlé Nesquik
has recently introduced a new and
improved No Sugar Added Choco-
late Powder that has a delicious
chocolate taste kids will love. It also
has only 35 calories per serving of
powder, which is 55 percent less
than other flavored powder and
syrup brands. As an added bonus
for parents, Nestlé Nesquik No
Sugar Added is specially fortified
with 33 percent more calcium than
milk alone, which helps kids build
strong bones. 

For a fun after-school treat,
check out this recipe that can
have your kids racing their way to
healthful eating. 

Nesquik Racecars

2 tablespoons No Sugar
Added Chocolate Flavor

Nestlé Nesquik Powder
2 tablespoons fat-free milk
2 tablespoons creamy

peanut butter
8 small round crackers or 8

banana slices
2 stalks celery, cleaned and

trimmed to 6 inches in
length

2 fresh blueberries or
grapes

2 small pretzel sticks

COMBINE Nesquik and
milk in small bowl until
Nesquik is dissolved. Stir in
peanut butter until smooth.

PLACE Nesquik mixture in
small, heavy-duty plastic bag.
Cut small corner from bag and
squeeze about 1 tablespoon
mixture down center of each
celery trough. To assemble
“wheels,” squeeze some Nes-
quik mixture onto crackers or
banana slices and press
“wheels” onto both sides of
celery. For “steering wheels,”
press one blueberry or grape
onto top of each pretzel stick.
Place “steering wheels” near
front of racecars, pressing
into Nesquik mixture.

(makes 2 servings) 

Sneak Some Nutrition Into After-School Fun

DO play with your food. With a lit-
tle imagination, good-for-you
food can be fun, too.




