
15

(NAPSA)—Forget the gaudy
tie, this year you can present dad
with a tasteful gift of convenience
and better health in the form of a
sleek, compact machine from
Europe known as a home soda
maker. After all, if he’s like most
Americans, he consumes almost
200 liters of soft drinks—about
600 cans—each year. 

Over the past decade, home
soda maker sales have topped 10
million worldwide as more and
more households are tapping into
the machine’s do-it-yourself
appeal. 

Leading this trend is Soda-
Club’s Edition 1 home soda maker,
available at sodaclub.com. The
machine transforms tap water
into 25 flavors of fresh soda and
seltzer at the touch of a button
and in less time and effort than it
takes to make fresh coffee. Diet
varieties are sweetened with
Splenda, not aspartame, and non-
diet flavors contain two-thirds less
sugar, carbs and calories than
store-bought selections. Soda-Club
flavors also have less sodium than
their store-bought counterparts. 

The kitchen or bar accessory
also gives dad:

• More spare time. It takes
just 30 seconds to make seltzer or
soda with the Soda-Club machine
and there are no more trips to buy
soda. 

• Less lugging—more storage.
Just one small bottle of concen-
trated SodaMix makes the equiva-
lent of a case and a half of soda. 

• More savings. Thanks to spe-
cial, reusable bottles with hermet-
ically sealed caps, the soda stays
fizzy much longer than in store-
bought bottles. There are no
deposit fees, either. It’s even good
for the environment. 

• More variety. In addition to

traditional favorites such as Cola,
Lemon-Lime and Root Beer, Dad
can turn out tonic and diet flavors
or unique fruit combos such as
Cranberry-Raspberry, Orange-
Mango or Apple-Peach. 

Home soda makers, flavors and
carbonator refills can be pur-
chased at www.sodaclub.com. 

Dads Get Bubbly Over Refreshing Father’s Day Gift

Delight Dad this Father’s Day
with a present that can provide
good taste, while saving him
time, trouble and money.

(NAPSA)—Technology is trans-
forming small business—provid-
ing the smallest start-up a chance
to be an instant global business.  

Innovative small business own-
ers set up networks, create Web
sites and enter regional, some-
times global, marketplaces while
serving customers with the same
level of service and efficiency.
Many small businesses now also
use wireless technologies to trans-
form a once stationary workforce
into a mobile workforce. 

Higher standards, lower prices
and less complexity give small
businesses access to the same
technology—products such as
servers, storage and high perfor-
mance databases—once only prac-
tical and affordable for large
enterprises. 

“Many small businesses now
realize the potential of network-
based infrastructures in industries
where technology and the Internet
haven’t traditionally played a
larger role,” said Frank Muehle-
man of Dell, a leading provider of
information technology to the SMB
(small and medium-sized business)
market. “Having the right technol-
ogy in place can give these small
businesses a unique competitive
advantage and help them better
serve their customers.”

Setting up server-based net-
works helps SMBs stay connected
with customers, suppliers, part-
ners and employees. Because mil-
lions of businesses now have
broadband Internet access, but
lack common firewall protection,
they are more vulnerable to out-
side threats. 

To protect their networks and
data from threats such as viruses,

worms and spyware, they require
affordable security products and
services. Storage, backup and
access to critical business data are
also a priority. Choices range from
tape drives to full storage area
networks, or SANs. 

Network-Attached Storage, or
NAS, has also been an easy, plug-
and-play way for customers to net-
work storage for just pennies a
megabyte.

SMBs that previously viewed
SAN technology as too complex or
expensive can now increase pro-
ductivity and improve backup by
networking their storage with
SAN solutions at prices that fit
their budgets.

“Our goal at Dell is to help
small businesses have an IT plan
in place with technology that is
easy to implement and manage,
assets that are safe and secure,
and reliable storage solutions that
protect critical business data,”
said Muehleman.

Technology Helps Small Businesses Grow 

Technology previously consid-
ered practical only for large busi-
nesses is now available to small
businesses.

Easing Travel Boredom
(NAPSA)—Traveling in your

plans? Whether it’s a plane ride
halfway around the world, a car
ride to grandma’s with the kids or
the daily train commute to work,
these tips will help ease travel
boredom and make any trip that
much more enjoyable.

• Trip Before Traveling—Take a
quick trip to the library or book-
store before you hit the road. A few
books on tape or CD can make the
trip seem to go faster. 

• Pace Yourself—Don’t try to
do too much traveling in one
day—especially if you are travel-
ing with kids. Be sure to make
regular stops and try to plan your
route around some interesting
and fun activities. Consider bring-
ing some supplies and having a
picnic while en route or a quick
game of catch at a rest stop. 

• Game On—Travel games can
be a fun way to pass the time. For
instance, Goplay makes a line of
stylish magnetic travel games
housed in sleek metal boxes that
double as boards. The games are a
modern twist on classic favorites
such as Chutes and Ladders, Four
in a Row, Chess and Checkers.
When players arrive at their desti-
nation there is no need to end the
game—store the compact case in
your bag and go. The magnetic
pieces will be in the same spot
when you return. The games are
available at Target and Barnes and
Noble.

There are a number of ways to
make car trips more fun.

(NAPSA)—There’s good news
for the growing number of Ameri-
cans who do not have insurance
coverage for prescription medi-
cines and other health care ser-
vices. A program has been created
that helps qualifying patients who
lack prescription coverage get the
medicines they need through the
public or private program that’s
right for them.

The program, called the Part-
nership for Prescription Assis-
tance, offers a single point of access
to more than 275 public and pri-
vate patient assistance programs,
including more than 150 programs
offered by pharmaceutical com-
panies. Sponsored by a coalition
of America’s biopharmaceutical
research companies, doctors and
other health care providers, phar-
macists, patient advocacy organi-
zations, and community groups, its
mission is to increase awareness of
these programs and boost enroll-
ment of those who are eligible.

Patients who do not have pre-
scription coverage and are having
trouble affording their medicines
can call a toll-free number to see if
they may be eligible for one or
more programs. A trained special-
ist will ask a short series of ques-
tions, provide initial feedback and
help patients identify the specific
programs for which they may
qualify. The specialists also make
the application process easy by
helping patients fill out the appli-
cation forms. The call center is

prepared to help patients speak-
ing English, Spanish and more
than 15 other languages.

Similar information and assis-
tance are available on the Web
site. Online users will be prompted
to answer a short series of ques-
tions and will receive feedback on
their potential to qualify for a pro-
gram. They will also get informa-
tion about application processes
and can begin filling out applica-
tions online.  

Patients with questions about
specific programs may be trans-
ferred directly to the company
sponsoring that program. Depend-
ing on the program, the prescrip-
tion medicines are either sent to
the health care provider’s office or
to the patient’s home. Some patient
assistance programs mail a phar-
macy card that can be used to get
medicines at local pharmacies.

To learn more, visit the Web
site at www.pparx.org or call 1-
888-4PPA-NOW (1-888-477-2669).

New Program Offers A Prescription For Health 

A new program helps patients
who lack prescription coverage
get the medicines they need by
logging on to www.pparx.org or
calling 1-888-4PPA-NOW (1-888-
477-2669).

( N A P S A ) — Yo u  m a y  h a v e
dreamed about the perfect back-
yard. Now you may be able to
make that dream come true.

The numbers show that home-
owners love their backyards. Con-
sumers will spend more than $41
billion sprucing up their yards this
year, according to the Associated
Landscape Contractors of America.
That figure has increased nearly 44
percent in the past three years as
homeowners add everything from
gazebos and water features to land-
scaped patios and play areas.

Now a new giveaway from
Briggs & Stratton Corporation is
awarding a dream backyard each
month April through September.
Visit www.dreambackyardgive
away.com to enter. You can enter
once daily; one winner’s name will
be drawn each month.

The Dream Backyard Give-
away includes four different back-
yard prize categories—Fun &
Games, Entertaining, Relaxation,
and Gardener’s.  Each category
includes a choice of items. For
example, during April and July,
the Fun & Games category
includes a choice of CedarWorks
Playsets with retail values of
more than $5,000. Among the
items in the Relaxation Backyard
are a choice of three different hot
tubs from Hot Spring Spas during

the months of June and Septem-
ber. Plus, there are hand-made
patio dining sets, picnic tables,
arbors, and more from the Cedar-
Store.com.

The Dream Backyard Give-
away features other great prizes
from AllStarToys.com, Basket
ballHoopsUnlimited.com, Rub-
bermaid, Fiskars, Intermatic,
CarrollGardens.com, Jump
Sport.com, NationalPoolWhole
salers.com, and thegrilloutlet.com.
Each of the prize categories also
includes the winner’s choice of a
Briggs & Stratton-powered lawn
mower, pressure washer, or
portable generator.

For complete rules, prize infor-
mation and to enter, visit www.
dreambackyardgiveaway.com.

Build Your Dream Backyard

You have a chance of winning the
backyard of your dreams.

(NAPSA)—For couples experi-
encing difficulty conceiving, there
is good news in infertility treat-
ment. Women considering treat-
ment can ask their doctors about
Menopur® (menotropins for injec-
tion, USP), from Ferring Pharma-
ceuticals. For additional informa-
tion and full prescribing
information, visit www.ferringfer-
tility.com.

Eating a handful of pecans—
about 20 halves—can help you
stay in synch with the most
recent dietary guidelines, the best
model yet on how to eat and live
healthfully. That’s because pecans
are heart-healthy, nutrient-dense
and can be a healthier alternative
to meat.

Kick Butts Day is a national
initiative that brings kids
together to take a stand against
tobacco use. Young people partici-
pate in a variety of Kick Butts
Day activities, such as memorials
for those who lost their lives to
tobacco, mock trials for Mr. Butts
and marches on state capitols.
For more information, visit
www.kickbuttsday.org.




