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(NAPSA)—Here’s some eye-
opening news: approximately 87
percent of Americans have trouble
getting to work on time, according
to a recent nationwide survey. 

The top three reasons people
gave for running late in the
morning are general laziness,
family/household duties and com-
muting problems.

The survey of 1,000 American
adults set out to discover what
makes people rushed in the morn-
ing and late to work. Getting the
kids up and ready proved to be the
number one reason for people who
said the family and household
duties make them late in the
mornings. 

Hitting the snooze button too
often is another morning obstacle,
with 57 percent of Americans say-
ing that they have hit the snooze
button as many as six times
before getting up at one time or
another. 

Chef America, sponsors of the
survey, found out that if people had
another 10 minutes in the morning,
the number one thing they would
do is eat a more satisfying break-
fast. Yet for many Americans who
rush to get to work and get their
kids to school in the A.M., there
seems to be no clear breakfast
choice before leaving the house.

Perhaps as a result, breakfasts
that can be made fast and eaten
on the run have become popular. 

For example, Hot Pockets® for
Breakfast have become many peo-
ple’s answer to their rushed-morn-
ing dilemmas. The breakfasts
come in bacon, egg and cheese;
ham, egg and cheese and sausage,
egg and cheese. The Lean Pockets®

line is available in bacon, egg and

cheese. Chef America calls the
sandwiches “natural extensions of
the popular sandwich brand.”
Each sandwich is a good size for
breakfast and is ready in one
minute in the microwave.

The sandwiches are a great
option when running late because
they cook quickly, and they are
convenient—no dishes necessary,
no messy cleanup.

Chef America, creators of Hot
Pockets brand sandwiches, is a
family run company that has suc-
cessfully anticipated America’s
eating trends and responded with
innovative, quality products for
nearly a quarter century. The
company helped make food more
convenient with its creation of
frozen stuffed sandwiches and
continues to be a leading manu-
facturer in frozen hand-held
meals and snacks. 

For more information visit
www.chefamerica.com.

Beating The Morning Rush

Early To Bed, Early To Rise?
Fifty-seven percent of Americans
have hit their snooze buttons as
many as six times before getting
up in the morning.

Green Valley, Arizona, Is Top
Relocation Choice For Boomers

(NAPSA)—Active adults are
becoming more selective in their
lifestyle choices—such as where
they choose to live in later life.
One locale that’s rapidly becoming
a mecca for active baby boomers is
Arizona.

For example, the town of Green
Valley, nestled near the Santa
Rita Mountains just south of Tuc-
son, offers 300 sunny days a year,
clean southwestern air, low
humidity and inspiring sunsets.

“We see growing interest in the
distinctive Green Valley lifestyle,”
said Rod Davis, sales manager for
Monterey Homes/Green Valley.

There are almost limitless
recreational opportunities includ-
ing seven golf courses, 12 recre-
ation centers, 23 heated swimming
pools, tennis, bocce and racquet-
ball. The city is surrounded by
three beautiful lakes offering fish-
ing, boating and camping. Resi-
dents can also take part in clubs,
social groups and exciting outdoor
adventures.

“Secure neighborhoods and the
hometown feel of Green Valley
combined with distinctive floor
plans of Monterey Homes’ Canoa
Ranch, Las Campanas and The
Legends developments offer im-
pressive lifestyle options,” Davis
said.

Homes range from 1,240 to
2,480 square feet, with 26 floor
plans to choose from and prices
starting around $120,000. For
information, call (800) 528-4930.

Sunny weather and clean air
are just two reasons many peo-
ple are relocating to Arizona.

by David R. Wolff, Vice President,
Consumer Relations, TransUnion 

(NAPSA)—The U.S. functions in
a credit economy, where a significant
amount of business-to-consumer
transactions are based on credit

scores or assessing
credit risk. Unfor-
tunately, the average
American does not
usually recognize the
importance of period-
ically checking his or
her credit report and
score.  

Credit reports come into play
when applying for a mortgage or
auto loan, purchasing a cell phone
plan, renting an apartment, get-
ting insured, and more. Many peo-
ple learn about the significance of
their credit history only after
being turned down for credit.

Lenders and credit grantors
use your credit report and score as
tools to determine whether to
extend credit or approve a loan
application. A credit score is one
measure of how likely it is that
you will repay a debt; and is based
on the following information from
your credit report:

• Credit information: Informa-
tion about your accounts, includ-
ing credit limit or loan amount,
balance, date opened, monthly
payment, and your payment histo-
ries for the last few years. 

• Inquiries: Names of busi-
nesses or individuals who, with
permissible purposes as stated in
the Federal Fair Credit Report-
ing Act, have received a copy of
your credit report. Excessive
recent inquiries may indicate to

lenders that you are taking on
too much new debt.

• Public record information:
Financial and credit risk-related
information, such as bankruptcy
records, state and county court
records, tax liens and monetary
judgments, etc.

Your credit report also includes
identifying information—such as
name, Social Security number,
date of birth, and current and pre-
vious addresses—which are not
part of your score.

Chicago-based TransUnion, a
leading credit reporting company,
encourages all consumers to
obtain a copy of their credit report
and score at least once a year to
keep track of changes in their
credit profiles. 

If you notice incorrect informa-
tion on one of your established
accounts—perhaps a note about
delinquency—you can dispute
such information. To file a dispute
or to update personal information,
contact the credit reporting com-
pany that provided the report.
While credit reporting companies
and credit grantors do their best
to ensure the accuracy of your
credit file, it is still a good idea to
personally review your report to
confirm that no information is
missing or incorrect.  

If you think you may be a vic-
tim of identity theft or credit
fraud, contact TransUnion’s Fraud
Victim Assistance Department at
1-800-680-7289.  

For additional information or
to order a copy of your credit
report and score, contact Trans-
Union at: www.transunion.com or
call 1-800-888-4213.  

Why It Pays To Understand Your Credit Report

David Wolff

(NAPSA)—Parents, do you
know a special teacher who goes
the extra mile to make learning
fun at your child’s school? 

If so, now is your chance to give
an A+ to your child’s favorite
teacher by entering the Nestlé® Ice
Cream “Very Best Teacher” Con-
test. Submit an essay describing
that teacher and how he or she
makes learning fun, and the entire
school could win a $5,000 donation
for much-needed computers, books
for the library or playground
equipment. Plus, the winning
teacher will receive a $1,000 cash
award, a special recognition
plaque and will be the guest of
honor at a school-wide Nestlé Ice
Cream party. The contest runs
June 1 through August 15, 2002.

At the ice cream party, the win-
ning child’s school will be among
the first to enjoy the newest
frozen novelties from Nestlé Ice
Cream including: four new Nestlé
IceScreamers™ products (Fudge
Itzakadoozie®, Bubble Gumstix™,
Juicy Juice™ Frozen Juice Pops
and Push-Up® Sherbet Sundae),
three all-new Drumstick® Clas-
sics! flavors (Smores, Strawberry
Cheesecake and Fudge Sundae),
all-new Dole® Fruit ’N Juice® Bar
with a Twist and improved Nestlé
Crunch® and Butterfinger® Ice
Cream Bars. 

Plus, the parent who submits
the grand prize winning essay will
receive coupons for a year’s supply
of Nestlé Ice Cream.

Four first prize winners will
receive a supply of Nestlé Ice
Cream for the child’s entire grade.

In addition, the teachers featured
in the first-prize essays will
receive a $250 cash award and a
special recognition plaque. 

If you are a parent with a child
in first grade through eighth
grade, submit an essay or poem,
300 words or less, describing a
teacher who has had a significant
influence on your child and what
that teacher has done to make
learning fun at your child’s school
(child and teacher must currently
be enrolled in the same school). 

For contest details and to enter,
visit www.VeryBestKids.com/
TeacherContest. Essays also can
be mailed to Nestlé Ice Cream
“Very Best Teacher” Contest, P.O.
Box 809014, Dallas, TX 75380.
Entries must be postmarked by
August 15, 2002.

THE POWER OF THE PEN—
Parents who write a winning
essay about their child’s favorite
teacher may get more than good
grades. They can win $1,000 for
the teacher and $5,000 for their
child’s school.

High Marks For a “Very Best Teacher” Contest

(NAPSA)—The perfect-fitting
swimsuit need not be a fantasy.
Thanks to breakthroughs in fabric
technology and strategic swimsuit
designs, every woman, regardless
of body type and lifestyle, can find
the right swimsuit. With affordable
prices, she doesn’t have to empty
her bank account to buy it. She can
even splurge on an extra suit or
two. 

This year’s major style trends
include highly coveted “stars and
stripes” patterns and 2002 inter-
pretations of 1960s psychedelic
swirl-prints in eye-popping col-
ors. Silhouettes run the gamut
from micro-bikinis to shirred
Grecian-inspired skirted two-
pieces to halter suits with plung-
ing necklines.

For a comprehensive collection
of this season’s up-to-the-moment
trends, fashionistas need only
page through the Newport News®

catalog. With power-net control for
taming tummies and bottoms as
well as bras with cleavage-enhanc- ing built-in gel cups, Newport

News’ exclusive Shape fx collection
offers every woman an array of
options, even some she may not
have considered right for her body
type before. The catalog’s Build
Your Own Bikini (B.Y.O.B.) system
provides women the opportunity,
via a vast array of separates, to
flaunt their favorite features, and
minimize flaws. 

For catalog information, visit
www.newport-news.com or call
1-800-688-2830.

Fantasy Becomes Reality: Swimsuits That Really Fit

Shopping online may be a way
to get your feet wet exploring the
latest swimwear trends.

***
When I was a boy, a friend and
I went fishing. I told him I
wanted to be a major league
baseball player. My friend said
that he’d like to be president.
Neither of us got our wish.

—Dwight Eisenhower
***

***
What differentiates human
beings from computers, no mat-
ter how clever, is that comput-
ers can do anything but enjoy
nothing. I can get a computer
to play Beethoven, but I can’t
program it to enjoy it.

—George Dennis O’Brien
***

***
Each man reserves to himself
alone the right of being tedious.

—Emerson
***




