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(NAPSA)—For the third straight
year, U.S. teens claim becoming a
doctor fills their prescription for pro-
fessional success. A career in busi-
ness, being a professional athlete or
being a teacher follow close behind
in desirability.

However, becoming an attorney
may no longer hold the appeal it
once did for young people. The
occupation of lawyer now ranks
fifth on the list of career choices for
young people.

These are just two of the find-
ings of the latest in a series of
polls that examine the opinions
of American youth on a range of
topics. The research is sponsored
by the world’s largest organiza-
tion dedicated to educating
young people about business,
economics and the free enter-
prise system.

The nationwide poll of more
than 1,500 middle grades and
high school students revealed that
30 percent of the young people
surveyed think they will secure
the ideal job.

The respondents also expect to
be wealthy—particularly the boys.
Nearly two out of three boys think
they will make at least $1 million
by age 40. However, only one out
of three girls believe the same
thing. In fact, nearly a quarter of
girls—24 percent—believe they
will make less than $50,000 per
year by age 40, compared to 11
percent of boys who think so.

Despite the range of career
aspirations they reported, 60 per-
cent of students questioned said
they would rather have a career

that allows them to spend time
with family and have fun, even
when confronted with earning less
money.

The survey was carried out as
part of the JA Interprise Poll—an
ongoing study of students’ views of
economic issues sponsored by
Junior Achievement. 

Junior Achievement reaches
more than four million students
through 156 offices nationwide
and nearly two million students
in 112 countries worldwide. For
more information on JA and the
survey, visit www.ja.org, call
1-800 THE NEW JA (1-800-843-
6395) or write JA National Head-
quarters, One Education Way,
Colorado Springs, CO 80906. You
can also contact the nearest
Junior Achievement office. 

A Medical Career Is Still Tops With Teens

In a recent survey, 30 percent of
young people said they expected
to secure their ideal job.

The Paleo Diet
(NAPSA)—A remarkable new

book is showing Americans how to
lose weight and get healthy by eat-
ing the food they were designed to
eat. The book, The Paleo Diet
(John Wiley & Sons, $24.95), was
written by the world ’s leading
expert on Paleolithic (Stone Age)

nutrition, Dr. Loren Cordain. The
Paleo Diet is a low-carbohydrate,
high-protein plan with one major
difference from all other low-carb
diets: you get to eat all the fresh
fruits and nonstarchy vegetables
you want. 

In his book, Dr. Cordain
demonstrates how you can lose
weight while eating your fill by
returning to the diet your genes
were made for. He points out that
the genetic makeup of 21st cen-
tury humans is virtually identical
to that of early man and woman.
Paleolithic people were fit, slender
and active, and free from heart
disease, cancer and many other
modern diseases. 

The book offers over 100 deli-
cious Paleo recipes that provide
flavor and variety. It is now avail-
able at bookstores everywhere. 

THEN AND NOW—A modern
version of the diet our Stone Age
ancestors grew up eating is help-
ing modern day Americans eat
healthy and lose weight.

(NAPSA)—Scientists say it’s no
coincidence that almost 90 percent
of adults who have ever smoked
lit up for the first time when they
were 18 or younger. Tobacco com-
panies have targeted their mar-
keting to teens for decades.

On Kick Butts Day, April 3,
2002, kids across America will
take charge and encourage Ameri-
cans to shut out big tobacco.

“We continue to hold the
tobacco industry accountable for
the thousands of deaths that could
be avoided if kids were not lured
into smoking by tobacco’s market-
ing tactics,” said Matthew L.
Myers, President of the Campaign
For Tobacco-Free Kids, sponsor of
Kick Butts Day. “On Kick Butts
Day, kids stand up to tobacco with
one powerful voice.”

Now in its seventh year, Kick
Butts Day is the nation’s largest
youth-led anti-tobacco initiative
and the message is being spread
worldwide. On Kick Butts Day,
kids will:

• Put “Mr. Butts” on trial;
• Rip out and dump big tobac-

co’s magazine ads;
• Rally at state capital in sup-

port of tobacco prevention policies;
• Survey retail store tobacco

advertising in their neighborhoods;
• Tell other kids about the dan-

gers of smoking, which kills more
than 400,000 Americans each
year—more than alcohol, illegal
drugs, murder, suicide, car acci-
dents, fires, and AIDS combined.

On Kick Butts Day 2001, kids
participated in more than 1,600
events in every state, as well as
Puerto Rico, American Samoa,
Europe, Africa, Asia and the Middle
East. Prominent Americans who
stood up with kids across the coun-
try included U.S. Surgeon General

David Satcher, members of the
Washington Freedom professional
women’s soccer team, Olympic Speed
Skating Medallist Leah Pools and
members of the Super Bowl Cham-
pion Baltimore Ravens, to name a
few. Once again, the Campaign will
partner with Girl Scouts USA on
Kick Butts Day.

“Kids are a powerful part of the
solution to reducing youth tobacco
use,” Myers said. “They prove this
on Kick Butts Day.”

The Campaign For Tobacco-
Free Kids is working to reduce
tobacco use and exposure to sec-
ondhand smoke, especially among
children, and to minimize the
harm caused by tobacco. The
Campaign works to focus the
nation’s attention and action on
curbing tobacco marketing and
advertising targeted at children,
making tobacco less accessible to
kids, and protecting kids from
exposure to secondhand smoke.

For a free Kick Butts Day activ-
ity guide, visit the Kick Butts Day
Web site at www.kickbuttsday.org.
Guides can also be requested by
calling toll-free, 866-889-7106 or by
fax at 866-889-7108. For more
information on how to reduce the
harm caused by tobacco use, visit
www.tobaccofreekids.org.

Children And Cigarettes

(NAPSA)—For world-class ath-
letes, muscle aches and pains can
mean the difference between first
and second. Muscle aches and
pains can also hamper the perfor-
mance of Americans who are com-
peting in the events of everyday
life. In fact, research shows that
muscle aches, soreness and stiff-
ness prevent nearly 50 percent of
Americans from completing daily
activities or performing at a “gold-
medal” level in their own lives.
Now there is a new aid in the bat-
tle against pain—an air-activated
heat wrap.

Called ThermaCare®, it ’s an
ultra-thin, disposable heat wrap
that delivers consistent, therapeu-
tic, low-level heat for at least
eight hours to provide powerful
pain relief plus deep muscle relax-
ation. Heat discs (ThermaCells®)
in ThermaCare contain a mixture
of common materials which, when
exposed to air, give off a low-level
heat that reaches a therapeutic
temperature (104°F) within 30
minutes.

“We have known for years that
heat therapy is an effective way to
treat athletes’ muscle soreness,”
sa id  Dr.  Roger  Kruse ,  head  
physician XVIV Winter Olympic
Games. “But we never had a con-
venient way to apply the heat.
ThermaCare has cracked the code
on muscle pain relief and because
it’s air-activated, athletes and con-
sumers can now conveniently use
heat therapy to treat muscle pain
and soreness in their daily lives.”

Continuous low-level heat pen-
etrates deep into the muscle. This
increases blood flow, which helps
provide relief by washing away
pain-causing substances and
delivering oxygen and nutrients to
the site of pain. In addition, con-

tinuous low-level heat is a natural
form of pain relief, which is good
news for people who can’t tolerate
pills or are worried about mixing
medications.

After training and preparing
for years to represent his country
in world-class competitions,
speedskating gold medalist Dan
Jansen now finds himself, like
most Americans, dealing with
muscle pain and soreness in his
everyday life. 

“When I was training and com-
peting, I had access to world-class
trainers and doctors who took care
of my sore muscles,” said Jansen.
“I don’t have daily access to train-
ers anymore, so now I turn to
ThermaCare for pain relief.
Whether my muscles are sore from
golfing or working out, the pain
relief from ThermaCare allows me
to stay in peak condition.” 

Those competing in everyday
life can find ThermaCare, from
Procter & Gamble’s Health Sci-
ences Institute, at retailers in the
pain relief aisle. To learn more
about the product or the science of
long-term, low-level heat therapy,
visit www.thermacare.com.

New Pain Relief Option Helps Americans Achieve
Gold Medal Performance In Everyday Life

OF HEALTH

(NAPSA)—Olives have been a
versatile pantry staple for years.
Now, one national olive company
wants home chefs to share their
favorite recipes in hopes of having
their recipe published and win-
ning $5,000.

Culinary innovators are encour-
aged to share their favorite recipes
using Lindsay Olives by entering
the Lindsay Olives Recipe Contest
before June 30, 2002.

The grand prizewinner will
have his or her recipe published in
the Lindsay Olives cookbook, and
will receive $5,000. Additionally,
10 finalists will receive the Lind-
say Olives cookbook.

“Olives have a long-standing
tradition of being a versatile
recipe ingredient. They add flavor
and appeal to salads, pastas,
breads, sauces and so much
more,” said Tiffin Whitfield, Lind-
say Olives director of marketing.
“We look forward to seeing and
sharing the various ways con-
sumers are using Lindsay Olives,
from favorite family recipes to
modern masterpieces.”

A panel of experts will judge
the recipes on taste, originality,
visual appeal and how well olives
are used in the recipe.

Available at grocery stores
nationwide, Lindsay Olives has pro-
vided families with delicious, high-
quality olives for over 85 years.

In 2002, Lindsay Olives will
publish its first cookbook, filled
with delicious dishes, as well as
the contest winner ’s and other
entrants’ recipes.

To enter the contest, visit the
Lindsay Olives website at www.l
indsayolives.com and click on the
recipe contest icon. Or, provide
your name, address, daytime
phone number and original recipe
that uses Lindsay Olives, on a
81⁄2” x 11” white paper, and mail to
Lindsay Olives Recipe Contest, c/o
Bell-Carter Foods, 3742 Mt. Dia-
blo Blvd., Lafayette, CA 94549-
3606 Attn: Marketing.

Online entries must be re-
ceived by 11:59 p.m. ET on 6/30/02
and mail entries must be post-
marked by 6/30/02 and received
by 7/07/02. Official rules and
entry form available at www.lind
sayolives.com.

Winners will be notified after
9/01/02 and chosen from all eligi-
ble entries received.

Branch Out With Olive Recipe Contest
Win $5,000 And Have Recipe Published In 

Lindsay Olives Cookbook

Olives are a great addition to
almost any dish.

Here are a few Web sites you
may want to watch:
The National Depressive and
Manic-Depressive Association at
www.ndmda.org.
The Federal Reserve Board at
www.federalreserve.gov/con
sumers.htm. 
Pep Boys at pepboys.com.
The United States Postal Ser-
vice at www.usps.com.
The Infusium 23 HaiRepair Ins-
titute at www.infusium.com. 
National Foundation for Credit
Counseling at www.nfcc.org. 
Conseco Finance at www.con
seco.com.
Zyprexa at www.zyprexa.com.
The Produce Marketing Asso-
ciation at aboutproduce.com.

Check Out
These Web Sites:

A donkey will sink in quick-
sand, while a mule will not.




