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(NAPSA)—Does it seem like
ages ago that you checked stock
quotes in the newspaper, created a
budget with pen and paper, and
paid bills with envelopes and
stamps? Over the past years, some
astonishing changes have taken
place in the way Americans handle
their financial activities thanks to
the advent of technology.

Among the trends that have
emerged:

• Between direct deposit, on-
line transactions and ATMs, the
busy (or the shy) can do just about
all their banking without ever see-
ing a teller or standing in line.

• Financial planning, investing
and data collection are increas-
ingly done online or with powerful
software tools, saving consumers
valuable time, energy and ink in
the process.

• With direct access to financial
information and up-to-the-minute
stock quotes available online or
even via cell phone, there’s no need
to wait to find out how an invest-
ment is doing, so consumers can
make faster financial decisions and
take action with regard to their
money at almost any time.

Erik Jorgensen, general man-
ager of Financial Products Group
at Microsoft, explains, “The evolu-
tion of technology and the prolifer-
ation of financial e-business have
dramatically changed people’s lives
for the better. It’s made financial
information available much more
quickly and served as a valuable
tool to educate consumers and
enhance their lifestyles.”

Ten years ago, Microsoft en-
tered the personal finance soft-
ware market with the launch of

Money 1.0, and for the past decade
the company has focused on build-
ing sophisticated software and
Internet tools to make every finan-
cial activity—from investing to
paying bills to planning for retire-
ment—easier than ever. Recently,
Microsoft launched the Money
2002 personal finance manage-
ment software and the CNBC and
MSN Money Web service. Products
like these couple technology with
financial management to make it
easy for consumers to take control
of their finances.

Technologies used in products
like those offered by Microsoft
enable consumers to make smart
financial decisions without invest-
ing a lot of time. For example,
Web sites like CNBC and MSN
Money greatly simplify the pro-
cess of setting up and sticking to a
realistic budget. And, Money 2002
software provides consumers with
a “personal assistant” that helps
them understand how purchases
or investments affect their overall
financial picture.

To learn more about the ser-
vices available to help review,
understand and improve finances,
visit http://money.msn.com and
http://microsoft.com/money.

Technology Takes Financial Management 
To The Next Level

Learning With Barbie
(NAPSA)—One of the world’s

most famous dolls is entering the
digital age—lending her likeness
and voice to a series of learning
products for girls age 5 and up.

The “Barbie B-Book” is a laptop
computer which features Barbie’s
voice and animated images to
interact and guide girls through
more than 50 activities, including
spelling, grammar, vocabulary,
math, logic, memory, computer
skills and games.

The pocket-sized companion,
“Barbie B-Book Fun On The Go”
is packed with 25 fun and chal-
lenging activities, making it ideal
for traveling. It  features an
assortment of word, memory,
logic, math, music and computer
skill activities plus cool games.

The “Barbie B-Smart Math &
Secrets Bracelet” helps teach the
secrets of mathematics, with digi-
tal sound guiding girls through a
series of question-and-answer
math and word game modes.

“These interactive Barbie play-
things will offer an inspirational
way of learning and thinking cre-
atively with Barbie’s help,” said
Steve Jackson, Executive Vice
President of Oregon Scientific’s
Toy Division.

To learn more, call 1-800-853-
8883 or visit the Web site at
www.oregonscientific.com.

New talking Barbie laptop can
be a fun way for girls to learn
math, spelling, vocabulary and
more.

(NAPSA)—For seventy-four
years, Macy’s Thanksgiving Day
Parade has marched down the
streets of New York City and into
the heart of America. This year,
you can help elect the “best kid” in
the country to kick off the Parade
in New York City. For the first
time in the Parade’s history, the
public can nominate students at
the head of their classes and give
them the chance to head one of
America’s most famous events.

To highlight this year’s historic
celebration, one child, selected
through the “Go to The Head of
the Parade” campaign, presented
by Macy’s, in association with
Yahoo! Inc., will join in cutting the
ribbon that signals a colorful con-
fetti release and the start of the
75th Annual march to Herald
Square, and help lead the proces-
sion down Broadway—LIVE on
national TV.

“For more than 70 years, Macy’s
has given people a tradition, which
both celebrates America and opens
the holiday season,” said Linda
Bennett, senior marketing man-
ager, Yahoo!. “Yahoo! and Macy’s
are making it possible for America
to give one special student the
opportunity of a lifetime—to lead
the Parade in recognition of their
accomplishments and experience
the Parade and New York City in a
whole new way.”

To enter, students aged 13 to
18, in good scholastic standing
and residing within the 50 United
States and/or District of Colum-
bia, must be nominated by a
teacher, civic, or community
leader (non-family member) for
deeds that made a difference in
the student’s school or community.

The entry must include a short
essay (no more than 150 words)
about why the nominee should
“Go to The Head of the Parade.”
Entries will be accepted until
Monday, October 1 at 11:59 P.M.
PST and can be submitted online
at http://macysparade.yahoo.com
or mailed to “Go to The Head of
the Parade Committee,” Macy’s
East, Inc., 151 West 34th Street,
16th floor, NYC, 10001. Three
finalists will be selected and,
starting October 31st, will be fea-
tured on Yahoo! for voting by the
public. In addition to leading the

historic march, the winner will
receive airfare for four to New
York City, hotel accommodations
and VIP parade viewing.

Give Thanks Even Before
Thanksgiving With Yahoo!
Thanksgiving and the Parade

also mark the start of another busy
travel season. So, if you are heading
to view the Parade, or looking for
holiday bargains to get into the Big
Apple, look no further than Yahoo!
Travel (http://travel.yahoo.com).

Spread Cheer This Holiday
Season…Online And On Time!

Got a sticky tongue from lick-
ing hundreds of stamps? Worried
that your holiday cards or photos
won’t arrive on time while you’re
watching the Parade? If you
answered yes, then we’ve got
good news. Yahoo!® Greetings
(http://greetings.yahoo.com )
offers a wide variety of virtual
greeting cards for the holidays. You
can even design your holiday cards
now and set them to be delivered
in December. And, whether you’re
watching the floats or gathering
around Mom’s turkey dinner, pho-
tos keep families and friends con-
nected when they can’t be there to
share the moment. Yahoo! Photos
(http://photos.yahoo.com) offers
features that help you develop
film and receive prints; access
photos online; order 35mm quality
prints from digital images; and
more. You can even create an
online photo album or upload a
family photo into your greeting
cards, so that nobody misses out
on the fun. For more information,
visit www.yahoo.com.

Who’ll Go To The Head Of The Macy’s Parade?
You Can Nominate And Vote

Children who dream of being a
part of history may go to the
head of the parade.

(NAPSA)—There is an increas-
ing consumer focus on digital cam-
eras and the good news is that
they are easy to use. A person
with limited computer experience
can easily photograph, print and
even manipulate the images with
digital camera technology.

Simply put, digital cameras
work on the same principles as
standard 35mm cameras. Both
have a lens with a filter and coat-
ing that adjust light and send it to
a storage medium. However, there
is a distinct difference between
the two: 35mm cameras use film
for the storage and digital cam-
eras use a silicon chip that trans-
forms the light to a digital signal.
This is then stored on a short-
term memory chip.

The memory chip is used like
film, except it has the capacity to
store more than five times the
amount of pictures as a 35mm
camera. These chips also have the
ability to erase undesired pictures
and even store short video clips.

The Big Difference
To get 35mm photos developed,

a consumer must take the film out
of the camera and go to a photo-
shop, then wait for the photos to be
developed and printed. With a digi-
tal camera, the consumer has a
couple of options. He or she can
print the photos at a photo-shop
and receive them immediately, or
download the pictures and pick
them up at a later time. Digital
camera users can even download
their photos directly to their com-
puter and send them via the Inter-
net to a photo shop to be developed.

“The best thing about a digital

camera is the wide variety of
options the consumer has in rela-
tion to the images that are pro-
duced,” said Bill Pearson, presi-
dent of Argus, which sells several
basic digital cameras through
mass-market retailers. “Digital
images transfer easily from the
camera to a computer, allowing
the consumer to store the pho-
tographs forever. You can have a
lot of fun transforming and
manipulating your pictures and
instantly sending them over the
Internet to family and friends.”

Another positive aspect of digi-
tal cameras is the future possibili-
ties of the technology. The next
step being developed is the ability
to transfer photographs over wire-
less telephones. This will allow a
person to take a picture and
instantly show it to a friend 1,000
miles away. The technology is
expected to be available in as lit-
tle as five years. 

Fear Not: Digital Cameras Are A Snap To Use

A GOOD MATCH—Digital cam-
eras are great for the Internet and
the computer age we live in.

The G-P Health Smart Institute at www.gphealthsmart.com.
Pennsylvania’s fall travel opportunities at www.fallinpa.com.
Pennsylvania’s travel and tourism Web site, www.experiencepa.com. 
The National Association of Pediatric Nurse Practitioners at
www.napnap.org.
America’s Charities at www.americascharities.org.
For information on Alzheimer’s disease, visit www.Alzheimers
Disease.com or www.nfcacares.org.

Check Out
These Web Sites:

***
A fanatic is one who can’t change his mind and won’t change the
subject.

—Attributed to Winston Churchill
***

***
I am a man of fixed and unbend-
ing principles, the first of which
is to be flexible at all times.

—Senator Everett Dirksen
***

***
A wise man gets more use from
his enemies than a fool from his
friends.

—Baltasar Gracian
***


