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(NAPSA)—Several tools of the
trade can transform the hostess
from a bartender to a mingler at
the next holiday party. Prepared
foods and premixed cocktails are
great time-, money- and energy-
savers, so you can relax and enjoy
your own gathering as much as
your guests. 

In that spirit, one popular pre-
mixed vodka brand, Cocktails by
Jenn, has created a Chocolate
Peppermint Martini, an indulgent
mixture of decadent chocolate and
frosty peppermint to toast the hol-
iday season. Four 100-ml bottles
(the equivalent of a single serving
each) come in a purse-shaped tote
decorated with iconic holiday
images: a snowflake, present,
martini glass, heart and candle. A
festive red bow ties the tote
together; no fancy gift wrap or gift
box needed. 

Eliminate the hassle of mixing,
shaking or shopping for fancy
ingredients. These ready-to-serve
cocktails just need to be chilled
and served in a favorite martini
glass, or, for an even easier solu-
tion, just chill and sip right out of
the bottle with colorful straws.
These martinis are also affordable
(under 15 dollars at most loca-
tions), which is why they’re at the
top of the list this year. 

In addition to being served at
the party, premixed, ready-to-
serve cocktails can also be gifted
at all types of holiday gatherings:
for the host or hostess, for the
office grab bag or for Secret Santa
presents. They are also perfect to
have on hand as last-minute offer-
ings for those unexpected guests. 

To simplify life this holiday

season, many hosts pair ready-to-
serve cocktails with pre-made
finger foods or entrees, elevating
their holiday party to the most
talked about event of the season. 

Holiday Party Tips
Here are a few tips on how to

throw a fabulous holiday party
that everyone will try to emulate: 

• Invite guests well in advance
to ensure maximum attendance
(social calendars get booked
quickly around the holidays). 

• Create a theme for the party
and advise guests beforehand so
that they can bring theme-appro-
priate items and join in on the
fun. 

• Chill glasses and bottles an
hour in advance of the guests’
arrival. Offering a drink as soon
as guests walk in breaks the ice
and starts a conversation. 

• Provide nonalcoholic alterna-
tives for the designated drivers
and guests who choose not to
drink. As the host, be sure to mon-
itor the amount of alcohol con-
sumed and don’t be afraid to take
away car keys. 

For more entertaining tips,
visit www.cocktailsbyjenn.com. 

Chill-And-Serve Cocktails: A Sipping Success  

Ready-to-drink premium vodka
martinis can provide simple solu-
tions this holiday season.

(NAPSA)—Consumers looking
for MP3 players may welcome
some sound advice. Experts say
that focusing on three key areas
can help people find the best-
sounding MP3 players, for the
best price. Try these tips:

Music Formats
Find out what types of digital

music files different digital audio
players can handle. Popular sound
file formats include .WMA, .MP3
and .WAV. Generally speaking,
.WAV files take up a lot of memory,
meaning a digital audio player
that only holds .WAV files can
probably hold fewer songs than one
that holds .WMA and/or .MP3 files.
Remember, the more types of files
your player can handle, the greater
the variety of songs available to
you. No matter what file format
you use, they all are digitally com-
pressed music files, which can neg-
atively affect sound quality.  

Now Hear This
Most digital audio players

come with a pair of standard ear-
phones, which can vary from poor
to decent sound quality. These are
typically incapable of reproducing
the deep bass found in the original
music. If you plan to upgrade your
earphones, consider this:

• Smaller ear buds are better
for people who use their players
while being active (going to the
gym, running, etc.). 

• Larger headphones known
as ear speakers are great for peo-
ple who plan to relax while lis-
tening to music. 

• Wireless headphones are
also an option, but while they can
eliminate tangled wires, audio
quality can suffer and selection is
limited since they are so new. 

Make certain to ask if audio
enhancement technology is avail-

able in the player before buying.
No matter what style you pick,
you want to make sure you’re
getting the best audio possible.

Improving Sound
When music is digitally com-

pressed, sound quality can suffer.
MP3 players featuring an audio
enhancement technology called
SRS WOW® restore much of the
original audio dynamics lost dur-
ing digital compression. As a
result, the players that are
enhanced with SRS WOW can
deliver a more natural bass sound
—one of live, concert-like quality. 

The technology dramatically
enhances the perception of bass fre-
quencies from speakers and ear-
phones, which typically cannot pro-
duce these low frequency sounds,
making the most out of what you’ve
got. Taking advantage of this built-
in feature can be a simple way to
get the most out of your music lis-
tening experience. MP3 Players
that include the SRS WOW fea-
ture can be found at major retail-
ers, including Target, Wal-Mart,
Best Buy and Circuit City. For
more information or to hear an
online SRS WOW demo, visit
www.srslabs.com/MP3sound.asp. 

Choosing An MP3 Player

You can get big sound from a lit-
tle MP3 player, thanks to SRS
WOW® technology.

Become A Better Communicator

(NAPSA)—What makes a good
communicator? 

Some advice from Americans
for Financial Security (AFS), an
association dedicated to helping
its members succeed in a competi-
tive economy, may help you under-
stand just what’s involved and
learn how you can improve your
own communication skills.

• Remember the objective—to
communicate. Seek to speak the
language used and understood
best by those with whom you wish
to communicate. Know your cus-
tomer and vendor.

• Drop all pretenses. Avoid
being haughty and condescending.
No one is offended by plain lan-
guage. Speak and write plainly.

• Keep in mind the “rule of
three.” When delivering your mes-
sage, sum it up to begin, outline
the details, then sum it up to end.

• Write the way you speak. Be
consistent. Speak and write in the
same way—the way that works.

• Listen and ask. Listen to
your customers and they will tell
you what it is that they want. 

Tips and information like this
can be found in AFS’s monthly
online magazine, Focus on Suc-
cess. Focus on Success gives valu-
able information and fresh ideas
to help entrepreneurs take their
businesses to the next level. You
can find Focus on Success at
www.afswebsite.org. For more
information about AFS, call 800-
492-1016 or visit the Web site. 

(NAPSA)—Slow cooking may
be just what’s needed in lives that
are too busy and contain way too
much fast food.

Convenient homemade dishes
do more than put the enjoyment
back into cooking and eating. 

This year, slow cooking can
earn you a prize and help support
a foundation that educates chil-
dren about healthy eating options.

Slow cooking fans are invited to
share their original culinary cre-
ations with the entire nation this
October in the Second Annual
Crock-tober Cook-Off Recipe Con-
test, sponsored by the Crock-Pot
brand. The contest marks the start
of slow cooking season, when
thoughts turn to the hearty, home-
made dishes that will keep us warm
all winter long. 

For each recipe entered, the
Rival Crock-Pot brand has pledged
to donate $1, up to a maximum of
$5,000 to the Feed Their Dreams
Children’s Foundation, a national
nonprofit organization devoted to
educating children about nutrition.

In addition, four finalists will

be named in February 2006 and
each will receive a collection of
Rival kitchen appliances, as well
as a trip to New York City to com-
pete in the final round of the
Recipe Contest. 

The sole Grand Prize winner
from that cook-off will win a cook-
ing class and a family trip for four
to a U.S. Marriott Vacation Club
destination.

“The popularity of slow cooking
just continues to grow, and with it

comes a wealth of exciting new
recipes,” said Mona Dolgov, direc-
tor of marketing for the Crock-Pot
brand. “We’re looking forward to
seeing what the entrants cook
up—and supporting the Feed
Their Dreams Children’s Founda-
tion in the process.”

Contest Details
Contest categories include:
• Quick-n-Easy—Slow cooker

preparation in 20 minutes or less.
• International Cuisine—A

dish featuring ethnic or regional
ingredients.

• Impress Your Guests—A din-
ner party dish for four or more
guests.

• Hunt’s Family Favorites—A
popular dish for two or more family
members containing any Hunt’s
brand product.

Contest entries must be submit-
ted no later than October 31, 2005.

You can visit the Web site at
www.crocktober.com for complete
official rules, including entry sub-
mission, recipe requirements and
eligibility, judging criteria and
other important information.

A Contest In Which Slow Cooking Finishes First

There’s nothing quite as good as
slow cooking, says a new recipe
contest.

(NAPSA)—Martial arts have
become increasingly popular with
children. They’re now featured in
kids’ TV shows and games. For
instance, a trading card game from
Wizards of the Coast, Xiaolin
Showdown, features characters
from the popular TV show of the
same name. Players engage in a
mock martial arts showdown
between noble warriors as part of a
mystical journey around the world. 

It’s estimated that more than
five million people age 50 and over
are now self-employed. The guid-
ance of financial professionals can
often be useful when making plans
to carve out a career as an entre-
preneur. The financial profession-
als at Primerica have created a
guide that shows you how to take
control of your financial life. Learn
more at www.primerica.com.

A lot of people want runway
style but can’t afford runway
prices. Many retailers realize this
and are bringing runway style to
real people. This year, Payless
appeared on the runway at New
York Fashion Week for the first
time. For more information on
taking runway style to real life,
visit Payless.com.

Moisturizing is one of the most
important things you can do for

your skin. For a dollar, you can
find Nourishing Oatmeal, Cocoa
Butter, Ultra Moisturizing or
Soothing Aloe moisturizer from
White Rain.

Educators, administrators and
staff can submit essays describing
their vision for the future and how
technology could transform educa-
tion for their students. Three win-
ning schools will each receive Dell
technology and services and
Microsoft software with approxi-
mate retail value of $250,000 to
help them achieve their educa-
tional vision. For a complete
description of FutureReady con-
tests and rules, and to submit an
entry, visit www.FutureReady.org.
Submissions will be accepted
online until Nov.15, 2005. No pur-
chase or entry fee is required.




