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(NAPSA)—Looking for easy
ways to add some style to the din-
ner table? Mixing tableware and
accessories is one approach.
Another is choosing dual-purpose
bakeware and serveware that
complements dinnerware, be it
with compatible colors or match-
ing patterns.

Whether dinnerware is pure
white or blooming with color and
pattern, complementary pieces
can dress up a table by lending
visual appeal. Ceramic bakeware
and serveware, such as Corelle
Coordinates, are time-saving and
stylish solutions for smart tables.
These versatile oven-to-table
pieces come in a wide range of
striking solids and patterns that
coordinate with break and chip-
resistant Corelle dinnerware—a
combination that creates inviting
tables that family and friends will
admire and remember.

Among the solids are brilliant
red, deep blue and crisp white. In
addition to classic Corelle patterns,
among them Abundance, Chutney
and Callaway, there are new pat-
terns, including Secret Garden,
Café Blue, Café Black, Textured
Leaves and Shadow Iris. Corelle
Coordinates pieces come in the
most popular bakeware shapes,
including 9” x 13” oblongs, pie
plates, covered casseroles, individ-
ual ramekins and essential serving
bowls.

Fashioned of durable ceramic
stoneware, the bake-and-serve col-
lections offer good looks and the
easy care of a nonporous finish.

Here are two recipes ideally
suited for oven-to-table service:

Crisply Coated Pork Chops &
Roasted Red Potatoes

Serves 4

Cooking spray
4 pork chops (about 13⁄4 lbs.)

1 cup cracker meal
1 large egg
1 tablespoon water
1 lb. red skin potatoes, cut

in half
Salt and black pepper

Preheat oven to 400° F with
rack in middle position. Spray
a 9”x13” Corelle Coordinates
baking dish with cooking spray.

In a bowl, break the egg, add
water and beat until blended.
Pour cracker crumbs onto a
plate. Dip chops first into
beaten egg, then crumbs to
coat. Position in center of bak-
ing dish. Place potatoes along
sides of baking dish. Season
lightly with salt and pepper.

Bake 35-40 minutes until
meat is cooked through and the
meat next to the bone has lost
all pink color. Potatoes should
be easily pierced with a fork.

Brownie Ice Cream Tarts
Serves 6

1⁄2 cup unsweetened cocoa
2 eggs

1⁄2 cup all-purpose flour

1⁄2 teaspoon baking powder
1⁄2 cup sugar
1 stick (8 tablespoons)

butter, softened
2 teaspoons vanilla extract

Cooking and baking spray
1 quart ice cream, flavor of

choice

Preheat oven to 325° F.
Place all ingredients, ex-

cept cooking and baking spray
and ice cream, in the bowl of
an electric mixer or in a
medium bowl if using a hand-
held mixer. Beat for 1 minute
on low to mix all ingredients
together and then on medium
for 2 to 3 minutes until well
blended.

Spray the bottoms of six 7-
ounce Corelle Coordinates
ramekins and position them in
a 9” x 13” baking dish. Divide
the batter evenly between the
ramekins. Place in preheated
oven and bake for 25 to 30
minutes, until toothpick stuck
into center comes out clean.
Allow to cool long enough to
keep ice cream topping from
melting and serve.

Tableware Tips: Let It Coordinate

Stylish ceramic bakeware and serveware enhance any table.

(NAPSA)—When women want
to get away from it all, they sur-
round themselves with family and
friends. That’s the finding of a
recent survey that reported close
to half of the women asked said
that spending time with loved
ones makes them feel blissful. 

Family time aside, other
responses for the ways women find
bliss included lighting aromather-
apy candles, meditation, performing
random acts of kindness, and the
old standby, indulging in chocolate. 

Some of the quirkier activities
that help women feel blissful
ranged from fishing and bird-
watching to cleaning and gam-
bling. When it came to hobbies
that added bliss to the day, read-
ing and writing was the runaway
winner. Shopping came in a dis-
tant second. 

The survey was commissioned
by Hanes in conjunction with the
company’s line of intimate apparel
appropriately called Pure Bliss.
The survey questioned more than
1,200 women about their overall
concept of bliss, defined as a time
when they felt happy and relaxed.
Other survey results include:

• Bliss Out, Don’t Miss
Out—Although their lives are
busy, nearly 70 percent of women
said they were truly blissful if not
all the time, at least some of the
time. Twenty-nine percent said
they were rarely blissful and only
three percent said they were
never blissful.

• Comfort = Bliss—The
majority of respondents con-
firmed that comfortable clothing
just made them feel blissful.

Apparently, the finding has been
put to good use. According to
Hilton Graham, marketing man-
ager at Hanes, the company used
the concept of blissfulness, per-
sonal indulgence and pampering
when designing Pure Bliss. The
collection uses soft blends of cot-
ton and microfibers to create
bras, panties and tops that
Graham says flatter, pamper and
soothe the skin. 

• Time To Relax—The more
time you have on your hands, the
more blissful you may be. Eighty-
two percent of respondents 55 and
older said they are often or some-
times blissful, compared to just 57
percent of respondents ages 35-44
and 65 percent of those ages 18-
34. When comparing the same age
groups, 48 percent of those 55 and
older relax three hours or more
per day while 44 percent of 18- to
34-year-olds only have an hour or
less per day of relaxation time. 

For more information, visit
www.purebliss.com.

In Search Of Bliss

Women are finding new and cre-
ative ways to add more bliss to
their lives.

(NAPSA)—Too often, kids with
life-threatening illnesses aren’t
given the opportunity to be kids.
Fortunately, there are organiza-
tions with the mission to provide
these children with trips to
amusement parks for a chance to
have fun.

Every year, individual amuse-
ment parks and attractions across
the country raise millions of dol-
lars for local and national charita-
ble organizations and non-profits,
often working in partnership with
school and other groups. These
facilities host roller coaster
marathons, offer sneak peeks at
new rides and attractions, auction
VIP—front of the line—passes,
have private parties with cos-
tumed characters and much more.

One of the recipients of this
support is the Give Kids The
World Village in Kissimmee,
Florida. The Village is a non-profit
resort that creates magical memo-
ries for children with life-threat-
ening illnesses and their families.
It provides accommodations for
wish-granting organizations’
guests at its whimsical resort and
offers attractions tickets and
meals for a free week-long fantasy
vacation.

The children then receive a
complimentary World Passport for
Kids membership, giving them
and their families one day’s free
admission to each of the 330 par-
ticipating parks in 34 countries
during the next 12 months.

The Village, which has hosted
more than 66,000 families during
its history, has accommodations
for 96 children and their families,

and plans to expand in the com-
ing years. The International Asso-
ciation of Amusement Parks and
Attractions (IAAPA) and its mem-
bers have donated hundreds of
thousands of dollars over the past
10 years, as well as equipment,
rides and supplies, and adminis-
ters the World Passport program.
IAAPA members donated $40,000
in cash and relief equipment
when three hurricanes battered
the Village in the summer of
2004.

IAAPA is the largest interna-
tional trade association for perma-
nently-situated amusement facili-
ties worldwide. The organization
represents over 5,000 amusement
and theme parks, attractions, and
suppliers from over 85 countries.

To learn more about amuse-
ment parks near you, go to
www.ticketforfun.com.

Giving Children Childhood

Give Kids The World provides
magical stays in Central Florida
for children with life-threatening
illnesses.

(NAPSA)—Already one of the
world’s most popular missionar-
ies, Pastor Benny Hinn also may
be one of the world’s busiest peo-
ple in 2005. His healing min-
istries were witnessed by millions
of people during his 35 appear-
ances in 2004. Hinn has raised
his goals even higher for 2005—
with 22 appearances already
scheduled and more in the plan-
ning stage. For more information
regarding Hinn’s ministries,
write to: Pastor Benny, Box
168685, Irving, Texas 75016 or
visit www.bennyhinn.org.

No matter what the theme of
your Oscar party, you can make it
an interactive experience by hav-
ing guests register for the
Movies.com Oscar Party Chal-
lenge. By entering their choices,
people can take part in the “Play-
ers’ Picks,” a real-time snapshot
of who players are predicting will
win in the top eight categories.
Participants are eligible for a
chance to win $5,000 to throw the
ultimate Oscar party next year, a
trip to Los Angeles and other fun
prizes. Movies.com also offers a
Buzz Board that tracks Oscar-
related news and buzz, and visi-
tors can sign up to receive weekly
e-mails outlining the top Oscar
news, plus nominee profiles. To
find out more, visit www.movies.
com.

Peanut lovers may have
another good reason to come out

of their shells. A new study from
Pennsylvania State University
shows that just one serving of
peanuts or peanut butter a day
can help children and adults meet
requirements for nutrients often
lacking in American diets. The
data comes from a United States
Department of Agriculture na-
tional survey of what people are
eating and shows that peanut
eaters had higher intakes of sev-
eral hard-to-get nutrients com-
pared to those who do not con-
sume peanuts. To learn more,
visit www.peanut-institute.org.

The “Sparkle All Night” Prom
Sweepstakes will award one
Grand prize winner an ultimate
prom package including, a one-of-
a-kind, custom-designed dress,
hair and make-up styling, limou-
sine and corsage (valued at
$6,500). Other prizes include
Apple® iPODs® and sparkling
handbags for the prom, or any
night out on the town. Deadline
for entry is February 22. To enter,
visit www.secretsparkle.com.

(NAPSA)—A key promotional
tool for any business is to remind
customers what is available, and
the Internet is an excellent way
to do it. E-mail marketing en-
ables merchants and service
providers to send creative e-mail
notes, html-format newsletters or
a Web-based promotion, such as a
coupon. Promotional tools can be
do-it-yourself projects but there
also are advisers, such as Net-
work Solutions (www.network
solutions.com), that can do them
all efficiently and affordably,
helping business owners save
time and energy.

Depending on the company
that issues your paychecks, you
may be able to file your tax
return before you receive your W-
2’s from your employers. If your
W-2’s are issued through ADP,
you can get early electronic access
to them at a Jackson Hewitt Tax
Service location. Once your
return is completed, the company
can process your return with the
IRS e-file program, also known as
electronic filing. If you don’t
receive your W-2 by Feb. 15, con-
tact the IRS for assistance at 1-
800-829-1040 or www.irs.gov. For
more information about W-2’s, e-
filing or other tax advice, call 1-
800-234-1040 or visit www.jack
sonhewitt.com.




