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(NAPSA)—You might not think
that choosing an energy-efficient
appliance would do more than
lower your energy bill, but all the
energy used by household appli-
ances adds up. 
In fact, the amount of energy

used in your home matters on a
larger scale. U.S. households use
about one-fifth of the total energy
consumed in the nation each
year—and the number of home
devices requiring electricity con-
tinues to grow.
“Energy prices are rising and

are predicted to increase more in
the future. As a result, there is
growing interest in energy-effi-
cient appliances that can help
save money,” said John Farley,
senior environmental and brand
marketing manager for Bosch
home appliances. 
Kitchen and laundry appliances

alone account for more than 35
percent of home energy use, with
refrigerators accounting for
approximately 40 percent of that
figure.
Besides helping Americans to

save $17 billion on their utility
bills in 2009, the ENERGY STAR
program, which promotes the use
of energy-efficient appliances, has
also reduced greenhouse gas emis-
sions equivalent to those of 30
million vehicles. 
Manufacturing “green” appli-

ances involves many different
steps—from using raw nonferrous
materials such as steel and glass
and minimizing energy, water and
material waste in production to
reducing energy consumption and
harmful emissions resulting from
distribution. 
Yet 90 percent of the environ-

mental impact of appliances comes
from their operation in the home.
Today’s high-efficiency appliances

are making a measurable differ-
ence in conserving energy and
water during their life span in the
home. 
For example, the Bosch Vision

washing machine uses 61 percent
less energy and 64 percent less
water than the industry average.
The laundry system is one of the
reasons that Bosch has been
named ENERGY STAR Partner of the
Year for Appliances for two years
in a row by the U.S. Department
of Energy and the U.S. Environ-
mental Protection Agency. In fact,
Bosch is the only U.S. manufac-
turer with the ENERGY STAR quali-
fication on all the dishwashers,
clothes washers and refrigerators
it makes. 
For more information, visit

www.bosch-home.com/us  or
connect with them at http: / /
twitter.com/boschappliances or
 facebook.com/boschappliances.

Energy-Efficient Appliances Cut Bills
And Save The Environment

Shop energy-smart. Energy-sav-
ing appliances save consumers
money and reduce greenhouse
gas emissions.

(NAPSA)—Not just a pretty face:
There’s more to having a youthful
appearance than soft, smooth facial
skin. Your neck, décolletage, hands,
arms and knees are also prone to vis-
ible signs of skin aging. 
“As body skin ages, it loses

moisture and elasticity, which can
make skin appear older as well as
lead to dryness,” says beauty sci-
entist Rolanda Johnson. 
A disparity between face and

body skin care can exaggerate the
signs of aging, according to evolu-
tionary biologist Dr. Bernhard
Fink. He re cently conducted a
study on the effect of body skin’s
appearance in relation to percep-
tion of age. It found that in terms
of age and attractiveness percep-
tions, people are sensitive to the
appearance of body skin. In addi-
tion, the study indicated that when
judged independently from the
face, body skin, if maintained, is
perceived up to 10 years younger
and adds to the overall perception
of youthfulness. 
“The study indicates that skin

around the neck and chest, arms
and hands are important areas for
women in terms of age perception,”
said Dr. Fink. “Keeping your skin
moisturized is one of the most basic
things you can do to prevent visible
signs of aging. Using products that
go beyond basic moisturization to
provide additional anti-aging bene-
fits can be a further help.”
To that end, there’s now a prod-

uct that helps you shower your way
to younger-looking skin. It contains
a proprietary technology that goes
beyond cleansing and basic moistur-
izing to remove dry skin cells and
improve skin cohesiveness for
younger-looking, more radiant skin.
It fights seven signs of aging, bright-
ens dull skin, evens skin tone and
improves elasticity in seven days.
The product, Olay Total Effects

7-in-1 Advanced Anti-Aging Body
Wash, comes in two formulations:
Deep Penetrating Moisture, with
jojoba butter and VitaNiacin; and
Exfoliate & Replenish, with micro-
derm beads and VitaNiacin to
remove dry skin cells and replen-
ish your skin with moisturizers.
“We lavish attention on faces

and bodies but necks get no
respect,” said author Charla Krupp,
who examines over 1,000 smart,
easy ways of hiding fat without
dieting in her book “How To Never
Look Fat Again.” “The neck often
ages faster than the face. A lot of
women who began using a sun-
screen on their faces a decade or
two ago continued to tan their neck
and bodies and the contrast
between neck and face is unsightly.”
Krupp recommends daily use of

a broad-spectrum SPF 15 or
higher sunscreen. Reapply it
every two hours if you’ve been
swimming or perspiring. Also,
wear protective clothing and stay
out of the sun at midday and
when at high altitudes to protect
your skin from premature aging.
For more information, visit

www.olay.com or call (800) 285-5170.

Shower Your Way To Younger-Looking Skin

Face facts: Aging skin can be
found—and treated—anywhere.

Kicking Out Malaria
(NAPSA)— In the 90 minutes

it takes to play a soccer match,
180 people die of malaria. 
Determined to win the fight

against this deadly disease, a
global partnership of soccer teams
and heroes, celebrities, health and
advocacy organizations, govern-
ments and corporations have
teamed up to kick malaria. 

United Against Malaria, a cam-
paign created ahead of the 2010
FIFA World Cup, uses the popu-
larity of soccer to raise awareness
and renew worldwide commitment
to ending malaria. 
Notable names who have

already pledged support include
Landon Donovan, Ashley Judd,
Anna Kournikova, Mandy Moore,
Molly Sims, Rick Reilly and Ted
Turner. 
Every 30 seconds, a child dies

of  malaria.  With your help,
United Against  Malaria can
change the course of this dis-
ease. Join the team and sign the
campaign soccer  bal l  at
www.UnitedAgainstMalaria.org.

For less than the cost of a soccer
ball, you can protect a mother
and child for up to five years.

(NAPSA)—Although you can
find asparagus year-round, fresh
asparagus is in season in the U.S.
from April to June. Noodles &
Company created a new aspara-
gus dish, Asparagus & Lemon
Linguine, using in-season, locally
grown asparagus. For more infor-
mation, visit www.noodles.com.

**  **  **
Bayer Advanced Fungus Con-

trol for Lawns cures and prevents
common lawn diseases such as
brown patch, dollar spot, rust and
others for up to 30 days. The new
hose-end sprayer is convenient to
use. Visit BayerAdvanced.com for
helpful how-to videos or call (877)
BAYERAG.

**  **  **
Never let a cold or flu stop you

from breathing life in. Vicks
NyQuil features the same trusted
multiple-symptom cold relief as
the original formula, but is now
updated and enhanced with
improved Original and Cherry liq-
uid flavors. For more information,
visit www.vicks.com. 

**  **  **
Webroot offers several compre-

hensive Internet security solutions
for consumers, including AntiVirus
with Spy Sweeper and Internet

Security Essentials. For more
information, www.webroot.com.

**  **  **
To be eligible for federal stu-

dent aid, federal jobs and federal
job-training programs, every resi-
dent male of 18 must by law reg-
ister with the Selective Service.
Learn more at www.sss.gov.

**  **  **
At Briggs & Stratton Corpora-

tion’s Yard Smarts Boot Camp,
recruits will get their hands dirty
learning yard care basics, while
improving a community green
space somewhere in the U.S. Boot
Camp hopefuls should submit a
brief video or series of photos
expressing their need for knowl-
edge to www.YardSmartsBoot
 Camp.com.

***
There are men in all ages who mean to govern well, but they mean
to govern. They promise to be good masters, but they mean to be
masters.

—Daniel Webster 
***

***
Golf combines two favorite American pastimes: Taking long walks
and hitting things with a stick.

—P.J. O’Rourke
***

***
Practical politics consists in
ignoring facts.

—Henry Adams 
***

***
An eye for an eye makes the
whole world blind. 

—Mahatma Gandhi
***

***
We must become the change we
want to see. 

—Mahatma Gandhi
***

The Mardi Gras celebration goes back to an ancient Roman custom
of merrymaking before a period of fast. In Germany it is called Fast-
nacht and in England, Pancake Day.

Of all known mammals, the yak—the wild ox native to the moun-
tainous regions of Tibet—lives at the highest altitude.

About 70 percent of all living
organisms in the world are 
bacteria.




