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(NAPSA)—Getting out of debt
without destroying their credit
may be easier for many Americans
thanks to new federal guidelines. 
They’re designed to deal with

the problem of millions of home-
owners who have been forced
into foreclosure by the recent
recession and plummeting home
values.  Rather than walking
away empty-handed when their
home is  worth less than the
mortgage owed,  homeowners
now have financial incentives to
work with the lender to sell their
home through a process called a
Short Sale.

What Is a Short Sale?
They’re called Short Sales

because the homeowner’s mort-
gage lender agrees to sell the
home for less than the balance due
on the mortgage. The process is
not new but the U.S. Treasury
Department’s recently announced
Home Affordable Foreclosure
Alternatives (HAFA) program sim-
plifies it and makes it more attrac-
tive to both homeowners and
lenders.
A Short Sale generally costs

the lender less than a foreclosure.
Short Sales are also a better alter-
native than a foreclosure for
homeowners because their credit
score isn’t as negatively affected
and, in most cases, they are freed
of the mortgage debt. 
“A foreclosure creates devas-

tating damage to your personal
credit report,” says Margaret
Kelly, CEO of RE/MAX Interna-
tional, a U.S.-based network of
nearly 100,000 real estate agents.
Many of her company’s real estate
agents get special training in
helping homeowners whose
homes are worth less than their
mortgages. 

“Foreclosure credit damage can
follow you for 10 years, but with a
Short Sale, a homeowner could
qualify for a new mortgage in as
little as three years,” Kelly adds.

New Guidelines
HAFA provides financial in -

centives and simplifies proce-
dures that previously made a
Short Sale a long and frustrating
process. Here are some of the
new guidelines:
• Lenders must respond to

Short Sale requests within 10
business days of receipt of the
offer package. 
• The seller will be released

from all liability for repayment of
the primary mortgage debt. 
• Subsequently, the seller is

entitled to a relocation incentive
of $1,500, which will be deducted
from the gross sale proceeds at
closing. 
• The lender will be paid $1,000

to cover administrative and pro-
cessing costs for a Short Sale or a
deed-in-lieu of foreclosure. 
• The property must be listed

with a licensed real estate profes-
sional who conducts regular busi-

ness in the community where the
property is located. 

How to Get Help 
The key to successfully nego -

tiating a Short Sale with a lender
is to use an experienced real
estate agent who specializes in
handling distressed properties.
The RE/MAX network accounts
for nearly 60 percent of all Certi-
fied Distressed Property Expert
designees—one of the leading dis-
tressed property training pro-
grams in the industry.
If you think a Short Sale may

be right for you, you can use the
“Find an Agent” feature on
www.remax.com. Look for the fol-
lowing designations: Certified Dis-
tressed Property Expert (CDPE),
Five Star Professional (FSP),
Short Sales and Foreclosure
Resource (SFR), or Short Sales
Foreclosure & REO (SSFR). You
can also search under “Special-
ties” for Short Sale or foreclosure
property experts.

Learn More
For more Short Sale informa-

tion and videos, visit www.
remax.com or call 1-800-525-7452.

New “Short Sale” Process Helps Families Facing Foreclosure

A number of homeowners have discovered a way to get out from
under an underwater mortgage with their credit pretty much intact.

(NAPSA)—Many might be sur-
prised to learn that naturally
occurring chemicals—such as
nitrogen and potassium—play an
important role in keeping plants
growing and green.
Thanks to a program that cele-

brates the benefits of chemistry,
they can learn about this and
other ways that chemistry con-
tributes to the world around us.
The program—Chemists Cele-

brate Earth Day (CCED)—is
sponsored by the American Chem-
ical Society (ACS) and is cele-
brated annually on April 22. The
event was created to highlight the
positive impact that chemistry
has on the environment. 
The ACS offers a suite of

events, contests and educational
resources that can be used by ACS
members, chemical educators and
chemistry enthusiasts to illustrate
the positive role that chemistry
plays in the world. 
This year, the American Chem-

ical Society’s observance of Earth
Day includes a wide variety of
community activities focusing on
the program’s theme, “Plants—
The Green Machines!” This
annual event unites ACS local
sections, businesses, schools and
individuals in communicating the
importance of chemistry to the
quality of life. Activities planned
by ACS local sections and student
chapter members range from
planting gardens, helping chil-
dren conduct hands-on activities
using everyday household materi-
als, playing word games and puz-
zles, to sponsoring an illustrated
poem contest for students in
grades K–12. 

Children can write poems in
any style including haiku, limer-
ick, ode, ABC poem, free verse,
end rhyme, blank verse and son-
net, and no longer than 40 words.
Topics can include: 
• Environmental chemistry—

plants help to keep air clean;
• Food chemistry—plants are a

source of food;
• Biochemistry—plants are

being used as an alternate fuel
source; and
• General plant function—pho-

tosynthesis and respiration.
First-place winners in each of

the national contest’s grade cate-
gories will win $200. Second-place
winners in each grade category
will win $100. 
The American Chemical Society

is a nonprofit organization char-
tered by the U.S. Congress. It is the
world’s largest scientific society and
a global leader in providing access
to chemistry-related research.
For information about ACS, var-

ious activities and the illustrated
poem contest, including contest
deadlines, visit www.acs.org/
earthday. 

Chemists Offer New Formula For Earth Day

Many might be surprised to learn
the role that chemistry plays in
keeping the environment growing
and green.

(NAPSA)—Danny McKeever,
championship racer, veteran in -
structor and renowned stunt dri-
ver, has had many loves in his life,
but none is a match for his long-
standing love affair with motor-
sports. After a long and prosperous
racing career, Mc Keever turned
his passion for the fast lane—also
the name of the racing school he
owns and operates—into an oppor-
tunity to teach others. In 1986, he
became the official chief instructor
for the Toyota Pro/ Celebrity Race,
part of the Toyota Grand Prix of
Long Beach, training every partic-
ipant for this coveted annual char-
ity event.
Since its inception in 1977, the

Toyota Pro/Celebrity Race has
grown into the largest, longest-
running corporate-sponsored ce -
lebrity racing event in the world.
The historic 10-lap race takes
place every April on a 1.97-mile
circuit through the streets of
downtown Long Beach, Calif.
The charity event benefits the

Children’s Hospital of Orange
County and Miller Children’s Hospi-
tal in Long Beach. It pits high-pro-
file celebrity personalities against
professional drivers. Keanu Reeves,
Adrien Brody, Cameron Diaz,
George Lucas, Ashley Judd, Jay
Leno, William Shatner, David Has-
selhoff and Patrick Dempsey are but
a handful of the more than 540
celebrities who have revved their
engines for the admirable causes.

According to McKeever, racing
is a humbling experience, espe-
cially the first time on an actual
racetrack. “The straightaways and
turns go by in a blur as the car
bounces around and the wind
blows past the open top,” he says.
“It’s definitely an adrenaline
rush.”
To hear the roar of the engines

as cars thunder past awestruck
fans...the thrill...the excitement—

“no wonder celebrities are
attracted to the electrifying world
of race-car driving,” he adds. Mc -
Keever has learned that the dri-
vers who come out on top are not
necessarily the fastest out of the
gate in practice. Rather, it’s the
drivers who excel at focusing on
learning the techniques. “Race-car
driving is a mental exercise,” he
says. “Perhaps the biggest lesson
is to find your limits and stay
within them.”
The allure of fast cars and

high-performance racing is
stronger than ever in Hollywood,
driving film, television and sports
stars alike to the thrill of the Toy-
ota Pro/Celebrity Race. As head
instructor, McKeever is chal-
lenged every year with turning
more than a dozen celebrities—
most of whom have no racing
experience at all—into bona fide
race-car drivers in just four days. 
People often ask McKeever how

celebrity drivers compare with dri-
vers who are professional athletes
in terms of natural ability. With a
smile, McKeever replies that ath-
letes have coaches and actors have
directors, so both respond well to a
guiding force. But make no mistake,
he adds, “they take their craft very
seriously, and there are no large
egos on the track.” 
To learn more about the Toyota

Pro/Celebrity Race, go to www.toyota
racing.com/motorsports/pro_celeb/in
dex.html.

Star Power Versus Horsepower
Stars And Pros Hit The Fast Lane For The Toyota Pro/Celebrity Race

Keanu Reeves accepts the trophy
for the “Celebrity” category at the
2009 Toyota Pro/Celebrity Race.
The race is the largest, longest-
running corporate-sponsored
celebrity racing event in the
world that raises donations for
the charity “Racing for Kids.”

(NAPSA)—You can follow The
Westminster Kennel Club All
Breed Dog Show on Twitter at
www.twitter.com/Wkcdogs, on
Facebook at www.facebook.com/
 WKCDogShow, on Buzz at www.
 westminsterkennelclub.org/buzz
and on the club’s own Web site,
www.westminsterkennelclub.org. 

**  **  **
Your car can be more energy

 efficient if you take it to qualified
auto technicians as evidenced by
trade school diplomas, certifica-
tions by the National Institute for
Automotive Service Excellence
and signs of advanced course
work. Visit www.ase.com for infor-
mation and car care advice.

**  **  **
Bayer Advanced All-in-One

Rose & Flower Care feeds and
protects roses against destructive
diseases and insects. For more
gardening information and how-to
videos, visit BayerAdvanced.com
or call (877) BAYERAG. 

**  **  **
CVS/pharmacy carries what

nature lovers need to stay safe
whether exploring the woods,
shore or mountains. Savvy voy-
agers can save a bundle by pur-
chasing CVS/pharmacy store-
brand first-aid items before setting
out into the wonder of nature.

**  **  **
“One of the easiest and least

expensive ways to spruce up your
home is to subtract what’s in it,”
says Ginny Bean, publisher and
founder of Ginny’s catalog and Gin-
nys.com. For decorating ideas and
products, visit the site or call (800)
487-9024 to request a catalog.

***
If instead of a gem, or even a flower, we should cast the gift of a
loving thought into the heart of a friend, that would be giving as
the angels give.

—George MacDonald
***




