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(NAPSA)—Whether they’re on
the road for business or pleasure,
novice trip takers could benefit from
the advice of seasoned travelers
such as Ryan Bingham, a character
played by actor George Clooney in
Paramount Pictures’ recently re -
leased film “Up in the Air”. The
film, directed by Jason Reitman, is
a compelling story set within a
world of frequent travelers. 
“When I traveled constantly for

work, I found that there was some-
thing intriguing about a life on the
road—you find a subculture of peo-
ple who spend countless hours on
planes and in hotel rooms and
turn travel into a sport, often
solely for the thrill of it. The main
character in ‘Up in the Air’ is one
of those passionate travelers, and
travel is a powerful setting for the
story,” Reitman said.
Not everyone can have the

travel perks that come with Bing-
ham’s millions of frequent-flyer
miles; however, travelers looking
to get the inside scoop on how to
travel well can go to Web sites
such as FlyerTalk.com to listen to
what the community of real-life
expert travelers is saying. 
“Many people who are looking to

plan a trip often don’t realize that
with a little online research and a
few phone calls, they can find ways
to make their trips more convenient
and affordable,” said FlyerTalk.com
blogger “Canarsie.” “Traveler blogs
are a great place to find and share
hints on how to get the most out of
frequent-flyer miles or find a hotel.”
Here are a few tips from well-

traveled bloggers that may help: 
• Find Out What’s Free—

Ask the hotel concierge or look at
the local papers to find out about
free concerts, free days at muse-
ums, street fairs and the like.

• Prepare For Your Arrival—
Use the Web to prearrange for com-
fort foods, bathrobes, birthday bal-
loons or even an extra refrigerator
to be waiting in your hotel room
such as Hilton Hotels’ Requests
Upon Arrival service. You can cre-
ate your own personalized experi-
ence before leaving home.

• Call the Hotel Before You
Travel—Speaking directly to

someone who is an employee at
the hotel property at which you
are staying may yield unpublished
or unadvertised information, such
as special discounted room rates,
amenities or promotions. It does
not hurt to ask, and you have
nothing to lose.

• Airport Parking—Use an
off-site airport parking lot instead
of the parking lot on the airport
grounds if you plan to drive your
car to the airport. Off-site parking
lots are often less expensive and
have free transportation for the
short trip between the parking lot
and the airport. To reduce the cost
of parking further, many off-site
parking lots have coupons on their
Web sites. Some even offer free
amenities such as drinks, newspa-
pers or bonus miles or points.

• Drive Smart—Check with
your insurance agent to see if your
current plan covers auto rentals.
If it does, save yourself the cost of
the insurance at the rental
counter. Also, check with the
financial institution that issued
your credit card to find out if
rental car insurance coverage is
part of the cardmember benefits.

• Remain Loyal—Follow the
path of Ryan Bingham in “Up in
the Air” by using loyalty programs.
Hilton HHonors, one of Bingham’s
preferred travel programs, helps
him bypass hotel check-in lines
and enjoy special amenities, such
as upgraded rooms, complimen-
tary breakfast, executive lounge
access, or bonus points.

• Get Out Of Line—If you’re
traveling internationally, the
U.S. Customs Global Entry pro-
gram could allow you to bypass
lengthy passport-processing
lines.  Participants who are
preapproved by Customs and
deemed “safe travelers” can
instead quickly be pro cessed
through kiosks that scan finger-
prints and passports and ask
customs declaration questions.

• Don’t Part With Your Pet—
Some hotels let guests bring certain
pets along so you save the cost of a
kennel—and you and your furry
friend may have more fun, too.

• Leave The Laptop—If you’ll
have access to a computer at your
destination, use your MP3 player,
iPod or flash drive to transport files
from your computer. That way you
can save the trouble of carrying a
laptop on trips and unpacking it at
security checkpoints. Also, many
hotels have business centers that
are equipped with computers, print-
ers, telephones and office supplies.

• Book Early and Save—
Check with your hotel to see if it
offers deals when you book in
advance. Some chains, such as
Hilton Hotels, offer advance-pur-
chase rates that let travelers save
up to 20 percent off of the best
available rate when they book
ahead of time. Taking advantage
of these offers can be a smart way
to cut costs if you have a set travel
schedule or plan to host standing
annual, quarterly and/or monthly
conferences.

In the movie “Up in the Air,” George Clooney plays a savvy frequent
traveler who calls Hilton his second home. 

(NAPSA)—Uncertain economic
times often bring out more of a
charitable spirit. While not
robust, the outlook for charitable
giving is improving. Now more
than ever, donors are seeking
effective, easy and more substan-
tial ways to make a difference and
are looking at the organizations
receiving gifts even more closely.
Corporations are increasingly
challenging donors to make con-
tributions that they will then
match. Charities see a spike in
donations when such match
offers are in place. Making dona-
tions on a credit or debit card is
convenient for the donor and less
labor intensive for the receiving
organization. 

Giving Made Easier
Leveraging credit and debit

cards can help simplify the
process of giving and receiving
charitable contributions, with
benefits for both donors and recip-
ients. Many charitable organiza-
tions—both large and small—
accept payment cards as a form of
payment for donations. For
donors, this presents the opportu-
nity to:
• Give more generously over

time and with a greater view of
their total charitable contributions.
• Plan charitable giving by

putting in place monthly dona-
tions with a prearranged date for
the donation to be made. 
• Eliminate the hassle and cost

associated with writing, mailing
or delivering paper checks to
make contributions. It’s “green
giving,” too!
• Earn rewards such as travel

points, merchandise and even
cash back every time a charitable
donation is made.
Credit and Debit Cards Make

Record Keeping Easy
Making charitable contributions

with a payment card also helps
donors substantiate their gifts and
keep up with the increased tax
requirements demanding that
Americans keep better records of
their contributions.
Giving With a Bigger Impact—

Match Offers
Affinity card programs and

other payment card promotions
tied to charitable organizations

provide an opportunity for donors
to make an added impact simply
by making donations using a spe-
cific card. MasterCard Worldwide
is again helping the March of
Dimes gain donor attention and
support by offering donors an
added incentive for making contri-
butions. Between November 1 and
December 31, 2009, when a donor
makes a donation with a valid
MasterCard® credit or debit card,
MasterCard will match the dona-
tion dollar for dollar, for a total
MasterCard donation to March of
Dimes of up to USD $225,000.
Valid donations are:
• Donations made online at

www.marchofdimes.com with a
MasterCard credit or debit card
• Off-line donations made with

a MasterCard credit or debit card
at select March of Dimes Signa-
ture Chefs Auction events.
To learn more about the pro-

gram or to make a donation, visit
www.marchofdimes.com/mastercard. 

March of Dimes
The March of Dimes is the

leading nonprofit organization for
pregnancy and baby health. With
chapters nationwide, the March of
Dimes works to improve the
health of babies by preventing
birth defects, premature birth and
infant mortality. The March of
Dimes funds research, provides
education and answers to moms,
and provides support to families
affected by premature birth,
which affects over 540,000 babies
each year. For more information
about the organization, visit
www.marchofdimes.com or www.
nacersano.org for Spanish.

Credit And Debit Cards As Well As Match Offers Make It
Easier To Give And Will Increase Impact Of Donations

The March of Dimes is about
helping babies.

The pretzel was first made by monks in southern Europe as a
reward for children who learned their prayers. It is shaped to represent
the crossed arms of a child praying.

Before the Civil War, Oberlin and Antioch colleges were the only
coed colleges to allow women to matriculate, but only in a special pro-
gram separate from men.

***
We all grow up with the weight of history on us. Our ancestors dwell in the attics of our brains as
they do in the spiraling chains of knowledge hidden in every cell of our bodies.

—Shirley Abbott
***

***
A family is a unit composed not only of children but of men, women, an occasional animal and the
common cold.

—Ogden Nash
***

***
Nature provides a free lunch but only if we control our appetites.  

—William Ruckelshaus
***

***
To be satisfied with a little is the greatest wisdom, and he that increaseth his riches, increaseth his
cares; but a contented mind is a hidden treasure, and trouble findeth it not.

—Akhenaton
***




