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(NAPSA)—It may be easier than
many people know to improve the
environment and the economy—
including their own.       

As more people become aware
of the importance of protecting the
environment, they are choosing
green products. Buying environ-
mentally friendly products typi-
cally meant you had to spend
more, but at Marcal, they believe
you shouldn’t have to pay more,
that you can do your part to help
protect the environment without
hurting your budget. 

To help you make a difference,
Green Mom blogger Beth Aldrich
suggests these tips and household
products:       

• Use recycled paper towels to
clean up countertop messes. Tow-
els such as those made by Marcal
contain no chlorine, no dyes and
no fragrances, and they are virtu-
ally lint-free. Recycled products
save the environment. 

• Take a small step and swap
your toilet paper for a recycled
brand. If every family switched
just one roll of regular bath tissue
for one recycled roll, together,
Americans could help save 1 mil-
lion trees.       

• If you get the sniffles, be kind
to your nose and the environment.
Pocket a pack of 100 percent recy-
cled facial tissues.       

One small paper company from
New Jersey is trying to change the
way we think about paper prod-
ucts. Marcal takes making paper
products responsibly and believes

that conserving our natural
resources can make a difference in
the future for all of us. Marcal has
been committed to making paper
from recycled paper—not trees—
since 1950. 

Their Small Steps® line of 100
percent recycled paper products
includes bath tissues, napkins,
paper towels and facial tissues,
and is manufactured with the best
interests of their customers and
the Earth in mind. And because
they’ve been perfecting the paper
manufacturing process since 1950,
they are able to bring you the
strength, absorbency and softness
you and your family deserve at a
good price. 

Whatever inspires you to make
a difference, using environmen-
tally friendly products is a small
step that can make a big change
for the planet. 

Learn more online at
www.marcalsmallsteps.com.           

Shopping Green Can Save You Money

If every family switched just one
roll of bath tissue for one recy-
cled roll, together, Americans
could save 1 million trees.       

(NAPSA)—As part of its ongoing
national education program, Bright
Smiles, Bright Futures®, Colgate-
Palmolive Company announced
that it has reached 100 million chil-
dren in the United States, provid-
ing free dental screenings, oral
health education and treatment
referrals. The company celebrated
the milestone recently with a
brush-a-thon in midtown Manhat-
tan, with over 170 children from
P.S. 161 Juan Ponce De Leon
School in the Bronx, New York and
actress and musician Miranda Cos-
grove, star of the Emmy-nominated
television series “iCarly.” 

Colgate set the ambitious “100
Million Smiles” goal in the U.S. in
2002 to help reduce the epidemic
of oral disease in urban and rural
areas where children are espe-
cially at risk. Bright Smiles,
Bright Futures, which began in
1991, uses mobile dental vans
staffed with volunteer dentists to
conduct free dental screenings,
distribute multicultural educa-
tional materials and samples, and
educate children and their fami-
lies about the importance of main-
taining good oral health. 

The program also partners with
the World Health Organization—the
directing and coordinating authority
for health within the United
Nations—Family Dollar Stores,
dental and education professionals,
and com munity groups to reach
more children and raise awareness
of the association between oral
health and overall health. 

Getting children to develop
good brushing habits early is crit-
ical. According to the U.S. Surgeon
General’s report Oral Health in
America, oral disease remains a
national epidemic, with tooth
decay now being the single most
common chronic childhood disease
among 5- to 17-year-olds—more
common than asthma or hay fever.

During the event, actress and
musician Miranda Cosgrove, a role
model for young people, emphasized
the importance of good oral care,
leading the students in a celebra-
tory brush-a-thon. “It is unfortunate
that there are millions of people
who can’t get to or can’t afford to go
to the dentist, which is why efforts
like this are so important,” Cos-
grove said. “Children are busy and
distracted and don’t realize how
important it is to practice good den-
tal habits or what maintaining
them can mean in terms of their
overall health. I am hoping that get-
ting the message out will help
encourage more kids to brush their
teeth and go to the dentist.”

“Today, we are celebrating a ter-
rific milestone,” Dr. Marsha Butler,
Colgate’s Vice President, Global
Oral Health and Professional Rela-
tions, told brush-a-thon partici-
pants, “but there is still much work
to be done in terms of eradicating
oral health disease. Tomorrow, we
will be back in the communities, in
our dental vans, raising awareness
and helping to meet the oral health
challenges facing us all.”

For more information on Bright
Smiles, Bright Futures or Col-
gate’s mobile dental van initiative,
please visit www.colgatebsbf.com
or call (212) 310-2638.

100 Million Smiles And Counting

Musician and actress Miranda
Cosgrove helped raise aware-
ness about the importance of
maintaining good oral health.

Using A Professional
In Elder Care

(NAPSA)—A growing number
of families are finding help in car-
ing for an older loved one. They’re
turning to the services of a geri-
atric care manager, or GCM.

It’s the role of the GCM to
assess the older person’s needs
and then make recommendations
about the kind of care they believe
is best for the older adult and how
to pay for it. 

For example:
• They may recommend live-in

care when appropriate in place of
more expensive alternatives or
identify free or low-cost products
and services that may be available.

• They could help a family
realize all possible benefits from
private insurance and public pro-
grams including those from the
Veterans Administration, Medi -
care and Medicare Part D.

• They could show how to
avoid expensive duplication of ser-
vices.

To learn more or to find a
GCM, visit www.caremanager.org
or call (520) 881-8008.

A geriatric care manager can
help client families save money.

It’s estimated that travel and tourism is a $1.6 trillion industry in
the United States.

Virgin Atlantic Airways says catering is its third-biggest cost after
fuel and engineering maintenance.

I remember my mother’s
prayers and they have always
followed me. 

—Abraham Lincoln
***

***
Men are what their mothers
made them.

—Ralph Waldo Emerson 
***

***
Her dignity consists in being
unknown to the world; her glory
is in the esteem of her husband;
her pleasures in the happiness
of her family.

—Jean Rousseau 
***

***
The story of a mother’s life:
Trapped between a scream and
a hug. 

—Cathy Guisewite 
***

(NAPSA)—Families separated
by disasters can use a free Inter-
net-based tool, such as Safe and
Well at www.redcross.org, to send
or search for messages from loved
ones within the U.S. For more
tips and information, visit
www.redcross.org.

**  **  **
“There is no better time to give

a gift of jewelry,” said the Jewelry
Information Center ’s Amanda
Gizzi. “No matter the budget, the
excitement of giving jewelry can
be yours.” The Gift Guides at
www.JIC.org can help you find
jewelry for everyone on your list.

**  **  **
H1N1 Response Center

(www.h1n1responsecenter.com),
developed by Microsoft, includes a
risk self-assessment service devel-
oped by medical and public health
experts at Emory University
based on national guidance from
the Centers for Disease Control
and Prevention (CDC). The self-
assessment allows people to evalu-
ate symptoms and decide whether
they should stay home, schedule
an appointment with their doctor
or go to the emergency room.

**  **  **
Visit butterisbest.com for

regionally inspired recipes, from
Mount Rainier Macaroons to

Apple Cider Buttons. While there,
sign up for the daily holiday
cookie e-newsletter, “Better Bak-
ing with Butter,” available to sub-
scribers through Dec. 24.

**  **  **
Through Subaru’s unique

“Share the Love” campaign, anyone
who buys or leases a new vehicle
can select one of five charities to
receive a $250 donation from the
automaker. Visit www.subaru.com
for more information.

**  **  **
A gift set called “The Elf on the

Shelf” can help children stay on
Santa’s good side. The package
includes a charming book and pixie
elf (from the North Pole, of course). It
perches throughout the home and
“tells Santa” who’s been naughty and
nice. Visit www.elfontheshelf.com.




