
(NAPSA)—There are a num-
ber of reasons a child may not
grow; one often-overlooked rea-
son is IGF-1 deficiency. Medica-
tion can help. If you think your
child is not growing adequately,
talk to your pediatrician. 

**  **  **
AARP is calling on Congress to

close the Medicare prescription
drug plan doughnut hole and
lower prescription drug prices.
You can learn more at www.
 healthactionnow.org or (866)
AARP-449.

**  **  **
According to the American

Pharmacists Association, the
improper use of  medications
jeopardizes the health of mil-
lions. Pharmacists can provide
you with a thorough medication
checkup service. Information
about the service is  on the
American Pharmacists Associa-
tion’s Web site at www.pharm
acist.com/brochure/medicationc
heckup. 

**  **  **
Each year, 10 unsung heroes

receive the Robert Wood Johnson
Foundation Community Health
Leaders Award, which includes
$125,000, national recognition
and opportunities to work with
other leaders. For more informa-
tion, visit www.communityhealth
 leaders.org.

**  **  **
The U.S. Food and Drug

Administration has approved
Avastin® (bevacizumab) plus
interferon alfa for people with
advanced renal cell carcinoma,
the most common type of kidney
cancer.  Learn more at
www.avastin.com.9

(NAPSA)—Women across the
country now have a sparkling
opportunity to show their sup-
port for the fight against breast
cancer. 

Swarovski will donate 10 per-
cent of sales of its new collection
of fashion accessories to a yoga
program for survivors of the dis-
ease. The classes ad dress the
women’s specific needs and physi-
cal restrictions, while also provid-
ing them the opportunity to bond
with other women who have had
similar experiences.

Called The Libby Ross Founda-
tion’s Yoga Program for Breast

Cancer Survivors, it’s offered free
and will be supported in part by
the breast cancer awareness col-
lection from Swarovski, the iconic
fashion jewelry designer. 

The collection includes the
pink Erika pendant, the pink
Power bag, the pink Glam car
holder, and a pink heart-shaped
brooch. All the pink products
wil l  be avai lable  at  the
designer’s 205 boutiques, autho-
rized Swarovski retailers and on
www.swarovski.com. 

According to the American
Cancer Society,  a woman’s
chance of developing invasive
breast cancer is about 1 in 8, and
more than 192,000 new cases of
the disease are expected to be
diagnosed this year. Initiatives
similar to the yoga program can
help survivors physically and
psychologically, and can be an
important key to leading hap-
pier, healthier lives. 

Showing Support In Style

This pink heart-shaped brooch is a
stylish way to help breast cancer
survivors lead healthier lives. 

A new jewelry collection helps
support breast cancer survivors.

Nature’s Milky Way
(NAPSA)—The best moisturiz-

ing cream for your body may be
found in milk—the kind of milk
made from black rice and soy. 

It seems that rice milk is rich
in moisturizing sugars and soy
milk has the ability to revitalize
and elasticize skin.

The emollient properties of both
these milks are combined in a
moisturizer line from Perlier, Milky
Way, from its “Natural Recipes”

products. The nourishing moistur-
izer is particularly suitable for deli-
cate and sensitive skin.

Three products take advantage
of these ingredients and are suit-
able for sensitive skin. Double
Latte Body Milk Cream is a rich
moisturizer that helps restore
tone and optimize elasticity and
offers an intensely velvety touch.
A pair of products is Double Latte
Body Milk & Butter (for sensitive
skin). Perlier, a 75-year-old Italian
skin care company, uses the latest
in pharmaceutical research to cre-
ate skin care products suitable for
all skin types.

For more information, visit
www.perlier.com or call toll-free
(877) 737-5353.

Delicate, sensitive skin drinks up
the revitalizing properties of rice
and soy milk found in certain
moisturizers.

(NAPSA)—In challenging times,
limited funds have to stretch even
further. Growing budget cuts are
forcing many schools to reach out to
parents and the community for finan-
cial support and seek creative means
to fund essential education resources. 

Here are some tips for parents
and teachers alike to find outside
funding support in addition to get-
ting the most out of every dollar
they spend this season:

• Recycling Drive: Aluminum
cans and paper are common items
that many schools already recycle,
but ink cartridges and electron-
ics—PDAs, unwanted cell phones,
MP3 players—are items that are
often overlooked. Students can do
their part to help the environment
while also fundraising by taking
advantage of programs that offer
funding for electronic waste. 

• Shop Smart and Give
Back: Make your shopping more
meaningful by looking for sales
incentives when buying in bulk
and sharing the same supplies
among several children. Also, con-
sider donating additional supplies
to children in need through local
nonprofit organizations. Or take
part in programs that give back to
the community where you shop
the most. Target’s Take Charge of
Education program enhances edu-
cational opportunities and out-
comes for children by providing
unrestricted funds to a REDcard
holder’s designated eligible K-12
school in the community for every
REDcard purchase made. Since
the program began in 1997, more
than $260 million has been
donated to more than 100,000
schools nationwide—75 percent of
the nation’s schools.

• Book Sale: Reduced-price

book sales are a favorite fundraiser
that both raises money and encour-
ages kids to find books they might
enjoy reading. Have students dis-
tribute flyers to parents, neighbors
and to local businesses requesting
old books that they can sell to help
raise funds. School library books
that have been replaced or updated
are also great items to offer at the
book sale. 

• Explore the Net: There are
many ways to help support your
child’s education and school—look
to online resources, such as the Par-
ent Teacher Association Web site
(PTA.org), for additional tips and
tricks or unique, innovative ideas. 

“For decades, PTA members
have played a key role in securing
funds to enrich their children’s
education. However, due to today’s
economy and continued budget
cuts, parents are forced to step up
their efforts,” says Charles J.
“Chuck” Saylors, National PTA
president. “Now more than ever,
it’s important to provide the
resources that improve the learn-
ing experience and support acade-
mic achievement to shape the
future success of our education
system in America.”

For additional information on
how to raise funds for your local
schools, visit Target.com/Education.

Finding Funds For The School Piggy Bank

�
Editor’s Note: Funding subject to Take Charge of Education program rules. See
store or Target.com/tcoe for details. REDcardSM: Target® Visa® Credit Card, Target
Credit CardSM and Target Check CardSM. Subject to application approval.

(NAPSA)—In a field such as
cosmetology that requires individ-
ual vision, the way students are
taught is being updated to inspire
today’s generation. 

There are alluring career op -
portunities for those with a mod-
ern cosmetology education. Find-
ing the right school to suit your
career aspirations is the first step
in reaching the top. 

While cosmetologists are art -
ists who express their creativity in
the media of hair design, nail art
and makeup application, they
must also have an in-depth knowl-
edge of anatomy, chemistry and
theory. 

Pivot Point International, the
global leader in cosmetology edu-
cation, empowers and transforms
students while preparing them for
the real-world beauty industry. 

The schools’ alumni have bet-
ter opportunities for success in
the salon and make better salon
employees. They work in and
own salons as celebrity, fashion
and platform stylists and in top
corporations. 

“Cosmetology education opened
my eyes so I could appreciate the
quality in hair and imagine how
that design could be re-created,”
said Judy Rambert, now VP of
education and research at the
company. 

To expand its vision of inspir-
ing lifelong learning, the new
Designer ’s Approach program
gives the technical foundation to
achieve predictable results while
teaching beauty students to see,
think, create and adapt as artists. 

“I enrolled in a Pivot Point
school because the teaching meth-
ods involved a different approach
from other schools,” said Rohn
Hamel, currently a VP at Alberto
Culver Company. “I’m delighted to

see the progress they continue to
make.” 

Students who complete the
Designer ’s Approach education
will have the artistic and techni-
cal abilities needed to succeed in
today’s top salons. Their training
will open doors to good jobs and
follow graduates throughout
their careers, both nationally and
internationally. 

“Our system, created by Leo
Passage more than 45 years ago,
will continue to drive the para-
digm shift in beauty education,”
stated CEO Karen Wilkin-
Donachie on introducing the
Designer’s Approach. 

There are more than 300 affili-
ated beauty schools in North
America, plus three company-
owned academies in the Chicago
area. It is the only cosmetology
education system taught in 1,000
cosmetology schools, 13 languages
and 70+ countries around the
world. 

To find out more on the best in
cosmetology education, visit
www.pivot-point.com. 

Opportunities Abound In Cosmetology

Award-winning educational pro-
grams teach more than the basic
cosmetology skills. They offer the
basics of professional success.

***
If we did all the things we are capable of doing, we would liter-
ally astonish ourselves.

—Thomas A. Edison
***

The average American drinks
210 milligrams of caffeine a day.
That’s equal to two to three cups
of coffee, depending on how
strong it is.

The nickel coin contains only
26 percent actual nickel.




