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(NAPSA)—Those old hair prod-
ucts in your shower could be more
valuable than you might think.
Women across the United States
now have the opportunity to feel
as though they just stepped out of
a Fifth Avenue salon without hav-
ing to venture to New York City. 
A one-day promotion allows

women to try the new Fekkai
Advanced line without having to
spend a cent. All they have to do is
bring any full-sized shampoo bot-
tle to a participating Saks Fifth
Avenue store to receive a bottle of
luxurious shampoo in exchange. 
Women who take part in the

promotion will receive a choice of
Fekkai Advanced shampoos, the
latest from luxury hair care brand
Frederic Fekkai. The brand,
which is known for its superior
formulations and luxurious tex-
tures, is available in high-end
retailers around the world. 
Comprised of three of the

brand’s most popular collections—
Brilliant Glossing, Salon Techni-
cian Color Care and Full Blown
Volume—the Advanced Care line
takes hair care to a whole new
level, blending nature and science. 
The shampoo swap will be held

at Saks Fifth Avenue stores
nationwide on September 17 and
is open to all consumers. For
many women, it could be an
affordable way to try this new line
of products. 
The Fekkai Shampoo swap is

limited to one 8-ounce shampoo
bottle per customer and is only
available while supplies last. Here
are some hair care tips from Mr.
Fekkai: 
• When applying shampoo,

don’t apply it all to the top of your
head or all in one spot. Apply a
small amount at the forehead,
crown, temples and the nape of

the neck—this is where oils and
dirt tend to build up the most. It’s
important that hair is completely
saturated with water before you
apply any shampoo. 
• Never apply the product to

your scalp unless you have a very
dry scalp. Apply conditioner from
the ears down or the ends out on
shorter hair. Be sure to comb the
product through the hair and
rinse with cool water. The cold
water stimulates circulation, giv-
ing the hair even more shine. 
• A great product that is help-

ful during those in-between sham-
poo days is a dry shampoo. It does
a fine job absorbing excess oil and
is an excellent option when you
can’t shampoo. It is also a great
choice for postgym workouts. 
For additional information

about the Fekkai Shampoo Swap
and to find out which Saks stores
are participating in the promo-
tion, please visit www.fekkai.com. 

Special Promotion Offers Salon-Quality Shampooing
Without Leaving Your Home

Frederic Fekkai putting his finish-
ing touches on a hairstyle.

Children’s Wishes
(NAPSA)—Tough economic

times mean less disposable income
for most people, and as a result,
otherwise generous families are
forced to curtail their charitable
donations.
And since many families are no

longer able to give as much as
they once did, it has become even
more essential for corporations to
fill in the gaps so that no one has
to do without.
For example, Perkins Restau-

rants & Bakeries continue to lend
immeasurable support to Give

Kids The World (GKTW), an orga-
nization that provides memorable,
magical, cost-free experiences to
children with life-threatening ill-
nesses and their families.
The GKTW Village in central

Florida is a 70-acre, nonprofit
“storybook” resort, which houses
the Gingerbread House—a restau-
rant opened by Perkins in 1990.
To date, the Gingerbread House
has served more than 3.5 million
complimentary meals.
To learn more, visit www.

perkinsrestaurants.com. To find
out how you can help support
Give Kids The World, visit
www.gktw.org.

Corporate funding is helping
many charities weather the cur-
rent economic crisis.

(NAPSA)—Even when it’s
dead, a venomous snake can still
bite you. And we’re not talking
about the snakes in Congress or
on Wall Street. 
We’re talking those scaly, leg-

less reptiles—of the subfamily
Crotalinae—that bite about 8,000
people annually across the coun-
try. And contrary to popular belief,
they’re the last thing a doctor
wants to see you walk in with if
you’re one of those thousands.
“We don’t want people bringing

a snake into an ambulance or hos-
pital, since they still have a bite
reflex for a short time after
death,” says Erica Liebelt, M.D.,
Professor of Pediatrics and Emer-
gency medicine at the University
of Alabama at Birmingham School
of Medicine.
In fact, it turns out there are a

lot of myths about snakes that
need debunking before you head
out to enjoy the great outdoors.
Here are the four most prevalent
ones:

Myth
Snakes only live in the wild. 

Fact
Have you not seen the news

about snakes turning up in aban-
doned, foreclosed houses? They also
live in parks, yards, gardens and
other unexpected spots, too. Extreme
weather sometimes drives them to
populated areas in search of food. 

Myth
A bite victim should try to iden-

tify the snake that attacked him. 
Fact

Doctors don’t need to know that
to provide treatment, and there’s
always the danger of being bitten
again—by the same live snake—if
you try to chase it down. Instead,
get to a hospital ASAP. “The

longer you wait, the more tissue
damage sets in, and—although
only about 12 people die a year
from snakes in the U.S.—the
greater the risk of death,” says Dr.
Liebelt.  

Myth
Hollywood is spot-on when

showing movie characters sucking
the venom out of a snakebite. 

Fact
Sucking on or cutting the skin

around a bite can worsen tissue
damage. Don’t use a tourniquet or
ice compression either—that will
only make things worse. If you
can’t immediately get to a hospi-
tal, call the local poison center at
(800) 222-1222. Also, wash and
immobilize the bite area and keep
it at, or just below, your heart.

Myth
Snakes attack unprovoked. 

Fact
Most people are bitten because

they try to handle or get close to a
snake. Stay safe by avoiding reeds
and tall grass where copperheads,
rattlesnakes and cottonmouths
often live. And be cautious when
gardening or picking up rocks and
firewood. 

The Truth About Snakebites

Seeking immediate medical atten-
tion for snakebites is important.

(NAPSA)—Parents can keep an
eye on their youngsters’ comings
and goings these days, even when
they’re not together.   
That’s because new GPS tech-

nology  provides the peace of mind
that parents of school-age children
need. A small, easy-to-carry elec-
tronic device helps parents know
when children arrive at school
and back home. Parents at work
or anywhere there’s the Internet
or cell phone service can monitor
their children on the Web or send
a text message from a cell phone
to get their kid’s exact location.   

Why It’s Needed   
That’s a big help these days,

when both parents are working
and can’t be around when their
children  arrive home from school.
Also, many parents want the
peace of mind of knowing when
their kids get to school.   

What It Does   
With the device, you can

remotely “see” where your children
are within seconds by hitting “Find
Now.” You can also create “safety
zones,” such as your home, a soccer

field or your child’s school. You’ll
get a text message and/or e-mail
alert whenever the youngster
leaves or enters the zone. This
alert includes the date, time and
the current location’s address.  
The device is small and light-

weight so even preschoolers can
carry one in their pocket or back-
pack, or for teenage drivers it can
be hardwired to their car. It’s
water resistant and comes with a
long-life battery.   
There’s also a continuous track-

ing feature that provides you with
an automatic location update every
five minutes and a location history
that shows where the device has
been for the past hour, day, week or
three months (90 days).   

How It Works   
Called the Zoombak™ Locator,

the tracker uses Assisted GPS
technology (A-GPS), which com-
bines both satellite and cellular
technologies to more precisely and
reliably determine location.   
Where To Learn More About It   
Yo u  c a n  l e a r n  m o r e  a t

 Zoombak.com.    

New GPS Devices Help Parents Track Their Children

Parents can get a big help from a small device when it comes to keep-
ing track of their children, even when not at home.   

***
Character cannot be developed
in ease and quiet. Only through
experience of trial and suffer-
ing can the soul be strength-
ened, ambition inspired and
success achieved. 

—Helen Keller
***

***
There are painters who transform the sun to a yellow spot, but
there are others who with the help of their art and their intelli-
gence, transform a yellow spot into the sun. 

—Pablo Picasso
***

***
Creativity is allowing yourself to make mistakes. Art is knowing
which ones to keep. 

—Scott Adams
***

***
Painting is silent poetry, and poetry is painting with the gift of
speech. 

—Simonides
***

***
A strong positive mental attitude will create more miracles than
any wonder drug. 

—Patricia Neal
***

The average person falls
asleep in seven minutes.

Bayonets are believed to have been invented by Basque soldiers in
the 17th century who stuck their knives at the ends of their muskets
after running out of gun powder on the Bayonette Ridge.




