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(NAPSA)—Schools are getting a
better grade on purchasing the sup-
plies they need, thanks to an effi-
cient new prepaid debit card sys-
tem designed specially for them. 
The need for a more efficient

method was long overdue. In the
past, teachers and administrators
had to use valuable time to cope
with such tediously time-consum-
ing and costly obstacles as pur-
chase orders, paper checks and
out-of-pocket expenses just to
obtain valuable and necessary
school supplies. 
Fortunately, teachers now have

more time to devote to teaching.
The special debit card features a
designated budget that can be
used to purchase anything that’s
needed—and so far, it’s getting an
A+ from teachers.
“Our teachers have been

thrilled with the new Bank of
America Visa Supply Shelf Card,”
said Bart J. Reed, director of busi-
ness operations for the Pocatello
School District No. 25 in Pocatello,
Idaho. “It came time to try some-
thing new that would not only help
us speed up the process of obtain-
ing school supplies, but would also
allow for teachers to purchase
classroom supplies when it was
most convenient.” 
Last April, the bank introduced

the prepaid debit card, which is
loaded with a specific allotment of

cash funded by school district
administrators and then provided
to the district’s respective teach-
ers. Participating educational
institutions manage card issuance
to teachers and can load cards
with a monetary value between
$25 and $750. 
Because out-of-pocket expenses

are eliminated and because the
funds can be more easily tracked
by both teachers and administra-
tors alike, the card eliminates the
risk and hassle typically associ-
ated with the distribution of cash
or checks for teacher supplies. 
Once loaded with cash, the

cards can be used by teachers to
purchase supplies at school-sup-
ply merchants designated by
administrators. 
For safety measures, the card

cannot be used to withdraw cash
from ATMs or to obtain cash back
at the point of sale. Administering
the program is far simpler for
both teachers and administrators
than the current typical processes
involving purchase orders and the
execution of paper checks. 
Administrators also benefit

from improved visibility of avail-

able balances and the receipt of
daily and monthly reports, which
detail each transaction. This
transparency is key to retaining
cash that is usually lost when
teachers pay for expenses out of
their own pockets.
The card was initially intro-

duced in 2007 and since then the
bank has issued more than 22,000
cards loaded with more than $4.7
million to several school districts
in four states. 
Based on the overwhelmingly

positive response from teachers
and administrators alike, the
bank has experienced a 100 per-
cent retention rate of all school
districts that were initially in -
volved in the program. 
Through the month of October

2008, administrators had issued
an additional 5,000 cards to teach-
ers in three states and the bank is
actively working with school dis-
tricts nationwide to expand the
program across state lines. 
“The teachers enjoy the flexibil-

ity of being able to purchase when
they need supplies,” said Reed.
“They would love to use this sys-
tem all the time,” in lieu of the
traditional purchase order system.
For more information on the

program, you can call (866) 709-
8014,  Ext.  200,  or visit
www.bankofamerica.com/supply
shelf.

Finding The Best Way To Get Supplies Has Been A Learning Curve
Getting school supplies to stu-
dents is now as easy as A-B-C
with a new debit card that teach-
ers and school administrators
can use to purchase supplies.

(NAPSA)—Heart disease is the
No. 1 killer of American women,
yet many women aren’t aware of
this or don’t know what they can
do to lower their risk of develop-
ing it.

The Heart Truth campaign,
sponsored by the National Heart,
Lung, and Blood Institute
(NHLBI) and supported by Diet
Coke, equips women with infor-
mation to take action against
heart disease.
Learning the facts and main-

taining a healthy lifestyle can
reduce the risk of heart disease by
as much as 82 percent. The steps
people take now, like following a
heart healthy eating plan and
being physically active, can have a
big impact on their future.
Heidi Klum is joining Diet

Coke for the second year as its
ambassador in support of The
Heart Truth campaign. Klum
designed a limited-edition Diet
Coke Red Dress Charm in the
shape of the iconic Red Dress sym-
bolizing women’s heart health
that she will wear on the Red Car-
pet at the Academy Awards®.
“I am proud to once again be

part of this great cause,” said
Klum. “I am happy that I can help
raise awareness by participating
in the campaign, designing the
new charm and getting the word
out. Heart disease is the No. 1
killer of women in the country and
I want every woman to know it
and get tested.”
Encrusted in rubies and dia-

monds, the charm is inspired by
the Red Dress and shaped like an
hourglass to remind women it is
time to get educated and to take
action toward achieving a health-
ier heart.
Consumers will have the

chance to win one of 10 limited-
edition Diet Coke Red Dress
Charms through the Diet Coke
Red Dress Charm Sweepstakes on
DietCoke.com from January 26 to
April 30, 2009.

The Heart Truth Road Show
will tour six U.S. cities to continue
to raise awareness of the impor-
tance of women’s heart health.
These free public events will fea-
ture the one-of-a-kind red dresses
worn on the runway by celebrated
women at the Diet Coke-spon-
sored Red Dress Collection Fash-
ion Show in New York, as well as
provide heart health screenings
and educational materials.
Consumers will also see The

Heart Truth and Red Dress logos
on more than 6 billion Diet Coke
packages and through retail pro-
grams at Target, Publix, Kroger,
SuperValu, Safeway and CVS
among many others.
For more information, visit

www.DietCoke.com. 

Red Dress Sweepstakes Boosts Heart Health

Heart Health Tips from the National 
Heart, Lung, and Blood Institute:

• Don’t smoke and, if you do, quit. 
Women who smoke are two to six times 
more likely to suffer a heart attack than 
nonsmoking women. Smoking also boosts 
the risk of stroke and cancer.
• Aim for a healthy weight. It’s 
important for a long, vigorous life. 
Overweight and obesity cause many 
preventable deaths.
• Get moving. Make a commitment to 
be more physically active. Aim for 30 
minutes of moderate-intensity activity on 
most, preferably all, days of the week.
• Eat for heart health. Choose a diet 
low in saturated fat, trans fat and 
cholesterol, and moderate in total fat. Eat 
plenty of fruits, vegetables, whole grains 
and fat-free or low-fat milk and milk 
products. Also include lean meats, poultry, 
fish, beans and nuts in your diet. 
• Know your numbers. Ask your doctor 
to check your blood pressure, cholesterol 
(total, HDL, LDL, triglycerides) and blood 
glucose. Work with your doctor to improve 
any numbers that are not normal.

(NAPSA)—At supercenters
like SuperTarget, it’s possible to
shop for fashion, electronics and
groceries in a single location—
and even have lunch at the food
court. To save money on products
for the whole family, from fashion
to food, home decor to prescrip-
tions, visit your nearest Target
store or shop thousands of bud-
get-friendly products online at
www.target.com.

**  **  **
Adding an Energy Star-quali-

fied ODL Tubular Skylight in a
room lets sunshine in and could
help cut energy costs. ODL also
offers a Solar Powered Dimmer
for the skylight, which provides
consumers with complete control
over the amount of natural light
they allow into the home. Visit
www.ODL.com or call 1-866-ODL-
4YOU (1-866-635-4968). 

**  **  **
Originally created as a one-day

event to celebrate the joy of read-
ing, NEA’s Read Across America
has grown into the nation’s
largest reading celebration with
more than 45 million readers par-
ticipating annually. For informa-
tion and tips, visit www.nea. org/
 readacross.

**  **  **
Free online tax preparation

websites, like www.turbotax.com,
make do-it-yourself taxes easy,

fast and accurate. TurboTax asks
simple questions, puts answers on
IRS-approved forms and guides
taxpayers through their tax
return step by step.

**  **  **
The “Bundles of Free Smiles”

promotion, running through June
30, includes free admission to
attractions, free room nights, free
perks and even free events
throughout Orlando, making it
even easier to enjoy an affordable
vacation. To learn more, visit
bundlesoffreesmiles.com or call
(800) 551-0181.

**  **  **
“Cedar closet liners can

change an ordinary toy box or
unfinished wooden chest into a
beautiful cedar memory chest for
special, delicate keepsakes,” says
HGTV and CedarSafe Home
Improvement Expert Pat Simp-
son. For more information, visit
cedarsafeclosets.com.

***
Whenever it is in any way possible, every boy and girl should choose as his life work some occupa-
tion which he should like to do anyhow, even if he did not need the money. 

—William Lyon Phelps
***

The Irving Berlin song, “How Deep is the Ocean” contains only one
line that is not a question. The one nonquizzical line is “I’ll tell you no
lie.”

Human beings normally have 26 chromosomes; a goldfish, on the
other hand, has 94.

***
Praise youth and it will prosper. 

—Irish Proverb
***




