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(NAPSA)—A simple recipe idea
could be your ticket to fame and for-
tune. The 44th Pillsbury Bake-Off®

Contest is accepting entries now
through April 20, 2009. One hun-
dred creative home cooks will com-
pete for a $1 million grand prize at
the contest finals April 11-13, 2010,
in Orlando. For more details, visit
www.bakeoff.com. This recipe
example from the 43rd contest fits
the Sweet Treats category. The
caramel ice cream topping in the
filling and drizzled on top makes
this creamy cheesecake irresistible.

Spiced Creamy 
Caramel-Peanut Torte 

1 roll (16.5 oz) Pillsbury®

refrigerated chocolate
chip cookies

2 packages (8 oz each)
cream cheese, softened

1 jar (12.25 oz) Smucker’s®

caramel ice cream topping 
1⁄2 cup Jif® creamy peanut

butter
1⁄3 cup powdered sugar
1 teaspoon vanilla
1⁄4 teaspoon ground cinnamon
1⁄8 teaspoon freshly grated

nutmeg or regular ground
nutmeg

1 container (8 oz) frozen
whipped topping, thawed

11⁄4 cups Fisher® honey
roasted peanuts

Heat oven to 350°F. Spray
10- or 9-inch springform pan
with Crisco® Original No-Stick
Cooking Spray. Press cookie
dough on bottom and 1⁄4 inch
up side of pan. Bake 16 to 23
minutes or until golden
brown. Cool completely, about
45 minutes.

Meanwhile, in large bowl,
beat cream cheese, 2⁄3 cup of
the caramel topping, the pea -
nut butter and powdered
sugar with electric mixer on
medium speed until smooth.
Beat in vanilla, cinnamon and
nutmeg. Fold in whipped top-
ping until well mixed. Fold in
1 cup of the peanuts. Cover;
refrigerate until crust is com-
pletely cooled. 

Spoon cream cheese mix-
ture over cookie crust. Freeze
at least 30 minutes until set.

Just before serving, top
cheesecake with remaining 1⁄4
cup peanuts and drizzle with
remaining 1⁄3 cup caramel top-
ping. For easier cutting, wipe
knife after each cut. Cover
and refrigerate any remaining
cheesecake.

16 servings

Creativity In The Kitchen Could Pay Off

Bake-Off is a registered trademark of General Mills, Smucker’s, Crisco and Jif are trademarks of The J.M.
Smucker Company, Fisher is a registered trademark of John B. Sanfilippo & Son, Inc.

Help For The Uninsured
(NAPSA)—The more than 47

million Americans who have no
prescription drug coverage will
now have easier access to informa-
tion about prescription drugs and
programs that may provide assis-
tance with the cost of medications.
While many assistance programs
and resources are available to ben-
efit the uninsured, patients are
often unable to find these pro-

grams or are confused when deter-
mining which programs best fit
their needs.

To address this, a new resource,
Patient Assistance Now, has been
launched by Novartis Pharmaceu-
ticals Corporation that may help
uninsured Americans afford their
Novartis medicines and help
patients find information to help
them take care of their health.

Now patients can access an
easy-to-use Web site that provides
specific information about pro-
grams and services available.
Patients and caregivers can visit
www.PatientAssistanceNow.com
or call (800) 245-5356 toll-free to
find programs that may be right
for them.

A one-stop Web site and toll-free
number provide patients with
important information to better
manage their health. 

(NAPSA)—A recent survey by the
Center for Economic and
Entrepreneurial Literacy
(Econ4U.org) revealed an urgent need
for increased education on personal
finance and economic issues.

The survey found an over-
whelming number of Americans
are unable to answer some of the
most basic questions about borrow-
ing, interest rates and even simple
math. What’s more, many people
admitted to making poor decisions
with their own personal finances.

The survey showed that just one
in four adults know that if they
need a quick $100 to cover an
expense, overdrawing their check-
ing account is more expensive than
a payday loan, credit card advance
or emergency wire transfer. 

Even worse, half of those sur-
veyed admitted to having over-
drawn their checking account. A
recent study by the Federal
Deposit Insurance Commission
showed that bank overdrafts are
the most expensive form of short-
term borrowing, with fees ranging
from 1,067 percent to 3,520 per-
cent APR.

“Somehow, overdrafting check-
ing accounts became a common
practice, particularly among young
Americans,” said James Bowers,
Managing Director of Econ4U.org.
“The public needs to understand
that the interest rates and fees on
these overdrafts are far more
expensive than any other conceiv-
able form of short-term borrowing.”

But it isn’t just short-term loan
fees that Americans are unaware
of. The survey results revealed a
surprising degree of economic illit-
eracy on a wide range of topics.

The survey discovered:
• 54 percent of respondents

could not  def ine “subprime
mortgage.”

• 56 percent of respondents
could not identify their FICO score
as the most important factor in
getting a loan.

• 65 percent of respondents

could not correctly subtract 25 per-
cent from 8. One in three couldn’t
calculate 1 percent of 50,000.

“Economic illiteracy is at the
heart of our current economic cri-
sis,” Bowers said. “As many Amer-
icans find themselves knee-deep
in mortgages that are far too
expensive and that they don’t
understand, it’s troubling to see
just how widespread our financial
ignorance is.” 

Americans, Bowers believes,
need to be more diligent about
understanding their personal
finances. Specifically, paying bills
late and overdrawing a checking
account are preventable financial
mistakes. Not only expensive in
the short term, these missteps hurt
borrowers’ credit ratings, costing
them more down the line. 

CEEL urges policymakers to
commit to increased and ex panded
economic education at all levels.

Learn More
You can learn about credit rat-

ings, monthly payments, profit
margins, consumer loans and the
national debt, and even take eco-
nomics quizzes, at the Center for
Economic and Entrepreneurial Lit-
eracy Web site, www.Econ4U.org.

Americans Lack Adequate Economic And Financial Knowledge

Better personal finance educa-
tion at all ages can mean better-
informed workers, borrowers and
voters.

(NAPSA)—An updated kitchen.
A luxe living room. A cozy family
room. Everyone has a home-
makeover wish list. Rather than
hiring an expensive decorator,
revamp your home with simple
tips that will transform personal
living spaces into special retreats
for family and friends.

To help make a house a home,
Kimberly-Clark, the maker of
brands such as Kleenex facial tis-
sue, Cottonelle bath tissue and
Huggies diapers, has teamed up
with Thom Filicia, from televi-
sion’s “Dress My Nest” and author
of “Thom Filicia Style,” to share
practical tips to revamp favorite
spaces and give rooms the look for
less. After all, it’s Thom’s design
belief that homes should be an
extension of personal style. For
thought starters, check out the
design guru’s tips below, or head
to www.RoomADayGiveaway.com
for sensible design solutions. 

Here are some of Thom’s
favorite tips:

• Make Your Home Inviting:
Put comfort first. Select furnish-
ings for their usability. Choose
beautiful, comfortable dining
chairs rather than delicate
antiques, and opt for a cushy sofa
with plenty of pillows. 

• Find Inspiration in Your
Personal Belongings: When
selecting a room’s color scheme,

take cues from your own wardrobe
and favorite objects. 

• Design on a Dime: Forget
high-end art galleries. A great way
to stay on budget is to enlarge your
favorite photo on a canvas or frame
your children’s artwork to add some
playful elements to a room.

• Brighten Up the Atmo -
sphere: Well-placed pools of light
create islands of warmth. Place
votives in darkened corners or put a
reading lamp with a soft light next
to a cozy chair to help set the mood. 

• Will Work for Furniture:
Peruse local flea markets, auction
houses and secondhand markets
for low-cost decorating treasures.
Always wanted a designer piece?
Online, you can find a multitude
of acceptable options for a fraction
of the cost. 

To learn more about Thom Fili-
cia’s tips and how to win $25,000
to transform your home, visit
www.RoomADayGiveaway.com.

There’s No Place Like Home

(NAPSA)—Chase’s Clear &
Simple Web site offers tools, calcu-
lators, worksheets and other finan-
cial literacy resources to help con-
sumers in all phases of life manage
their finances. Financial tools includ-
ing the “50 Ways to Love Your
Money” guide are available at
www.chaseclearand
 simple.com/aarp. 

**  **  **
Fresh blueberries add much

more to winter breakfasts than a
cheerful reminder of blue summer
skies. For bushels of blueberry
information and recipes for snacks,
breakfast, dessert and more, go to
www.blueberrycouncil.org.

**  **  **
Sixty-five percent of adults sur-

veyed said they “cannot live with-
out Internet” access. Intel—whose
processor technology makes
devices smaller, faster and more
powerful—says there are easy
ways for the tech obsessed to dis-
connect. Visit http://www.intel.
com/ consumer. 

**  **  **
According to Dr. Charles

Zugerman, professor of dermatol-
ogy at Northwestern University
Medical School, the skin is the
body’s first line of defense against
infection. He recommends using
Blistex Medicated Lip Ointment,

which offers hydration and pene-
trating analgesics to ease the pain
from severely dry and cracked
lips. For more lip care tips, visit
Blistex.com.

**  **  **
If you have a significant leak

that requires replacing a fixture,
consider a new WaterSense-
labeled fixture, which will use at
least 20 percent less water. For
more tips and information about
how to save water, visit www.epa.
 gov/watersense.

**  **  **
Some hotels make it easier to

eat sensibly while traveling. One
noteworthy example is Hilton
Garden Inn (HGI), which paired
up with “Top Chef” star Chris
“CJ” Jacobson to develop the HGI
“BIG DAY Breakfast”™ menu. To
check out the recipes, visit
www.hgi.com/bb.

***
Hold a true friend with both
your hands.

—Nigerian Proverb
***

***
Since there is nothing so well
worth having as friends, never
lose a chance to make them.

—Francesco Guicciardini
***

***
In my friend, I find a second self.

—Isabel Norton
***

***
Freedom is not worth having if
it does not include the freedom
to make mistakes. 

—Mahatma Gandhi
***




