
(NAPSA)—Parents can check
out kid-friendly yet nutritious
cereals such as Kellogg’s Frosted
Flakes Gold. The cereal delivers
3 grams of fiber per serving and
the whole grains deliver long-
lasting energy. Visit www.frost
edflakes.com.

* * *
“Daddy’s Girl” (Harper Mass

Market), the latest thriller from
New York Times bestselling
author Lisa Scottoline, finds a
quiet college professor in a fight
for her life as she tries to honor
a dying man’s f inal wish. To
learn more, visit www.harper
collins.com.

* * *
IHOP makes indulgence easy

by inviting guests to enjoy fluffy,
golden pancakes anytime of day.
And guests can complement their
pancakes with a Never-Empty
Pot of International House Roast
coffee. For more information,
visit www.ihop.com.

* * *
Choosing the most energy-

efficient windows, such as those
labeled Envirosealed Windows,
can save you hundreds of dollars
a year, spare the environment
from millions of tons of CO2 and
improve your windows’ thermal
performance by 45 percent. Learn
more at www.EnvirosealedWin
dows.com.

* * *
To learn about Cabbage Patch

Kids’ 25th anniversary and the
new dolls for 2008, visit
www.mycpk.com. To learn about
Carvel’s new instant-win game,
visit www.celebrationfoods.com. 
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(NAPSA)—Over the past 20
years, the number of overweight
or obese American adults has
tripled to an estimated 66 percent.
The culprits: unhealthy diets and
inactive lifestyles. 

The national obesity epidemic
has resulted in dramatically ris-
ing health care costs for U.S.
employers. Overweight employees
have higher medical expenses,
greater absenteeism, lower pro-
ductivity and decreased morale
when compared to healthy-weight
employees.

Fortunately, a new workplace
wellness program is inspiring
employees of all fitness levels to
battle the bulge and achieve suc-
cess in their pursuit of a happier,
healthier lifestyle.

Shape Up The Nation is a
team-based wellness program that
provides the structure, motiva-
tion, educational content and fit-
ness tools to get employees started
on the path to healthy living.
Clinical studies have proven that
team-based health competitions
can generate the highest weight
loss per dollar spent on a wellness
program. Team members provide
each other with the motivation,
accountability and support they
need to meet their fitness goals.
Friendly competition also helps to
activate and engage participants. 

During the 12-week program,
teams of employees compete
within their company and with
teams across the country to see
which ones can lose the most
weight, log the most exercise
hours or walk the highest number
of steps. Participants report their

results biweekly using the pro-
gram Web site. Team standings
are then calculated and published. 

Team members can monitor
their team’s results and communi-
cate with each other online to pro-
vide support and encouragement.
All participants receive a digital
step pedometer, a reminder wrist-
band, a weekly newsletter with
motivational messaging, competi-
tion updates, healthy-lifestyle
articles and opportunities to win
prizes from sponsors.

The program is  virtual ly
turnkey. It is easy to implement
and can be launched at  any
workplace in just a few weeks.
With competitions beginning
monthly, there is a timeline to
suit the needs of every company.
Shape Up The Nation has
hosted wellness competitions for
a diverse range of organizations
including Fortune 500 corpora-
tions, regional banks, insurance
companies, hospitals, universi-
ties, government agencies and
small businesses. To learn more,
cal l  (401)  274-1577 or  vis it
www.ShapeUpTheNation.com.

Healthy Competition In The Workplace

The health of a company’s em-
ployees can add to the health of
the company’s bottom line.

Psychosocial Support
Key In Cancer Treatment

(NAPSA)—Social and emotional
support. These are the key ele-
ments of a program that provides a
place where men, women and chil-
dren living with cancer—along
with their families and friends—
can build a personalized commu-
nity of support as a part of cancer
treatment.

For more than 12 years, Gilda’s
Club has offered a comprehensive
program built on this philosophy.
It is based on the realization that
while medical care helps individu-
als fight the disease, patients and
their families are often left alone
to manage equally urgent emo-
tional and social needs.

Now, a new study from the
Institute of Medicine (IOM), “Can-
cer Care for the Whole Patient:
Meeting Psychosocial Health
Needs,” validates the Gilda’s Club
position and mandates that such
support become part of a new
standard in cancer care.

According to the report, social
and emotional support improves
the quality of survival for the per-
son with cancer, and can also
impact the health and well-being
of family and caregivers. 

Located in 22 cities throughout
North America, Gilda’s Club helps
people learn how to live with can-
cer whatever the outcome. 

To learn more, go to www.
gildasclub.org.

(NAPSA)—As cabin fever gives
way to baseball fever, it is a nat-
ural time to think about what it is
about baseball that has made it
America’s Pastime for generations.

Youth baseball players main-
tain the game’s character with
their idealism and spirit. They
represent what baseball truly is—
something that teaches individual
strength in the context of team-
work and the value of giving your
all.

World Series hero Tino Mar-
tinez personified all that is right
with the game during his 15-year
career. He is joining Briggs &
Stratton Corporation to recognize
and reward youth ball players
with a champion spirit. 

They are encouraging kids to
enter the Diamonds in the Rough
contest and inspire others with
stories about how playing baseball
has given them a power within to
overcome challenges on or off the
field.

And there is great incentive to
participate. One grand-prize win-
ner will win $10,000 and equip-
ment for his or her field, plus a
trip for four to New York to see a
Yankees game.

Contest rules and an entry
form can be found at www.briggs
diamondsintherough.com. The
entry period runs from February
19 – March 23. Online voting for
the grand-prize winner will hap-
pen from March 26 – April 13.

Tips from the Pro
Martinez, an instructor for the

2008 New York Yankees spring
training camp, is offering youths
some of the tips he is giving the
pros.

Batting 
Keep your knees slightly bent

and center your weight on the
insides of your feet. Turn your
head toward the pitcher and focus
on the ball’s release point. Rotate
your hips while swinging. Extend

your arms after making contact
until your hands are behind your
lead shoulder.  

Fielding
Maintain a wide stance, with

your feet shoulder-width apart.
Remain alert even if the ball isn’t
headed your way. Make a great
play by covering a base, backing
up a teammate or cutting off a
throw. 

Sliding
Slide to avoid a tag, stop at a

base or break up a double play.
Begin sliding two body lengths
away from the base and tuck one
leg in a bent position under your
other leg. Land with your head
up, arms out for balance and toes
pointed upward. 

Bunting
Perfecting the bunt will make

you a well-rounded hitter. If run-
ners are on base, show the bunt
early so your teammates have the
best chance to react. If no runners
are on base, aim for the left side of
the diamond to create a longer
throw for the defense to get you
out. 

Kids Are The Future Of America’s Pastime

Former all-star Tino Martinez is
encouraging young baseball play-
ers to share their stories about
what the game means to them.

(NAPSA)—On Saturday, May
10, Campbell Soup Company will
join forces with the National Asso-
ciation of Letter Carriers (NALC)
to Stamp Out Hunger! across
America. The Stamp Out Hunger!
effort, now in its 16th year, is the
nation’s largest single-day food
drive, having collected more than
836 million pounds of food since
its inception in 1993. Last year,
letter carriers across the country
collected more than 70 million
pounds of food.

To help Stamp Out Hunger!,
simply leave a sturdy bag contain-
ing nonperishable foods—such as
canned soup, canned vegetables,
pasta, rice or cereal—next to your
mailbox prior to the time of regu-
lar mail delivery on May 10. Food
items should be in nonbreakable
containers, such as boxes and
cans. The nation’s 230,000 letter
carriers will do the rest—collect-
ing donations from homes across
the country and delivering them
to food bank members of Amer-
ica’s Second Harvest—The
Nation’s Food Bank Network and
other hunger relief organizations
in more than 10,000 local
communities.

According to America’s Second
Harvest, 35 million people are
food insecure, hungry or at risk
of hunger. They also report one in
four people in a soup kitchen line

is a child. Food banks are notori-
ously bare during summer
months, as most food drives are
conducted around the holidays
and those donated goods are dis-
tributed throughout the spring.
Summer donations are also criti-
cal because many hungry chil-
dren no longer have the benefit of
a school lunch program.

To help the NALC kick off the
16th Annual Stamp Out Hunger!
effort ,  Campbell  is  donating
1 million pounds of food to food
banks across the country. For
more information about the
Stamp Out Hunger! effort in your
community, ask your letter car-
rier, contact the post office or visit
www.helpstampouthunger.com.

Letter Carriers Gear Up To Stamp Out Hunger! 
Nation’s Largest One-Day Food Drive Helps Restock Food Banks

No matter what anyone says,
it’s impossible to drink like a fish.
Fish don’t drink. When they take
in water it passes through their
gills so they can extract oxygen.

Miami, Florida, gets its name
from an Indian word mayami
meaning “big water.”




