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(NAPSA)—An important part
of caring for your skin is learning
more about skin care myths and
the misleading claims that some
products make. 

To help you make an informed
decision, Dr. Vic Narurkar, assis-
tant clinical professor of dermatol-
ogy at University of California
Davis Medical Center, created a
list of 10 common anti-aging skin
care myths. The facts may help
save you time and money while
improving your results: 

Myth #1: You can get a face-lift
in a bottle. 

Fact: That’s an unrealistic
expectation. Face-lifts are surgical
procedures, and there are no skin
care products that will achieve the
same outcome. However, for those
looking to correct the signs of sun
damage and prevent new damage
from forming, a physician-
strength, anti-aging skin care reg-
imen may be the best solution. 

Myth # 2: Good advice can
come from anyone. 

Fact: There’s advice and then
there’s expert advice. Only a skin
care physician, such as a derma-
tologist or a plastic surgeon, has
been through medical school and
residency training completely
focused on skin and its care. 

Myth # 3: All skin care product
claims and promises are true. 

Fact: Only claims made by pre-
scription products are reviewed by
the U.S. Food and Drug Adminis-
tration (FDA). A recent survey
conducted by Allergan, a leader in
anti-aging skin care, discovered
that nearly 70 percent of women
did not know this. 

Myth # 4: The newest ingredi-
ents are the best and most effective. 

Fact: Just because a product
contains the newest ingredients
on the market doesn’t mean it will
deliver results. More important is
the formulation and the science
behind the product, such as in the
VIVITÉ™ anti-aging skin care line.
Clinically shown to help reduce
fine lines and wrinkles, VIVITÉ™

uses GLX Technology™, which cre-
ates a highly specialized blend of
hydrating glycolic acid and power-
ful, natural antioxidants that
work to renew skin. 

Myth # 5: No pain, no gain. 
Fact: Irritation doesn’t ensure

good results. Many very effective
products and ingredients can
work well—without irritation,
dryness or peeling. In fact, glycolic
acid, a gold standard anti-aging
ingredient that pulls moisture
into the skin, can be partially neu-
tralized to maximize results and
minimize irritation. 

Myth # 6: Expensive products
work better. 

Fact: There is no direct corre-
lation between cost and results. 

Myth # 7: All antioxidants are
created equal. 

Fact: Antioxidant effectiveness
is measured by an environmental
protection factor (EPF), which
works similarly to the sun protec-
tion factor (SPF) that rates sun-
screen strength. In an EPF study,
the superpotent antioxidant
idebenone—the active ingredient
in PREVAGE® MD anti-aging treat-
ment—scored the highest of five
antioxidants with an EPF of 95
out of a possible 100. 

Myth #8: It doesn’t matter
where you buy your products. 

Fact: Products offered through
a doctor’s office can contain active
ingredients at a higher percent-
age. Plus, there is an added bene-
fit of buying products with a
physician’s guidance. VIVITÉ™ and
PREVAGE® MD anti-aging treat-
ments are sold only through skin
care physicians nationwide.

Myth #9: Skin care is less im-
portant than procedures. 

Fact: Topical skin care should
be used alone or in combination
with other cosmetic procedures to
protect and maintain anti-aging
efforts and help prevent the signs
of aging. To make the most of your
investment in cosmetic proce-
dures, use a good skin care line.

Myth # 10: One size fits all. 
Fact : There is no single

approach that works well for all
skin types. A skin care physician
can develop an appropriate regi-
men, monitor improvement and
make changes based on the
results. 

In the survey, almost 64 per-
cent of women said they would
choose a skin care regimen that
followed physician guidelines. 

Fact Vs. Fiction: The Top Ten Myths About Anti-Aging Skin Care

Buyer beware. Although skin
care products make lots of
promises, they may not always
deliver. Talk to your skin care
physician about the best skin
care regimen for you. 

GLX Technology™ is owned by Pharma Cosmetix Research, LLC.
© 2007 Allergan, Inc., Irvine, CA 92612. ® and ™ marks owned by Allergan, Inc.

(NAPSA)—At age 14, when
Alan Faneca was diagnosed with
epilepsy, he refused to allow the
condition to prevent him from
realizing his dream of becoming a
professional football player. Alan
worked closely with his neurolo-
gist to create a plan to manage his
condition that still enabled him to
maintain an active lifestyle. Even-
tually, with his seizures under
control, Alan demonstrated ath-
letic talent and a furious competi-
tive spirit on the high school and
college football fields.

Today, Alan is a six-time, All-
Pro offensive guard with the Pitts-
burgh Steelers. He never allows
epilepsy to enter his thoughts
while on the field. His coaches and
teammates handle him in the same
way they approach other players. 

“When I was diagnosed with
epilepsy, I said I was going to do
whatever I had to in order to man-
age the seizures so I could live life
as normally as possible,” ex-
plained Faneca. “I know if I don’t
follow my treatment plan, I put
my own health in jeopardy. With a
wife, new baby and teammates all
depending upon me, I have good
reasons to stay healthy and
seizure free.”

About Epilepsy
Today, more than 3 million

Americans of all ages have epi-
lepsy. It is the most common neu-
rological condition in children and
the third most common in adults
after Alzheimer ’s disease and
stroke. 

Epilepsy produces seizures,
which happen when a brief, strong
surge of electrical activity affects
part or all of the brain. When a
person has two or more seizures,
he or she is considered to have
epilepsy.

Currently, there is no known
cure; however, there are several
treatment options for people with
epilepsy, including anti-epileptic
drugs (AEDs), surgery, a keto-
genic diet and vagus nerve stimu-
lation. Although medications will
not cure people of epilepsy, they
do control seizures in the majority
of patients—like Alan. It has been
estimated that at least 50 percent
of all patients with epilepsy who
take AEDs as prescribed gain
complete control of their seizures
for substantial periods of time.

“Epilepsy is terribly misunder-
stood and, as a result, people liv-
ing with it are often wrongly
judged and rejected,” explained

Eric R. Hargis, president and
CEO of the Epilepsy Foundation.
“We are grateful that Alan and
other high-profile people who are
impacted by epilepsy are willing
to speak out. We strongly encour-
age their participation as they are
the key to eliminating the mys-
tery and fear that has far too long
surrounded this condition.”

2008 National Walk 
For Epilepsy

One way the Epilepsy Founda-
tion, in partnership with Ortho-
McNeil Neurologics, Inc., is work-
ing to minimize the stigma
associated with epilepsy is through
the National Walk for Epilepsy. 

This 5K walk will be held on
March 29, 2008, in Washington,
D.C. with the goal of raising more
than $1 million for epilepsy ser-
vices, education, advocacy and
research. The event is designed to
bring the epilepsy community
together to demonstrate cama-
raderie, strength and success.

Greg Grunberg, star of the hit
NBC television show “Heroes,”
and father of a child with epilepsy,
will serve as the chairperson of
this exciting event. Greg and his
family are inviting people to save
the date and join them in the
nation’s capital, where more than
7,000 people are expected to walk
in honor of those affected by
epilepsy. 

For more information about
epilepsy and the National Walk
for Epilepsy, visit www.walk
forepilepsy.org.

Empowering Over Epilepsy: Alan Faneca’s Story

Alan Faneca

(NAPSA)—Getting loved ones
and colleagues just the right holi-
day gift needn’t be a daunting
task—even when you’re shopping
for the person who has everything
or whose taste you can’t quite fig-
ure out. 

This year, thanks to a rise in
the availability and variety of per-
sonalized gifts, holiday shoppers
have found that the best presents
for those hard-to-shop-for individ-
uals are customizable. 

According to market researcher
InfoTrends, some of the most pop-
ular customizable photo gifts
include personalized cards and
specialty photo prints, with photo
books and calendars close behind.

For example, you can find a
variety of personalized gift items
including ornaments, aprons, tote
bags, luggage tags, keepsake boxes,
and mouse pads at FedEx Kinko’s. 

“We’ve seen a big rise in the
popularity of these gifts with our
customers,” says Tracy Abrom,
program manager, FedEx Kinko’s.
“Customers love that they can
make a gift uniquely their own

while not spending hours at
crowded shopping centers.”

The company even has gift
items you can personalize at
home—including digital picture
frames, digital frame key chains
and digital frame travel clocks.

For more information about
customizable gifts, visit www.
fedexkinkos.com/gifts or a FedEx
Kinko’s location.

What’s Better Than Finding The Right Gift?
Personalizing It

This holiday season, retailers are
offering distinctive and customiz-
able gifts.

by Mary Ackerman
(NAPSA)—Men are from Mars

and women are from Venus, which
means their children are a mix of
two different worlds. 

Understanding and relating to
your children is no easy feat, but
there are many ways you can build
a healthy relationship with them. 

The MVParents.com Report, a
survey of parents commissioned
by Coors Brewing Company in
partnership with Search Institute,
found moms are 23 percent more
likely to admit to having an open
and honest relationship with their
children. Moms are also 12 per-
cent more likely to have regular
discussions with their children
about school and friends. 

But while well-informed moms
do the talking, dads do the walking. 

Sixty-one percent of dads said
they are more comfortable taking
part in their teens’ hobbies or
helping them with homework
than engaging in conversations.
Participating in these activities
not only plays a significant role in
child development, but is also a
great way to start much-needed
conversations. 

Moms are 27 percent more likely
to know where their children are
and what they’re doing at all times.
Why? Because moms tend to set
and enforce more boundaries for
their children. However, the Report
showed dads also play their part in
implementing family rules, from
curfews to not drinking alcohol.

A child’s development can suf-
fer if parents aren’t on the same
page. The following everyday par-
enting ideas can help parents
understand and work through
their different parenting styles. 

Idea #1: Embrace your dif-
ferences 

Spend time talking with each
other about parenting styles—
what has worked and what has
not worked in getting through to
a child. Making this conscious
step can reduce time when par-

ents are trying to get through to
their children. 

Idea #2: Set boundaries 
Parents should schedule

planned conversations to talk
through expectations and bound-
aries on the front end. Invite chil-
dren to give their input on setting
the expectations and rules, mak-
ing them feel like they are part of
the team. The result is more con-
sistent enforcement...no matter
which parent is on duty. 

Idea #3: Open-door policy 
Keep an open line of communi-

cation with your kids. An integral
component of healthy child devel-
opment is having an open and
honest relationship with both par-
ents. A strong, cohesive parenting
team provides stability in a child’s
life and helps children make
responsible life decisions. 

Idea #4: “Role” call 
To be more involved in your

children’s lives, switch roles every
now and again. Moms, spend more
time helping with your child’s
daily activities. Dads, be more
conscious about having conversa-
tions with your children. If you
feel like you’ve lost track of your
children’s lives, spend more one-
on-one time with them.

Mary Ackerman is the director
of External Relations for Search
Institute and author of the book
“Conversations on the Go.” Adults
looking for more tips to help raise
responsible children can go to
MVParents.com.

Building Relationships One Child At A Time
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