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(NAPSA)—A new cost-saving
approach to corporate health care
is just what the doctor ordered—
and two major corporations may
have just the prescription.

According to the most recent
projections by the U.S. Depart-
ment of Health and Human Ser-
vices, health care will account for
20 percent of the nation’s gross
national product by 2016. And
with health care costs on the rise,
employers are clamoring for a
fresh approach to designing
employee health benefits.

GlaxoSmithKline (GSK) advo-
cates a three-pillared holistic
approach to lowering health care
costs and providing better care. It
calls for:

• Prevention: to keep people
healthier, longer.

• Intervention: to give patients
the right medicines at the right
time to maintain their health.

• Innovation: to find new cures
and make life-ending diseases
manageable.

GSK and Pitney Bowes, Inc.
have sponsored the publication of
“BeneFIT Design: Seven Steps to
Value-Based Health Benefit Deci-
sions” to guide employers who
want to change their approach to
benefit planning, develop health-
ier employees and get better
returns on their health care
investment.

The book, co-authored by David
Hom and Jack Mahoney of Pitney
Bowes, guides employers through
collecting, organizing, analyzing
and responding to the employee
health data they already have or
can readily obtain but often do not
use when making benefit design
decisions.

“David Hom and Jack Mahoney
are transforming the way employ-

ers and health plans think about
benefit design,” says GSK’s Scott
Smith. “Even the most skeptical
listener is won over by the com-
monsense approach of value-based
benefits design.”

Pitney Bowes found that three
chronic illnesses—diabetes, asth-
ma and hypertension—were major
health care cost drivers for the
company. Hospital stays and
emergency room visits were up,
and people weren’t taking medica-
tions regularly—and those pa-
tients experienced higher medical
costs the following year. 

Mahoney and Hom lowered co-
insurance for medications within
selected chronic disease groups
rather than raise the out-of-
pocket costs for employees, and
then measured progress. The bot-
tom line was a net savings of $1
million in 2004 and continued
significant overall health care
savings.

“The proof of your value-based
strategy is in your people,” the
authors conclude. Investing in
healthy employees makes healthy
companies—and can help save
health care in the U.S.

To obtain a copy of the book,
call the GSK Response Center at
1-888-825-5249.

Health Benefits With A Healthier Bottom Line

With rising health care costs,
employers are clamoring for a
fresh approach to designing
employee health benefits.

(NAPSA)—No matter the time
of year, students are always on
the lookout for new computers
that can keep pace with their
rapidly changing digital world.

That’s because computers are
no longer a luxury for students;
they are necessary to access the
digital content replacing tradi-
tional classroom material and to
enjoy their digital media and
online activities.

While most colleges and univer-
sities don’t require students to own
personal computers, students use
computers frequently for communi-
cations and academic activities.
Students also make full use of
their PCs after class, going online
for their entertainment, communi-
cations and social-networking
activities. Computer ownership
enables students to benefit from
in- and out-of-class activities and
opportunities to the fullest extent.

Recently, Advanced Micro
Devices (AMD) assessed technol-
ogy recommendations of top col-
leges and universities and identi-
fied four key things to consider
when purchasing a new computer.

• Not all processors are cre-
ated equal. 

Students use computers for both
academic and entertainment activ-
ities. In order to stream video,
skim through e-books and connect
with peers across the world, stu-
dents should look for systems with
dual-core processors 2.0GHz or
higher, such as AMD Athlon™ 64
X2 dual-core processors or  
AMD Turion ™ X2 Dual-Core
Mobile Technology.

The hard drive should have
enough space to handle digital
music, video and photos. Florida
State University recommends a
minimum of 250GB for desktop
PCs and 80GB for notebooks. To
get the best, problem-free perfor-

mance from today’s most popular
and more demanding programs
and Microsoft’s latest operating
system, Windows Vista, PCs
should have more than 2GB of
RAM and a discrete graphics card
with 256MB of memory.

• More schools are calling
for Windows Vista.

In order to have technology
designed to last your college
career, your best bet is to pur-
chase a system that includes Win-
dows Vista or is Windows Vista
Capable. Windows Vista delivers
great back-to-school features and
provides students with a safe and
easy-to-use experience that is
more visual and entertaining.  

Windows Vista Ultimate, the
most complete version of Windows,
is ideal for students, providing the
productivity features that come
with Windows Vista Enterprise edi-
tion and all of the multimedia fea-
tures of Windows Vista Home Pre-
mium, including Windows Media
Center. With a properly configured
notebook computer, students can
easily transform any dorm room
into a high-definition movie theater.

• Notebook vs. Desktop.
This debate all boils down to

personal choice. According to the
University of Virginia’s fall 2007

recommendations on computers,
94 percent of incoming freshmen
selected to purchase a notebook
over a desktop PC.

Notebooks provide students the
freedom to take their PCs wherever
they go without sacrificing perfor-
mance and overall experience. Most
“thin and light” notebook comput-
ers with 14- to 15-inch screens
weigh only five to seven pounds
and feature standard batteries that
last four to five hours. External
batteries that cost between $50 and
$100 can double battery life for
those who want or need it.

Most campuses have wireless
connectivity in dorms and common
areas. Since students will spend
many hours on their computer,
most of the time, a desktop’s sepa-
rate monitor and keyboard may be
more comfortable to use. Desktops
usually have larger hard drives and
more memory than notebooks.

• Better systems tend to
last longer.

All schools highly advocate buy-
ing the most capable system you
can afford. Avoid purchasing low-
end systems, as their academic life
cycle is only one to two years. Sys-
tems with more memory, disk space
and faster processors remain viable
for a longer period of time. More
advanced AMD-based systems will
have life cycles of four to five years.

The University of Pennsylvania
says it’s safe to budget between
$1,300 and $1,400 for desktops and
$1,700 to $2,250 for notebooks, but
also suggests buying properly
equipped value desktop and note-
book systems priced at $850-$1,050
and $1,100-$1,200, respectively.
Additionally, protect your invest-
ment with a three-year warranty
with same-day repair support. Most
schools offer student discounts to
help those on a tight budget get the
best system possible.

Helping Your Student Select A Computer That Gets Good Grades

Computers are no longer a luxury
for students. In addition to using
them to study, students use com-
puters for entertainment, commu-
nications and social networking.

(NAPSA)—Ever since the
Wright brothers made their his-
toric takeoff, people have dreamed
of flying a plane. Today, 104 years
later, there are a number of online
resources available to help those
aviation dreams take flight.

For example, the nonprofit Air-
craft Owners and Pilots Association
(AOPA)—the world’s largest pilot
organization—has launched a Web
site called ProjectPilot.org. The site
offers short videos and a wealth
of information for prospective
aviators—everything from what
it takes to earn your wings to
what you can do with your pilot’s
certificate.

To help you take that first step,
the Web site offers contact infor-
mation for more than 3,500 flight
schools nationally. Many of those
schools offer discounted “introduc-
tory flights,” during which you’ll
get to actually fly an airplane for
around 30 minutes with a licensed
flight instructor. Often, that first
flight costs between $59 and $99.

“The introductory flight is a
great way to see if flying is some-
thing you’d like to pursue, since it
puts you at the controls right from
the start,” says Phil Boyer, presi-
dent of AOPA. “You’ll get to see
firsthand the thrill of learning to
fly, and how you may be able to
incorporate flying into your
lifestyle, for business or recreation
purposes.”

Becoming a pilot is easier and
more affordable than most people
think. A dedicated student can
earn a private pilot certificate in

three to six months, or can spread
out lessons over a year or more. A
flying education costs from $6,000
to $9,000, depending on where you
live and how frequently you take
lessons, but typically you can pay
as you go, so you don’t have to
cough up a lump sum.

Once licensed, you don’t have
to buy an airplane in order to fly.
According to AOPA, more than
half of all pilots rent aircraft,
which can cost as little as $65 per
hour. And you only pay for the
time the engine is running.

People fly for many reasons.
Family trips are fast and fun by
air and businesspeople can fly
themselves to meet with far-flung
clients and vendors. Many pilots
simply find local flying to be a
great form of relaxation, or enjoy
traveling to other cities for a good
meal. There are many career
opportunities for pilots as well.

Taking to the sky starts with
that first lesson. It may launch a
new hobby or even a career. To
learn more, visit the Web site at
www.projectpilot.org. Additional
piloting resources can be found
at both www.beapilot.com and
www.flighttraining.aopa.org.

The Web Can Help Aviation Dreams Take Flight

(NAPSA)—Car insurance may
be one of the last things that
comes to mind when you think
about saving time, but the insur-
ance company you choose can
actually have a big impact on your
time should trouble strike. 

If you’re in an accident that
results in a claim, you could spend
days handling the claims/repair
process yourself. 

That’s one reason it’s a good
idea to check out insurance
options that can save you time.
For instance, the concierge-level
of claims service offered by The
Progressive Group of Insurance
Companies is a unique claims
repair option that takes only 15
minutes to complete. Simply drop
off the damaged vehicle at one of
Progressive’s facilities offering
this service and a claims repre-
sentative handles the entire
claims/repair process for you—
from start to finish.

Here’s how the process works:
• You can call or go online to

report a claim—anytime of the
day or night—and schedule an
appointment to bring the vehicle
to a nearby facility offering the
concierge-level of claims service.

• In about 15 minutes, you’re
in a rental car (if included on your
policy) with assurance that you’ll
receive updates from your claims
representative.

• Your claims representative
prepares a repair estimate and

contacts an auto body shop that
has met strict quality require-
ments. Progressive and the shop
reach an agreement on the cost of
the repairs and the shop trans-
ports the vehicle to the facility to
begin repairs.

• When work is finished, the
vehicle is returned to the insur-
ance facility, where your claims
representative and the body shop
inspect the repairs.

• After the insurance company
is satisfied with the repairs, you
are called to pick up your car. You
inspect the repairs and, if satis-
fied, drive off with a guarantee on
those repairs for as long as you
own the vehicle. 

Throughout the process, you
receive updates via phone or online. 

For more information, visit
www.progressive.com.

Putting Insurance Companies To Work For You

Concierge-level insurance can
deal with an auto claim in just 15
minutes.

***
The reward for conformity was
that everyone liked you except
yourself.

—Rita Mae Brown
***

***
Labels are for filing. Labels are
for clothing. Labels are not for
people.

—Martina Navratilova
***

***
Be who you are and say what
you feel, because those who
mind don’t matter and those
who matter don’t mind.

—Dr. Seuss
***

***
A man must consider what a
rich realm he abdicates when
he becomes a conformist.

—Ralph Waldo Emerson
***

***
Integrity has no need of rules.

—Albert Camus
***




