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(NAPSA)—Just as relevant
today as it was more than 20 years
ago when the organization was
founded, National Breast Cancer
Awareness Month (NBCAM)
wants women of all ages to know
that breast health is a year-
round concern. 

Early detection as well as edu-
cating yourself about breast cancer
can be two of the best possible
“medicines” toward fighting the dis-
ease. And if you or someone you
know has survived breast cancer, it
is just as important to know your
risk of recurrence, or the return of
the disease. Breast cancer is the
second most common cancer among
women, and breast cancer recur-
rence is possible even in women
who have had a mastectomy (or
breast removal).

Promote breast health 
using key dates 

Since the American Cancer
Society recommends that women
begin to conduct monthly self-
breast examinations at age 20,
mark a date on your calendar each
month for a self-exam. Women in
their 20’s and 30’s should also
have a clinical breast exam as part
of their regular exam from a
health expert. At age 40, women
should begin annual mammogra-
phies, or as recommended by your
physician, and yearly clinical
breast exams by a health expert.
These may be scheduled around a
special date such as your birthday
or an anniversary. Women under
40 with a family history of breast
cancer should consult their health
care provider, who may stress the
importance of appropriate screen-
ing and early detection and when
to begin mammography.

Make things easy with a 
routine shower check 

As a regular activity, when
you’re in the shower, check your
breasts for any changes. Some of
the most common signs of breast
cancer could be the appearance of
a lump or a change in breast size
or shape. Look for changes in the
color of your breast as well as skin
changes (scaly or itchy areas, dim-
pling, and puckering) or a new
pain in one spot. Any change from
what is normal should be reported
to your doctor.  

Keep in mind that while some
people experience clear physical
symptoms or warning signs of
breast cancer, others with breast
cancer do not. That is why screen-
ing is so important. For more infor-
mation on self-breast examination

and downloadable breast self-
examination shower cards, visit the
Susan G. Komen for the Cure
Web site at www.komen.org or
call 1-800-462-9273.

Guard against recurrence
Even women who have already

battled breast cancer are at risk for
a recurrence. A recent survey by a
world-renowned polling institute
revealed that 30 percent of women
diagnosed with breast cancer don’t
believe there is anything they can
do to lessen the likelihood of a
breast cancer recurrence. But the
truth is there are things you can do
to reduce your risk of recurrence.
Talk with your doctor to under-
stand what treatment regimen is
best for you.

According to the American Can-
cer Society, about 77 percent of
breast cancer diagnoses occur in
women age 50 and older. Women
with early breast cancer are at
their greatest risk of disease recur-
rence during the first five years
after diagnosis. Therefore, the
treatment received during these
first five years is most important in
preventing a recurrence. 

As scientists continue to search
for a cure, their advancements in
creating treatments such as aro-
matase inhibitors have been shown
to lower the risk of having the can-
cer come back and lower the risk of
new breast cancers for many
women. Exact treatment for breast
cancer varies from woman to
woman, so discuss with your doctor
which options would be effective in
treating your cancer. 

Become more savvy about
breast cancer 

Finally, become better educated
about breast cancer. Although Octo-
ber is Breast Cancer Awareness
Month, NBCAM wants to remind
everyone that breast cancer aware-
ness is important all year long. For
more in-depth information on
breast cancer, visit the newly
redesigned National Breast Cancer
Awareness Month Web site at
www.NBCAM.org.

Make Breast Health A Year-Round Concern

To help prevent breast cancer, women should:

• Conduct monthly self-breast examinations
   starting at age 20.
• Get mammograms regularly, preferably once
   a year, starting at age 40.
• Ask a doctor whether more frequent screenings
   are necessary based on family history.

Log on to www.NBCAM.org for additional 
information about breast cancer.

Online Fundraising Auctions
Getting High Marks

(NAPSA)—The $2,000 bake
sale is history. What is getting a
rise among parents who want to
raise more money to help build
computer labs or fund extracurric-
ular activities not in the school
budget are online auctions. 

With this new tool, hundreds of
schools have raised millions of dol-
lars by selling everything from
tickets donated by alumni, dinner
at local restaurants, cruises and
balloon rides to plum parking
spaces. 

Active parents raise the money
by soliciting items to auction, and
then contact online auction experts
like cmarket.com. The convenience
and novelty of the online auction,
coupled with collectible and recre-
ational items for bid, typically make
them far more lucrative than a typi-
cal candy fundraiser. It’s also a
more organized way to raise more
money for educational causes,
involves the greater community and
helps keep the youngsters from
having to sell candy to neighbors. 

To learn more, visit
cmarket.com. 

Online bidding for a balloon ride,
a cruise or a plum parking space
has become a popular and effec-
tive way to raise money for
school activities. 

(NAPSA)—A company that
strives to keep people protected in
the outdoors—regardless of the
season—is spearheading an effort
to protect those in need from the
elements.

For a second year in a row, the
Gore-Tex and Windstopper “Know
What’s Inside” tour is helping to
support local communities by
hosting footwear and coat drives
year-round throughout North
America. 

The tour, sponsored by W. L.
Gore & Associates and an organi-
zation called One Warm Coat, will
stop in various cities and ask con-
sumers to clean out their closets
by donating lightly used jackets,
hats, gloves or footwear to those
in need. All donated outerwear is
never resold and is distributed in
the local community. 

During 2006, One Warm Coat
collected and distributed 200,000
coats in 42 states. Consumers are
encouraged to share what’s inside
their hearts and make a donation
when the tour stops in their city.

The “Know What’s Inside” tour
is also designed to educate outdoor
enthusiasts about what’s inside
Gore-Tex and Windstopper gar-
ments that makes them so unique. 

The centerpiece of the tour is a
mobile test chamber that features
an extreme weather chamber
where visitors are invited to step
inside and personally test the
Gore-Tex “Guaranteed To Keep You
Dry” promise. The weather cham-
ber allows participants to dial up
their own weather and choose from
a wide range of weather conditions
while wearing outerwear.

“All of the interactive demon-
strations are part of a ‘please
touch’ environment that lends to
making learning fun, while bring-
ing the product benefits to life and

showing how Gore products are
tested for durability,” says Steve
Shuster, global brand manager at
Gore.

Other interactive elements on
tour include a Reason To Believe
Station where various demonstra-
tions will showcase windproofness,
waterproofness and moisture vapor
transfer, or breathability.

In 2006, more than 44,000
people experienced the “Know
What’s Inside” tour, which made
39 stops at retailers and con-
sumer events and drove more
than 25,000 miles.

For more information, log on to
gore-tex.com or call (800) GORE-
TEX to find out when and where
the “Know What’s Inside” tour
will be visiting your city and
where you can make your dona-
tion of lightly used outerwear or
footwear. Additional outerwear
drives in your area can be found
at onewarmcoat.org.

Donating Shoes And Coats To Those In Need

For a second year in a row, a
national tour is supporting local
communities by hosting footwear
and coat drives throughout North
America. 

(NAPSA)—A research report
titled “Capital Access Network
Small Business Barometer” found
that small businesses know the
Web can help them reach clients
but don’t always know how to use
Web-based tools. Visit www.Capi
talAccessNetwork.com for more
findings. 

**  **  **
You can find incisive informa-

tion on teeth at the ARM & HAM-
MER Advance White Toothpaste
Web site, www.myoralcare.com.
Taking its advice to heart can
help you keep your teeth to your-
self for many years to come.

**  **  **
The National Education Asso-

ciation, which represents 3.2 mil-
lion teachers and school employ-
ees, offers easy ways parents can
help their children succeed at
school year-round. Visit www.
nea.org for information, tips and
resources.

**  **  **
A new health care partnership

is offering a prescription that
may help save lives and reduce
health care costs. Called the
Partnership to Fight Chronic
Disease, its mission is to educate
the public about chronic disease
and potential solutions. Visit
www.fightchronicdisease.org.

**  **  **
Most families believe the ideal

age to take a first trip with
youngsters is 5. Beaches Resorts
recently added new entertain-
ment for the preschool set, featur-

ing appearances by beloved
Sesame Street characters. For
more information, call 1-800-
BEACHES or go online to
www.beaches.com. 

**  **  **
To nominate someone for the

Spring Air Comfort Connection
Awards, submit a brief essay
describing who this person is
and what he or she has done in
order to bring someone comfort.
To submit an entry or for official
contest rules and prizes, visit
www.springair.com.

**  **  **
The newest title in Entrepre-

neur Press’ best-selling Masters
Series, “Masters of Sales: Secrets
From Top Sales Professionals
That Will Transform You Into A
World Class Salesman,” covers
technology, communication, atti-
tude, goals, getting clients and
handling objections and features
over 50 specialists. More at
www.MastersBooks.com.

***
A politician will do anything to
keep his job, even become a
patriot.

—William Randolph Hearst
***

***
Night and morning are making
promises to each other which
neither will be able to keep.

—Richard Shelton
***

***
Those who gave away their
wings are sad not to see them
fly.  

—Antonio Porchia
***

***
All that we know is nothing, we
are merely crammed waste-
paper baskets, unless we are in
touch with that which laughs
at all our knowing.

—D.H. Lawrence
***

The “laser” stands for Light Amplification by Stimulated Emission
of Radiation.

Sweden leads the world in newspaper readership with about 572
copies sold daily for every 1,000 people.

Wisconsin—America’s leading dairy producer—prohibited the sale
of artificially colored margarine until the mid-1960s in an effort to pro-
tect butter sales.




