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Safety Sense
(NAPSA)—Heeding a few hints

from dermatologists can help you
protect the skin you’re in:

Limit Sun Exposure: Espe-
cially from 10 a.m. to 4 p.m., when
the sun’s rays are the strongest,
seek shade whenever possible.
Wear a wide-brimmed hat, sun-
glasses and protective, light-
weight clothing. And don’t forget
the sunscreen. Use one daily that
has an SPF of at least 15.

If you do get sunburned, soothe
and comfort your skin with a
lightweight yet effective moistur-
izing lotion, such as Eucerin Daily
Replenishing Lotion. 

Moisturize: In humid weather,
you may want to consider a
lighter-weight lotion. Look for a
moisturizer that’s nongreasy and
dermatologist tested, with ingredi-
ents that soothe and hydrate skin,
such as lipids and glycerin. Many
dermatologists recommend prod-
ucts such as Eucerin Daily Replen-
ishing Lotion, which is clinically
proven to prevent moisture loss to
keep skin feeling soft and smooth.

For more information, go to
www.eucerinUS.com.

For your skin’s sake, pay atten-
tion to fluid intake, especially in
warm weather. Drink water
before, during and after activities.

(NAPSA)—Words alone may not
be enough to sum up a couple’s
love, but a quick text message
might be the key to fueling the fire. 

In fact, 60 percent of adults
used text messages to tell others
they missed or loved them, accord-
ing to a survey by Tegic Communi-
cations. So maybe it shouldn’t
come as a big surprise that the
latest trend in jewelry is to
engrave personal messages on
couples’ engagement rings and
wedding bands. 

“You’re seeing more couples
who are used to texting for busi-
ness and other reasons now
engraving messages like ‘Our
Love’ and ‘Forever’ on their rings,
especially echo boomers—the chil-
dren of baby boomers,” says jew-
elry and style expert Michael
O’Connor. “That’s why many Plat-
inum rings are becoming wider.
Platinum is the perfect metal for
engraving meaningful messages
because it won’t wear down like
other metals, ensuring the mes-
sage will last forever.” 

But engravings aren’t the only
new trends in Platinum rings,
which come in a range of afford-
able prices. Here’s a look at what
else is hot: 

Vintage Romance
The old adage “something old” is

popping up as a strong engagement
ring theme this year. Designer col-
lections such as those from Preci-
sion Set are known for their dis-
tinctive romantic Edwardian-
inspired engagement rings and
matching wedding bands, while
Tacori pays homage to the 1920s. 

Timeless Classics
Classic styles with sleek, sim-

ple lines and highly polished or
matte surfaces are in big demand

among brides wanting “something
new.” Brands such as Hearts On
Fire and Jeff Cooper create an
almost endless variety of Plat-
inum options for couples wanting
to keep it simple. Architecturally
styled pieces from designers,
including a Gelin Abaci diamond
tension-set Platinum ring, give
credence to the adage that less is
more.

Color Of Love
No longer stuck on the limita-

tions of “something blue,” brides
are choosing something pink, yel-
low or green. Look for Jack
Kelége’s newest Platinum and yel-
low diamond engagement ring
selections, as well as Platinum
rings with pink sapphires offered
by Gumuchian.

“No matter what the trend,
Platinum will always be coveted
by brides and grooms,” says
O’Connor. “It holds a diamond
securely forever and offers so
many design possibilities that it
will never go out of style.”

For more information, visit
www.preciousplatinum.com or
www.engagementguide.com.

That Text Message She Loved? Engrave It On Her Wedding Ring

Fans of text messaging are
engraving their sentiments on
wedding and engagement rings.

(NAPSA)—When it comes to
starting a career, today’s youth is
ready to get down to business.
According to a recent poll, 87 per-
cent of young people feel either
“very well prepared” or “adequately
prepared” to enter the workforce.

Additionally, when asked if
they would ever have their ideal
jobs, just over 74 percent of young
people said either “definitely” or
that they were “pretty sure” they
would. For more than 10 percent
of teens polled, “businessperson”
was the top career choice, making
it the highest-ranked choice for
the fifth year in a row. The re-
sponses provided key findings for
the eighth annual JA Worldwide
“Kids and Careers” Interprise Poll
conducted online and sponsored
by Verizon.

Contrasting Views
While young people’s responses

tended to be optimistic, a number
of employers who were polled took
a more sobering view. In a separate
2006 study, more than 42 percent of
employers rated new workforce
entrants with high school diplomas
as “deficient” in their overall prepa-
ration for entry-level jobs. Addition-
ally, employers characterized the
new workforce as “woefully ill pre-
pared” for the demands of today’s
and tomorrow’s workplace. 

“The results of our I-poll, when
compared to employers’ percep-
tions of the current workforce,
demonstrate that we need to do a
better job of making our young
people ‘work ready,’” said David S.
Chernow, president and chief exec-
utive officer of JA (also known as
Junior Achievement) Worldwide.

“Our programs help bridge the gap
by reinforcing classroom lessons
and by giving students additional
skills, which employers are in-
creasingly seeing as critical to suc-
cess in the workplace, such as
problem solving, professionalism
and work ethic, and teamwork.”

Chernow explained that stu-
dents can also certify their work
readiness to prospective employers
by acquiring the National Work
Readiness Credential, an online
assessment of basic entry-level job
skills (www.workreadiness.com).
The credential is sponsored in part
by JA Worldwide and can give those
holding it an edge over other appli-
cants, saving employers valuable
resources during the application
process. 

JA Worldwide is the world’s
largest organization dedicated to
educating young people about
work readiness, entrepreneurship
and financial literacy. For more
information about the organiza-
tion and poll, visit www.ja.org.

Teens Say They’re Bullish On Job Prospects

BRIGHT OUTLOOK—Seventy-four per-
cent of young people polled were
confident they’d have their ideal
job after entering the workforce.

(NAPSA)—Keeping the world’s
oceans clean is not just the respon-
sibility of governmental agencies.
More than 40 years ago, the popu-
lar television program “Flipper”
brought awareness to environmen-
tal issues, making the lovable dol-
phin the first television star to pro-
mote environmental consciousness
by educating viewers on the dan-
gers facing aquatic environments. 

Those same teachings hold true
today. With millions of people
engaging in outdoor activities in
oceans, rivers and lakes through-
out the year, there are plenty of
things that individuals can do to
make sure that the marine mam-
mals that inhabit these bodies of
water are protected. For example:

1. Don’t trash the ocean. Dis-
card refuse properly once you
return to land, rather than at sea,
and recycle or reuse as much as
possible. Trash can harm marine
life. Seabirds, turtles and other
marine life often mistake Styrofoam
pellets and other plastic debris for
food and ingest them, which can
injure or even kill the animals.

2. Discard of waste properly.
What goes into the gutter ends up
in the ocean, so keep trash and
waste materials off the street and
out of the storm drains.

3. Operate your boat in a way
that keeps the water clean and
doesn’t harm marine life. Make
sure your boat is fuel efficient, in
good working order and doesn’t
leak oil, gasoline or other haz-
ardous materials into the water.
Switch from a two-stroke to a
four-stroke engine, which burns
cleaner and is more fuel efficient.

4. Dispose of waste in the right
places. Observe local and federal
waste disposal rules; use pump-
out stations for your boat or RV.
While people are seeing a renewed
interest in doing the right thing
for our world and all the creatures
in it, this attitude is not new. 

It’s never too late to become a
better environmental citizen. The
valuable lessons taught by “Flip-
per” and his landlocked compan-
ions can now be enjoyed and appre-
ciated by the entire family. The
“Flipper Season One” four-disc
DVD collection from MGM Home
Entertainment features all 30
action-packed and environmentally
friendly episodes from the show’s
television debut season, showcas-
ing groundbreaking underwater
photography and stunt work that
was truly ahead of its time.

For more information, visit
www.mgm.com.

Tips On Keeping The World’s Oceans Alive

An environmentally conscious
TV show is swimming its way
onto DVD for families to enjoy.

(NAPSA)—The Food and Drug
Administration (FDA) would like
to remind you that fruits and veg-
etables are an important part of a
healthy diet. Like any other food,
it is important to handle produce
safely to prevent illness. For tips,
go to http://www.cfsan.fda.gov/
~dms/prodsafe.html.

**  **  **
“Generics can save you a lot of

money,” said Mark El-Tawil, chief
Medicare officer of Health Net,
which provides Part D plans in all
50 states. He noted that concerns
about generic drugs sometimes
come up during the company’s
informational seminars for
Medicare beneficiaries. “Generic
drugs are highly regulated, so
there is no need to fear that they
are less effective than brand-
name drugs.”

**  **  **
For information about proper

chain saw operation, you can
download a free instructional
manual, “How to Work With a
Chain Saw,” at www.usa.husq
varna.com. To locate a nearby
dealer, call (800) HUSKY 62.

**  **  **
Peter Lord, executive director

GM Service Operations, says most
car breakdowns can be avoided by
having a multipoint vehicle
inspection performed at a GM
Goodwrench dealer. In addition to
keeping vehicles safe, the inspec-
tions can increase fuel efficiency.
Visit www.goodwrench.com.

**  **  **
A company called Oakwood

Worldwide offers employees
enrollment at Oakwood Univer-
sity, a set of dynamic in-person

and online classes. The Univer-
sity helped the firm, which is a
leading provider of temporary
housing solutions, earn a spot on
Training Magazine’s elite “Top
125” list. Visit www.oakwood.com.

**  **  **
The National Pest Manage-

ment Association suggests home-
owners who see signs of termite
infestation or want to schedule
regular home inspections to
ensure a home that’s termite-
free, contact a pest professional.
For information on termites and
other pest issues, visit www.pest
world.org.

**  **  **
Investors may want to take a

more conservative approach to
stock investing, investment pro-
fessionals from the investment
management firm Eaton Vance
advised. Learn more by writing
Eaton Vance Distributors, Inc.
The Eaton Vance Building, 255
State Street, Boston, MA 02109.

**  **  **
Harley-Davidson® Beef Jerky

packs a meaty punch and fits into
any saddle bag. Made from thick
slices of premium steak, it’s avail-
able in three flavors—Original,
Teriyaki and Pepper. 

***
Wisdom is knowing what to do
next; virtue is doing it.

—David Star Jordan
***

***
Character is doing the right
thing when nobody’s looking.

—J.C. Watts
***

***
If you have integrity, nothing
else matters. If you don’t have
integrity, nothing else matters.

—Alan Simpson
***

***
Character is much easier kept
than recovered.

—Thomas Paine
***

***
Selfishness is not living as one
wishes to live, it is asking oth-
ers to live as one wishes to live.

—Oscar Wilde
***




