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(NAPSA)—Odds are you have
never sipped a “Diplomat.” 

This drink was all the rage in
1910, say cocktail historians
Jared Brown and Anistatia Miller,
authors of “Shaken Not Stirred: A
Celebration of the Martini.” It’s a
cocktail made with equal parts
dry and sweet vermouth and a
dash of maraschino liqueur over
ice. 

Even then vermouth was a
favorite. Although often known as
the other ingredient in a martini,
this time-honored spirit is re-
markably versatile. 

Vermouth is created when
quality wine is infused with a mix
of aromatic botanicals to achieve
an ideal balance of spice, bitter-
ness, sweetness and acidity. 

The exact recipe varies and is
always kept secret. Wild alpine
gentian, Provençal lavender,
Valencia oranges, and cinnamon
and cardamom from the Spice
Islands are just five of more than
30 exotic ingredients.

How to Serve Vermouth
While vermouth is most fre-

quently served in cocktails, it is
delightful on its own. 

Enjoy a glass of vermouth well
chilled with a twist of orange or
lemon, either on the rocks or with
a splash of soda. 

Dry vermouth varieties such as
Martini & Rossi Extra Dry or
Noilly Prat Extra Dry are often
sipped as an apéritif, before din-
ing, as their bitterness whets the
appetite and opens the palate. 

Sweet vermouth such as Rosso
or Noilly Prat Red can be served
as a digéstif. 

21st Century Cocktails
Favorites such as an Italian

Iced Tea, Noilly Cassis, and

Negroni Cocktail are enjoying a
renaissance. The best mixologists
consider vermouth to be a premier
building block for a number of
new ideas—the Extra Dry Italiano
and the Italian Iced Tea are two of
their tempting creations.

Italian Iced Tea
1 part Martini & Rossi

Rosso Vermouth
1 part ginger ale

Pour over ice and garnish
with a lemon twist.

Extra Dry Italiano
1 part Martini & Rossi Extra

Dry Vermouth
1 part orange juice
1 part strawberry puree

Shake and strain into a
chilled martini glass. 

As served at the Dolce &
Gabbana Martini Bar in Milan,
Italy.

Time-Honored Spirit Is More Than A Mixer

The “V” in vermouth may stand
for versatility, since vermouth is
great mixed in cocktails and
when served by itself.

(NAPSA)—How far would you
go to help others struggling with
breast cancer? Some people quit
their full-time jobs to start non-
profit foundations or host comedy
parties as fundraisers; others
establish mobile mammogram
units to service underinsured
women and provide early detec-
tion of the disease. 

These are just a few of the
amazing stories of the 2007
Yoplait Champions, a group of 25
men and women working tire-
lessly in their communities to
raise awareness and money for
the fight against breast cancer. 

Together, they have rallied
thousands nationwide to get
involved in the fight. They were
crowned Champions after an
exhaustive nationwide search con-
ducted by Yoplait®, Susan G.
Komen for the Cure and SELF
magazine. 

Luckily, the Champions are not
alone in their efforts. A 2007
nationwide survey by Opinion
Research of those affected by
breast cancer reveals that, despite
a lack of energy, nine out of 10 are
positive and optimistic about their
health and remain active in rais-
ing awareness and funds for the
cause. In fact, 43 percent of sur-
vey respondents mentor others
diagnosed with breast cancer, and
40 percent try harder to make a
difference as a result of their
experience with breast cancer. 

Getting involved in the cause
can help you to feel like a cham-
pion. Here are a few suggestions
for what you can do:

• Ask your doctor about early
detection methods 

• Volunteer at a breast cancer
health center 

• Participate in breast cancer
walks 

• Create your own fundraising
events 

• Urge friends, families and co-
workers to educate themselves
about breast cancer 

The 2007 Yoplait Champions
hail from 18 different states and
have various ties to the cause
including being breast cancer sur-
vivors and advocates, as well as
husbands, mothers, daughters
and friends of those affected by
the disease. To honor their coura-
geous efforts, Yoplait will donate
$1,000 to each Champion’s breast
cancer charity of choice.

For more information, visit
www.yoplait.com.

Breast Cancer Champions Fight for the Cause

The Yoplait Champions are a
group of men and women work-
ing to raise awareness and
money for the fight against
breast cancer.

(NAPSA)—Roaring down a
racetrack at lightning speeds while
weaving through the competition
in an adrenaline-pumped race to
the finish line is a dream shared by
race fans everywhere—and celebri-
ties are no exception. For years,
stars have tried their hands at
careers other than acting, and pro-
fessional racing is on top of the list
among Hollywood stars, including
Patrick Dempsey, Frankie Muniz,
Jason Priestley, Lorenzo Lamas,
Perry King, Alfonso Ribeiro, Sean
Patrick Flanery, Mark-Paul Gosse-
laar, Donny Osmond, Robert Hays,
Gene Hackman, Bruce Jenner,
Josh Brolin, Paul Williams and
Walter Payton.  

Apparently, these entertainers-
turned-racecar drivers caught the
racing bug while  participating in
the annual Toyota Pro/Celebrity
Race, which for the past 30 years
has pitted celebrities from film,
television, music and sports
against each other in a heart-
pounding, action-packed, 10-lap
race through the streets of down-
town Long Beach, Calif.

One of the six main attractions
of the Toyota Grand Prix of Long
Beach, the Toyota Pro/Celebrity
Race gives stars a taste of real
racing, starting with an intensive
four-day training session teaching
stars how to properly handle their
vehicles and how to manage the
complexities of the track. After
completing training, they hit the
street course in Long Beach for a
weekend of practice and qualify-
ing that’s then followed by the
actual race, which screams past a

crowd of more than 50,000 cheer-
ing race fans and is broadcast
nationally on the Speed Channel.

“Most of the celebrities that
participate in our event are
already fans of racing,” said Les
Unger, national motorsports man-
ager at Toyota Motor Sales, U.S.A.
“After a taste of the weekend’s on-
track excitement, these stars are
ignited with a newfound passion
and enthusiasm for the sport, and
a select few want to pursue racing
at the competitive level.”

Many Toyota Pro/Celebrity
Race participants have such a
great experience that they want to
come back and race again. A perk
to winning the race: The celebrity
winner is invited back to race in
the “pro” category the next year.

In addition to learning the
basics of competitive racing and
car control, the star-studded

group commits to eight days of
charity involvement, car prepara-
tion and actual competition to
raise money for Racing for Kids, a
national organization benefiting
children’s hospitals. Each year,
the celebrities visit Miller Chil-
dren’s Hospital in Long Beach to
spend time with critically ill chil-
dren, evoking smiles, laughter
and inspiration. Since 1991, the
race has raised close to $1.5 mil-
lion for charity. Donations are
split equally between Miller Chil-
dren’s Hospital and Children’s
Hospital of Orange County, both
of which are located in Southern
California.

As the longest-running corpo-
rate-sponsored event of its kind,
the 2007 Toyota Pro/Celebrity
Race will take place on Saturday,
April 14, through the streets of
downtown Long Beach, Calif.

Toyota Pro/Celebrity Race Sparks Celebrity Interest In Racing

A 10-lap race has turned entertainers into racecar drivers and raised
millions for charity.

(NAPSA)—Without integrity, dis-
cernment and good judgment, one
would not be considered “profes-
sional.” But there is much more to
professionalism and elements that
serve as essential hallmarks of a pro-
fession. Ethics, for instance.

Internal auditing is a highly
visible example of a profession
whose very core is steeped in
ethics. Not only do internal audi-
tors have and adhere to a Code of
Ethics, but they also serve as an
organization’s ethical compass.
They monitor the corporate cul-
ture, the tone at the top and the
internal environment to ensure
that the highest of ethical stan-
dards are being followed. 

Internal audit practitioners
also comply with the International
Standards for the Professional
Practice of Internal Auditing.
These standards set the bar for
professionalism in regard to the
nature of internal audit activity,
key components of a charter and
annual audit plan, ways of con-
ducting an engagement and com-
municating results, and criteria
for evaluating performance.

Another hallmark of internal
audit professionalism is obtaining
the Certified Internal Auditor
(CIA) designation. Certification
sets professional internal auditors
apart by documenting their mas-
tery of the field and practice of
internal auditing. Becoming a CIA
requires extensive preparation,
study, knowledge and experience,
and indicates a commitment to
professionalism.

Quality is another critical ele-
ment of professionalism. The stan-

dards address the importance of
every internal audit activity hav-
ing a “Quality Assurance and
Improvement Program” in place.
Also, to be in compliance with the
Standards, an internal audit
department must have an exter-
nal quality assessment (QA) every
five years, as well as periodic
internal QAs. 

And finally, true professional-
ism requires growth. Taking
advantage of continued profes-
sional development programs
keeps practitioners aware of inno-
vative ideas and best practices.
The Institute of Internal Auditors
(IIA), the internal audit profes-
sion’s acknowledged leader and
recognized authority, provides myr-
iad opportunities for growth within
the field of internal auditing. 

Regardless of your line of work,
a clear focus on ethics, standards,
certification, quality and growth—
along with involvement in your
professional association—is criti-
cal to maximizing career potential.

For more information, visit
www.theiia.org.

Internal Auditing: Professionalism Defined

Focusing on ethics and stan-
dards is key to maintaining pro-
fessional integrity.

***
The system of nature, of which
man is a part, tends to be self-bal-
ancing, self-adjusting, self-cleans-
ing. Not so with technology.

—E.F. Schumacher
***

***
We are becoming the servants
in thought, as in action, of the
machine we have created to
serve us.

—John Kenneth Galbraith
***

***
Get involved with a machine
and sooner or later you are
reduced to a factor.

—Ellen Goodman
***

***
Technology presumes there’s
just one right way to do things
and there never is.

—Robert M. Pirsig
***

***
The antidote for 50 enemies is
one friend. 

—Aristotle
***




