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(NAPSA)—If you’re hooked on
stress and are angling for a way to
deal with it, you may want to try
fishing. How widespread is stress?
In today’s fast-paced world, stress
has reached near epidemic propor-
tions. According to a survey by the
Families and Work Institute, 26
percent of U.S. workers are “often
or very often burned out by stress
of their work.” In fact, it is listed
as one of the leading causes of
time lost from work. 

The good news is that simply
taking time to get away from all
the stressors of daily life has
proven effective for many people.
Activities such as fishing and boat-
ing are ideal, because they sepa-
rate people from their routines,
both physically and mentally.

Bruce “Doc” Samson, a Min-
neapolis-area physician who gave
up his family practice to become a
professional angler, believes that
freedom reduces stress. “Fishing
temporarily removes you from
your responsibilities,” says Sam-
son. “You get in a boat, get away
from land and you’re free, and
that’s a stress reliever in itself.”

Dr. Paul G. Quinnett, clinical
psychologist and author of several
books on the psychological bene-
fits of fishing, has traveled around
the country offering advice on how
to live a longer, happier and
healthier life through fishing. In
his book “Pavlov’s Trout,” Quin-
nett devotes an entire chapter to
the link between stress reduction
and fishing. He outlines what he
calls “the shortest short course on
stress management,” which pre-
scribes large amounts of fishing
and includes many health-related
tips designed to balance your life. 

Throughout his book, Quinnett
explores why recreational anglers
are driven to fish. Beyond the con-
nections they establish with
nature and the camaraderie of the
fishing party, Quinnett suggests
that hope is the underlying moti-
vation that keeps anglers fishing
—a hope that the next cast will
catch the big one. As he says,
“Fishing is hope experienced.”

Ultimately, fishing provides an
escape from the daily routine and
gives people the time to meditate
on their problems and search for
peace in natural surroundings.
Ninety percent of Americans live
less than an hour’s drive from a
body of water, so regardless of
where they live, there are places
to experience the benefits of fish-
ing firsthand. Takemefishing.org
offers a convenient guide to fish-
ing and places to fish all across
the country.

“Does fishing reduce stress?”
asks Quinnett. “My professional
opinion is, well, of course it does.
Everybody knows that.”

Reduce Stress, Go Fishing

A noted psychologist believes
that the shortest short course
on stress management is to go
fishing.

(NAPSA)—Americans continue
to fuel the effort to put the brakes
on breast cancer—and a popular
program will once again get peo-
ple revved up by raising funds and
awareness.

Without a cure, one in eight
women in the U.S. will be diag-
nosed with breast cancer. More
than 200,000 women will be diag-
nosed this year, and almost 40,000
will die from the disease. 

Ninety-five percent of women
diagnosed with breast cancer at
an early stage survive for more
than five years. The death rate
from the disease is declining; peo-
ple are surviving. But in order to
do so, they need access to medical
care, screening, education, treat-
ment and, ultimately, a cure.

A Long Road
The BMW Ultimate Drive is a

grassroots program that gives
community members the opportu-
nity to get involved in the fight
against breast cancer. In its 11th
year, a fleet of 38 cars—led by a
pair of 2007 BMW X5s—will travel
the country, giving people the
chance to get behind the wheel.

“Breast cancer is still the most
common form of cancer among
women—and the second-leading
cause of death,” said Hala Moddel-
mog, president and chief executive
officer of Susan G. Komen for the
Cure. “The BMW Ultimate Drive
has helped fund essential re-
search and services for patients,
survivors and their families.”

For every mile driven during
the event, $1 is donated to Susan
G. Komen for the Cure, the larg-
est grassroots network of breast
cancer survivors and activists.
The money raised directly sup-
ports research, education, screen-
ing and outreach programs.

“Nearly 300,000 people have

participated in the program over
the past 10 years, and this year,
237 communities—and thousands
of supporters in the fight against
breast cancer nationwide—will
have the opportunity to become
involved,” said Tom Purves, chair-
man and CEO, BMW of North
America.

Developed by BMW in partner-
ship with Susan G. Komen for the
Cure, the Ultimate Drive will
have two fleets of specially badged
BMWs crisscrossing the country
visiting participating retail cen-
ters. The drive will continue
through October 2007, inviting
consumers to get behind the wheel
and help contribute to the fight
against breast cancer.

For more information, visit the
Web sites at www.bmwusa.com
and www.komen.org or call (800)
I’M AWARE.

Driving The Effort To Eradicate Breast Cancer

Two-year breast cancer survivor
Carla Harp, left, and her daughter
Jaimee Dean sit inside a BMW 3
Series convertible during the
national kickoff of the 11th
annual BMW Ultimate Drive sup-
porting Susan G. Komen for the
Cure, in Athens, Georgia. Driven
by their individual experiences
with breast cancer, Carla and
Jaimee launched their own busi-
ness specializing in the needs
of patients and survivors.
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(NAPSA)—The U.S. Census
Bureau estimates that more than
15 percent of the population
moves every year. If you’re ever
among them, there are a few
things you should know that can
help make the process less confus-
ing and complex.

First, be aware that less than 5
percent of consumers were totally
satisfied with their move experi-
ence, according to a benchmark
survey recently completed by a
free Web site designed to guide
users through each step of a real
estate transaction and move.
Often, that’s the result of failing
to properly plan and prepare for
such a life-changing event. For
instance, did you know you need
to select a moving company at
least four to six weeks in advance?
More common mistakes that
movers make include:

Failing to start early
enough: The entire move process
can take six months to a year. It’s
not as simple as putting one house
on the market and buying the
next—you need to determine
where to live, how much you can
afford, whether to rent or buy and
what the timeline is. The earlier
you start to prepare, the smoother
the journey.

Forgetting to prepare your
current house: Often, consumers
jump into the fun “house hunting”
stage when they should put more
effort into preparing their current
home for sale. Take time to make
necessary repairs, plant flowers,
and repaint and declutter rooms
to make your home more appeal-
ing to buyers. It saves last-minute
rushing and lets you maximize
the selling price.

Underestimating the power
of an advocate: Prospective buy-
ers forget that when responding

directly to a property listing, they
are working with the seller ’s
agent, not their own. Lisa Man-
fredi, TotalMove Real Estate Coor-
dinator, explains, “It’s imperative
to enlist the help of a buyer ’s
agent. He or she is your advocate
and there to protect your inter-
ests.” Her company discovered
that less than 20 percent of con-
sumers were completely satisfied
with the performance of their
agent, which is why it’s important
to have an unbiased advocate
guide you to the best agent for the
job.

Believing the process ends
with the sale: Some of the most
stressful events can include moving
your belongings and settling into
your new surroundings. It’s impor-
tant to continue your relationship
with a knowledgeable expert who
can make sure you’re prepared for
each issue you have to face and that
your transition is a smooth one.

Experts suggest engaging the
help of a trusted resource from
the very start. You can learn
about other common move pit-
falls and how to avoid them at
www.totalmove.com.

Avoid Common Moving Mistakes

Before putting your home on the
market, make repairs, plant flow-
ers, and repaint and declutter
rooms to make it appeal to buyers. 

Home Comforts Outside
(NAPSA)—With the prices of

land rising and the sizes of lots
shrinking, backyards and gardens
are becoming premium living
spaces. Fashion has become im-
portant in outdoor living. Acces-
sories such as gazebos, serving
carts, fountains and fire pits are
now being incorporated into patio
collections by many suppliers. 

One top home-product supplier,
Homeclick.com, offers more than
500,000 home-improvement items
at competitive prices through four
Web sites.

Homeclick.com is an autho-
rized dealer of products from more
than 750 premium brand-name
kitchen, bath, hardware, lighting,
tableware, fireplace and outdoor
home décor manufacturers.

“The biggest trend for us, and
we’re seeing it more and more, is
taking the indoors outdoors.
Everybody wants to create a true
living environment outside,” said
Mike Golden, President and CEO
of HomeClick.com.

So whether you have a deck or
a rooftop garden, a courtyard or a
patio, make it comfortable with a
few unexpected (and expected)
luxuries, then invite some friends
over and enjoy it as often as you
can.

To learn more, visit www.
homeclick.com.

While the grill continues to be a
key item, outdoor bars and
kitchens are now popular. 

(NAPSA)—Taking a break
from a busy day with casual
games is a great way to relieve
stress, connect with friends and,
according to a New England
Journal  of  Medicine study,
sharpen your mental abilities.
Start your break by visiting
www.bigfishgames.com. 

**  **  **
Three spring DVD releases

from Warner Bros.—“Happy
Feet,” “March of the Penguins”
and “IMAX Deep Sea”—are not
only informative and fun, but also
critically acclaimed.

**  **  **
While vermouth is most fre-

quently served in cocktails, it is
delightful on its own. Dry ver-
mouth varieties such as Martini
& Rossi Extra Dry or Noilly Prat
Extra Dry are often sipped as an
apéritif, before dining, as their
bitterness whets the appetite and
opens the palate. 

**  **  **
“Something deep in our DNA

drives us toward cooking over
crackling flames and glowing
embers,” said Chef Jamie Pur-
viance, author of the new
“Weber’s Charcoal Grilling: The
art of cooking with live fire.” For
more information or for charcoal
grilling tips and recipes, visit
www.livefirewisdom.com.

**  **  **
Dr. James Hill, of the Univer-

sity of Colorado Health Sciences
Center and Co-Chair of the Grain
Foods Foundation Advisory
Board, says whole grains as part
of a healthy diet may reduce risks

of heart disease, stroke, cancer,
diabetes and obesity. A wide vari-
ety of whole grains are delicious.

**  **  **
A percentage of the sale of each

Luxaire HVAC product sold is
donated to the Make-A-Wish
Foundation®, which grants the
wishes of children with a life-
threatening medical condition.
For more information, visit
www.luxaire.com or www.wish.org
or call (877) 874-7378.

**  **  **
Working through its state and

local affiliates, AMVETS is encour-
aging Americans to donate new
and used DVDs that will be sent to
our troops overseas. To participate
in Operation DVD, visit www.
operationdvd.us/about.php.

**  **  **
A new $1,000 contest cele-

brates peace by asking entrants
for art, stories, poems, slogans
and even Web sites commemorat-
ing the ideas of Mohandas
Gandhi. For information, visit
www.thegoldengeneration.com,
click on “contact” and e-mail Riad
Yar, the contest’s creator. Dead-
line is midnight EST, May 31st.

***
You need to have enough imme-
diate profits that you can
finance the long-range growth
without diluting the stock.

—Paul Cook 
***

***
Of course I’m doing something
about my overdraft: I’m seeing
my accountant.

—Barry Fantoni 
***

***
The pen is mightier than the
sword, but no match for the
accountant.

—Jonathan Glancey 
***

***
Technology ... the knack of so
arranging the world that we
don’t have to experience it.

—Max Frisch
***




