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(NAPSA)—Men have long been
familiar with “guys’ getaways”
(think bachelor parties) that take
them to golf courses, casinos,
hunting grounds, fishing spots
and other far-flung places.
Women, too, are developing their
own vacation traditions but with a
more luxurious twist; they’re opt-
ing for spa treatments and week-
ends away that provide plenty of
opportunities to shop. As a result,
destination spas, outlet malls and
high-end specialty retail stores
are cropping up in record num-
bers. Wisconsin, already a top
Midwest vacation destination, is
no exception. Just in the last few
years, multiple spas and shopping
areas have launched in several of
the state’s most popular travel
destinations. 

First and foremost,  “girls ’
getaways” are about R&R, and
Wisconsin’s spas pamper with the
best of them. In fact, Sundara Inn
& Spa in Wisconsin Dells was
recently named one of the top 25
spa resorts in the country by
Travel+Leisure magazine. And
visitors echo the accolade by call-
ing it the ideal place to relax and
reconnect with friends and family.
Just  a  short  distance away,
Evensong Spa at Heidel House in
Green Lake is the state’s new-
comer to the spa scene. Looking to
transcend the stress and hassles
of everyday life? Evensong’s in-
door labyrinth—or path—provides
a contemplative tool designed for
personal, psychological and spiri-
tual transformation. Another well-
known option is Kohler Waters
Spa Resort, which boasts a glass-
enclosed rooftop deck with whirl-
pool, fireplace and lounge. Round-
ing out the list of “musts” in
southeastern Wisconsin are

Aspira Spa Salon at Osthoff
Resort in Elkhart Lake, The Well
Spa at Grand Geneva Resort and
Spa in Lake Geneva and The O
Spa in western Waukesha County.

Wisconsin is also rapidly gain-
ing a reputation for its many out-
let malls and funky shopping
areas, where bargain hunters and
slaves to fashion will adore shop-
ping for sport. Near the Wisconsin
Dells, Tanger Outlet Center fea-
tures Banana Republic, Disney
Outlet Store, Nine West and more.
The Fox Cities, with the highest
concentration of retail stores in
the state, is home to Fox River
Mall. Wisconsin’s newest shopping
facility is Glendale’s Bayshore
Town Center, replete with Ann
Taylor Loft, Coldwater Creek,
Swarovski, Williams-Sonoma and
more. 

Milwaukee’s Historic Third
Ward—with shops inspired by
New York’s oh-so-fashionable
Meatpacking District—serves up
boutiques and specialty shops
with everything from pieces by
local designers to consignment.
Another “can’t miss” shopping
destination is Princeton, just two
hours from Milwaukee, with its
weekly flea market, quaint shops,
antiques, delightful restaurants
and more.

For free travel information
and travel-planning guides, visit
t rave lwiscons in . com or  ca l l
t h e  Wisconsin Department of
Tour ism’s  to l l - f ree  number
(800) 432-TRIP/8747. Travelers
can also obtain guides and infor-
mation at the Wisconsin Welcome
Centers, located in select state-
border cities.

Wisconsin Welcomes “The Girls” For Shopping And Spa Vacations

Wisconsin’s destination spas are inspiring “girls’ getaways” like
never before.

(NAPSA)—For more than half
a million children in the U.S. fos-
ter care system, the concept of a
“forever family” may no longer be
just a dream—thanks to a pro-
gram supported by a popular
restaurant chain that, with its
customers, is helping them find
permanent, loving homes. 

Most children enter the foster
care system through no fault of
their own, often following abuse or
neglect. Robert was one of these
children—placed in foster care at
the age of 5 after he was deserted
by his parents. Robert spent two
months on his own, looking after
his little brother and sister, and
over the next five years moved
between foster homes, waiting for
a loving family.

Wendy’s Wonderful Kids, a
direct-service, signature program
of the Dave Thomas Foundation
for Adoption, is working in all 50
states, the District of Columbia
and Canada to move foster care
children like Robert into perma-
nent families. Established by
Dave Thomas, founder of Wendy’s
and an adopted child, the Founda-
tion concentrates on finding adop-
tive families for children in the
foster care system.

“We asked adoption agencies
across America what was prevent-
ing them from moving children
from foster care to permanent
homes. They told us they do not
have adequate time or resources
to focus exclusively on these chil-
dren,” said Rita Soronen, execu-
tive director of the Dave Thomas
Foundation for Adoption. “Ours is
a proven program that demands
results, accountability and quality
service on behalf of the children
who need us most.”

Wendy’s restaurants and their
customers around the country

raise money that comes back to
the community in the form of an
experienced adoption recruiter
whose primary job function is to
execute aggressive, child-focused
programs targeted exclusively at
placing foster care children with
adoptive families.

With the help of Wendy’s Won-
derful Kids, Robert found a loving,
adoptive family with Elaine, a
devoted foster mother now caring
for seven adopted and foster sons.
Robert struggled when he first
entered Elaine’s home at the age
of 10—he had been through a lot
and didn’t know whether this
home would be any different.
After earning Robert’s trust,
Elaine helped him make remark-
able progress. Now 13, Robert’s
grades are up. He is thriving in
his new, stable environment. 

Over the past two years, the
program has helped more than
1,100 children like Robert be
matched or adopted. With the gen-
erosity of community members
across the country, the organiza-
tion will continue to help many
thousands of children find forever
families.

Foundation Gives Children In Foster Care A New Beginning

A popular restaurant chain is
working aggressively to help
children in foster care find “for-
ever families.”

(NAPSA)—Here’s a party-plan-
ning tip: Whether you’re celebrat-
ing Mother ’s Day, a wedding
shower, graduation or even spring
itself, fresh flowers create a warm,
welcoming ambiance—plus, they’re
easy and fun to arrange. 

A festive spring bouquet starts
with your choice of flowers, says
Rene van Rems, noted floral
designer and educator in Vista,
Calif. Bring the vibrant spirit of
spring into your home with daf-
fodil, narcissus and hyacinth,
available from January to May.
Irises and tulips also herald the
season, along with daisies, freesia,
lily of the valley and calla lilies. In
fact, there are more than 200 dif-
ferent flowers and foliages avail-
able from California in spring—
just choose your favorites.

Color is the second ingredient
for dazzling bouquets, says van
Rems. Spring flowers are brim-
ming with vibrant, intense color.
For a bouquet that will pop with
bright, happy energy, mix yellow
daisies, daffodils and ranuncu-
luses with orange daffodils and
calendula, as well as white narcis-
sus and blue hyacinths. 

Another approach is a bouquet
of one outrageously vivid color.
Treat your guests to a burst of
spring sunshine with yellow daf-
fodils, ranunculuses, tulips and
roses. 

Budding branches are a beauti-
ful tribute to the rebirth that the
season symbolizes. Place five
branches of bright red quince blos-
soms in a clear glass vase, sug-

gests van Rems. White cherry,
pink crab apple and many other
blossoming branches are generally
available from California during
March and April.

Here are some other tips for
creating dynamic spring bouquets:

Wrap It Up
Wrap a glass cube container

with ribbon, like a present. The
ribbon grid across the opening will
position the flowers. 

Lime Punch
Include a few bright green flow-

ers in pastel bouquets to punch up
the color. Chartreuse button mums
invigorate pink ranunculuses,

hyacinths and asters. 
Keep The Water Coming

Most bulb flowers need lots of
water as they continue to grow in
the vase. Refill the vase frequently.

Want more inspiration? Visit
the California Cut Flower Com-
mission at www.ccfc.org. The Cali-
fornia Cut Flower Commission is
a promotional organization for
California cut flower growers. 

Rene van Rems (www.renevan
rems.com) is a member of the Amer-
ican Institute of Floral Designers.
He is a lecturer and the author of
“Rene’s Bouquets—A Guide to
Euro-Style Hand-Tied Bouquets.” 

Trendy Bouquets For Spring Celebrations

Bring the vibrant spirit of spring into your home. Make a bouquet that
uses seasonal flowers such as tulips, lilies, hydrangeas and roses—
all in shades of one vivid color. 

(NAPSA)—If you’ve taken a
shine to hardwood floors, here’s
some good news. Whether your
taste is rustic, traditional or con-
temporary, today’s wood flooring
offers a wide variety of styles and
surface textures to meet your
needs. Coupled with a spectrum
of stains, gloss levels, widths, sur-
face textures and edge details,
there’s a myriad of options to com-
plement any interior. To learn
more, visit www.armstrong.com.

**  **  **
The Mercedes-Benz DRIVE

YOUR FUTURE scholarship helps
enable graduating high school
seniors who are the first genera-
tion in their families to attend col-
lege. Mercedes-Benz grants schol-
arships to high school seniors
across the country who demon-
strate financial need and excep-
tional achievement. Students
interested in applying may visit
www.mbusa.com/drivefuture to
learn more. 

**  **  **
The nation’s oldest consumer

group, the National Consumers
League, is warning that a pro-
posal for the government to post
scientific and medical articles on
the Internet “is significantly
likely to backfire” and could jeop-

ardize the quality-control process
that medical research goes
through before being published.

**  **  **
Recently, the U.S. Food and

Drug Administration approved
Herceptin® (trastuzumab) for
patients with HER2-positive
node-positive breast cancer. For
more information about Herceptin
or HER2-positive breast cancer,
women should talk to their doctor
or visit www.herceptin.com.

**  **  **
Suzanne Somers, actress and

best-selling author of 16 books on
physical and emotional health,
has devised a unique weight-loss
and lifestyle plan that boosts your
metabolism by regulating blood
sugar levels. The plan with tips
and recipes is on eDiets.com®.




