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(NAPSA)—Each day, the nation’s
educators work hard to develop cre-
ative lesson plans and offer uniquely
effective ways to help their students
succeed—often dipping into their own
pockets to help fund projects. Outside
classroom walls, these efforts may go
unnoticed. 

Fortunately, an awards pro-
gram has honored these “unsung
heroes” for more than a decade
and is committed to recognizing
and rewarding educators for their
hard work. 

The ING Unsung Heroes®

awards program recognizes the
nation’s kindergarten through 12th
grade educators for their innova-
tive teaching methods, creative
educational projects and ability to
make a positive influence on the
children they teach. Since handing
out the first award in 1996, the
program has awarded more than
$2.5 million to more than 1,000
educators. 

After receiving more than 1,100
applications this year and choos-
ing 100 initial $2,000 award win-
ners, Scotty Herrell, a teacher at
Clinton Middle School in Clinton,
Tenn., was selected to receive the
program’s top prize. As the winner,
Herrell will receive an additional
$25,000 for his “Extreme
Makeover: Middle School Edition”
service learning program. 

Herrell’s program will teach
students how to use engineering
principles for civic purposes in
their community and beyond. The
project will help improve the
homes of those touched by tragedy
through the application of carpen-
try, landscaping and design skills
by his students. 

Participating students will
complete projects after school, on
weekends and on breaks. Stu-
dents will also help select make-
over applicants, showing their
involvement throughout the entire
process. Key learning skills will be
addressed over the course of the
program as students apply math,
science and pre-engineering prin-
ciples to their design and con-
struction ideas.  

“Through Scotty’s efforts, we
have seen the level of excitement
and motivation among our stu-
dents increase tremendously,” said
Sue Voskamp, principal of Clinton
Middle School. “His dedication
and excitement about the program
provides our students the opportu-
nity to experience the excitement
of learning and service and has a
lasting impact on the community.”

• The program’s 2006 second-
place award went to Brian
Smithers of Portland, Ore., for his
“Waste Not, Want Not: Making

Vegetable Bio-fuel from Waste
Vegetable Oil” program. The pro-
gram gives at-risk participants in
sixth through eighth grade a
chance to develop a usable alter-
nate fuel. The idea behind the
project is to make enough fuel to
replace all of the school’s unleaded
fuel vehicles with those operated
by diesel fuel. Smithers and his
class want to reduce the amount
of fossil fuels that the school con-
sumes. Smithers and Open
Meadow Middle School were
awarded $12,000.

• The third-place award went
to Michael St.  Pierre for his
“Computer Architecture Learn &
Serve” program to help salvage
old computers and computer
parts. His students refurbish
donated computers and parts
and put them back into working
circulation in classrooms,
libraries and community-based
programs, as well as homes of
children in such programs as
ESL (English as a Second Lan-
guage) and special education. St.
Pierre and South Lafourche High
School in Galliano, La., were
awarded $7,000. 

To learn about this year’s win-
ning projects, as well as those
from previous years, visit
www.ing.com/us/unsungheroes.
For applications for the awards, e-
mailing@scholarshipamerica.org
or call (800) 537-4180. 

ING is a global financial institu-
tion. The ING family of companies
offer 403(b) plans to kindergarten
through 12th grade educators and
other employees of nonprofit orga-
nizations. For more information,
visit www.ing.com/us.

Unsung Heroes Are Rewarded For Their Hard Work

Teachers who positively influence
their students are rewarded and
honored as Unsung Heroes.

(NAPSA)—A growing number
of consumers looking to add
ambiance and comfort to a home
are turning to fireplaces. Accord-
ing to the Hearth, Patio & Barbe-
cue Association, shipments of
hearth products grew by 8 percent
last year.

Many of these products reflect
a growing trend—fireplaces that
require nothing more than an
electrical outlet to operate.
Demand for electric fireplaces rose
27 percent in 2005. Experts say
that in terms of flexibility and
convenience, no other hearth
product type matches electric.
Electric fireplaces require mini-
mal installation and can go practi-
cally anywhere in the home
because they do not require a
chimney. 

Consumers looking for an easy
remodeling project that can add a
little ambiance to a room or
warmth to a chilly bedroom or
bathroom often turn to electric
fireplaces. And since electric fire-
places do not burn wood, there is
no ash to clean up or wood to
haul. 

Electric fireplaces are also
highly efficient to operate because
there’s no wasted energy going up
the chimney. It only costs about 15
cents per hour to run an electric
unit. If you’re paying for a dollar’s
worth of electricity, you’re getting
a dollar’s worth of heat out of your
fireplace. 

In addition, since there’s no vent-
ing or complex installation
required, many see electric fire-

places as an affordable option, espe-
cially as a second or third fireplace
for a home.

Today’s electric fireplaces
employ advanced illumination
technologies to re-create a wood-
burning experience. New models
such as the Heat & Glo Crestfire
or Heatilator Silhouette also fea-
ture a brilliant ember bed and a
substantial grate and log set to
add to the appeal. 

These models can be used with
or without the standard heaters,
meaning the “flames” can be
enjoyed anytime, anywhere with-
out worrying about heat. They
also offer instant gratification.
Within minutes, the Crestfire or
Silhouette models can be installed
and plugged in. A variety of cabi-
nets, fronts and finishes are
available to match home décors
and reflect the homeowner ’s
tastes. 

For more information, visit
www.fireplaces.com.

Electric Fireplaces Garner Glowing Reports

Electric fireplaces require mini-
mal installation and can go prac-
tically anywhere in the home
because they do not require a
chimney. 

(NAPSA)—While it’s no secret
that consumers are always on the
lookout for the best value and
lower price, there is another factor
that wins their loyalty and
secures their business—quality
customer service. In fact, a recent
survey found that consumers have
distinct preferences, opinions and
expectations when it comes to cus-
tomer service. 

Among the survey’s top findings
is how consumers feel about the
length of time spent waiting for a
customer service representative.
As the clock ticks, we may find our-
selves getting “ticked” about hav-
ing to wait. The Discover Card sur-
vey revealed that most consumers,
65 percent, consider a wait time
“reasonable” as long as it’s less
than two minutes. Nearly half, or
48 percent, find wait times longer
than two minutes unreasonable,
and when wait times are over
three minutes, 80 percent find it
unreasonable. Only 26 percent of
respondents to the survey recall
connecting with a representative in
less than 60 seconds. 

Though we are a “wired” soci-
ety, consumers overwhelmingly
(73 percent) prefer a little human
element; i.e., contacting customer
service over the phone. Only 16
percent prefer to use e-mail, 9 per-
cent prefer using online forms and
2 percent prefer online instant
messaging. 

Age and Gender Matter
Women expect more from the

quality of customer service they
receive than men, evidenced by a
higher percentage of women defin-
ing customer service attributes as
“extremely important” across all 16
categories evaluated, such as being
able to resolve issues in one phone

call or connecting with a live per-
son in less than a minute. Addi-
tionally, 18- to 34-year-old respon-
dents were the most demanding
age group across half of the cate-
gories that were surveyed. 

Making Contact 
When it comes to their feelings

about contacting customer service
in general, consumers tend to be
polarized. Over half, or 56 per-
cent, said they don’t mind contact-
ing customer service at all or very
much; however, over a quarter
said they don’t like it at all. 

Discover Card’s customer ser-
vice support has been designed to
put Cardmembers first, anticipat-
ing and caring for their needs by
providing top-notch customer ser-
vice anytime, day or night. The
company’s customer service repre-
sentatives boast the longest tenure
in the industry and are measured
on their ability to effectively resolve
customer needs. Nearly every
inquiry to the Cardmember service
team, which handles some 80 mil-
lion calls every year, is resolved in a
single phone call. Additionally,
Cardmembers are guaranteed to
speak with a live representative in
less than a minute.

For more information, visit
www.discovercard.com. 

Survey Says—Service By Phone Reigns Supreme

Customer Service by Industry
• Banks and financial services routinely 
provide the best customer service—40 percent 
of consumers were “extremely satisfied” by the 
overall telephone customer service provided by 
these sectors.

• 29 percent of consumers were “extremely 
satisfied” with cell phone companies.

• 28 percent of consumers were “extremely 
satisfied” with cable/satellite TV companies.

(NAPSA)—A recent Car Care
Council survey found 70 percent
of people admitted to not winteriz-
ing their vehicles. In fact, AAA
estimates vehicle breakdowns top
5 million during the winter holi-
day season alone. 

“I learned how to drive in the
Midwest,” said Danica Patrick,
IndyCar Series sensation. “This
taught me that harsh weather
can be hard on a car. You’re risk-
ing a breakdown if you don’t pre-
pare your vehicle for the winter,
even if you don’t have your own
pit crew.”

Guidelines for keeping your car
running smoothly during the win-
ter include:

1. Check your antifreeze. With-
out adequate antifreeze, your car’s
engine, radiator and hoses are not
suitably protected from freezing.
Look for products such as PEAK
Longlife Antifreeze, which pro-
vides up to five year/150,000-mile
protection. The company also
offers a 50/50 blend that’s ready to
use for an easy top off. 

2. Prepare an emergency kit.
Pack a flashlight, jumper cables,
tire chains and tool kit. Also, throw
a heavy bag of sand in the trunk;
the extra weight will help you get
better traction on icy roads. 

3. Check your battery. Harsh
weather can cut a battery’s life in
half, so make sure to check it
before bad weather hits.

4. Change your wipers. Check
for signs of cracking or tearing and
replace if there’s evidence of

streaking or smearing. Try the Mr.
Clean Wiper Blades and the Pre-
mium Windshield Wash. The
blades’ advanced rubber technol-
ogy delivers superclean, super-
quiet wiping in all types of
weather conditions. And the strong
deicing windshield wash will clean
and protect from freeze-over down
to -30° F. 

5. Keep tires at the proper
pressure. Tire gauges are very
inexpensive and easy to keep in
your glove box. And they’re simple
to use. Also, consider specialized
winter tires if you drive in areas
that suffer from extreme weather.

6. Keep the gas tank at least
half full. This is important in
order to prevent gas lines from
freezing.

By taking these simple steps,
you can keep your car on the road
and out of the garage. For more
information and to learn more
helpful tips to keep cars running
smoothly all winter long, log on to
www.peakantifreeze.com. 

Your Car: Prepared For Rough Weather? IndyCar Driver 
Danica Patrick Provides Tips To Winterize Your Automobile 

(NAPSA)—The Louisiana Sea-
food Board suggests serving only
local, high-quality shrimp. Chefs
say it has a more delicate flavor.
For tips on selecting shrimp, click
on Recipes at www.Louisiana
Seafood.com. 

**  **  **
An outdoor charcoal convection

cooker, the Orion Cooker, can
cook a 20-pound turkey in just
over two hours. For more infor-
mation, log on to www.orion
cooker.com or call (866) 891-3663. 




