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(NAPSA)—If you think your
bathroom could use a boost, you’ve
got company. Bathrooms are
among the rooms most likely to be
renovated in a home, according to
the Home Improvement Research
Institute. Homeowners spend
about $4,900 on home makeovers
during the first year they own
their homes, while about 60 per-
cent feel their bathrooms are
“inadequate.”

The good news is that there are
ways to make over your bathroom
without spending a lot of money on
remodeling costs and without
replacing old fixtures. Try these
tips:

Clean Start
You may be able to save your-

self the cost of replacing worn-
looking toilets, bathtubs or sinks
with a good cleaning. Built-up
soap scum, hard-water stains,
rust, calcium and lime can dull
the look of a bathroom and make
it seem older than it actually is. 

Try using a powerful cleaner
designed for tough bathroom
stains, such as Kaboom Ultra
Scrub, to give your bathroom sur-
faces an instant makeover. Ultra
Scrub’s thick cream clings to sur-
faces and its scrubbing granules
get deep into textured surfaces to
remove grime and stains, without
scratching. Stay on top of your
bathroom’s appearance using
maintenance products such as
Kaboom NeverScrub Continuous
Toilet Cleaning System. It allows
you to throw away your brush and
never scrub your toilet again.

Splash Of Color
Use mildew-resistant, latex

paint to add new color to the bath-
room. Be sure to use a bin primer
over any water stains or spots

before starting the job, and pay
careful attention to detail-areas,
such as woodwork or trim around
mirrors. 

Home designers often say the
bathroom is a good place to
experiment with colors. If your
home has more muted tones, con-
sider using bright hues in the
bathroom to help make the room
seem cleaner and brighter. 

Accessorize
Finally, add some decoration to

the bathroom to make it seem less
stark and more comfortable. You
may want to hang some family pho-
tos on the wall or a framed picture
or two. Just be sure not to make the
bathroom appear too cluttered.
Remember, if you have limited
space, home designers say less is
more. 

For more information, visit
www.kaboomkaboom.com. 

Quick, Inexpensive Bathroom Makeovers

Removing soap scum and hard-
water spots can revitalize bath-
room sinks, tubs and toilets. 

(NAPSA)—Good customer ser-
vice is crucial to success in busi-
ness; there’s nothing high-tech
about helping customers get
exactly what they need. But tech-
nology can make the process eas-
ier and more efficient.

For most small businesses,
investing in information technol-
ogy (IT) can pay dividends in more
ways than one. Not only can tech-
nology help companies establish a
corporate identity and lower the
cost of doing business, it can also
help level the playing field.

The Dell/National Federation
of Independent Business (NFIB)
Small Business Excellence Award,
established in 2004, honors small
businesses that instill the spirit of
innovation and apply IT to im-
prove the customer experience.

Think big, win big
The winner will receive

$30,000 in technology and profes-
sional services from Dell; a Day
with Dell program with Dell exec-
utives, including Michael Dell, to
share best business practices; a
lifetime membership to NFIB; and
other prizes. Nine other compa-
nies will receive a Dell Latitude
notebook and a one-year member-
ship to NFIB. The finalists for the
2006 award are:

• AMAD Logistics, an interna-
tional freight forwarder and logis-
tics company.

• DataCert Inc., a fast-growing
supplier of electronic invoicing
and corporate legal spend-man-
agement solutions.

• Errand Solutions, which pro-
vides customized errand-running
and concierge services as an
employee benefit and customer
relationship enhancement to health
care, hospitality, residential prop-

erty and corporate organizations.
• Harrison’s Roof Truss,

L.L.C., a manufacturer of engi-
neered wooden roof and floor
trusses.

• Micro Technology Services
Inc., which develops and manufac-
tures electronic products.

• National Association of Sys-
tem Administrators Inc., provides
a 24-hour, Web-based customer
portal through which clients can
track service calls and on-site
parts storage.

• Ntelicor L.P., an information-
technology consulting and staffing
firm.

• Pipal Research Corp., a team
of strategists and investment
bankers who provide research and
analytical services.

• Sew What? Inc., a theatrical
drapery manufacturer and custom
sewing service.

• TRS Consultants Inc., a mul-
tidisciplinary engineering and
construction management firm.

To learn more about the
Dell/NFIB contest and your
chance to win in 2007, visit
www.dell.com/ceaward.

IT Helps Small Businesses Enact Big Ideas

Rather than removing the per-
sonal touch, technology can
actually make a company more
customer friendly.

(NAPSA)—In an increasingly
interconnected world, it is impera-
tive that schools begin to educate
students now to be global citizens.
Skills that will help students lead
and succeed in the 21st century are
based on an understanding of
global issues. A new program is
helping students develop this
understanding while giving schools
the opportunity to be models in the
education of global citizens. 

Challenge 20/20, sponsored by
the National Association of Inde-
pendent Schools (NAIS), is an
experiential education program
that aims to improve cross-cul-
tural communication and help
students become global problem
solvers. Based on the book “High
Noon: 20 Global Problems, 20
Years to Solve Them” by J.F.
Rischard, the program pairs pub-
lic and private schools in the U.S.
with schools in other countries.
Students at partner schools agree
to tackle one of the global chal-
lenges mentioned in the book.
They research the issue, corre-
spond regularly and together
develop local solutions to these
global problems. 

Together, the school teams
work throughout the fall semester
to come up with a solution to their
chosen problem. Their work be-
comes part of the curriculum at
the schools, and team solutions
lead to actual plans that are
implemented on a local level, on
the campuses or in the communi-
ties of both schools. 

At the end of the semester,
teams are asked to report on their
solution and the process of work-

ing together. Three teams (one in
each category: PK-5, 5-9, 9-12)
whose solutions and teamwork
are particularly impressive re-
ceive partial funding to send a
student-teacher group to the
NAIS Annual Conference. Upper-
school student representatives in
their junior and senior years par-
ticipate in the Institute for Stu-
dent Leaders, while younger stu-
dents may attend the Challenge
20/20 awards. 

All elementary and secondary
schools are invited to participate
in Challenge 20/20. They may be
public or private schools, located
anywhere in the world. At a
school, the group of students may
be part of a particular academic
class. More than one team from a
particular school may participate
if they wish to tackle multiple
problems, provided their partner
school agrees to form multiple
teams. For more information
about the program or to parti-
cipate in the future, visit
www.nais.org. 

Students Working Together To Change The World

A unique school program encour-
ages students to work with stu-
dents from other countries to
help solve global problems.

Uh-Oh! The Check-
Engine Light Is On

(NAPSA)—Steering motorists
toward peace of mind when their
check-engine light turns on is a
simple tool that gives them the
ability to quickly determine the
cause of the warning.

Until recently, professional auto
technicians with sophisticated
scanning tools were needed to iden-
tify problems. The PocketScan® by
Actron is about the size of a TV
remote and enables the novice or
light-to-moderate DIY mechanic to
read a trouble code from the on-
board computer of all 1996 and
newer cars and light trucks.

Motorists can simply plug
PocketScan’s cable into the auto-
motive diagnostic port, usually
located under the steering col-
umn, and the code reader quickly
displays the trouble code on an
easy-to-read LCD screen. Once
repairs are made, the device
allows the user to clear trouble
codes and turn off the light.

Check-engine light warnings
indicate problems that may cause
a vehicle to not operate properly—
from minor emission issues that
emit pollutants or reduce gas
mileage to significant engine prob-
lems. PocketScan enables con-
sumers to read trouble codes and
get instant information from a
convenient, palm-sized package. 

To learn more, visit
www.actron.com.

An easy-to-use scanner helps
motorists find the problem when
the check-engine light turns on.

(NAPSA)—Low fat, trans fat,
no fat; the health benefits (or not)
of chocolate, milk, nuts, coffee,
etc.—all of this conflicting infor-
mation is leaving Americans con-
fused and mystified about how to
take care of themselves. With the
abundance of health and nutrition
information in the news every day,
it is no wonder that Americans are
suffering from health information
overload. 

In fact, according to The
Healthy Boomer Survey of 1,086
baby boomers conducted on behalf
of www.eatbetteramerica.com,
more than one-half are frustrated
and confused by conflicting health
and nutritional information avail-
able today. Although boomers are
actively searching for simple ways
to stay healthy, half of all boomers
surveyed find it difficult to stay
current on all the new health and
nutritional information. Addition-
ally, more than four out of 10
boomers are overwhelmed by all of
the inconsistent health reports
and they feel that they hear too
much data about health and nutri-
tion that is not relevant to them. 

Americans look for simple, easy
ways to answer their questions.
Currently, three-fourths of boomers
receive most of their trusted health
and nutritional information from
doctors and nutritionists. Following
closely as a trusted source are
health-related Web sites; however,
boomers revealed that they actu-
ally utilize these sites only about a
quarter of the time when searching
for information. The reason may be
that most of the information on
current sites is boring, confusing
and just plain difficult to follow.

A new, innovative Web site
called eatbetteramerica.com was

created specifically with baby
boomers in mind. The site acts as
a trusted resource center to pro-
vide useful, educational and
engaging food and nutrition infor-
mation to lead a healthy life. The
site allows you to set personal
goals and provides recipes and
suggestions to help you maintain
and follow a successful path. The
site also provides a community of
support and offers simple changes
to improve your health and lets
you know that you are not in this
alone. 

“With the plethora of informa-
tion overwhelming Americans, we
saw the opportunity to create a
simple, straightforward Web site
that makes eating better, easier
and more fun,” said Jeff Fuller,
Health and Wellness Center of
Excellence, General Mills. “We
feel that eatbetteramerica.com
answers this need by creating a
place where people can learn from
experts, as well as from others
like themselves, how healthy eat-
ing habits and easy-to-follow exer-
cises can lead to a better life.”

For more information about
this site, please log on to www.eat
betteramerica.com.

Information Overload—Consumers Seek Easy Ways 
To Understand Nutrition Information

Americans are looking for simple,
easy tips on living a healthier life.

***
The man who will use his skill
and constructive imagination
to see how much he can give for
a dollar, instead of how little he
can give for a dollar, is bound
to succeed.

—Henry Ford
***

***
A lot of people become pes-
simists from financing optimists.

—CT Jones
***

The Grand Slam in golf is
made up of the Masters, the U.S.
Open, the British Open and the
PGA Championship.




