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(NAPSA)—Americans are increas-
ingly looking to outdoor spaces around
their homes for a tranquil retreat. In
research conducted by the American
Home Furnishings Alliance, 42 per-
cent of the homeowners think of their
outdoor space as “an outdoor room.”
When asked to list the most impor-
tant attributes for that space, 86 per-
cent said it should be “relaxing.” Sixty
percent said it should be a place for
family and friends to “hang out” and
57 percent wanted “a sanctuary.” 

The most sought-after sanctuary
may be the modular gazebo, now
more affordable than ever. Top fea-
tures include removable screens
and elegant canopies, plus windows
that can be opened and closed. 

A more mobile option is a gener-
ously scaled sun lounger that offers
a commodious retreat for one or an
intimate oasis for two, when
draped with privacy sheers or
shaded with a canopy. When the
cozy corner of a covered porch is not
available for that nostalgic emblem
of tranquility—the porch swing—
there are portable porch swing
stands to turn any spot in the gar-
den into a place for peaceful repose. 

A soothing palette of spa blues
and earthy greens and visual refer-
ences to Asian symbols of serenity
abound. The new Kyoto collection
from Century Leisure “echoes our
longing for an oasis of peace and
beauty,” states its designer, Richard
Frinier. “The look is pure elegance,
pure tranquility, pure harmony.”

“Outdoor living is exploding at
all price levels,” says residential
architect Cheryl O’Brien. Even in
urban areas where there is pre-
cious little outdoor space, Ameri-
cans want more than a few potted
plants. These consumers will find
stylish and functional designs
suited for a compact little place in
the sun. Two-seater café sets,
diminutive drop-leaf tables and

even a mid-height bar with bar
stools that elevate a person’s sight
line just above the typical balcony
rail are especially designed for
urban outdoor living. 

Other trends include:
Fire and Ice. Portable propane

fireplaces created for the outdoor
living space are extending the sea-
son for outdoor entertaining and
relaxation. Some have slate or mar-
ble tops, as well as faux stone
materials. Coordinated seating
gives backyard enthusiasts the
ability to create comfortable con-
versation groups around the firepit. 

If the warmth of a fire doesn’t
draw guests to gather round, per-
haps an outdoor bar or a table
with an ice bucket full of cool bev-
erages in the center will. 

Cushion Innovations. High-
tech cushions retain their plump
looks and continue to provide
excellent support. New filling
blends add softness without sacri-
ficing water resistance. One man-
ufacturer has even added padded
cushions to low maintenance sling

seating using a unique polyester
fiber with enhanced moisture
shedding. 

Innovation in outdoor fabrics
also includes a new breathable
polyurethane that looks and feels
like leather. It’s anti-fungal and
resists mildew, stains, scratches
and fading. Other new fabrics bring
the aesthetic of silk and linen to
outdoor furnishings.

Comfort Underfoot. The
maker of a premier line of hand-
woven rope hammocks has added
a designer line of exclusive out-
door rugs to bring the softness of
cotton to the porch or patio floor.
Other manufacturers offer braided
textures, machine-woven patterns
and vibrant colors to match
umbrellas and cushions. All boast
mold and mildew resistance, easy
cleaning and fade resistance. 

Protection Overhead. Lounge
chairs, swings and hammocks all
come with protective awnings or
canopies. As for the umbrella, new
designs rotate and pivot to block
harmful rays throughout the day.

New Life for Recycled Prod-
ucts. There may be more than
meets the eye in new outdoor fur-
nishings. Several companies take
plastic bottles destined for landfills
and recycle them into an amaz-
ingly strong and durable polymer
that can be crafted to look and feel
like wood. These poly-resin prod-
ucts won’t mildew, crack, splinter,
rust or fade. Nearly as durable but
without a hint of modern plastics
are furnishings made from recycled
antique farm implements collected
from Thailand. Teakwood yokes,
plows, sugarcane grinders and
wagons are all finding a second life
as rugged outdoor furnishings. 

For more information about out-
door furniture and shopping tips,
visit www.findyourfurniture.com.

New Outdoor Furnishings Help Americans Create A Relaxing Oasis

T h e  B r e a k f a s t  G a z e b o  b y
L a n e v e n t u r e  p r o v i d e s  t h e
ultimate sanctuary for relaxation.
The aluminum frame has a
canopy, windows that open and
removable screening.

(NAPSA)—There are many
ways chocolate makes people
happy and one of the worthiest is
a tour that has been described as
the “chocolate lover’s dream.”

For 10 years, the Hershey’s
Kissmobile Cruisers have criss-
crossed the country to raise
awareness of and donations for
the 170 nonprofit Children’s Mira-
cle Network hospitals.

The Kissmobile Cruisers visit
more than 70 North American
cities and drive more than 70,000
miles each year. The tour show-
cases new products (more than
230,000 Hershey’s Kisses choco-
lates can fit into a refrigerated
compartment) as well as staging
fun events, such as sing-along
contests and beanbag tosses and
crafts. Last year the tour reached
the fundraising goal of $1 million
in donations to Children’s Miracle
Network.

While waiting for the tour to
reach your hometown, you may
want to make these delicious
cookies:

Kissables Thumbprint Cookies 

Ingredients: 
1 cup (2 sticks) butter or

margarine, softened
11⁄3 cups granulated sugar

2 egg yolks
1⁄4 cup milk
2 teaspoons vanilla extract
2 cups all-purpose flour
2⁄3 cup HERSHEY’S Cocoa
1⁄2 teaspoon salt

Powdered sugar
1 can (16 oz.) vanilla frosting

Additional powdered
sugar

11⁄3 cups (10.5-oz. pkg.)
HERSHEY’S KISSABLES Brand
Chocolate Candies

Directions: 
1. Beat butter, granulated

sugar, egg yolks, milk and

vanilla until fluffy. Combine
flour, cocoa and salt; gradually
add to butter mixture, beating
until well blended. Cover;
refrigerate dough about 2 hours
or until firm enough to handle.

2. Heat oven to 350° F.
Lightly grease cookie sheet.
Shape dough into 11⁄8-inch
balls. Roll in powdered sugar;
place on prepared cookie
sheet. Press thumb in center
of each cookie.

3. Bake 10 to 12 minutes or
until set. Remove from cookie
sheet to wire rack; cool 
completely.

4. Spoon frosting into
heavy-duty resealable plastic
food storage bag. Cut off cor-
ner of bag about 1⁄4 inch from
point; pipe frosting into
thumbprint indentations. Sift
additional powdered sugar
over filled cookies, if desired.
Gently press 3 to 4 candies
into each filled cookie. Makes
about 3 to 1⁄2 dozen cookies.

Vanilla Variation: Increase
flour to 23⁄4 cups; omit cocoa. 

For more information on the
Children’s Miracle Network and
the Hershey’s Kissmobile tour,
visit www.cmn.org and www.kiss
mobile.com.

Delivering Kisses and Miracles

The Hershey’s Kissmobile Cruis-
ers visit more than 70 North
American cities and drive more
than 70,000 miles each year.

(NAPSA)—From surviving on
remote islands to spouse swap-
ping and singing contests, reality
TV shows are winning ratings,
but one new show lets contestants
compete for charitable donations
and a year ’s worth of family
travel.

In the reality program “Share
the Love,” two families participate
in a two-day, cross-country compe-
tition that involves finding the
most creative ways to earn
enough TrueBlue® points by using
the JetBlue Card from American
Express for a return flight home
on JetBlue Airways. The winning
family receives a grand prize of a
year’s worth of travel on JetBlue
and viewers decide the winner by
going to www.jetbluecard.com and
casting their vote.

The catch: The families can
only make purchases for other
people, namely charities.

Two families, the Brocks and
the Lohs, were the stars of the
show. For the first challenge, the
Brocks and Lohs went on a gruel-
ing scavenger hunt at Hollywood
& Highland Center for some very
high-priced items including auto-
graphed celebrity posters and
memorabilia. These items were
later donated to the Girls & Boys
Club of Santa Ana for the charity
to use in an upcoming auction. 

The second challenge involved
a pancake cook-off at a firehouse
to benefit the firefighters’ memor-
ial in Hollywood and the Los

Angeles Fire Department. The
families embarked on a cross-
country trip to New York to com-
plete the remainder of the third
and fourth challenges, where the
two families shopped at Blooming-
dale’s to help benefit Dress for
Success, a charity that helps eco-
nomically underprivileged women
dress to enter the workforce; and
Circus for All, a charitable organi-
zation that donates circus tickets
to disadvantaged children.

The families’ experiences are
being aired on DIRECTV on Jet-
Blue flights through April, with
featured segments of some of
the most exciting highlights of
the contest available online at
www.jetbluecard.com.  

Viewers get to determine which
family wins the grand prize of a
year’s worth of travel on JetBlue
by voting online. Full details on
the voting process are available at
www.jetbluecard.com.

Reality Program Melds Charity With Contest Challenges

A new program pits contestants
in a worthy battle: who can do
the very best job of donating to
charity.

(NAPSA)—Even if you don’t
have the cash reserves needed for
a down payment, that doesn’t
mean you can’t become a home-
owner. That’s because there are
programs that provide down-pay-
ment assistance for potential buy-
ers who are otherwise qualified
for a mortgage. For example,
AmeriDream provides down-pay-
ment assistance in the form of gift
funds. To learn more about down-
payment programs, contact a
lender or real estate agent or visit
www.ameridream.org.

**  **  **
Almost one-half of all U.S.

adults (45 percent) say their
household does not have enough
money in liquid savings to cover
at least three months of living
expenses. Moreover, nearly one in
ten adults (9 percent) say their
household currently keeps no liq-
uid savings at all. These are the
results of a new Harris Interac-
tive survey commissioned by Lex-
isNexis Martindale-Hubbell’s
lawyers.com, the most compre-
hensive and trustworthy online
resource for finding a lawyer.

**  **  **
A medical identification

bracelet or necklace no longer
has to be a plain steel ID tag. For
example, a company called Amer-
ican Medical ID offers a broad
line of custom-engraved medical
identification bracelet and neck-
lace styles. More information
about personalized medical IDs

can be found at www.Identify
Yourself.com. 

**  **  **
To help your young teen to fit

in, have him or her read books and
watch movies such as “Napoleon
Dynamite” or “Dr. Dolittle 3.” In
the third Dr. Dolittle, Maya Dolit-
tle just wants to be a normal
teenager but there’s one small
problem: She has inherited her
father’s uncanny ability to talk to
the animals. For more informa-
tion, visit www.foxhome.com.

**  **  **
You can get the better of grubs,

though they’re among the most
damaging lawn pests in the
United States. One preventive
measure is Bayer Advanced™ Sea-
son-Long Grub Control, which
contains Merit®. It’s the only
active ingredient guaranteed to
kill all common types of grubs and
is the #1 choice among turf profes-
sionals. Visit www.bayerad
vanced.com or call 1-877-BAY-
ERAG for more information.

(NAPSA)—Two nostalgic gift
books, with bright, cheerful inte-
rior designs and touching short
stories, say it with a smile.
“Chicken Soup for the Soul, To
Mom, with Love” and “Chicken
Soup for the Soul, To Grandma,
with Love” (Health Communica-
tions, each $14.95) offer quotes,

affirmation and tender thoughts
that beautifully express apprecia-
tion and devotion for the myriad
daily miracles moms and grand-
mas bring into the lives of those
they love. To learn more, visit
www.hcibooks.com. The books are
available online and wherever
books are sold.




