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(NAPSA)—What’s the best
thing you can buy with $2? Many
would say that $2 is money well
spent if it helps research a cure
for breast cancer and helps
increase awareness of this devas-
tating disease.

Breast cancer is the most com-
mon cancer among American
women of all ages and is second
only to lung cancer in cancer
deaths. In 2005, more than
211,000 women and men in the
U.S. will be diagnosed with breast
cancer and more than 40,000 will
die from the disease.

Contributing to this important
cause has never been easier. Shop-
pers can show their support by
purchasing and wearing a $2 lim-
ited edition “Taking Steps” brooch,
available at Payless ShoeSource
stores and payless.com.

These exclusively designed
brooches feature the classic pink
breast cancer awareness ribbon
and a dangling shoe charm
embellished with pink stones.

Payless will donate 100 percent
of the net profit from the sale of the
brooches to the Susan G. Komen
Breast Cancer Foundation. For
more than 20 years, the Komen
Foundation has been the largest
private funder for breast cancer
research and community outreach
programs around the world. 

The mission of the Komen
Foundation is to eradicate breast
cancer as a life-threatening dis-
ease through research, education,
screening and treatment.

This year, Payless hopes that
along with its customers, it can

exceed the $575,000 donation
raised last year.

“It provides a great sense of
hope that year after year con-
sumers are willing to give of them-
selves and help us work toward a
cure for breast cancer,” said Cindy
Schneible, vice-president of cause-
related marketing and sponsorship
for the Komen Foundation.

The limited-edition brooches
are available beginning Oct. 1
while supplies last. For more
information about breast health
or breast cancer awareness and
research, contact the Komen
Foundation at 1-800-I’MAWARE®

Make $2 Count: Contribute To Breast Cancer Awareness

The Payless Taking Steps brooch
helps raise money for breast can-
cer awareness and research.

Note to Editors: Net profits are calculated as gross sales ($2/brooch) less cost of
brooches ($0.87/brooch) and less cost of unsold brooches ($0.87/brooch).
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Take Heart With Tea 
(NAPSA)—An apple a day may

keep the doctor away, but a recent
study found drinking tea might
keep the cardiologist at bay. The
USDA reported that men and
women who drank black tea for
three weeks reduced their total
and bad cholesterol (LDL) levels

by an average of 7.5 percent.
Researchers concluded that drink-
ing tea may reduce the risk of coro-
nary heart disease. Antioxidants
called flavonoids, found in both
green and black teas, are thought
to be potent weapons in the fight
against heart disease.

That news may be especially
important  for  women,  g iven
that heart disease kills more
women than all forms of cancer
combined including breast can-
cer. A new fashion show called
the Red Dress Collection (fea-
tured each Fashion Week in
February) may help spread the
word on tea and women’s heart
health. Co-Sponsored by Celestial
Seasonings and The Heart Truth
Campaign, it will showcase
celebrities modeling red dresses
created by the fashion industry’s
top designers. 

For more information visit
www.celestialseasonings.com/re
ddress.

Photo courtesy of NHLBI and The Heart Truth.

(NAPSA)—You may be sitting
on big savings. If you’re stuck in
an auto insurance rut, simply let-
ting your current policy renew
and renew and renew, you could
benefit from checking if you could
achieve significant savings by
switching to a new company.

A good time to switch policies
is within one month of receiving
your policy renewal from your
current insurer. That’s when you
can generally cancel your policy
without any fees or penalties.
One cautionary note: make sure
you have a new policy in place
before you cancel your old one to
avoid a lapse in coverage. If you
decide to cancel your policy (after
acquiring new coverage) outside
of the 30-day period, you may
have to pay a fee or penalty.
However,  you may stil l  save
money after paying the fee if
your new policy affords you sig-
nificant savings.

You can also usually avoid hav-
ing to pay any fees or penalties if
you cancel (after switching to a
new company) when you move.
Moving, in fact, is a great time to
shop around, even if you’re stay-
ing in the same state. Auto insur-
ance rates in rural communities
are almost always lower than
those in large urban centers—
accidents tend to happen much

more frequently in big cities, and
it can cost more to settle claims in
certain areas. If you are moving to
a different state, your current
auto insurance company may not
even be licensed there or the rates
may be much higher.

The quickest and easiest way to
shop for new insurance is by com-
paring rates at InsWeb’s online
marketplace. By completing a sim-
ple online application, you will
have rates to compare to your old
ones instantly.

Once you have a new policy, be
sure to cancel the old one. Other-
wise, the unpaid premiums can
affect your credit and even your
DMV record.

For more tips and information,
go to www.InsWebAuto.com.

Finding The Right Insurance For You

Switching auto insurance carri-
ers can be painless and save you
money.

(NAPSA)—The next time you’re
looking for a new dinner idea, try
pears. There are many tasty vari-
eties to enjoy throughout the year,
including Bartlett, Anjou, Bosc and
Comice, each with a distinct texture
and flavor that can be made into
savory snacks, main dishes, appe-
tizers and salads as well as luscious
sweet desserts.

According to the Pear Bureau
Northwest, USA pears ripen best
off the tree, at room temperature.
Every day, check for ripeness—
apply gentle pressure to the stem
end of the pear with your thumb.
If it gives to the gentle pressure,
it’s ready to eat. This may take a
few days. 

Besides adding flavor, pears
are nutritious. They are a good
source of vitamin C, potassium
and dietary fiber, with only about
100 calories per serving. Include
pears as one of your “5 to 9 a day”
recommended servings of fruits
and vegetables anytime of the day.

For a delicious main dish idea,
try this recipe using USA pears:

Fresh Pear and Pork
Tostadas 

3 Anjou, Bosc or Red Anjou
USA Pears

1 pound pork tenderloin,
cut into cubes

1⁄2 onion, cut into chunks
1 garlic clove, minced
2 carrots, peeled, grated
1 red onion, thinly sliced
1 bundle fresh chives
3 cups cheddar cheese,

grated
1 head lettuce, shredded 

10 corn tortillas
Oil, salt, pepper as
necessary

DRESSING
1⁄2 cup olive oil
1 teaspoon freshly ground

black pepper
2 jalapeño peppers, seeded

and chopped
1 teaspoon cilantro seeds
3 tablespoons vinegar

Core and slice pears; place
in lemon-water solution to
prevent browning. Set aside.
Boil water in medium sauce-
pan; add pork, onion and gar-
lic. Cook until done, about 20
minutes; season with salt and
pepper. Combine dressing
ingredients; salt and pepper to
taste. Set aside. Brown tor-
tillas in a little oil until golden
and crisp; drain and cool.
Shred cooked meat; mix with
carrots, red onion and chives.
Place one tortilla on plate; add
1⁄2 cup cheese and a spoonful of
meat. Top with second tortilla,
lettuce and pear slices. Serve
with dressing on the side.
Makes 5 servings.

For more recipes, go to www.
usapears.com.

Enjoy Fresh Pears At Any Meal

Pears are as good for dinner as
for dessert.

(NAPSA)—Thanks to an innov-
ative gift catalog—a project of
World Vision— you can choose
from over 120 gifts that can help
children and families in need
worldwide. To learn more, visit
www.worldvisiongifts.org or call
1-888-511-6511.

Hosted by and benefiting com-
munity women’s organizations,
Lunafest provides a national plat-
form for emerging women film-
makers to share their stories on a
wide variety of topics and issues
facing women today. Proceeds are
shared with the Breast Cancer
Fund, a national nonprofit dedi-
cated to addressing the environ-
mental causes of breast cancer.
Over four years, the event has
made more than $100,000 in con-
tributions to the Breast Cancer
Fund. More information is avail-
able at www.lunabar.com/lunafest.

The best way to explore new
lands may be from the water—on
a river cruise. For instance,
Viking River Cruises offers a tour
of Russia on its “Waterways of the
Czars” vacation. The cruise
passes the grand monuments and
palaces of the czars and lets trav-
elers browse through markets,
museums and town squares. For
more information, visit www.sail
viking.com or call 1-866-SAIL-
VIKING (1-866-724-5845).

Parents considering buying a
cell phone for their children may
want to follow some advice from
experts at RadioShack. They say
to consider prepaid plans that

can help control cell phone costs.
For information on prepaid plans
or cell phones, visit www.radio
shack.com.

Let’s talk turkey. At holiday
meals, don’t get caught in the
kitchen—join the party! Side
dishes are easily prepared, cooked
in advance and then frozen until
you’re ready to use them. By vac-
uum packaging, you protect
against freezer burn so, when
reheated, food truly tastes as if
you just prepared it. To learn
more, visit www.foodsaver.com.

Marriott International, Inc. is
a leading lodging company with
more than 2,600 properties. For
information or reservations, see
www.marriott.com. 

College years can be the best
years of our lives. Now one lucky
student will have the opportunity
to experience college life free of
financial pressures. Complete
information about the Colleges.com
Full Ride Sweepstakes can be
found at www.colleges.com.

***
The reserve of modern asser-
tions is sometimes pushed to
extremes, in which the fear of
being contradicted leads the
writer to strip himself of almost
all sense and meaning.

—Winston Churchill
***

***
When I am abroad, I always
make it a rule never to criticize
or attack the government of my
own country. I make up for lost
time when I come home.

—Winston Churchill
***




