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(NAPSA)—Getting the medical
care you need may happen fas-
ter—and more accurately—thanks
to new innovations in medical
imaging. Computed Tomography
(CT) changed medicine forever
when it was introduced in the
1970s and is considered by many
to be the greatest innovation in
medical imaging since the discov-
ery of the X-ray. 

Already an indispensable part
of routine work in clinics, hospi-
tals and medical practices, the lat-
est advances in CT have broken
new ground in medical diagnosis
and treatment planning. Taking a
quantum leap from the “single
slice” scan of the 1970s, Siemens
Medical Solutions’ SOMATOM
Sensation 64™ CT system is capa-
ble of 64 images in a single gantry
rotation, allowing doctors to pin-
point signs of disease earlier and
provide better treatment options. 

“Not only can we conduct
exams in a shorter period of time
but we are able to obtain signifi-
cantly more diagnostic informa-
tion than with previous systems,”
said Dr. Joel Fletcher, M.D., assis-
tant professor of radiology at
Mayo Clinic in Rochester, Minn.
“Because of the vastly improved
spatial resolution and speed, we
can image smaller structures and
dynamic processes not measured
before. We are able to get to the
heart of the medical matter
quickly, effectively and in a nonin-
vasive and painless procedure for
the patient.”

The United States’ first 64-slice
scanner by Siemens was installed
as the focal technology of the Mayo
Clinic’s new CT Clinical Innovation
Center, which seeks to advance
patient care in emergency, trauma,
cardiovascular and neurological

applications. With the world’s
fastest gantry rotation speed of .33
seconds, this new CT system offers
great advantages in treating
patients who, because of their ill-
ness, are unable to lie still or hold
their breath for extended times.
Advanced cardiac imaging could
help save nearly 500,000 lives a
year through early detection of car-
diovascular disease—one of the
leading killers in America. 

“Imaging of this quality, sharp-
ness and speed gives us the oppor-
tunity to study the human anat-
omy at a level that has only been
dreamt about,” said Prof. Dr.
Bautz, Institute of Diagnostic
Radiology, the Friedrich-Alexan-
der University Erlangen-Nurem-
berg, where the world’s first 64-
slice images were generated.

The 64-slice CT imaging tech-
nology from Siemens sets a new
benchmark for medical imaging
excellence, allowing doctors and
clinicians to see the finest details
in the human anatomy. This capa-
bility alone gives medical profes-
sionals the opportunity to save
more lives than ever before.

Innovative Computed Tomography Systems
Help Improve Diagnosis

New CT technology can get to the heart
of the matter in less than 10 seconds.
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(NAPSA)—One of the greatest
anxieties Americans face today is
worry over loss of health and pre-
scription drug insurance. 

Often, it’s the most vulnerable
populations who suffer from gaps
in health care coverage, such as
the aged, immigrants and minori-
ties. Low-wage workers are also at
especially great risk, as are people
employed in small businesses, ser-
vice industries and blue-collar jobs.

“As a physician, I see unin-
sured patients struggling to meet
their health care bills including
the cost of medication,” said Dr.
Margo Denke, a private-practice
endocrinologist and professor at
the University of Texas Health
Science Center in San Antonio.
“Whenever I write a prescription
for my patients, cost has to be a
consideration. For patients who
are paying for medications out-of-
pocket, any cost savings can make
a difference.”

Prescription discount drug pro-
grams, such as the one launched
by Merck earlier this year are
responding to the problem.

“With the number of uninsured
soaring by five million in the past
five years to a high of 45 million,
it’s not surprising that Americans
are more worried about the loss of
health and prescription drug insur-
ance than the loss of a job or home,”
said Margaret McGlynn, President,
U.S. Human Health, Merck & Co.,
Inc., referring to a recent public
opinion poll by Zogby International.

For the first month of the
Merck program, more than 15,000
people enrolled.

“Initial interest in the program
shows that there is a real need for
help,” said McGlynn. “While this
program doesn’t solve the problem
of uninsured Americans, we
believe it is a step in the right
direction.” It is important to note

that discounts offered through the
Merck program are not insurance
and are not intended to be a sub-
stitute for insurance.

Anyone without prescription
drug insurance regardless of age
or income is eligible for the pro-
gram, which offers discounts of 15
to 40 percent off many Merck
medicines. 

Merck advertises the program
in dozens of English- and Span-
ish-language consumer magazines
and on national radio networks.
The company also works with
grassroots organizations to dis-
tribute enrollment information in
local communities. 

Public officials and leaders
from national organizations such
as the AARP and the Alliance for
Children and Families, have
applauded the program as a step
in the right direction. Senator
Edward Kennedy, D-MA, has
called on all pharmaceutical man-
ufacturers to follow Merck’s exam-
ple, while John Rother, Director of

Policy and Strategy for the AARP,
says the program is in line with his
organization’s own advocacy efforts
on behalf of millions of Americans
who lack health coverage. The pro-
gram has been designed to be as
easy as possible to enroll in and use. 

Patients can enroll over the
phone or the Web, and, when
accepted, will receive a member-
ship ID that they can use at their
local pharmacies right away. 

Prior to enrollment, patients
can present an innovative Instant
Savings Certificate to their phar-
macist along with a valid prescrip-
tion and immediately save at least
10 percent on many Merck pre-
scriptions. The certificates are
available free in pharmacies and
doctors’ offices. Patients also can
print out certificates at www.mer
ckuninsured.com. 

To enroll in the program to
obtain greater savings of 15 to 40
percent, patients can: 

• Call 1-800-50 MERCK (1-
800-506-3725) between 8 am and
8 pm Eastern Time Monday
through Friday. Spanish-speaking
operators are available.

• Visit www.merckuninsured.
com.

• Mail in an enrollment form
that they can obtain at their local
pharmacy and doctor’s office.

Enrollment is free and easy,
and there is no annual member-
ship or hidden fees. 

“We believe our medicines
should be available to everyone,
regardless of whether they have
drug coverage,” McGlynn said. 

The company has a legacy of
putting patients first, according to
McGlynn, by helping Medicare
beneficiaries afford the medicines
they need and through its Patient
Assistance Program, which has
provided free Merck medicines to
patients for 50 years.

New Prescription Drug Program Offers Relief For Uninsured Americans

Merck Prescription Discount Program
• No age or income constraints
• Instant Savings Certificate provides 
immediate savings at local pharmacies
• Enrollment is easy and free
• No annual membership fees for life of 
the program
• Available at almost all U.S. pharmacies. 
To enroll: 
• Call 1-800-50 MERCK (1-800-506-
3725) between 8 am and 8 pm Eastern 
Time Monday through Friday. Spanish-
speaking operators are available
• Visit www.merckuninsured.com
• Mail in an enrollment form available at 
local pharmacies and doctor’s offices

(NAPSA)—Many medical
breakthroughs that benefit mil-
lions of Americans such as pace-
makers, artificial limbs and vari-
ous pharmaceuticals would not
have been possible without clini-
cal research involving people who
volunteer to test these new tech-
nologies and medications. But
participating in clinical research
is not without its challenges and
risks.

In response, the Partnership
for Human Research Protection,
Inc. (PHRP) has launched a na-
tional campaign to educate people
considering participating in clini-
cal research trials about the risks
and benefits of clinical research.

The brochure, “What You Should
Know About Research Studies,”
provides facts about how clinical
trials are conducted and gives peo-
ple important questions to ask
their doctors or the researchers
conducting the clinical trial, “Why
is this experiment being con-
ducted?” “Can I stop participating
in the study if I change my mind?”
and, “Who stands to benefit finan-
cially from the results of this
study?”

“People participating in clinical
trials are helping to advance
health care for all of us,” says
Karen H. Timmons, president,

PHRP. “However, it’s important
that study participants under-
stand the risks and benefits
involved in a given study. This
PHRP campaign will help poten-
tial research trial participants
better understand what to expect
and what questions to ask.”

The campaign won support
from noted consumer advocate
Paul Gelsinger, whose son Jesse
died in 1999 as a result of his par-
ticipation in a clinical trial. “My
family is painfully aware of the
importance of understanding the
risks involved in clinical trials,”
says Gelsinger, senior vice presi-
dent, Citizens for Responsible
Care and Research. “We applaud
PHRP for this educational pro-
gram that will help people ask the
right questions so that they can
make informed decisions that
weigh both the benefits and the

risks of clinical trials.”
According to the Center for

Information & Study on Clinical
Research Participation, a non-
profit consumer education organi-
zation, in a poll, 94 percent of peo-
ple recognize the importance of
participating in clinical research.
Yet 75 percent of the general pub-
lic state that they have little to no
knowledge about the clinical
research enterprise and the par-
ticipation process.

This education campaign is
part of PHRP’s mission to help en-
sure the safety of volunteers par-
ticipating in clinical trials. 

A collaboration between the
Joint Commission on Accreditation
of Healthcare Organizations and
the National Committee for Quality
Assurance, PHRP provides a
national set of standards and a vol-
untary oversight process for ensur-
ing that processes are in place to
inform and protect the thousands of
volunteer human subjects who par-
ticipate in clinical trials and other
research activities every year.

Consumers can download a free
brochure that provides specific
guidance to clinical research trial
participants by visiting the PHRP
Web site, www.phrp.org. The bro-
chure is also available by calling
(630) 268-7444, Monday through

What You Should Know About Research Studies
� Why is this experiment being 
conducted?
� Can I stop participating in the 
study if I change my mind?
� Who stands to benefit 
financially from the results of this 
study?

(NAPSA)—If you plan to down-
load games, wallpaper or ring
tones for your cell phone, it’s im-
portant to only deal with rep-
utable Web sites. RadioShack, for
example, recently partnered with
online mobile content seller JAM-
DAT to offer in-store help so that
people can safely download ring
tones, wallpaper, games and
more. For more information, visit
www.RadioShack.com.

Cleaning with soap and water
removes dirt and most of the
germs. Disinfecting will actually
destroy the germs and prevent the
spread of these dangerous germs to
others. Using Lysol Disinfectant
Spray and Wipes is a convenient
way to ensure that your home is
both clean and properly disinfected.

A new product merges the ben-
efits of latex paint with the conve-
nience of a spray paint. Krylon
H2O is a 100 percent acrylic latex
emulsion—similar to the formula
used in latex house paint—in a
spray can. To learn more, visit the
Web site at www.krylon.com.

For farmers, biotech crops have
resulted in improved weed, insect
and viral pest control and led to
improved yields, pesticide reduc-
tion, greater planting flexibility
and reduced production costs. The

National Center for Food and
Agricultural Policy (NCFAP) re-
ported recently that U.S. farmers
increased yields by over 5 billion
pounds in 2003 due to their use of
biotech crops such as soybeans,
corn, cotton and canola. Overall,
NCFAP reported that farmers
benefited by nearly $2 billion in
2003 due to biotechnology.

The Association of Home Appli-
ance Manufacturers (AHAM) has
a web site, www.cooloff.org, with a
simple three-step process to help
consumers accurately determine
cooling capacity. At the site you
can also use the searchable Room
Air Conditioners directory to find
units with proper certified perfor-
mance ratings and links to manu-
facturers’ Web sites for additional
information. 




