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(NAPSA)—Online purchasing
continues emerging as a main-
stream—and often preferred—
shopping choice among consumers. 

In little more than 10 years,
e-commerce has evolved from
being a novelty to a fact of life for
both businesses and millions of
increasingly technology-savvy
shoppers. And as more people
shop online, they report increased
levels of satisfaction and security. 

In an October 2004 survey of
2,500 consumers commissioned by
Hostway Corporation, a global
Web-hosting provider, 87 percent
of respondents said they had
bought a product or service from
an online retailer, and more than
half of these consumers are fre-
quent Web shoppers. Nearly all
respondents reported high levels
of satisfaction with their online
shopping experiences. 

What’s more, of those who
have purchased from large and
small retailers, more than three-
fourths said they’re just as com-
fortable buying online from small
companies.

“Small-business owners should
view these results as an indicator
that consumers are comfortable
shopping online,” said John Lee,
vice president and general man-
ager of Hostway. “This shows
there’s still a huge opportunity for
small businesses, and that the
Internet really is leveling the
playing field for small companies.”

The majority of business own-
ers have realized the potential of
having a Web site presence.
According to a study conducted in
April 2004 by Harris Interactive,
35 percent of small-business own-
ers feel that having a Web site is
the most important tool to ex-
panding their business. Seventy

percent of all small businesses in
the U.S. had or planned on having
a Web site by the end of 2004.

It’s not too late for small com-
panies to join the Internet Age.
For example, Hostway, in partner-
ship with chambers of commerce
nationwide, will provide chamber
members with free Web-hosting
services for a limited time, as well
as free educational material about
online business.

One of the best ways to reach
consumers is to be available to
them at their convenience. The
Internet allows consumers to shop
on their own time with the same
amount of purchasing power
found in an actual store.

“Our goal is to help small busi-
nesses grow and function at their
highest potential,” said Lee. “By
educating small-business owners
on the simplicity behind creating
a Web site, we can truly provide a
Web site for every business.”

To learn more information on
Hostway’s “A Web Site for Every
Business” campaign, visit the Web
site at www.hostway.com/chamber.

Web Shoppers Are Big Market For Small Retailers

Web-savvy consumers are in-
creasingly comfortable buying
online from small and big retail-
ers alike.

(NAPSA)—High school-aged
musicians of note are being hon-
ored thanks to a national music
program. They are being asked to
join a band—and a number of par-
ticularly talented musicians will
win scholarship money as well.

Hershey’s Fund Raising and
the National Association for Music
Education (MENC) have created
the Hershey’s All-USA High
School Band, a national program
that acknowledges the outstand-
ing skills and accomplishments of
high school musicians. 

To honor these students, teach-
ers, administrators and private
instructors can nominate a stu-
dent for membership in the band.
Members will be featured in a
national promotion recognizing
their commitment to excellence.
Nominations must be postmarked
by February 1, 2005, and finalists
will be announced in May. In addi-
tion, a $500 scholarship will be
awarded to the principal chair in
each instrument section, with
additional scholarships also to be
awarded. 

Music education programs help
students discover and develop
their musical talents and also
teach valuable skills that prepare
students to be more productive in
the workforce and throughout life.

Studies show a positive correla-
tion between academic achieve-
ment and participation in school
music programs. Music students
earn good grades, have fewer disci-
pline problems and are good school
and community citizens. They
tend to have a better work ethic
and organizational skills. These
students know they need to prac-
tice hard to achieve excellence. 

Both Hershey’s Fund Raising
and MENC support quality music
programs in schools and have
helped to develop and execute
them. Hershey’s Fund Raising
helps schools raise the funds to
build successful music programs.
Programs such as the All-USA
High School Band serve as a
resource to help teachers, stu-
dents and music organizations
achieve their goals.

“Student musicians work hard to
balance the everyday demands of
school, family and jobs with the
dedication and commitment it takes
to succeed in music. We are proud
to call attention to their extraordi-
nary efforts and accomplishments,”
says John J. Mahlmann, executive
director of MENC. “This exciting
program comes at a time when
music education is recognized as a
vital link to the success of our
nation’s students.” 

For more information, visit
www.hersheysfundraising.com or
www.menc.org/allusaband.

Scholarship That’s Music To The Ears

A high school music program
may help some young musicians
pay for college.

(NAPSA)—According to the
American Diabetes Association
(ADA), diabetes affects more than
18 million people, but only two-
thirds know they have it and are
getting treatment. Whether you
are insured or uninsured, if you
have any signs of diabetes—fre-
quent urination, excessive thirst,
extreme hunger, unusual weight
loss, increased fatigue, irritability
and blurry vision—the ADA rec-
ommends that you see your doctor
immediately, and not be one of the
five million people who continue
to live untreated.

And for thousands of Americans
living without health insurance,
this illness can place a heavy
financial burden on the family.
Living with a chronic illness, such
as diabetes, can be both financially
draining and stressful. For these
patients, finding the lowest possi-
ble cost for care isn’t just impor-
tant—it’s vital.

Whether self-employed and
choosing not to pay the high pre-
miums or not yet covered by the
new company, there are thousands
of Americans with diabetes who
do not have medical insurance.
Even people with good jobs and
“average” lifestyles are living
without insurance. 

44 Million Lack Coverage
The federal government esti-

mates that nearly 44 million
Americans lack coverage of any
kind for an entire year. Other
research shows that tens of mil-
lions more Americans go without
health coverage for shorter peri-
ods of time. Whatever the reason
for not having insurance, people

with diabetes are always looking
for the best possible price on their
supplies.

Thanks to the Internet, dis-
count medical supply stores are
available at the click of a mouse.
However, people living with dia-
betes still need to be sure their on-
line store is safe, credible and
established. Fortunately, there are
companies like Diabetic Express
(www.diabeticexpress.com), which
was founded by a pharmacist and
has been providing diabetic sup-
plies and prescriptions at the most
competitive prices for many years.
This company understands their
needs and can help them through
convenience, peace of mind and
caring support with knowledgeable
customer service reps who are
available on-line and at a toll-free
telephone number (1-800-338-
4656) 24 hours a day, seven days a
week.

Uninsured Or Self-Insured—Finding Lowest Cost For Care Is Vital

SIGNS OF DIABETES—Include
excessive thirst, frequent urina-
tion, extreme hunger and unusual
weight loss.

(NAPSA)—A new contest asks
slow-cooker connoisseurs to cook
up some original recipes. The con-
test, called the Crock-tober™

Cook-off, lets amateur chefs enter
in either of two recipe categories:
“chilis/soups/sauces/stews,” or
“other main dishes.” For complete
entry rules or more information,
visit the website www.crockpot.
com or write to: Crock-tober™

Cook-off, P.O. Box 7068, Cumber-
land, RI 02864.

A home soda maker can save
cash-strapped college students
the cost of continual soda runs to
the store. These new small appli-
ances are about the size of coffee
makers, take no batteries and
require no electricity. They trans-
form ordinary water into amaz-
ingly great-tasting soda and
seltzer at the push of a button.
Soda-Club is the leading brand of
home soda maker and also makes
more than 20 diet and regular
soda flavors—from Cola and Root
Beer to Pink Grapefruit and
Orange Mango. For more informa-
tion visit www.sodaclub.com or
call 1-800-SODACLUB (1-800-
763-2258). 

An overwhelming percentage
of moms (eighty-two percent) said
they would cook more with their
kids if they did not have to worry
about the mess. That’s why
celebrity chef Rachael Ray
teamed up with ‘all ’ laundry
detergent to provide helpful tips
and recipes to cope with kitchen

messes and make cooking more
enjoyable. Ray, a noted chef,
author and host of the Food Net-
work’s “Rachael Ray’s 30-Minute
Meals,” was raised in a cooking
family and knows firsthand the
valuable lessons and skills chil-
dren can gain by cooking with
parents. Tips and recipes can be
found at www.all-laundry.com.
At the same site you can find
excerpts from Ray’s upcoming
new cookbook for kids. 

The Frozen and Refrigerated
Foods “Fuel for School” Festival is
in October. To celebrate, you can sip
a Fuel for School recipe such as
a Banana-Strawberry Smoothie.
Combine two bananas, a cup frozen
strawberries, an eight-ounce carton
of vanilla low fat yogurt and a cup
of milk.  To help celebrate the Frozen
and Refrigerated Fuel for School
Festival, NFRA has created a
$12,500 Fuel for School Sweep-
stakes. For contest dates, official
rules and entry form, visit www.
BringUsToYourTable.com. 

***
Slow down and enjoy life. It’s
not only the scenery you miss
by going too fast—you also miss
the sense of where you are going
and why.

—Eddie Cantor
***

***
The charity that hastens to pro-
claim its good deeds, ceases to
be charity, and is only pride and
ostentation.

—William Hutton
***

***
Charm is the quality in others
that makes us more satisfied
with ourselves.

—Henri-Frédéric Amiel
***

***
It is absurd to divide people into
good and bad. People are either
charming or tedious.

—Oscar Wilde
***

Helping Heel Health
(NAPSA)—Most Americans

walk over 100,000 miles in their
lifetimes, so it may not be surpris-
ing to learn that 75 percent of peo-
ple in the U.S. will have some type
of foot problem in their lives. 

One of the most common foot
problems involves heel pain. The
pain is generally caused by over-
stretching or stressing the muscle

on the bottom of the foot. However,
heel pain can also result from skin
irritation. The skin on heels fre-
quently becomes dry or cracked,
causing foot pain and leaving peo-
ple vulnerable to infections. 

Irritated heels are sometimes
treated using a foot sleeve such as
Visco-GEL Heel-So-Smooth. The
sleeve is lined with a vitamin-
enriched gel that releases mineral
oil to soothe skin. The product is
made by PediFix. The company,
which has been in operation since
1885, works with doctors and con-
sumers to develop an extensive
line of foot care products for med-
ical and cosmetic purposes. For
more information or coupons, call
1-800-PediFix or visit pedifix.com.
Products can also be purchased in
drugstores or at amazon.com. 

There are a number of ways to
treat heel pain, such as using
pads, cushions, heel cups or
arch supports.




