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(NAPSA)—There are 11 million
working nurses worldwide—pro-
moting health, helping to prevent
disease and caring for patients who
are ill. In the U.S. alone, there are
2.6 million nurses, about four times
as many as there are doctors.

While hospital nurses comprise
the largest group, other types of
nurses include office nurses; nurs-
ing care facility nurses; home
health nurses; public health
nurses; occupational health nurses;
and nurse practitioners who pro-
vide basic primary health care. 

Whatever field nurses work in,
they share an interest in and an
ongoing need for continuing edu-
cation. While it can take two to
four years of education to initially
become a nurse, a nurse’s educa-
tion can last a lifetime. To provide
patients with the best care, it’s
important that nurses remain up-
to-date on the latest developments
in medicine and nursing tech-
niques. Thirty-two states require
continuing education for nurses.

To make it easier for nurses to
find the variety of resources they
need, the Honor Society of Nurs-
ing, Sigma Theta Tau Interna-
tional has created a subsidiary
and Web site, www.nursingknowl

edge.org. 
Honor society members include

practicing nurses, instructors,
researchers, policy makers, exec-
utives and entrepreneurs. The
society works with a range of
nursing associations, publishers,
continuing education providers
and universities. 

These organizations produce
health care books, continuing edu-
cation, journals, research, teach-
ing aids and other forms of quality
nursing knowledge. 

The site offers a one-stop re-
source for nurses who want to
learn or practice evidence-based

nursing, develop their careers,
increase leadership skills and earn
continuing education credits. Nurs-
ing Knowledge International offers
knowledge-based solutions devel-
oped by nurses for nurses.

It’s designed to make it easier
for nurses to share knowledge with
patients, students, fellow nurses
and other health care professionals.

It’s expected that this site will
affect more than the nurses that
consult it. 

“While it will serve the global
community of nursing by provid-
ing knowledge and professional
development services that in-
crease nurse satisfaction, its real
value lies in the fact that it will
enhance nurse effectiveness and, in
turn, affect patient care by helping
nurses help others,” said Andre van
Niekirk, board president of Nursing
Knowledge International.

The site brings together solu-
tions-oriented knowledge and con-
tent from sources across clinical
practices, academia and research
to serve both the educational and
professional development need of
nurses. 

At the site, nurses can also
browse through nursing books and
shop for nursing apparel. 

Helping Nurses Help Others

Nurses can find information they
need at nursingknowledge.org.

Nursing Knowledge International was established in Nov. 2002 as a not-for-profit organization. The
honor society has more than 365,000 inductees and an active membership of 120,000 professionals.

(NAPSA)—Your home may be
your castle but heating it need not
cost a fortune.

“Rising costs are a real concern
as home heating-oil prices are 60
percent higher than last year, nat-
ural gas is 11 percent higher and
propane is 30 percent higher,”
explains Eric Nilsson, director of
marketing with CertainTeed’s
Insulation Group. “Couple this with
the average U.S. home size now
over 700 square feet larger than 20
years ago and you’ve got $2,000 to
$3,000 larger energy bills for many
homeowners.”

According to the CertainTeed
Home Institute, some simple ways
to lower your home energy budget
include:

• “Insulate” yourself from high
bills by asking an insulation con-
tractor to evaluate your home’s
insulation efficiency. Appropriate
insulation can help reduce heating
usage up to 30 percent. 

• Check your home’s walls,
floors, roof, windows, and doors.
Seal leaks between moving parts
with weather stripping. Fill leaks
between nonmoving parts with
caulking.

• Replace energy-inefficient
windows. Double pane and low
emissivity coated windows can
reduce energy usage by 34 percent
compared to uncoated single-pane
windows.

• Install an automatic setback
or programmable thermostat to
adjust home temperatures around
your schedule and save up to 10
percent on annual heating bills.

• To improve the efficiency of
your furnace, change filters fre-
quently. Clean air registers, base-
board heaters and radiators as
needed and change forced-air
heating system air filters monthly.

• Let the sun help heat your
home. Keep blinds or drapes of
sun-exposed windows open during
the day and closed at night to con-
serve heat. 

• When replacing heating and
cooling systems—as well as appli-
ances, lighting, windows, insula-
tion and home electronics—select
Energy Star products for energy
efficiency.

• Put timers on your lights.
Motion detectors on exterior flood-
lights improve your home security
at a lower operating cost.

• Replace your four most used
100-watt incandescent bulbs with
four comparable 23-watt compact
fluorescent bulbs to save $108
over three years.

• Turn off everything when not
in use: lights, TVs, computers.

• Plant trees and shrubs in
your yard to help reduce your
energy costs. 

For more energy-efficient tips,
call the CertainTeed Home Insti-
tute at 1-800-782-8777 for the
free pamphlet “Tips to Head Off
High Heating Bil ls”  or visit
www.certainteed.com.

How To Keep Heating Costs From Soaring

The right insulation can help
reduce heating use up to 30
percent.

(NAPSA)—Many communities
are learning there’s an educa-
tional resource they have been
overlooking—a local chemical
plant.

There are a number of ways
chemical companies and their
employees can support education
in their communities. Here are a
few examples: 

• Volunteer Tutoring and Men-
toring: Often, employees and
retirees volunteer their time to
work with students, some of
whom have been identified as “at
risk.” Students are tutored in
such areas as math, English and
science, and are encouraged to
keep their grades up to improve
their career prospects.

• Classroom Guest Speakers:
A large number of chemical plant
retirees, as well as employees,
take part in this kind of effort.
Speakers talk to the students,
not just about the chemical
industry, but about developing
necessary life skills. Topics can
range from time management to
job-interviewing skills to help
prepare the students for life
beyond the classroom.

• Judging of School Competi-
tions: Some chemical facilities
provide judges for the science fairs
at the local high school. But the
involvement is not just strictly sci-
ence-related. In fact, plants have
provided judges for competitions
sponsored by a range of school
organizations, including the
Future Farmers of America and
essay contests.

• Partnerships with Individual
Schools: In some communities,
plants and nearby schools are

matched up in partnerships that
may last over a number of years.
That closer, “official” relationship
allows the plant volunteers to
identify needs more quickly and
respond more quickly, too.

“Promoting education is a pri-
mary focus for us in all the com-
munities where we have facili-
ties,” says Scott Roberts, executive
vice president of operational excel-
lence for Shell Chemical LP. “We
want to be good neighbors, espe-
cially to the local schools.”

“We’re committed to our local
communities,” Roberts says. “In
addition to the satisfaction we get
out of supporting schools, we’re
also making an investment in our
future workforce. It’s a good deal
all the way around.”

For information about Shell
Chemical LP plant programs,
send an e-mail to josie.
derooy@shell.com or visit the com-
pany’s Web site at www.shell.com.

Good Chemistry Between Schools And Businesses

Often, chemical plant employees
and retirees volunteer their time
to work with students as tutors
and mentors.

OF SCHOOLS

(NAPSA)—Remember family
vacations with parents, kids,
camping gear, and pets piled into
the old station wagon? You remem-
ber that old wagon, right? Like the
one Chevy Chase drove cross-coun-
try in National Lampoon’s “Vaca-
tion,” with the fake wood on the
sides and the gas-guzzling engine?
Well, wagons are back, and judging
by what we’re seeing at auto
shows, in new-car showrooms, and
on the road, they bear no resem-
blance to the “Family Truckster”
that the Griswolds drove. Accord-
ing to one car company, Mazda, a
new generation of sport wagons is
the industry’s hottest emerging
segment. And in Mazda’s case,
they’re helping put the “Zoom-
Zoom” back in road trips.

Replacing the thirsty wagon,
with its sloppy handling and
ungainly styling, are sleek sport
wagons with powerful yet fuel-
efficient engines, razor-sharp
steering, four-wheel disc brakes
and unheard-of practicality and
versatility. The old standby family
hauler has been transformed into
a fun-to-drive, cool-to-be-seen-in,
multipurpose vehicle, perfectly
suited for an active lifestyle.

“At Mazda, we’ve noticed an
increased demand for utility and

performance among young singles
and families alike,” said Robert
Davis, Sr. VP, Marketing and
Product Development at Mazda.
“We believe we’ve tapped into that
demand with the Mazda6 Sport
Wagon, giving customers every-
thing they need and most every-
thing they could want.”

With contemporary lines and
spacious cargo areas built for
hauling everything from mountain
bikes and surfboards to child seats
and vacation gear, the new sport
wagons are a good fit for everyone. 

Some of the reasons include:
• Restyled, sporty exteriors that

rival the most contemporary sports
sedans appeal to a much larger and
younger group of drivers. 

• Stylish interiors easily con-
vert to handle a multitude of peo-
ple and cargo-hauling duties.

• Easier egress and ingress
coupled with increased fuel effi-
ciency and strong performance
make driving a sport wagon an
attractive alternative to an SUV.

• The newest sport wagons offer
an exceptional driving experience
to those who require more flexibil-
ity than a sedan can provide.

Driving enthusiasts can find out
more about the new breed of sport
wagons at www.mazdausa.com.

They’re Back:The Sport Wagon Re-emerges

Hauling everything from mountain bikes to surfboards and vacation
gear, the new sport wagons are a good fit for many families.

***
When you have a number of dis-
agreeable duties to perform,
always do the most disagree-
able first.

—Josiah Quincy 
***

***
Life shrinks or expands in pro-
portion to one’s courage. 

—Anais Nin
***

***
Take hold lightly; let go lightly.
This is one of the great secrets
of felicity in love.

—Spanish Proverb 
***

***
What worries you masters you.

—Haddon W. Robinson 
***

***
The art of being wise is the art
of knowing what to overlook.

—William James 
***

***
We love too much, hate in the
same extreme.

—Homer 
***




