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Father Val J. Peter, JCD, STD
(NAPSA)—The holiday season

is a perfect time to teach our chil-
dren how to be generous.  

Like everything else we teach
our children, learning to be gener-
ous does not always have an
immediate impact, but it will pay
dividends for generations.

It is good to
point out to our
children all the
wonderful things
they have in their
lives compared to
other children who
have so little. Look
at the children of
Sudan.

Some children might respond,
“Mom, you are making me feel
guilty.” Your response should not
be about guilt. It should be,  “No, I
am helping you become generous.”

Explain why it is good to be
generous, and that generous kids
do not grab, shove and push so
they can be first in line or have
the first hamburger or the biggest
piece of cake. Generous kids share
what they have with those who
have less.

A song from the Depression
goes like this:  “We ain’t got a bar-
rel of money...But we’re traveling
along, singing a song, side by
side.” I like to teach that to our
children. The fact that we have
each other is important. It fills a
void in our lives neither the
biggest nor best of things can fill.

Years ago in high school, there
was a young teacher whose simple
act of spontaneous giving made a
big impact in my life.

I was working in the lunch-
room. I forgot my sack lunch and
did not have a dime to buy a hot
dog. This teacher noticed. He said,
“Wait a minute, Val.” Then he
went into a private dining room
and came out with a ham sand-

wich. I hardly knew him, yet he
cared enough to do that for a
stranger. I remember going over
to church that day, kneeling down
and for the first time saying:
“Lord, make me a giver like that.”

Here are some ways to make
this holiday season a time for your
family to experience real giving:  

• Even when your children
don’t have everything they want
for themselves, teach them to give
to others.

• Before taking a cookie or
snack for themselves, teach your
children to pass the cookies to
others first.    

• Teach your children to feel
sorry for others, not just for
themselves.

• Teach your children to help
others even when others don’t
help them.  

At the start of each day, ask
your children to do one act of gen-
erosity. At supper, find out what it
was and heap praise on your chil-
dren for doing these things. Even-
tually, teach them the acts of
kindness are not for praise or feel-
ing good about ourselves, but to
take pride in being kind, generous
and making the world a better
place.

Heaven knows a generous
spirit is something we all admire.

Learn to Teach Generosity During the Holidays

Val J. Peter

(NAPSA)—A procedure that few
could imagine more than 50 years
ago now saves tens of thousands of
lives each year—and that success
was celebrated during an Olympic-
style sports celebration.

This year marks the 50th
anniversary of the first successful
human organ transplant—a kid-
ney transplant performed between
identical twins.

Although the first transplant
was a major breakthrough, early
attempts at the procedure were
hampered by organ rejection. The
operation could not be successfully
repeated until 20 years ago when
the immunosuppressant drug
Sandimmune, also known as
cyclosporine, was introduced by
Novartis Pharmaceuticals. Novar-
tis later introduced Neoral® in
1995, the next generation of
cyclosporine.

“It was the arrival of the drug
cyclosporine that vastly improved
transplant survival rates that
transformed the hope of organ
replacement into a clinical reality
and spawned an entire field of
medicine,” said John Davis, chief
executive officer of the National
Kidney Foundation. “That devel-
opment offered hope to thousands
of patients suffering from failing
kidneys, livers, and hearts.”

Currently, there are 200,000
transplant recipients alive. Not
only has medical technology made
it possible for these patients to
have a second chance at life, it has
made it possible for some of them
to compete in an Olympic-style

sports competition.
A true testament to the success

of transplantation medicines is the
U.S. Transplant Games, sponsored
by the National Kidney Founda-
tion with Novartis. Held recently
at the University of Minnesota in
Minneapolis, nearly 7,000 trans-
plant recipients, donor families
and friends gathered to celebrate
the 50th anniversary of transplan-
tation, the 20th anniversary of cy-
closporine and the lives of people
helped by organ transplantation
and donation. Over 1,500 trans-
plant recipients, some trans-
planted as far back as 20 years
ago, competed as athletes in this
year’s games.

Although transplantation has
achieved great successes over the
past few decades, there are still
advances to be made and new
treatment options are also being
developed to improve the patient’s
quality of life.

While the number of potential
transplantation candidates is
increasing, the number of avail-
able organs is limited. There are
nearly 85,000 Americans on the
national transplant waiting list.

To find out more about the ben-
efits of organ donation and trans-
plantation, visit www.kidney.org or
www.novartis-transplant.com.

Games Celebrate Fifty Years Of Saving Lives

Price Bullock, a 15-year-old kid-
ney transplant recipient, received
several medals at the U.S. Trans-
plant Games, including a gold in
tennis. Thanks to 50 years of
medical progress in transplanta-
tion and the generous gifts of
organ donors, transplant recipi-
ents like Price are all continuous
winners, having received a sec-
ond chance in life.

Editor’s Note: About Neoral® (cyclosporine, USP) Modified
Neoral Soft Gelatin Capsules and Oral Solution are indicated for the prevention of organ rejection in kidney, liver, and heart allogenic trans-
plant recipients. Neoral (Cyclosporine, USP) MODIFIED and Sandimmune® (cyclosporine, USP) are not bioequivalent and cannot be used
interchangeably without careful monitoring of cyclosporine blood concentration. Blood level monitoring is not a replacement for clinical eval-
uation and routine monitoring of renal function and other laboratory tests are recommended. Dosage adjustments must be made based on
individual response. The principal adverse reactions of cyclosporine therapy in transplantation are renal dysfunction, tremor, hirsutism,
hypertension and gum hyperplasia. Neoral® and Sandimmune are systemic immunosuppressants and may increase the susceptibility to
infection and to the development of neoplasia.
Only physicians experienced in management of systemic immunosuppressive therapy for the indicated disease should prescribe Neoral. At
doses used in solid organ transplantation, only physicians experienced in immunosuppressive therapy and management of organ transplant
recipients should prescribe Neoral. Patients receiving the drug should be managed in facilities equipped and staffed with adequate labora-
tory and supportive medical resources.
The physician responsible for maintenance therapy should have complete information requisite for the follow-up of the patient. Neoral, a sys-
temic immunosuppressant, may increase the susceptibility to infection and the development of neoplasia. In kidney, liver, and heart trans-
plant patients, Neoral may be administered with other immunosuppressive agents. Increased susceptibility to infection and the possible
development of lymphoma and other neoplasma may result from the increase in the degree of immunosuppression in transplant patients.

✁

(NAPSA)—Students don’t expect
to be asked about their major field
of study until they’re in college. But
thinking about their interests and
options while they’re still in high
school can be important to their suc-
cess in college.

“If high schoolers ask them-
selves a few simple questions
about what they like, what they’re
good at, and what kind of career
they want, they’ll find it easier to
pick a major—and a college—
that’s right for them,” says Tom
Vanderberg, the editor of the
recently published College Board
Book of Majors.

Considering which majors they
might choose in college can also
help students decide which courses
to take in high school, says Vander-
berg. For example, students inter-
ested in economics, business
administration or engineering
should take calculus, if they can.

The College Board Book of
Majors ($24.95, softcover) de-
scribes more than 900 academic
and professional majors and also
shows which colleges and univer-
sities offer them.

It profiles 180 of the most popu-
lar majors in depth: skills and
interests that make a “good match”
with each major, what types of
courses and assignments students
can expect when completing the
major, and careers the major can
lead to. Tips are also given to help
find out if a college has a strong
program for that major.

“It really helps to get an early
look at the possibilities,” says
Vanderberg. “A student might
think she wants to become a com-
puter scientist but when she real-
izes that she likes to work with
more of a hands-on approach, she
might decide that telecommunica-
tions technology or digital media
is better for her. Finding that out
before she starts college can save
time and money.”

Renee Gernand, Senior Direc-
tor for College Planning Services
at the College Board, says, “This
book is designed to help a student
move from ‘I’m good at math’ or ‘I
like helping people’ to specific
majors that might be right for
them.” She adds that this is the
only book that also lists the col-
leges that offer those majors.

What’s Your Major?
There’s Help to Find an Answer

(NAPSA)—Wanted: Depend-
able, fun and attractive partner for
long-term relationship, buy or
lease. According to a new Roper
survey from Mercedes-Benz, the
aspects people typically look for in
a romantic relationship are much
like what many drivers look for in
their vehicles.

• Twelve percent of those sur-
veyed feel their car understands
them better than their significant
other—fifty-four percent of whom
were convertible owners 

• Nearly one-quarter consider
their car a best friend 

• Twenty-three percent view
their car as a member of the family

When asked about whether
they wanted a “marriage” or a
“fling” with their vehicles, those
surveyed overwhelmingly chose
an enduring relationship, with
ninety-two percent reporting that
they want their cars “to last for
years and years.” 

It’s often said that opposites
attract, but forty-six percent of
Americans surveyed believe their
car matches their personality. In
fact, many Americans customize
their vehicles to mirror their per-
sonality. One in four say they buy
accessories and options for their
car, while twelve percent have a
vanity plate. 

Michelle Cervantez, vice presi-
dent of marketing for Mercedes-
Benz USA, said, “As the inventor
of the automobile, Mercedes-Benz
has had over a century of experi-
ence with the unique and endur-
ing relationships people have with
their vehicles. We have been cele-

brating these relationships in a
variety of ways—from introducing
new models to the marketplace to
bringing our model lines to people
through events like the Love
Mercedes Tour.”

The LoveMercedes Tour was an
event that toured 12 cities nation-
wide this year, where people had a
chance to strike up their own love
affairs with all nine Mercedes
model lines through first-hand
test drives on three road courses.
For every mile driven at the
events, Mercedes-Benz USA
donated money toward scholar-
ships for students in the respec-
tive cities through the DRIVE
YOUR FUTURE: The Mercedes-
Benz USA Scholarship Program.
The scholarships go to students
who are the first in their families
to attend college, demonstrate
exemplary academic achievement,
financial need, leadership and
participation in school and com-
munity activities. More informa-
tion is at www.mbusa.com. 

Americans: Driven By Desire—For Their Cars

Lovers’ Lane. According to sur-
vey, 83 percent of Americans
report having had a romantic
moment in their cars.

***
Best of all is it to preserve every-
thing in a pure, still heart, and
let there be for every pulse a
thanksgiving, and for every
breath a song. 

—Konrad von Gesner 
***

***
Not what we say about our
blessings, but how we use them,
is the true measure of our
thanksgiving.

—WT Purkiser 
***

***
God gave us our relatives; thank
God we can choose our friends. 

—Ethel Watts Mumford 
***




