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(NAPSA)—More than 70 per-
cent of women with children under
age 3 are employed full-time. That
means that millions of women face
the significant challenge of creat-
ing the right balance between fam-
ily needs and work responsibilities.

To help mothers achieve this
balance, particularly as it relates
to providing their infants with
optimal nutrition, a new program
is helping companies provide more
effective support for mothers who
wish to continue to breastfeed
after returning to work.

Business Backs Breastfeeding:
A Flexible Workplace Program for
Breastfeeding Mothers identifies
three essential elements needed to
implement a successful workplace
lactation program:

1. Support. Employers must
first create a “mother-friendly”
workplace policy and supportive
environment in which mothers
feel comfortable continuing to
breastfeed.

2. Space. If a woman chooses
to continue to breastfeed her baby
after she returns to work, she will
need a private, secure room or
office (lactation room) to express
milk using a breast pump.

3. Time. Mothers need to be
given appropriate time to allow
them to express milk.

“We know that returning to
work is a primary barrier to
extending breastfeeding. Clearly,
more can be done to support
breastfeeding moms in the work-
place,” said Susan May, M.D.,
FAAP, director of medical commu-
nications at Abbott Laboratories’
Ross Products Division and clini-
cal associate professor of pedi-
atrics at Ohio State University.

Women who work full-time
start breastfeeding at virtually
the same rate as all mothers. But
by the time their infants are 6

months old, breastfeeding rates
for full-time working moms drop
about 25 percent below those of
mothers who do not work outside
the home.

“Workplace programs for
breastfeeding moms help attract
and retain employees, and at the
same time provide real health
benefits for women and infants,”
said Carol Evans, president and
CEO of Working Mother Media.

Business Backs Breastfeeding,
launched by Ross Products in
partnership with Working Mother
Media, provides instructions, tips
and template materials to help
employers support extended
breastfeeding. The program was
developed in consultation with
lactation specialists and re-
viewed by medical and nutrition
experts. To view the program,
visit www.Ross.com. Go to the
About Ross section, click on the
News and Media Center, and then
click on Press kits.

Lactation Programs: Employees, Businesses Benefit
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FOR MOTHERS

(NAPSA)—A classic comedy
franchise is now celebrating its
40th anniversary. You may be able
to show that your knowledge of
the series is “in the pink of perfec-
tion” after you investigate a few
facts about its fascinating past
and exciting present:

Then: The Pink Panther was
created back in 1964. In the origi-
nal live action movie, it’s actually
the name of a rare diamond with
pink amber in the center that
looks like a leaping panther. When
director Blake Edwards originally
asked animators Friz Freleng and
David DePatie to “personalize the
pink panther jewel,” they sketched
over 150 different versions of the
Pink Panther character. 

• The jazzy, hum-along Henry
Mancini theme song, however, is
what 38 percent of Americans say
is the first thing that comes to
mind when they think of the Pink
Panther. One reason may be
because the original Pink Panther
movie set a record for the longest
opening segment at the time—it
took a whopping seven and a half
minutes just to get through the
credits. Mancini wrote the Pink
Panther theme music after the
opening sequence of the film was
almost completed. The director
said that it was the theme song
that ended up “bringing the whole
project together.” 

• Although it was released four
months after “The Pink Panther,”
the second movie, “A Shot in the
Dark,” was actually filmed first.

• Over the years, a total of 172
seven-minute Pink Panther ani-
mated shorts were produced and
exhibited on television and in
movie theaters around the world.

Now: Today, the Pink Panther
is leaving his paw print on televi-

sions across the world, with car-
toons airing in the United King-
dom, France, Spain, Italy, The
Netherlands and Belgium. Every
Pink Panther cartoon has the
word “pink” in the title, including
“Dial ‘P’ for Pink,” “Pink-A-Boo,”
“Super Pink,” and “Pink in the
Clink.”

• What’s more, the Pink Pan-
ther franchise is celebrating its
40th anniversary with a reinter-
pretation of the original artworks
by renowned gallery artist Josh
Agle, also known as SHAG, ap-
pearing on special licensed prod-
ucts ranging from men’s and
women’s dress shirts to Vespa
scooters. In addition, a special edi-
tion DVD gift set of the movies is
available and modern musical
artists including St. Germain and
Fischerspooner have created
remixes of the famous theme song.

• Even the U.S. Post Office has
put its stamp of approval on the
clever cat. The Pink Panther and
Henry Mancini appear together
on a postage stamp.

You can learn more, find Pink
Panther products and play Pink
Panther games online at www.
pinkpanther.com.

Famous Cool Cat Turns Forty

In the pink at 40, the Pink Panther
is as hip, sly and amusing as ever.

(NAPSA)—An organized medi-
cine cabinet is even more impor-
tant for families with children,
and experts recommend that
attention to the contents of medi-
cine chests become a regular part
of the your house cleaning regi-
men. It can be a good idea to pare
down the number of products you
use daily. Consider  individually
wrapped products for cleansing.
Benzoyl peroxide, one of the most
commonly used and effective acne
fighting medications, now comes
in an individually wrapped pad
formulation called Triaz® Pads.
Such products can be kept five or
ten at a time and replenished as
needed.

While most areas of the body
can show the effects of dehydra-
tion, it’s the skin on a woman’s
hands and face that tend to make
her look older than her years. One
of the largest direct sellers of skin
care and color cosmetics in the
world, Mary Kay Inc., recently
introduced two new hydration
products targeted to the specific
needs of normal/dry and oily skin.
Intense Moisturizing Cream
infuses skin with a concentrated
moisture boost, resulting in a
more radiant look and soft feel
and Oil-Free Hydrating Gel is
immediately absorbed. The prod-
ucts are available through Mary
Kay Independent Beauty Consul-
tants. To locate one, call 1-800-

MARY KAY (800-627-9529) or
visit www.marykay.com.

A new effort launched by the
National Youth Anti-Drug Media
Campaign hopes to reduce teen
drug use by enlisting the power of
parents and peers to intervene
with young people who have
already begun drug use and
underage drinking. Resources
and information on what to do
when a teen is suspected or
known to be using drugs  are
a v a i l a b l e  o n  www.TheAnti
Drug.com. Additional materials,
including brochures, posters, and
postcards, are available free of
charge through the National
Clearinghouse for Alcohol and
Drug Information at 1-800-788-
2800. 

(NAPSA)—Many people believe
that when they buy wood they are
causing a piece of the forest to be
lost, but in fact they are sending a
signal into the marketplace to plant
more trees. Contrary to popular
belief, North American forests are
abundant and growing. In fact, our
forests are about the same size as
they were 100 years ago. For more
information about our growing and
abundant North American forests,
visit www.treesaretheanswer.com.

Fresh flowers can fill a house
with the colors and aromas of the
season, and you don’t need fancy
or expensive vases to keep the
blooms looking beautiful. Any-
thing that holds water can hold
flowers. That includes items from
the kitchen cabinet, such as a
pitcher. Pitchers work just like
regular flower vases, but in many
ways are better: they match your
home décor and become a cus-
tomized flower vessel; plus they
are conveniently on hand. For
ideas on how to use flowers in your
home, visit www.flowerpossibili
ties.com.

The makers of Angel Soft toilet
paper are helping parents to
encourage kids to get involved in
community service by kicking off
the national Angel Soft Angels in
Action Program. The program
encourages volunteerism and hon-
ors children ages 8 to 15 who per-
form exemplary acts of community
service, charitable efforts or
cause-related programs. This year

the program will award one grand
prize winner $25,000 and 10 first-
place winners will each receive a
$2,500 prize. For more informa-
tion, visit www.angelsoft.com.  

Protect finished basements
with a mold and mildew-proof
paint. Like their unfinished coun-
terparts, dry, finished basements
need protection against mold and
mildew, too. PERMA-WHITE Mold &
Mildew-Proof Interior Paint is
guaranteed to prevent the growth
of mold and mildew on the paint
film for five years. This low-odor,
bright white paint can be tinted
to off-white, pastel and medium
tone colors. For more information
on WATERTITE, PERMA-WHITE and
other products for the long-term
prevention of mold and mildew,
contact ZINSSER at 732-469-8100.
Or, visit www.zinsser.com for more
helpful home improvement tips.

(NAPSA)—By confronting their
differences, two sisters answer the
question whether you can really
go home again in Home Before
Dark (MIRA, $6.99), a novel by
USA Today bestselling author
Susan Wiggs. Sixteen years after
leaving her small town, Jessica
Ryder returns home and decides
to tell Lila, the child she gave up
for adoption to her sister, Luz, the
truth about her parentage. Wiggs
also recently ppenned The Ocean
Between Us (MIRA, $19.95) a pow-
erful story about the terrors and
euphoric joys of family life in the
Navy. Both books are available
wherever books are sold at
www.mirabooks.com.

Ways parents can nourish the
younger generation and share
their spirituality can be found in
Feeling Safe: Talking to Children
About War and Terrorism in a con-
tribution by The Reverend Dr.
Thomas K. Tewell, senior pastor at
Fifth Avenue Presbyterian Church
in New York City. In a section of
the book called Faith Factor, Rev.
Tewell talks about how parents
should not promise that they will
always keep their children safe
because they don’t know they can.
But you can assure them you will
try your best. For more informa-
tion about services, visit
www.fapc.org.

***
Man is so made that when any-
thing fires his soul, impossibil-
ities vanish.

—Jean de la Fontaine
***

***
Never mind what others do; do
better than yourself, beat your
own record from day to day, and
you are a success.

—William J.H. Boetcker
***

***
Get over the idea that only chil-
dren should spend their time in
study. Be a student so long as
you still have something to
learn, and this will mean all
your life.

—Henry L. Doherty
***




