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(NAPSA)—Those who say that
art is dead have not met the stu-
dents at Patrick O’ Hearn Ele-
mentary School in Dorchester,
Massachusetts. Their arts teacher,
Cynthia Archibald, was named
the 2003 national “Barbie Arts
Teacher of the Year™,” as part of
an arts education initiative from
the Entertainment Industry
Foundation (EIF) and Barbie
Cares Supporting Children in the
Arts™. 

The award is accompanied by a
$15,000 grant for O’Hearn’s arts
program, a school where more
than one-third of the children
have special needs and disabili-
ties. As thousands of America’s
schools suffer budget cuts to the
already dwindling arts programs,
Archibald is keeping the arts alive
in her school with a unique cur-
riculum that focuses on her stu-
dents’ creative abilities rather
than their limitations.

Ms. Archibald is recognized for
creatively integrating the arts
into the classroom, empowering
students of all abilities to learn.
She uses unconventional teaching
methods such as dance, music
and drama exercises to help chil-
dren learn the alphabet, gain an
appreciation for cultural diversity
and understand complex science
concepts. 

“This shows how art inspires
and art teachers who can inspire
creatively are real heroes,” says
Lisa Paulsen, president and CEO
of EIF. This distinguished award
is also made possible by the exem-
plary commitment and sponsor-
ship of the Barbie® Brand.

Because of Ms. Archibald’s
“multi-sensory” approach to learn-
ing, her students with disabilities
have been moving more and get-
ting stronger—not only in body,
but also in other academics.

EIF and Barbie® Cares have
teamed up to create a national
public service campaign entitled

“Art Inspires.” This campaign,
which communicates the impor-
tance of arts education to parents
and children, has included print
PSAs featuring EIF ambassadors
Kelly Preston and Sela Ward. The
campaign will expand in 2004
with a broadcast PSA featuring
Lisa Kudrow, which can be viewed
at www.eiffoundation.org. 

Nominate Your Favorite Arts
Teacher

Children ages 6 to 12 can nomi-
nate their favorite dance, music,
theater or visual arts teacher by
simply writing an essay (250
words of less) explaining why their
teacher should be the next “Barbie
Arts Teacher of the Year™.”

Essays should be mailed to the
Entertainment Industry Founda-
tion, Attn: “Barbie Arts Teacher of
the Year SearchSM,” 1463 Tamarind
Ave., Hollywood, CA 90028. Offi-
cial contest rules and guidelines
are available at www.barbie.com/
arts or by calling 888-914-ARTS.

Entries for the 2004 National
Barbie Arts Teacher of the Year
SearchSM must be received by
March 31, 2004.

Arts Teacher With Unique Approach Is Honored

Cynthia Archibald was honored
with the Entertainment Industry
Foundation’s 2003 National Bar-
bie Arts Teacher of the Year
Award for her creative use of the
arts.

Clean-Up Help For 
Do-It-Yourselfers

(NAPSA)—Do-it-yourselfers
are throwing in the towel—make
that throwing away the towel—
and getting cleaned more easily. A
one-step clean-up solution is
steering anyone who likes to work
on their car to a new heavy-duty
pre-moistened hand wipe. 

Called SCOTT® Shop Towels
Hand Wipes, they provide car care
do-it-yourselfers with an easy way
to clean soiled hands without soap
and water. The heavy duty, extra
large hand wipe comes in a conve-
nient pop-up canister to provide
portable at-the-job clean-up. A
spokesman for the SCOTT brand,
which created them, says the
wipes easily remove grease,
grime, oil, paint and ink from
hands. 

For Messy Jobs
Another clean-up solution from

SCOTT for contractors and home
handypersons is called Contractor
Rags In A Box. The fast-absorbing
towels offer outstanding strength
and tear-resistance when wet or
dry. They are ideal for tackling
demanding home improvement
and automotive projects. A self-
dispensing pop-up box delivers
one clean, fresh towel at a time.
Because the towel stays remark-
ably strong, even in solvents, it
can be used again and again. 

Cleaning up grease, grime, oil and
paint is easy with new products
for home and automotive mainte-
nance projects.

by Lance Walheim 
Bayer Advanced Garden Expert

(NAPSA)—According to the
U.S. Department of Agriculture,
Americans spend $156 million
each year replacing the lawns that
grubs destroy. And if you add up
the total losses grubs cause
throughout their lifecycle, the
USDA estimates a staggering
$460 million a year in damage.

White grubs are the larval
stage of beetles and are the most
widespread turf grass pests in the
United States. In fact, there are a
number of different types of grubs
that can damage your lawn. A sin-
gle grub can be just 1⁄2 inch to 11⁄2
inches long and is usually curled
into a C-shape when exposed.
However, just 10 grubs in a

square foot of
grass can per-
manently dam-
age a healthy
lawn because
grubs feed on
grass roots. In
fact, there may
be several types
of grubs within
a single patch of

infested grass.
Here are some ways to tell if

you have grubs in your lawn:
• Irregular brown patches in

your lawn that don’t go away with
watering. 

• You can easily pull up in-
fested sections of your lawn like a
rug.

• A large number of birds in
your yard; birds eat grubs.

• Evidence of moles, skunks or
raccoons, which feed on grubs. 

Bayer Advanced provides two
solutions for grub control: one pre-
vents grubs from occurring in the
first place, and the other kills
them if they have already infested

your lawn. Bayer Advanced Lawn
Season-Long Grub Control, con-
taining the proprietary active
ingredient Merit, is proven to kill
more grubs than any other prod-
uct. It also works effectively
against all the common grub types
that are found in lawns. That may
indicate why it is said to be the
ingredient most preferred by turf
professionals seeking to prevent
grub problems from occurring.
Simply apply and water in to form
a protective zone in the soil
against grubs all season long with
a single application. 

But if a lawn is already under
attack by an active grub infesta-
tion, Bayer Advanced Lawn 24-
Hour Grub Control is said to offer
relief. It contains the proprietary
active ingredient Dylox, which
works faster than any other grub
killer on the market. In fact,
grubs usually stop feeding and
start to die within 24 hours. It
also kills sod webworms, mole
crickets and cutworms.

To learn more about caring for
your lawn and garden and about
d i scounts  on  var ious  Bayer
A d v a n c e d  p r o d u c t s ,  v i s i t
www.bayeradvanced.com or call
1-877-BAYERAL.

You Don’t Have To Lose Your Lawn To Grubs

There can be a number of differ-
ent types of grubs within a single
patch of infested grass.

(NAPSA)—Decorating your
home can brighten the holiday
season, but misusing or using
damaged decorations and other
electrical products might lead to
injuries or even fires. The safety
experts at Underwriters Labora-
tories Inc. (UL) encourage you to
use light strings that bear the UL
mark. The familiar UL Mark on a
product means that UL engineers
have tested samples of the prod-
uct for risk of fire, electric shock
and other hazards. Use light
strings with UL’s green holo-
graphic label indoors; use light
strings with UL’s red holographic
label either indoors or outdoors.
For more safety information, visit
UL’s Web site at www.ul.com.

Within the last three years,
America’s love affair with jeans
has risen sharply and continues
to grow strong with consumers
eager to buy more. According to a
recent survey conducted by Cot-
ton Incorporated, more than 44
percent of its participants
planned on buying one or two new
denim items in the short-term.
The good news is there are high-
quality jeans available that pro-
vide designer looks at affordable
prices. From the makers of the
original jean, the Levi Strauss
Signature collection offers
updated styles for the entire fam-
ily with high-quality craftsman-
ship. Available at Wal-Mart stores
nationwide, all the jeans in the
collection are priced under $25. To
view the entire collection or find a
nearby store, visit www.levis
trausssignature.com.

One of the best ways to
launch a career in commercial
real estate may be to train with
a nationally-franchised real
estate organization. A career
with an established organization
can often yield tremendous
growth opportunities—person-
ally, professionally and finan-
cially. Some companies offer spe-
cialized programs to help agents
focus on particular segments of
the real estate industry, such as
commercial and investment real
estate. For example, The CEN-
TURY 21® Commercial specialty
market program offers training
that can help members specialize
in the sale and marketing of
mid-priced commercial proper-
ties, including land for develop-
ment, industrial sites, apart-
ments, farms, ranches, retail
centers, hotels and motels. For
more information, visit a CEN-
TURY 21 office or visit www.cen
tury21.com/commercial.

(NAPSA)—Statistics show that
three in 10 residential fires begin
in the kitchen. And, in nearly 75
percent of home fires reported, the
person responsible for the fire was
not in the area when it started.
Underwriters Laboratories (UL),
the Association of Home Appliance
Manufacturers (AHAM) and the
U.S. Consumer Product Safety
Commission (CPSC) have teamed
up to create a free brochure on
cooking safety tips. To receive the
free brochure, call 1-877-STIR-SAF.

It may sound unbelievable but
peanut butter can help with
weight loss. Few “diet foods” are
as full of flavor, heart-healthy fat
and comfort as peanut butter.
But the Peanut Butter Diet is
not a typical “fad diet.” Eating a
small amount of peanuts and
peanut butter daily can promote
long-term weight loss,  lower
heart disease risk, and may even
reduce the risk of developing

type 2 diabetes. This well-bal-
anced diet includes four table-
spoons of peanut butter for
women and six for men. Perhaps,
best of all, all types of peanut
butter provide many nutrients
and zero grams of trans fat. For
a free Peanut Butter Diet
brochure, visit  www.peanut-
institute.org.

***
Defeat is not the worst of fail-
ures. Not to have tried is the
true failure.

—George E. Woodberry
***

***
Anyone who can handle a nee-
dle convincingly can make us
see a thread which is not there.

—E. H. Gombrich
***

***
Do not make a stingy sandwich;
Pile the cold cuts high.
Customers should see salami
coming through the rye.

—Alan Sherman
***




