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(NAPSA)—Since the Campbell
Kids™ were born in 1904, they
have found their way into the
hearts and homes of millions of
Americans. Over the last century,
the round-faced, wide-eyed Camp-
bell Kids have been featured in
advertisements and on picture
postcards and ornaments, in color-
ing books and storybooks, in
games, clothes, dinnerware, and
dolls, many of which are valuable
collectibles today.

To celebrate their 100th birthday,
Campbell’s has created a special
birthday cake decorated by Rose
Levy Beranbaum, noted baker and
author of The Cake Bible.

Campbell’s Tomato Soup 
Ginger Cake

Prep Time: 10 min. 
Cook Time: 25 min.

1 box (about 18 oz.) spice
cake mix

1 can (10 3⁄4 oz.) Campbell’s®

Tomato Soup
1⁄2 cup water
2 eggs

1⁄4 tsp. ground ginger
1⁄2 cup chopped walnuts

Whipped Cream Cheese
Frosting
Red food coloring paste

1 can (14.1 oz.) Pepperidge
Farm® Creme Filled
Pirouette® Entertaining
Cookies, French Vanilla
flavor
Assorted Colored Sugars

PREHEAT oven to 350°F.
Grease and lightly flour two 9”
round cake pans.

MIX cake mix, soup, water,
eggs and ginger according to
pkg. directions. Stir in wal-
nuts. Pour into prepared pans.

BAKE 25 min. or until done.
COOL on wire racks 10 min.

Remove from pans and cool
completely.

PREPARE Whipped Cream
Cheese Frosting. Reserve 1⁄4
cup frosting. Fill and frost
cake with remaining frosting.  

TINT reserved frosting with
red food coloring paste. Cut
each of 22 cookies in half.
Place cookies around side of

frosted cake. Pipe red frosting
on top of each cookie with
small star decorating tip to
resemble a small flame. Sprin-
kle top of cake with assorted
colored sugars. Serves 12.

Whipped Cream Cheese
Frosting: Cream together 1
pkg. (8 oz.) cream cheese (soft-
ened) and 1⁄2 cup butter in bowl
until light and fluffy, using
electric mixer at medium
speed. Blend in 1⁄2 tsp. rum
extract. Gradually add 1 box
(16 oz.) confectioners’ sugar,
beating well after each addi-
tion, using low speed. Continue
beating until smooth and
creamy. Makes 3 cups.

The Official Campbell Kids 100th Birthday Celebration Cake

FOREVER YOUNG, 100 YEARS LATER—As the Campbell Kids™

celebrate their 100th birthday, their popularity shows no sign of
waning. No matter how old they get, the Campbell Kids still help
millions of Americans remain young at heart.

(NAPSA)—Heart disease is the
number one killer of women in the
U.S., yet few are aware that it is
the greatest health problem facing
women. 

To educate women on how to
decrease their risk of heart dis-
ease, Pantene, the world’s leading
hair care brand, is supporting the
American Heart Association. In
February 2004, American Heart
Month, Pantene will launch the
third year of PANTENE CONDITION
FOR A CAUSE, a national campaign
designed to inspire women to take
action in the fight against heart
disease. 

As part of the program, a por-
tion, up to $100,000, of the sale of
Pantene conditioners in February
2004 will go to benefit education
and research programs of the
American Heart Association. In
addition, women can log on to
www.pantene.com for tips and
educational information to help
reduce their risk of heart disease
while building self-esteem.

To reduce the threat of cardio-
vascular disease and maintain a
healthy lifestyle all year long,
start by incorporating these key
components of healthy self-care
into your way of life:

Key #1: Physical Fitness.
Physical activity plays a role in
both primary and secondary pre-
vention of cardiovascular disease
and can help control blood lipid
abnormalities, diabetes and obe-
sity. Start getting in shape by
doing low to moderate-level physi-
cal activities, especially at first.
You can slowly increase the dura-
tion and intensity of physical
activity as you become more fit.
The American Heart Association
recommends at least 30 minutes
of physical activity on most days
of the week. Remember to choose
activities that are fun and to add
variety, so exercise will never
seem boring.

Key #2: Nutrition. The Amer-
ican Heart Association encourages
proper nutrition habits that can
maintain your body weight and
help keep your blood cholesterol
at an optimal level. Eat a variety
of fruits and vegetables, grain
products, fat free and low-fat milk
products, fish, legumes, skinless
poultry and lean meats and watch

your total daily caloric intake. Use
cooking methods that require lit-
tle or no fat—boil, broil, grill,
bake, roast, poach, steam, sauté,
stir-fry or microwave.

Key #3: Mental Health. Man-
aging your mental health is essen-
tial to overall health. Research
shows that daily stress and anxiety
may affect risk factors for heart
disease and stroke. To keep your
mental health in check, start by
communicating how you feel.
Research shows feelings that are
not expressed in an acceptable way
may lead to hostility and depres-
sion. Direct communication is not
always necessary. Writing in a
journal or composing a letter that
is never mailed may be sufficient.

Key #4: Self Image. Having a
healthy self-image is another inte-
gral component of achieving over-
all health. Start by embracing
both your inner and outer beauty.
For example, research shows that
88 percent of women feel that
when their hair looks the way
they want, they feel good about
themselves. To enhance your
hair’s natural beauty, wash and
condition regularly with a vita-
min-enriched shampoo and condi-
tioner for healthy, beautiful hair
from the inside out.

Log on to www.pantene.com for
more tips to help you maintain a
healthy lifestyle and information
on Pantene Condition for a Cause
2004.

Keys To Heart Health

A national campaign is helping to
take action in the fight against
heart disease.

(NAPSA)—Imagine investing
your life’s savings in a new busi-
ness, only to learn that the busi-
ness itself could put your—and
your employees’—health and
safety at risk due to exposure to
dangerous chemicals.

This could be the prospect, as
one example, facing business
owners who sell spray-on bedlin-
ers. These chemicals—which are
applied to the beds of light trucks
and other surfaces—have been
associated with various health
risks and at least one state has
issued a hazard alert about the
way spray-on dealers protect
their workers from contact with
them.

In the case of spray-on bedlin-
ers, government agencies are con-
cerned with the presence of iso-
cyanates, chemical compounds
commonly used in polyurethane
foams and paints. 

The health effects of exposure to
isocyanates include skin irritation,
occupational asthma, and studies
have shown certain isocyanates can
cause cancer in animals.

This example should serve as a
powerful warning to all entrepre-
neurs: Dig deep for every available
fact before investing in any new
business, but especially one carry-
ing possible health/safety/environ-
mental risks. And don’t place too
much faith in the franchisor’s mar-
keting claims—it’s their job, after
all, to sell franchises.

A good place to start your

research is with qualified small-
business specialists, such as a
lawyer and an accountant. These
professionals can help you more
carefully examine the franchisor’s
“offering circular” (a document
required of any U.S. franchise net-
work ) for potential legal and
financial pitfalls. A qualified legal
advisor might, for example, have
raised the potential health liabil-
ity issues associated with a spray-
on bedliner/coatings business.

The Federal Trade Commis-
sion offers these additional rec-
ommendations for prospective
franchisees:

Document any earnings
claims. If the franchisor tells you
how much money you can earn
through an investment, ask for
FTC-required written proof. If the
franchisor fails to provide this
documentation, consider the
claims meaningless.

Avoid high-pressure sales
tactics. Some franchisors might
claim theirs is a once-in-a-lifetime
offer or that territorial rights are
nearly sold out. Do not feel pres-
sured to make a decision without
doing your due diligence; legiti-
mate franchisors should encour-
age you to take your time.

Pore over the franchise
offering documents. The FTC
requires franchisors to provide
detailed descriptions of their busi-
ness operations in a uniform for-
mat. Read the entire document
and make note of any and all

questions and concerns. Make
sure all of these issues are covered
(in writing, if possible) before
making any investment.

Check litigation and finan-
cial history. A franchise circular
also must disclose all past and
pending litigation and bankrupt-
cies involving the franchisor and
its executives. These details can
tell you a great deal about other
franchisee’s experiences with the
company as well as any past busi-
ness issues associated with the
company’s leadership. Worker
health/safety issues might also
come to light through this review.

Interview current and for-
mer franchisees. The franchisor
must provide you with names of
current and former franchise own-
ers. Carefully interview these
businesspeople—their experiences
might mirror your own should you
invest in a franchise. Also be sure
to document all of their business-
related expenses (start-up and
ongoing) to determine your likely
cash flow and profitability. An
automotive coatings business, for
example, might require significant
and expensive worker protection
equipment/services (respirators,
protective suits, health documen-
tation programs, etc.), yet these
costs might not be disclosed by the
franchisor.

For more information on
investing in a franchise business,
visit www.ftc.gov and click on the
“For Business” link.

Will Your Business Make You Sick?

***
The history of science is not a mere record of isolated discover-
ies; it is a narrative of the expansive force of the human intellect
on one side, and the compression arising from the traditional
faith and human interest on the other.

—John Draper
***

***
If you approach each new person you meet in a spirit of adven-
ture, you will find yourself endlessly fascinated by the new chanels
of thought and experience and personality that you encounter.

—Eleanor Roosevelt
***

***
There is nothing ugly. I never saw an ugly thing in my life, for the
form of an object be what it may, light, shade and perspective will
always make it beautiful.

—John Constable
***




