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(NAPSA)—Give a gift that works
twice as hard: the gift that benefits
your recipient as well as your child’s
school. Thanks to General Mills,
whenever you use the Box Tops for
Education Visa® Card or shop online
at the Box Tops for Education
Marketplace, a percentage of your
purchase will go directly to your
child’s K-8 school.  You could be fill-
ing up your car, or buying some
books online, and at the same time
increasing your child’s art supply
fund.

With school budgets across the
nation being affected by the strug-
gling economy, many schools are
reducing costs any way they can—
by increasing class sizes, eliminat-
ing courses, asking parents to
donate school supplies, requiring
teachers to double as janitors, and
even shortening the school year.

“Parents have no other choice
but to get involved in their child’s
education,” stated mother of two,
Cici Gordon. “By using the Box
Tops credit card and shopping on
the Box Tops online Marketplace I
can easily contribute to my chil-
dren’s schools without adding to
my already hectic schedule.”

By participating in the General
Mills’ Box Tops for Education pro-
gram, parents can help their
schools provide children with a
more well-rounded education. Par-
ents who make online purchases
through the Box Tops for Educa-
tion Marketplace and use the

General Mills credit card could
raise up to $40,000 annually for
their child’s school. 

Two easy ways to raise money
for your child’s school: 

1. Shop online at the Box Tops for
Education Marketplace—a gateway
to over 200 online stores, including
such major brands as Gap.com,
LLBean.com, JCPenney.com,
Spiegel.com, Barnes & Noble.com,
EddieBauer.com, OfficeDepot.com,
and Petsmart.com. Participating
retailers will donate 2 to 10 percent
of your purchase value to the partic-
ipating school of your choice. Each
participating school can earn up to
$20,000 per school, per year from
Marketplace purchases.

2. Sign up for the Box Tops
Visa Card, and 1 percent of your

purchases’ value will go to the
school of your choice, whenever
and wherever you use it. This card
has no annual fee, and has a low
interest rate. To sign up, please
call 1-800-227-9605 or log on to
the Web site at www.boxtops4
education.com. Each participating
school can earn up to $20,000 per
school, per year from cardholders’
purchases. 

Join the Box Tops Booster Club
for children’s book recommenda-
tions, family movie reviews, ideas
for mealtime as well as money-
saving coupons.  

Over 80,000 American schools
have already enrolled in the Box
Tops for Education program,
which has given away more than
$90 million since its start in
1996. Once the money is earned,
the schools are free to decide
whether to spend it on a field
trip to a museum or new soccer
balls.

The program is open to accred-
ited public, private or parochial
schools for grades K-8 in the U.S.
that have a 501 (c)(3) or 509 (a)(1)
tax-exempt designation and to
any U.S. military schools, for
grades K-8 worldwide. The pro-
gram is also available to accred-
ited home school associations for
grades K-8 in the U.S. that have a
501 (c)(3) or 509 (a)(1) tax-exempt
designation and have 15 or more
students. For more information,
visit www.boxtops4education.com.

Give a Gift that Keeps on Giving 
Box Tops for Education Program Helps Schools as you Purchase

Shopping online is convenient
and can also benefit your child’s
education.

(NAPSA)—Over-hydration can
be more dangerous than dehydra-
tion. Consider this: Up to 27 per-
cent of athletes seeking medical
attention during long races show
warning signs of hyponatremia.

The 200,000-plus runners
approaching the starting line of
major marathons each year need
to heed warnings about a
recently identified, potentially
life-threatening hazard that can
result from drinking too much
water: hyponatremia. 

“While the dangers of not drink-
ing enough water are common
knowledge amongst people partici-
pating in endurance activities,
there is something that can be
much more dangerous: too much
water, or over-hydration,” said Dr.
Arthur Siegel, a physician at
McLean Hospital in Belmont,
Mass., and leading researcher on
hyponatremia who has run 20
marathons. 

Exercise-related hyponatremia
may occur during prolonged sports
activity such as marathons,
triathlons, long-distance hiking or
bicycling when fluid intake,
including water and sports drinks,
exceeds fluid loss. When water
dilutes the body’s salts, the blood
has too much water and too little
sodium, causing brain cells to
absorb too much water, swell and
push against the skull. This can
result in nausea, severe fatigue,
disorientation, vomiting and, in
the most severe cases, seizures,
coma and even death.

All endurance athletes who
over-drink are at risk, but those
most prone to the condition include
females and people with marathon
finishing times over four hours who
are hyper-vigilant about their
water intake. Additionally, runners
who take nonsteroidal anti-inflam-
matory drugs (NSAIDs) like Advil®

and Aleve® for pain relief in close
proximity to race time may be at
risk.  

Despite new hydration guide-
lines and educational materials
developed by the USA Track &
Field Association, the American
Medical Athletic Association and
marathon race directors, many
runners have not gotten the word
about hyponatremia. 

Runners should weigh them-
selves before and after their next
long training run to determine if
their body tends to retain fluid dur-
ing endurance exercise. “If they gain
weight, they are at risk for the con-
dition and should take precautions
during the marathon,” said Siegel.

During a race, he said it is vital
that runners avoid over-drinking.
Runners who develop progressive
headache, nausea or vomiting
should stop all fluid intake includ-
ing sports drinks and seek medical
assistance immediately. If a
marathoner plans to take a pain
reliever, take Tylenol®8 Hour as a
safe over-the-counter choice dur-
ing endurance sports activity.

For more information about
hyponatremia, visit www.Marathon
FirstTimers.com.

Runners: Beware Of Over-Hydration

It’s a step in the wrong direction
to drink more than 16 to 24
ounces of fluid one to two hours
before running a race.

(NAPSA)—For young children,
the best way to spell love may be
t-i-m-e.

Children want to spend time
with their parents—the kind of
time in which parents are not
answering phones, reading a
paper or watching TV. Children
want to know parents really care
about them and what they have to
say.

One way to accomplish this is
to play together. 

Fortunately, finding develop-
mentally appropriate toys for such
fun and educational play sessions
is now easier. For example, the
Mommy & Me company has
teamed up with Dolly to create
toys that encourage family play-
time, while developing young
minds.

Designed for children under 24
months, the Mommy & Me line is
based on child development spe-
cialist Dr. Cindy Nurik’s success-
ful Mommy & Me playgroups,
classes and videos that help par-
ents make the most of time spent
with their children.

The line of toys incorporates
the colors, sounds and textures
that are most stimulating to
babies. The toys easily entertain
baby on their own and invite par-
ents to play along with a host of
interactive features such as mag-
nets, mirrors and sounds.

The newest toys in the line are
musical instruments such as the

Shake & Strum Guitar, Shake &
Rattle Maracas, Tap & Toe Trum-
pet, Bing Bang Boom Xylophone
and Shake & Rattle Tambourine
that introduce babies to the world
of music.

Another new addition is the
Wheels on the Bus toy, which
moves and plays the popular song,
inviting Mom to play along with
windows that go up and down,
wheels that go round and round
and wipers that go swish and
swish and even a child that goes
up and down.

The Musical Shakin’ Choo Choo
is a similar toy that vibrates and
plays “Working on the Railroad.”

A Mommy & Me bedding set

comes with reusable packaging
that can be used as a coordinating
hamper. 

It contains a 3-D interactive
headboard, three-sided crib
bumper, crib blanket, dust ruffle
and comforter. The comforter also
serves as a play mat, since com-
forters cannot safely be used with
infants under 12 months. 

The comforter/play mat incor-
porates a peek-a-boo window, a
butterfly with magnetic wings,
mirrors, a crinkle texture flower, a
rattle and four corner hooks to
attach mobile figurines once the
child outgrows the mobile it comes
with.

The line of toys has received
several industry awards for inno-
vations and quality, including
Parenting Magazine’s Best Toys of
the Year, the National Association
of Parenting Publications Gold
Award and the Oppenheim Gold
Seal. 

The line’s award-winning toys
include the Magnetic Flower
Stacker, with its colorful collection
of soft, stackable parts; The Story-
book Puppet, for interactive story-
telling that literally jumps from
the page; and Fun Knee Pony,
which provides padding and a
handhold for baby for hours of
knee-bouncing fun. 

The toys can be found at
Baby’s R Us. For more informa-
tion, visit www.dolly.com or call
1-888-GO-DOLLY. 

Toys To Make The Most Of Everyday Moments

The Musical Shakin’ Choo Choo
vibrates and plays “Working on
the Railroad.”

(NAPSA)—With concerns
about children’s safety and pri-
vacy, parents may find they have
to say “no” to many things chil-
dren want to do online. Fortu-
nately, there are games and chat
areas intended for children. For
example, Disney Online recently
released Disney’s Toontown
Online, a massivly multiplayer
(MMP) 3d online game for kids
and families. To learn more about
Internet safety, visit Wired Safety
at www.WiredSafety.org or Surf-
swell Island at www.surfswellis
land.com. To learn more about
Toontown, or to join in the fun, go
to www.toontown.com.

Technology industry analysts
project that more than 50 percent
of vehicles sold worldwide will be
equipped with in-vehicle commu-
nications—or telematics—systems
and services by the decade’s end,
with the number approaching 70
percent of new vehicle sales in
North America. Analysts also
expect that the integration of
voice-activated hands-free cellular
services will become increasingly
important in telematics applica-
tion. One example of this trend
toward voice-activated, hands-free
phone technology is the expansion
of OnStar Personal Calling,
whose usage tripled in 2002 over
the previous year.

Think about it. What type of

gift does every woman love to
receive? Hint: Jewelry. It can be
colored gemstones, diamonds,
pearls, or gold, but jewelry is
always a sure-fire hit, especially if
it is an item she can wear every
day to complement her wardrobe.
According to experts at the Gemo-
logical Institute of America (GIA),
the gemstones that may best com-
plement the range of this season’s
fashionable colors in clothes
include the delicate pastels of
morganite, kunzite, pink sap-
phire, and rose quartz; the lush
red/violets of rhodolite, rubellite,
and garnet; and the vivid shades
of ruby and red coral. For more
information on diamonds, colored
gemstones, and jewelry, as well as
education opportunities in these
fields, visit GIA at www.gia.edu,
or call 800-421-7250. 




