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Time To Close The Pool
(NAPSA)—It ’s important to

prepare your pool for cold
weather.  Simply draining and
covering the pool won’t guarantee
that it will be ready when you are.  

These tips from the pool and
spa experts at BioGuard® can help
ensure a successful opening:

• Avoid closing until water is a
temperature of 65°F or below.

• Use a computerized water
analysis to conduct a final testing
of your pool water.

• After vacuuming and brush-
ing the walls of your pool, clean
the skimmer basket and lint trap.

• Use a special filter cleaner.
Uncleaned filters will develop
build up, making it even harder to
clean in the spring.

• With your pump running,
add Winter Shock around the pool
edges, keeping the pump and fil-
ter on for one hour. Next add an
appropriate amount of winter
algaecide. 

• Follow your builder’s recom-
mendations for draining the pool.

• Use special pool winterizing
anti-freeze for pipes and equip-
ment. Stay away from automotive
anti-freeze, because it could dam-
age your pool.

• Lastly, cover your pool to pro-
tect it from the weather.

For more information on how
to care for your pool or to learn
more about pool and spa products,
visit www.bioguard.com.

(NAPSA)—Every year, millions
of people in the United States
enjoy some form of wildlife recre-
ation. Whether they are hunting,
fishing, or simply communing
with nature, they are all
rewarded by one of our nation’s
greatest assets—its rich variety
of wildlife.  

As wildlife recreation contin-
ues to increase in popularity, so
has the amount of money people
will spend to enjoy their hobby. In
fact, the 2001 National Survey of
Fishing, Hunting, and Wildlife-
Associated Recreation reports
that more than 82 million U.S.
residents spent over $108 billion
pursuing outdoor recreational
activities.

And now, wildlife enthusiasts
are even beginning to bring their
favorite nature themes into the
home. A variety of products, from
fabrics and bedding, to bath
ensembles and home accessories,
to wallcoverings, are popping up
all over.

Suzanne Ashley, Director of
Product Development for
Seabrook Wallcoverings, says
wildlife and hunting-themed
designs are a big hit among
nature enthusiasts, hunters, duck
stamp collectors, and others in
the sporting world.

“Wallcoverings are an easy
way to transform a room to suit
the nature lover,” said Ashley.
“Whether they are looking for a
simple scenic border, or their
passion is fishing, duck hunting,
or Native American themes, wall-
coverings can provide just the
right look.”

A great example of nature-
themed wallcoverings is The
Hautman Brothers ’ The Great
Outdoors from Seabrook Designs.
The collection was created by The
Hautman Brothers, a trio of
brothers who are the foremost

artists in the wildlife and conser-
vation art field.

The collection incorporates
hunting and fishing, Native
American, and exotic wildlife
themes.  

One of the highlights is a large
scale border featuring a collage of
duck stamps that pays homage to
what the brothers are best known
for—designing exquisite duck
stamps for government-sponsored
conservation stamp design con-
tests. 

Texture also plays an impor-
tant role in designing around nat-
ural themes. “In nature we see a
great many textures, such as soft
moss against the rough bark of a
tree,” said Ashley. “The key is to
layer different textures together.
When designing The Hautman
Brothers’ The Great Outdoors col-
lection, we incorporated a lot of
different textural sidewalls with
grass, pine trees, distressed
leather, and fauna serving as
inspirations.”

It all helps to bring the out-
doors into the home. So now,
wildlife enthusiasts can be out-
doors—even when they’re not.

It’s A Wild, Wild World, Even At Home

THE GREAT OUTDOORS—A new
collection of wallcoverings with
nature themes is a big hit.

(NAPSA)—The next time you
drive past a cornfield or wheat
field, think 50 billion gallons per
year of ethanol. That’s the fuel
potential locked within the nation’s
agriculture and municipal wastes
such as stalks and husks (corn
stover), wheat straw, rice hulls,
leaves, grass, and paper according
to Burrill & Co., a San Francisco-
based life sciences merchant bank.  

The U.S. Department of Energy
estimates that 10 to 15 billion gal-
lons of ethanol could be produced
using only corn stover and wheat
straw.

The general term for these vast
agricultural resources is biomass.

There’s an economic incentive
for unlocking this fuel source.
Using just 30 percent of the avail-
able corn stover as feedstock for
“biorefineries” adds $3 billion to
the farmer’s annual net income! 

More work needs to be done
before farmers can profit from
harvesting two crops in every
field—a food crop and a biomass
crop for energy production. 

The Energy Future Coalition, a
Washington-based non-governmen-
tal organization, urges the Defense
Department to fund a competition
of biorefinery technologies that will
put biomass from all sources into
the nation’s gas tank.  

Brent Erickson, who chairs the
Coalition’s Bioenergy and Agricul-
ture Working Group, says the goal
of researchers in biotech compa-

nies is to find and develop new
biotech enzymes that break up the
cellulose—the tough cell-wall sub-
stance that gives plants their
rigidity—and convert it to sugars.
Sugar is the raw materials for
making ethanol and a host of
other biobased products. 

“This is research based on a
new technology called industrial
biotechnology,” he says.

“Cracking cellulose would be
the Permian Basin oil strike of
the 21st century,” Erickson says.
“The environmental, political,
and economic benefits of this
technology are incredible:
cleaner-burning fuel and bio-
degradable materials, replace-
ment of a limited resource (petro-
leum) with renewable biomass

resources, less reliance on foreign
suppliers of petroleum, and a
new outlet for agricultural
production.”

Since almost any plant mater-
ial can serve as a raw material for
biorefining, the technology has the
potential to bring economic bene-
fits to all 50 states.

Unfortunately, some corn farm-
ers and commodity groups con-
tinue to focus advocacy efforts on
older ethanol processing technolo-
gies that only use the grains,
Erickson explains. “Improving our
self-sufficiency in transportation
energy calls for farmers, refiners,
and policy makers to recognize the
fuel potential locked in all forms of
biomass,” he says. “Only then can
they make a more substantial con-
tribution to our farm economy and
energy security in the near term.

“The renewable fuel mandate is
a good first step but Congress and
the Administration should take
steps recommended by the Energy
Future Coalition,” Erickson says.
“This will ensure that our energy
policy doesn’t leave farmers, refin-
ers, and consumers with a tank
that is only half full.”

Further information on the fuel
potential of biomass is found
under the Bioenergy and Agricul-
ture icon at www.energyfuture
coalition.org or the industrial and
environmental icon of the Biotech-
nology Industry Organization
(BIO) at www.bio.org. 

Fill ’er Up with Cornstalks, Please

“Fill ’er up with cornstalks,
please.”

Courtesy BIO

(NAPSA)—A group of young
“angels” were recently honored by
Jane Kaczmarek, star of “Malcolm
in the Middle,” for their extraordi-
nary giving spirit. These children
were selected as the winners in
the 2003 Angel Soft Angels in
Action Awards for their outstand-
ing commitment to community
service.

The star-studded ceremony
was a chance for winners to cele-
brate their work and further
encourage youth volunteerism.
Each winner received a $5,000
cash award, a year ’s supply of
Angel Soft Toilet Paper and their
name etched in the stars forever. 

From collecting Thanksgiving
turkeys for needy families to orga-
nizing an annual charitable sym-
phony, the following winners were
selected for being role models of
youth volunteerism:

• Sondra Clark, 13, Belling-
ham, Wash.: Sondra is an author,
official child ambassador for
Childcare International and has
raised more than $65,000 for
poverty-stricken children.

• Kristina and Liza Gian-
grande, 11 and 8, Andover, Mass.:
Kristina and Liza organized “The
Winter Warmth Project” by col-
lecting hats and mittens for needy
children.

• Anna Goddu, 16, New York,
NY: Anna’s “Digital Technology for
Kids” classes help students learn
about computers. 

• Devon Green, 12, Stuart,
Fla.: Devon started a recycling
business and raised money for her
local children’s shelter and pet
food pantry. 

• Colleen Judge, 14, Dayton,
Ohio.: Colleen organizes the
annual “Giving Strings Orches-
tra,” which donates all proceeds to
local charities. 

• Jacob Komar, 11, Burlington,
Conn.: Jacob ’s “Computers for
Communities” program updates
and rebuilds computers for fami-
lies in need. 

• Anthony Leanna, 12, Suam-
ico, Wis.: Anthony ’s “Heavenly
Hats” project collects hats for chil-
dren who have lost their hair
through cancer treatments. 

• Daniel and Elizabeth Nally,
15 and 13, Westwood, Mass.: This
brother and sister team started
“Turkeys ‘R’ Us,” a program that
collects Thanksgiving turkeys for
needy families. 

• Brant Whiting, 11, Fullerton,
Calif.: Brant’s “Read All Over”
program collects and donates used
children ’s books to classroom
libraries. 

• Ruben Ybarra Jr., 12, Supe-
rior, Ariz.: Ruben’s “Bubble Gum
Blow-Off” raises money for Cystic
Fibrosis.

Now in it ’s fourth year, the
Angel Soft Angels in Action Pro-
gram has awarded more than
$250,000 to junior philanthropists
for outstanding deeds that benefit
a community, charity or cause. For
more information visit www.angel
soft.com.

“Young Angels”Take Flight to Help the World

Angels get star treatment and
$5,000 for their outstanding com-
mitment to community service.

(NAPSA)—We’re number one:
U.S. companies are the most effi-
cient in the world, recent studies
prove, and cost-conscious man-
agers plan to do even more to
improve productivity, experts say.

The third annual global pro-
ductivity study on lost time
observed the managerial practices
and operating systems used by
over 1,440 CEOs, managers and
workers of major global companies
from seven different countries—
Australia, France, Germany,
Spain, South Africa, U.K. and the
U.S. The study, conducted by
Proudfoot Consulting, a sub-
sidiary of Management Consult-
ing Group, PLC, found that U.S.
companies are the most produc-
tive in the world along with Ger-
many, working at an average rate
of 63 percent of productivity. This
level of productivity is directly
tied to U.S. companies wasting 83
workdays, equivalent to over $1
trillion a year. Conversely, South
Africa had the lowest productivity
level at 59 percent and lost 92
work days a year.

The study detailed six key fac-
tors that cause low productivity
levels: insufficient planning and
control; inadequate supervision;
poor working morale; inappropri-
ately qualified workforce; IT
related problems; and ineffective
communication. Of these, insuffi-
cient planning and control was the
largest single cause for time lost
among the countries in the study,
averaging 41 percent, and nearly

30 workdays wasted in the U.S.
“An organization’s ability to han-
dle the day-to-day requirements of
its customers, people and vendors
has a greater impact on the bot-
tom line than the ‘big’ problems,
yet management ’s attention is
often on the latter,” says Luiz Car-
valho, CEO, Proudfoot Consulting.

The study measured productiv-
ity among 14 industries. Those
with the highest levels of global
competition—telecommunications
and automotive—produced the
highest levels of productivity,
averaging 79 percent efficiency.
Those with less competition or
additional government regula-
tion—banking and health care—
produced the lowest levels of pro-
ductivity, averaging 58 percent
efficiency.

For more information, visit
www.proudfootconsulting.com.

U.S. Companies: World’s Most Efficient
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U.S. companies waste 83 work-
days a year.




