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(NAPSA)—How often have you
flipped on the bathroom light,
sighing as you look at the chipped
vanity top, pink tiled bathtub and
boring walls? Have you been
delaying a bathroom renovation
because you aren’t sure where to
begin or how difficult the process
will be?  

Well, the truth is that bathroom
renovation is as easy or as difficult
as you make it, as long as you
keep a few tips in mind.  

First, set a budget. Because
product installation can account
for a quarter of renovation costs, it
is wise to consider products that
are less labor intensive, such as
factory customizable vanity tops or
shower and tub surfaces.   

“Many customers come into our
showroom with their minds made
up,” said Jeff Renner, manager of
McKenna’s Kitchen and Bath in
Rochester, N.Y. “You should look at
a variety of products, keeping in
mind that customizable products
can save you time and money in
the long run.”

One such product, The Tran-
solid Design Series™ Vanity Tops,
which can be purchased at bath
and kitchen showrooms, is com-
pletely customizable, including
vanity top color, bowl options and
edging choices. Once the order is
placed, the Transolid vanity top
arrives from the factory within
two weeks, ready for installation.  

A second important tip is to
keep the project as simple as pos-
sible. If the plumbing doesn’t need
replacing and the floor is in good
shape, start with subtle changes
that will transform the entire look
of your bathroom, such as a fresh
coat of moisture-resistant paint or
a new solid surface vanity top. 

The next guideline for bathroom
renovation is to ask for help when
you need it. Because no matter how
much you know about bathroom
renovation, it is always helpful to
work with professionals who can
guide you through the project.   

“Many people think they know
everything about bathroom prod-
ucts,” Renner said. “But a designer
or contractor can identify a design
aspect you’ve never thought of.”

Lastly, keep a notebook of ideas
for your new bathroom, such as
paint chips and magazine clip-
pings. If you’re not sure where to
start, research online for innova-
tive ideas, such as the Design Cen-
ter at www.transolid.com, an
online tool that guides you
through the design options for a
new bath vanity.    

So remember these suggestions
from the experts at McKenna
Kitchen and Bath as you take the
plunge into your bathroom renova-
tion. With a little patience and a
well thought-out plan, the bath-
room of your dreams is just around
the corner:

• Set a realistic budget for your
bathroom renovation projects.     

• Keep things as simple as pos-
sible, starting with small changes
that make a big difference.   

• Don’t be afraid to ask for help
from design and remodeling pro-
fessionals who can guide you
through the project. 

• Compile a list of your ideas
and take advantage of interactive
design tools on the Internet, such
as the Design Center at www.tran
solid.com. 

Taking The Plunge Into Bathroom Renovation

A factory-customizable Transolid
Vanity Top can transform an
entire bathroom without months
of disruptive renovation.

In Search Of Heroes
(NAPSA)—A hero is someone

who acts with courage to improve
the lives of others. One example is
Bao Xiong, 37, of Wausau, Wis.
Years ago, as a refugee moving to
Wausau from Laos, Xiong learned
many Hmong women in the town’s
4,000-member Hmong community
wanted to help support their fami-
lies. However, their limited Eng-
lish kept them from finding jobs.
Xiong learned English so she
could be an interpreter for Hmong

women seeking
jobs, and she 
got a childcare
license so she
could care for
the children of
Hmong women
who were work-
ing or taking
English classes.  

Earlier this
year, judges named Xiong one
of America’s top three hometown
heroes in the first-ever Volvo for
Life Awards—a national search
for, and celebration of, everyday
heroes.  

Nominate a Local Hero
The second annual Volvo for

L i f e  Aw a r d s  i s  u n d e r w a y.
Organizers are seeking nomina-
tions for individuals making out-
standing contributions in their
communities. Judges will select
nine finalists. Three winners will
each receive $50,000 to be donated
to the charities of their choice. Six
will each receive a $10,000 chari-
table donation. One top winner
will receive a new Volvo for the
rest of his or her life. To nominate
someone, visit www.volvofor
lifeawards.com by Jan. 16, 2004.

Bao Xiong, Volvo for

Life Awards Hero
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(NAPSA)—Millions of Ameri-
can parents are searching for
afterschool care for their children.
Nationwide, as many as 15 mil-
lion “latchkey” children have no
adult supervision after schools
close each afternoon. The After-
school Alliance is working to solve
that problem by making after-
school programs available to all
children and families by the year
2010. The JCPenney Afterschool
Fund is the National Presenting
Sponsor for “Lights On After-
school!,” and each of the retailer’s
more than 1,000 department
stores in the U.S. provides an
“Afterschool Community Zone”
where parents can find informa-
tion about afterschool programs in
the area. For more information,
visit www.afterschoolalliance.org.

Plums and mauves paired
with warm, natural off-white
makeup shades are making a
strong comeback this season, and
you can easily get everything you
need to achieve this look right in
a drugstore with the Maybelline
‘Shaggy Chic’ color collection for
fall, say makeup experts. Neu-
tral eye shadows can be played
from barely there to smoky and
smoldering. Eyebrows achieve a
new freedom, too. Fuller than
the past, brows need only the
barest grooming.

Now that Generation X is
starting to have children, new
parenting trends are beginning to
emerge. Parents in their 20s to
mid-30s are often more child-
focused and typically recognize
the value of unstructured play
more than their baby boomer pre-
decessors. One company that rec-
ognizes today’s parents’ changing
feelings and attitudes about the
value of open-ended play is

Fisher-Price. Its products and
advertisements focus on the joys
of play for children and their par-
ents, giving parents advice and
help to nurture and enhance their
children’s play experiences.
Because playing with toys is more
than fun, it’s the way kids learn
and grow. For more information
go to www.fisher-price.com.

Now children can have as
much fun getting clean as they
do getting dirty using Crayola
Personal Care Products for Kids.
This complete line of personal
care products is a one-of-a-kind
line that helps get 3-to-7-year-
olds and older clean from head to
toe. Crayola Personal Care Prod-
ucts for Kids offers a comprehen-
sive line of affordable, high-qual-
ity bath and body products and
accessories created especially for
boys and girls.  The products
include an innovative 3-in-1
shampoo that deep cleans, condi-
tions and detangles; additional
shampoos, conditioners and de-
tanglers; foaming hand soap; cos-
mic shower gel;  and mildly
formulated bubble bath, along
with an assortment of  bath
accessories.

***
Be a life long or short, its completeness depends on what it was
lived for.

—David Starr Jordan
***

***
Goodness is the only investment which never fails.

—Henry David Thoreau
***

***
Blessed is the man who having nothing to say, abstains from giv-
ing in words evidence of the fact.

—George Eliot
***

***
All that we do is done with an
eye to something else.

—Aristotle
***

***
Govern a family as you would
cook a small fish—very gently.

—Chinese proverb
***

***
Learn from the mistakes of others, you can’t live long enough to
make them all yourself.

—Eleanor Roosevelt
***




