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(NAPSA)—A healthy-looking
tan can make you attractive and
can help you feel better about
yourself. Some people may worry,
however, that an attractive tan
can have unhealthy consequences
down the road. Fortunately, re-
search suggests that responsible
tanning can have health benefits,
including preventing some forms
of cancer.

A study conducted in Canada
shows that long-term exposure to
sunlight is associated with a
decreased risk of malignant mela-
noma. Exposure to ultraviolet
light, which is part of sunlight,
tends to thicken the epidermis
and lead to a year-round tan, pro-
tecting your skin from the harm-
ful effects of the sun. The study
found that Canadian men work-
ing outdoors had a lower inci-
dence of melanoma than the gen-
eral population. Laboratory
evidence also suggests that vita-
min D, which is activated by sun-
light, may block the growth of
malignant tumors.

It’s not enough to get tanned;
you have to tan the right way.
Here are some tips to help you
make sure you catch the most
beneficial rays:

• Tan gradually and don’t
overdo it.

• Make sure you’re getting the
right tanning program for your
skin type. There are six grada-
tions of skin type, according to a
person’s tendency to tan or burn.

• Use indoor tanning equip-
ment to maintain your tan year
round. The best way to do this is
at a professional facility that
adheres to industry guidelines to
prevent overexposure or sun-
burns. The facility should hygieni-
cally cleanse its beds between
uses, and the attendant should be
able to help you with a plan that
suits your skin type, provide you
with a list of photosensitizing
agents so you can know if you’re
at increased risk and offer you
eyewear to protect your vision
from the effects of UV.

Wolff System Technology is an
industry leader in tanning bed
lighting, with more than half a
million systems in use through-
out the world. Its products allow
you to get consistent, predictable
exposure every time.

For a free brochure, “Fre-
quently Asked Questions About
Responsible Tanning,” go to
www.wolffsystem.com.

Protecting Your Skin From Damage

Moderate sun exposure can
help you feel  heal thy and
attractive.

Women Say Size Matters
(NAPSA)—Diamonds are a

girl’s best friend, especially when
the diamond is big. According to a
recent survey, 82 percent of women
in the United States want a dia-
mond of half a carat or more, and
say that bigger is definitely better.

Before you buy a diamond,
know your 4Cs—cut, color, clarity
and carat—to make sure your dia-
mond engagement ring or gift is
one she’ll truly love. With the
knowledge that she would prefer a
larger stone, consider some of
these tips to make sure you get the
size she wants within your budget. 

Consider a diamond that may
contain slight inclusions, which
won’t alter the brilliance too
much, but would allow for the
purchase of a larger stone.

Often, one can not tell the dif-
ference between colorless and
near colorless diamonds, another
area of compromise if a larger
stone is desired.

When contemplating a dia-
mond purchase to express your
undying love, you need to save up,
research and educate yourself to
ensure it is one she will cherish.
You can get more information
about selecting a diamond at
www.adiamondisforever.com.

Diamonds, especially when
they are bigger, are the ultimate
gift of love.

(NAPSA)—This year, an esti-
mated 211,300 new cases of breast
cancer are expected to occur
among women in the United
States. The disease is highly
treatable, and thanks to ongoing
research that has led to tremen-
dous breakthroughs in treatment,
the survival rate of women stands
at 85 percent. The key to breast
cancer survival is ongoing re-
search and early detection. 

For the past seven years, BMW
of North America has teamed up
with The Susan G. Komen Breast
Cancer Foundation to reinforce
the importance of early detection,
and to ensure that research on
breast cancer continues. 

Since early detection is so
important, The Komen Founda-
tion has the following suggestions
for detecting breast cancer early,
and ensuring breast health: 

• All women over the age of 18
should do a Breast Self-Exam
(BSE) every month, two or three
days after their menstrual cycle. 

• Women should have a clini-
cal breast exam at least every
three years between the ages of 20
and 39 and every year after 40. 

• All women 40 and older
should have a mammogram every
year. 

To find out more about BSE,
the warning signs of breast can-
cer, and risk factors to know, log
onto www.komen.org/bse/. 

Another way to combat breast
cancer, and be a part of the solu-
tion, is by teaming up with BMW
to raise funds for breast cancer

research through its Ultimate
Drive Program. 

For the seventh year, BMW of
North America and The Susan G.
Komen Breast Cancer Foundation
have teamed up on a national
test-drive program designed by
BMW to raise awareness and
funds for breast cancer research. 

This year, from April through
mid-November, two 18-vehicle
fleets of BMWs are criss-crossing
the country, offering test drives to
the general public at participating
BMW dealerships. For each mile
test-driven in one of the Ultimate
Drive fleet vehicles, BMW con-
tributes $1.00 to The Komen
Foundation. 

Since The Ultimate Drive Pro-
gram’s inception in 1997, BMW
has contributed over $6 million for
breast cancer research through
The Susan G. Komen Breast
Cancer Foundation. To arrange a
test drive call 1-877-4A-DRIVE (1-
877-423-7483), or for more infor-
mation on The BMW Ultimate
Drive, log onto www.bmwusa.com.

A Drive To Raise Awareness Of Breast Cancer

BMW goes the extra mile for
breast cancer research.

(NAPSA)—Following a few tips
from the experts can help pet
owners prepare for an emergency
when a matter of minutes can
make the difference between life
and death.

“In today’s world, we must be
ready for anything,” said Anne
Culver, director for Disaster Ser-
vices at The Humane Society of the
United States. “Pets are part of our
families too, and we need to plan
now for their safety and well-being
if an emergency should occur. It’s
better to get ready now than to be
caught unprepared later. We
believe that a reasonable approach
will address most situations.”

The HSUS suggests that all pet
owners have an emergency supply
kit for their pets. This kit should
include:

• A three-day supply of food
and water, as well as bowls, cat
litter and litter box and a manual
can opener.

• Current photos and descrip-
tions of your pets to help others
identify them should you and your
pets become separated. Pets
should wear up-to-date identifica-
tion, including the phone number
of someone out of your area, in
case your pet becomes lost while
you’re away from home.

• Medications, medical records
and a first aid kit stored in a
waterproof container.

• Sturdy leashes, harnesses,
and carriers to transport pets
safely as well as blankets or tow-
els for bedding and warmth. Car-
riers should be large enough to

comfortably house your pet until
you can return home.

• If the need arises to evacuate
an area, keep your pet with you. If
it isn’t safe for you to stay in the
area, it isn’t safe for your pets.
Pets that are turned loose or left
behind to fend for themselves
are likely to become victims of
exposure, starvation, predators,
contaminated food or water, or
accidents.

Evacuation shelters might not
accept pets, so it’s best to plan in
advance where you will go. “No
Pet” restrictions at local hotels
and motels might be lifted in an
emergency, so it’s best to ask.
Check with friends and family
members who live outside your
area to see if they can shelter you
or your pets if needed.

For more information, visit
www.hsus.org/disaster.

Emergency Preparedness Tips For Pet Owners

If the need arises to evacuate
the area, keep your pet with you.
Your pet will be safer under your
supervision.

(NAPSA)—Having the right
information can make buying a
home easier. Start by answering
some basic questions:

• Do you have a stable, reliable
source of income? Have you been
steadily employed for the past two
years? When you apply for a mort-
gage you will be asked for your
pay stubs, bank statements and
other financial statements to
qualify. Gather the information
early, to save time and hassle fill-
ing out the mortgage application.

• Do you consistently pay your
bills on time, including rent, auto
loans, utilities and consumer loans
such as department store credit
cards? Your credit history affects
the type of loan and the interest
rate you get. You can find out your
credit history from the three prin-
ciple credit bureaus: Equifax,
Experian and Trans Union LLC.

• Is your debt manageable?
Can you afford a mortgage pay-
ment, repairs, upgrades and other
expenses of homeownership? Bro-
ken appliances, a leaky roof, peel-
ing paint and other repairs will be
your responsibility. 

• Can you afford the down pay-
ment costs and closing costs? Typ-
ically three to 20 percent of the
home price is needed in cash for a
down payment. On top of that are
closing costs that can add thou-
sands more. In fact, according to
the Department of Housing and
Urban Development (HUD), the
single greatest barrier to buying a
home is the down payment. If you
don’t have the cash up front, there

are non-profits and other organi-
zations that can help. The largest
non-profit organization offering
down payment gifts, AmeriDream,
Inc., donates up to five percent of
the home’s purchase price for clos-
ing and down payment costs to
qualified buyers. 

• What kind of mortgage do
you want: adjustable rate mort-
gage or fixed? Consult a qualified
lender for help. 

• Where do you want to live:
city, country, in between? Keep in
mind the location of schools, shop-
ping and your workplace. 

• What do you want in your
home: number of bedrooms; a
garage; fireplace; wood floors?
Determine what you can’t live
without and what you may be able
to change down the road.

To learn more about buying a
home, go to www.hud.gov. For infor-
mation on down payment assis-
tance, see www.ameridream.org. 

What You Need To Know

What kind of home do you
want? Would you rather have a
house with a yard or a town
house with less maintenance? 

***
Language expands the brain,
increases one’s knowledge bank,
enlarges the world, and chal-
lenges the vision of those who
may not have a vision.

—Haki Madhubuti
***

***
Every man rejoices twice when
he has a partner of his joy; a
friend shares my sorrow and
makes it but a moiety, but he
swells my joy and makes it dou-
ble.

—Jeremy Taylor
***

***
Loving a child doesn’t mean giv-
ing in to all his whims; to love
him is to bring out the best in
him, to teach him to love what
is difficult.

—Nadia Boulanger
***




