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(NAPSA)—Americans are
beginning to focus on the annual
tradition of spring cleaning. How-
ever, according to a recent survey,
Americans are interested in clean-
ing more than just the inside of
their homes this year—they want
to help clean the environment, as
well. 

Briggs & Stratton and the
National Wildlife Federation con-
ducted the survey to learn more
about Americans’ environmental
beliefs, as part of their annual
Mower Tune-Up Month campaign.
The two organizations created the
program in 2001 after finding that
out of 66 million lawn mower-own-
ing households, 40 million don’t
perform an annual tune-up, which
can reduce mower emissions up to
50 percent and fuel consumption
up to 30 percent.

However, many of those 40 mil-
lion households might be willing
to change their ways, according to
the survey results:

• More than 65 percent of
Americans are more concerned
about the environment today than
they were five years ago;

• More than 63 percent of
Americans currently do things to
make a positive impact on the
environment;

• Nearly 70 percent of Ameri-
cans would be willing to do more
to help the environment; and

• Nearly 70 percent of Ameri-
cans believe that children influ-
ence their environmental beliefs
and actions.

“With so many Americans will-
ing to do more for the environ-
ment, we also wanted to uncover
some of the reasons why people
aren’t currently doing more to
help,” said Cherie Burns, manager
service marketing for Briggs &
Stratton. “According to the survey,
some of those obstacles included

lack of time, not knowing what to
do and thinking it costs too much
money to make a difference.”

With these obstacles in mind,
and knowing that people are will-
ing to do more to help, the orga-
nizations created a list of easy,
inexpensive tips everyone can
perform to positively impact the
environment.

Strive for Five
1. Tune up your lawn

mower each year. This will not
only extend the life of your equip-
ment, it also can cut your lawn
mower’s emissions by 50 percent
and reduce fuel consumption up to
30 percent. 

2. Turn off the water while
you brush your teeth and save
four gallons per minute, which
amounts to more than 10,000 gal-
lons of water per year for a family
of four.

3. Use a ceiling fan year-
round. Ceiling fans can reduce a
home’s energy consumption up to
15 percent in the summer and the
winter. Depending on the direc-
tion its blades rotate, a ceiling fan
can help heat or cool a home by
more evenly distributing air flow.
A ceiling fan uses less energy than
a 60-watt light bulb.

4. Recycle aluminum cans.
Just one recycled aluminum can
saves enough energy to power a
television for three hours. Every
three months, Americans throw
away enough aluminum to build
more than 5,000 airplanes.

5. Don’t overfill fuel tanks.
Each gallon of spilled or evapo-
rated gas puts as many hydrocar-
bons in the air as driving 7,500
miles, the equivalent of driving
across the United States 21⁄2
times.

“The survey shows that an
overwhelming majority of Ameri-
can adults care about the environ-
ment and are willing to act to pro-
tect it,” says Phil Kavits, NWF’s
vice president of communications.
“Everyone has the ability and
responsibility to do more. These
are a few tips that are easy to per-
form and can have a positive
impact on the environment.”

Those interested in performing
a tune-up can take their mower to
a service dealer or do it them-
selves with an easy-to-use Briggs
& Stratton maintenance kit, com-
plete with oil, air filter, spark plug
and fuel stabilizer.

As the survey results show, chil-
dren strongly influence adults’
environmental actions and beliefs.
Kids can learn how to maintain
that positive influence, and do even
more for Mother Nature, by visiting
www.tuneupmonth.com/kids. The
site includes fun facts, environ-
mental tips, quizzes and other
information.

For more information on
National Mower Tune-Up Month,
visit www.tuneupmonth.com. The
site provides helpful tips on
selecting the right maintenance
kit, locating retailers and dealers
who sell the kits, and simple how-
to instructions for performing a
tune-up.

It’s Easy For Americans To Spring Into Action

Nearly 70 percent of Ameri-
cans are willing to do more for
the environment, and performing
a mower tune-up is an easy way
to make a difference.

(NAPSA)—Reaching the golden
retirement age of 65 once meant
leaving the daily grind of a 9-to-5
job to chip balls at the golf course
or travel cross-country in an RV.
But today, according to the
Department of Labor, more than
4.3 million Americans over the age
of 65 are choosing work over
retirement. 

With improvements in health
care, longer life spans and grow-
ing opportunities for elder work-
ers, it’s estimated that by 2010
there will be more workers over
the age of 55 than under 24. While
some retirees are too strapped
financially to forgo working alto-
gether in their golden years, many
work not because they have to,
but because they enjoy it.

Mary Wells, 83, has been work-
ing at a St. Louis-area Jack in the
Box restaurant for more than two
years. Wells, who keeps busy
assisting with food preparation
and maintaining the dining area,
works as much for the camaraderie
as she does for the paycheck.

“I like being with people and
talking to customers in the dining
room,” said Wells. 

“I really enjoy my job, and I’ll
work here as long as they’ll have
me and as long as I’m able.”

While retirees enjoy the social
interaction and the extra money
in their bank accounts, business
owners and managers benefit
from the strong work ethic many
seniors have as well as their
enthusiasm in coming to work.

“Our customers and employees
enjoy having Mary around,” said

Kelli Christian, restaurant man-
ager for Jack in the Box. “The cus-
tomers like to chat with her and
welcome her assistance in the din-
ing area. She’s also very good at
keeping our younger crew mem-
bers on their toes and they really
respect her for it.”

Ben Connley, 78, has been a
crew member at a Jack in the Box
restaurant in Everett, Wash., for
13 years. As a maintenance
worker, Connley is responsible for
cleaning windows and restrooms,
as well as hanging promotional
decals and posters. It’s physical
work, but Connley prefers it over
a sedentary lifestyle. And the pay-
check is a welcome addition to his
fixed income.

“Social Security doesn’t go
quite far enough,” he said. “But
this is an enjoyable place to work,
and I’d rather get some fresh air
and move around than sit in a
chair all day.”

Working Through The Golden Years

Dottie Banks, 80, has worked
at a Jack in the Box restaurant in
Oceanside, Calif. for five years.

(NAPSA)—Since September 11,
2001, U.S. and coalition forces
have dismantled the Taliban
regime in Afghanistan and routed
many Al-Qaeda operatives who
sought sanctuary there. An active
defense of the American homeland

has also begun, with
combat air patrols
protecting America’s
cities in Operation
Noble Eagle. Still,
thousands of terror-

ists remain at large, planning
attacks against U.S. citizens and
interests at home and abroad.

The administration and Con-
gress have recognized the urgency
of the situation. Last November,
President Bush signed into law The
Homeland Security Act of 2002,
establishing a cabinet-level depart-
ment with a mandate to protect the
American people. He has proposed
a budget of $38 billion for the
department. In January of 2003,
the House Appropriations Commit-
tee approved an additional $125
million in start-up costs. 

Money has also been approved
to continue the offensive against
terrorists. The FY 2003 defense
appropriations bill provided
$355.1 billion for the Department
of Defense, an increase of $37.5

billion over FY 2002 levels. The
bill recognized the critical role
that airpower plays on the mod-
ern battlefield, allocating full
funding for 23 F/A-22 fighters,
$131 million for the procurement
of 22 Predator UAVs, $129 million
for three Global Hawk UAVs and
$3.3 billion for 15 C-17 transports. 

These efforts are to be praised,
but more needs to be done. Home-
land security is still under-
funded—and Congress has yet to
act on a $3.5 billion package to
assist “first responders” to terror-
ist attacks at the local level.

Americans should not have to
live under the constant threat of
terrorism. The United States
must pursue and sustain the war
on terrorism until the networks
responsible for exporting it are
destroyed. Homeland defense is
also an urgent priority, and should
be treated as such in the federal
budget for FY 2004.

John J. Politi is the Chairman
of the Board of the Air Force Asso-
ciation. For more information,
visit the Air Force Association’s
Web site at www.afa.org or write to
the Air Force Association, attn:
Policy and Communications, 1501
Lee Highway, Arlington, VA
22209-1198. 

War On Terrorism Requires 
Adequate Funding For Defense

For information on the Tampa Bay area in Florida, see www.Tampa
Bay.org.
To learn about the CertainTeed Solar Powered Roof Vent, visit
www.airvent.com.
The National Training Center at www.Irwin.Army.Mil.
Parkland Plastics at www.parklandplastics.com.
Duck brand Quick Corners for Windows™ at www.duckproducts.com.
Termidor® termite insecticide at www.TermidorHome.com.
Husqvarna at www.husqvarna.com.

Check Out
These Web Sites:

****
From a little distance one can perceive an order in what at the
time seemed confusion.

—F. Scott Fitzgerald
***

***
Solitude is as needful to the
imagination as society is whole-
some for the character.

—James Russell Lowell
***

In the early 1900s, some
British-made carousels featured
lifelike carvings of domestic or
military heroes.




