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(NAPSA)—No “ifs,” “ands” or
“butts” about it—there’s a lot
women can do to reduce their fatal
attraction to smoking.  

Almost 22 percent of all Ameri-
can adult women (22.2 million)
are smokers. Although fewer
women smoke than men, the per-
centage difference between the
two has continued to decrease
each year.  

Women tend to smoke and
have difficulty quitting for differ-
ent reasons than men. Many
women enjoy the sensory appeal.
Others reach for a cigarette when
they feel anxious, depressed or
stressed. Some think of smoking
as a way to lose weight, or pre-
vent weight gain.

While smoking may appeal to
women’s emotions or senses, it
also poses countless serious
health hazards—even more than
it poses to their male counter-
parts. Besides facing many of the
same risks as men, female smok-
ers may encounter health conse-
quences including infertility, prob-
lems with menstrual function,
cervical cancer and pregnancy
complications. Infants born to
women who smoke have a lower
birth weight and a significantly
higher prevalence of asthma,
colds, ear infections, lower respi-
ratory infections and sudden
infant death syndrome.

According to the March 2001
U.S. Surgeon General’s report,
Women and Smoking, women who
stop smoking can greatly reduce
their risk of dying prematurely.
Just 20 minutes after quitting, a
person’s blood pressure drops
close to what it was before their
last cigarette; 24 hours after quit-
ting, a smoker’s chance of heart
attack decreases significantly;
within one year after quitting,
and a smoker ’s risk of a heart
attack decreases by 50 percent.
What’s more, if a pregnant woman
quits within the first months of
her pregnancy, she can lower her
baby’s chance of being born with

health problems.
Experts agree that because

women smoke for so many rea-
sons, they may need to try more
than one approach at a time in
order to kick the habit.

Smokers (over the age of 18) can
take advantage of FDA-approved
nicotine replacement therapies (NRT)
such as the NicoDerm® CQ® nicotine
patch and Nicorette® nicotine gum.
These tools can double a smoker’s
chance of quitting successfully ver-
sus “cold turkey.” Products like
Nicorette and NicoDerm CQ have
been clinically proven to reduce nico-
tine cravings and withdrawal symp-
toms without exposing the quitter
to the harmful tars found in ciga-
rette smoke.

Smokers also should join a behav-
ioral support program that can help
them deal with the psychological
component of cigarette addiction.
Committed Quitters®, a personal-
ized behavioral support program
available free of charge to users of
Nicorette and NicoDerm CQ, has
been shown to increase a smoker’s
chance of quitting successfully when
paired with NicoDerm CQ or
Nicorette. Finally, smokers should
rely on family and friends for sup-
port during their quit attempt.

Women (and all smokers)
should know that it is never too
late to quit smoking and reap the
health benefits of a smoke-free
lifestyle. For more information,
visit www.quitnet.com.

Women And Smoking: A Fatal Attraction

Women who want to quit
smoking shouldn’t go it alone.

(NAPSA)—New financing op-
tions modeled after traditional con-
struction loans are opening up a
new door to homebuyers interested
in owning a brand new home.

Factory-built homes, now rec-
ognized for their design excel-
lence, comparability to site-built
homes and quality, were histori-
cally financed through “home
only” loans. Now that the indus-
try has helped create a number of
new financing options, the value
offered by factory-built homes
can be enjoyed by more people at
significantly lower financing
costs.

“Today, factory-built homes pro-
vide homebuyers with more
design and amenity options,” said
Grover Tarlton, vice president of
marketing for Champion Enter-
prises, the world’s largest home-
builder and industry leader.  “As a
result, we are seeing a significant
increase in the number of homes
we sell for placement in subdivi-
sions and on private property,
being financed with conforming
real estate loans.”

The Manufactured Housing
Institute (MHI) is a trade organi-
zation that tracks such trends.
In a recent report, MHI stated
that at least 60 percent of new
manufactured home loans are
now financed through means
other than “home only” loans.
The MHI’s chief economist fore-
casts a continuing trend, espe-
cially for conforming real estate
loans and the manufactured
housing industry. 

“The number of factory-built
homes financed with conforming
real estate loans has more than
doubled in the last decade and we
expect that rate of growth to be
duplicated in the next,” said Dr.
James Clifton, chief economist at
MHI. “Better interest rates and a
product comparable to site-built
homes are driving the growth and
making it a beneficial trend.”

Built indoors, in a quality- and
climate-controlled environment,
factory-built homes have long
been known for their precision
engineering, ever-increasing qual-
ity and reduced costs when com-

pared with site-built homes. 
In terms of speed, though,

there is no comparison. New con-
struction of site-built homes can
take as much as ten to twelve
months and factory-built homes
are generally ready in less than
half that time. 

When placed on a permanent
foundation, manufactured homes
can be considered real estate prop-
erty as opposed to personal prop-
erty and are eligible to be appraised
similarly to other single-family
homes. They also appreciate in the
same manner, making them solid
real estate investments for savvy
homebuyers thinking about their
financial futures.

“Factory-built homes offer all
the qualities of a site-built home
for less, add value with the effi-
ciencies and quality of factory
craftsmanship and can make the
whole process of building a new
home easier,” said Tarlton. “Now
with the availability of financing
through traditional mortgages,
consumers also can gain apprecia-
tion and equity of the land, and
enjoy lower interest rates.”

Buyers can work with their
manufactured housing retail sales
center to learn more about loan
requirements.  

Retailers can also help buyers
think through decisions about
floor plans and the many custom
options and features available.
Buyers should be certain to ask
about energy efficiency options.
Factory-built homes containing
specific energy saving features
may qualify for special financing
packages that offer homebuyers
significant savings. Homes labeled
by the ENERGY STAR® program
is one such example.

New Financing Options Increase Home 
Purchase Opportunities For Buyers
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Trick-or-Treaters Show
Spirit of Giving

(NAPSA)—Knock, knock, knock.
Each Halloween, children across
America dress up as witches,
ghosts and goblins, and knock on
neighborhood doors for candy.  This
year, kids will also be in search of
jingling pockets full of coins as they
“Trick-or-Treat for UNICEF.”

Parents, children and their
communities can help the U.S.
Fund for UNICEF by filling up
orange UNICEF boxes or donating
change through a Coinstar
machine while on a trip to the
supermarket.

Coinstar, the world’s leading
coin-counting company, helps
UNICEF’s fundraising program
by adding a donations feature to
its supermarket-based machines.
This feature makes it easy to give
a direct contribution to the U.S.
Fund for UNICEF. Folks can sim-
ply pour their loose change into
the machine, which automatically
counts the coins and prints out a
tax-deductible receipt.

Instead of waiting for trick-or-
treaters to come knocking, Ameri-
cans are urged to visit one of
nearly 10,000 self-service coin-
counting machines found through-
out the country. The U.S. Fund for
UNICEF works for the survival
and protection of children in
underdeveloped countries through
education, advocacy and fundrais-
ing. Funds collected through Coin-
star this Halloween will help
UNICEF immunize children
against polio worldwide.

To obtain “Trick-or-Treat for
UNICEF” cartons, call (800) 252-
KIDS or visit www.unicefusa.org.
For a store location nearest you,
call 1-800-928-CASH or visit
www.coinstar.com.

Look for trick-or-treaters with
orange UNICEF cartons or visit
Coinstar coin-counting machines
at the supermarket to make a
donation.

(NAPSA)—Up to 15 million
American youth do not participate
in structured educational or recre-
ational activities during after
school hours (U.S. Census Bureau,
Urban Institute estimates, 2000).
That’s a serious problem. Youth
with nothing to do after school are
more susceptible to violent juve-
nile crime, substance abuse and
poor academic performance.

The 4-H movement is respond-
ing to this problem with 4-H After-
school, an initiative to increase the
quality and quantity of after school
programs in the community and
nationwide. The aim is to provide
more young people with outstand-
ing learning opportunities through
which they can have fun, stay safe,
and develop social, emotional,
physical and academic skills.

4-H introduced 4-H Afterschool
during National 4-H Week in
October in support of Lights On
Afterschool! Thousands of commu-
nities across the country marked
the occasions by raising aware-
ness of the need for after school
programs.

Easily accessible to anyone in
youth development, 4-H Afterschool
provides a vast reservoir of exper-
tise. The user-friendly resource
guides, for example, explain how to

establish 4-H clubs at after school
sites and provide training on how
to work effectively with youth. With
proven curricula covering hundreds
of topics—from leadership and
character building to aerospace and
computer science—4-H Afterschool
can also equip youth programs in
the community with the ready-to-
use tools they need to brighten
young minds and spirits.

To learn more about 4-H
Afterschool, visit www.4hafter
school.org.

Strengthening America’s After School Programs

***
Since the house is on fire let us warm ourselves.

—Italian proverb
***

***
As always, victory finds a hundred fathers but defeat is an orphan.

—Count Galeazzo Ciano
***

***
Good company in a journey makes the way seem the shorter.

—Izaak Walton
***

The average American house-
hold uses about 110,000 gallons
of water a year.

***
Friendship often ends in love;
but love in friendship—never.

—Charles Caleb Brown
***




