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Music CD
Supports Education

(NAPSA)—There’s a rising star
in the music industry.

The Heineken Music Initiative,
dedicated to supporting music edu-
cation in urban communities, is
releasing the second volume of its
critically acclaimed series, includ-
ing tracks from some of today’s
biggest artists.

The Heineken Music Initiative
recently donated $50,000 to VH1
Save The Music.

Produced and distributed in
partnership with Def Jam, the
album features the single “Stylin’,”
from hip-hop diva Foxy Brown, as
well as hot tracks from Ja Rule,
Musiq, Lovher, NorE, Loon, Baby
(Cash Money Millionaires), Red-
man and Method Man.

Like the first volume in the
series, the album will raise funds
to support urban music-related
charitable organizations.

Founded in 2001 as a non-
profit organization, The Heineken
Music Initiative gives back to
urban communities by supporting
the development of urban music
and music education nationwide.

For additional information visit
Heinekenmusicinitiative.com.





