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(NAPSA)—Model Cindy Craw-
ford, a dedicated cancer advocate
who understands firsthand the
toll that cancer caregiving can
take on individuals and families,
is teaming with Ortho Biotech
Products, L.P., to encourage par-
ticipation in Strength for Caring™,
a national education and support
program for cancer caregivers.

The Strength for Caring pro-
gram offers workshops across the
country in conjunction with local
hospitals, healthcare facilities and
cancer centers; a toll-free number
for more information (1-888-I-
CARE-80); and online resources at
www.StrengthForCaring.com.

“It was extremely difficult for
my entire family when my younger
brother was suffering from leu-
kemia,” says Crawford, who ulti-
mately lost her brother to the dis-
ease. “My mother was his primary
caregiver, but we all were deeply
affected by the emotional and phys-
ical tolls of cancer caregiving.”

“My family was not fortunate
enough to have the support of a
program like Strength for Caring
when my little brother was ill—we
faced the tough challenge of care-
giving alone,” she continues. “Now
caregivers can get the help they
need from the Strength for Caring
program, which provides support,
empowerment and practical coping
mechanisms for cancer caregivers.”

Crawford, the national spokes-
person for Strength for Caring, will
raise awareness of the program
and caregiving issues through a
variety of activities. In addition to
her participation in a national
media campaign, Crawford’s story
will be highlighted on the cam-
paign web site, and she will be pro-
vide the voice greeting for the toll-
free number. She also will be
featured on a Strength for Caring
campaign poster that will be dis-
tributed to doctors’ offices, health-
care facilities, community centers
and advocacy organizations.

Strength for Caring workshops
are conducted by accredited nurses
and social workers who undergo
formal training to facilitate the
programs and are attended by peo-
ple with family members or loved

ones with cancer. The program
curriculum includes a range of top-
ics and addresses the needs of
caregivers by helping them to:

• understand cancer and its
treatment;

• manage common symptoms
such as fatigue and pain;

• meet the physical/emotional
needs of patients with cancer;

• deal with changing family
roles; and

• improve their own physical
and mental health.

Strength for Caring sessions
focus on ways to improve care at
home and teach valuable problem-
solving and communication skills.
During the workshops, caregivers
are encouraged to share their expe-
riences in order to learn from each
other, and sessions are tailored to
address the concerns of the group.
In addition, facilitators provide a
variety of local and national re-
sources to ease the challenges of
caregiving. With an enhanced
understanding of cancer and
knowledge of available resources,
caregivers are able to provide bet-
ter care to the patient, themselves
and their families.

“I urge families and friends of
loved ones with cancer to visit the
Strength for Caring web site,

www.StrengthForCaring.com, to
find out more about the program
and local event information,” says
Crawford.

Nearly 1.3 million new cases of
cancer are expected to be diag-
nosed in 2002. Since 1990, about
16 million new cancer cases have
been diagnosed. These statistics
are an unfortunate, but real re-
minder that this year alone, mil-
lions of families will be thrust into
the unrehearsed role of cancer
caregiver.

Over the years, the role of the
family caregiver has changed sig-
nificantly to include providing ad-
vanced care in the home. In fact,
after discharge from the hospital,
many patients continue to receive
complex treatments, such as home-
administered chemotherapy, intra-
venous therapies and elaborate
post-surgical care.

According to a study conducted
by the National Family Caregivers
Association, 54 million adults, or
26.6 percent of the U.S. adult pop-
ulation, provide care for an elderly,
disabled or chronically ill relative
or friend. Caregivers often risk
their own health status while dedi-
cating themselves to the health
and well-being of another. Commu-
nity-based education and support
for caregivers helps to relieve the
stress of this demanding role.

Ortho Biotech Products, L.P., a
leading biotechnology company
that markets treatments for cancer
patients, has supported Strength
for Caring since 1998. The pro-
gram previously had been adminis-
tered by the University of Pennsyl-
vania School of Nursing. In 2002,
Ortho Biotech plans to expand the
Strength for Caring program
beyond its current reach to cancer
caregivers. In May, the company
launched Strength for Caring for
HIV/AIDS caregivers, and tailored
the program to provide education
and resources that address the
unique needs of this community.

For more information on
Strength for Caring, or to find out
about local events, caregivers can
call the toll-free hotline—1-888-I-
CARE-80 or visit the web site at
www.StrengthForCaring.com.

Program Helps Caregivers Provide Support To Loved Ones With Cancer

Model Cindy Crawford is
spreading the word about
Strength for Caring, an educa-
tion and support program for
cancer caregivers.
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(NAPSA)—School may be out, but
for most families that doesn’t mean
schedules slow down. With soccer
practice, swim team and family vaca-
tion there are many opportunities to
take great photos and preserve the
memories of the summer.

The popularity of digital cam-
eras is increasing every day.
Nearly 10 million digital cameras
will be sold in the United States
this year, compared with 15 million
film cameras, according to Info-
trends. In five years, the number of
digital cameras sold is expected to
double as the sale of film cameras
declines. Digital camera prices now
start below $200. 
Is going digital right for you? 

Consumers have been thrilled
with the instantaneous power of
digital photography, but for most,
the enjoyment ends at the camera.
Taking the pictures is easy, but
sharing them (which is why most
people take pictures in the first
place) is hard. 

Fortunately, Apple has taken
the lead in making digital photog-
raphy fun and easy for consumers.
With Apple’s new iPhoto
(www.apple.com/iphoto), it is
incredibly easy to organize, edit
and share photos, making this
free application an ideal extension
to any digital camera. 

After you plug your digital
camera into a Mac, last weekend’s
soccer photos are automatically
downloaded and organized into a
photo library. iPhoto allows users
to scroll through their photos, add
titles or keywords, search their
entire library for specific photos,
or organize sets of photos into dig-
ital albums.

iPhoto’s editing tools make it
super-easy to crop, adjust the
brightness and contrast, or elimi-
nate red-eye. 

Perhaps the most exciting thing
about iPhoto is the variety of ways
you can share those photos with
family and friends, such as: 

• Kodak Prints: Place orders for
Kodak prints of your favorite shots,
right from iPhoto. The easy order
form allows you to select from pop-
ular picture sizes such as 4x6 all
the way up to a 20x30 poster. Those
great pictures from last weekend’s
wedding will arrive on your
doorstep in just a few days. 

• Photo books: Chronicle the
swim team’s winning season with
a professionally printed and
bound photo book. These beautiful
keepsakes allow you to arrange
photos and add captions to tell a
story. Books are easy to lay out,
following templates that range
from fun to professional. The fin-
ished book is printed on glossy
paper and bound in a linen cover. 

• E-mail: Keeping friends and
family up to date via your latest
photos is a snap—any picture can
be e-mailed automatically from
iPhoto. 

• Personalized Web site: That
collection of your son’s graduation
photos can be posted to a Web site
from just one click in the iPhoto
application. Within minutes
you’ve added picture titles, cap-
tions, and published to the Web.
iPhoto automatically provides a
Web site address where the photo
album is published so anyone who
has a connection to the Internet
can share in the memories. 

• From the printer: Pictures of
your pool party can be printed and
shared before the guests even
leave. Print directly from your color
printer at home—in standard print
sizes, greeting card, contact sheet
or even a full page layout. 

With all these creative ways to
use and share photos, you and the
kids are sure to get excited about
photography this summer. For
those interested in learning more,
Apple offers free classes on digital
photography at Apple Retail
Stores—visit www.apple.com/retail
for the closest store. 

Plunge Into Digital Photography 

(NAPSA)—The world’s largest
arthritis study is seeking
patients to help compare the
effects of a new investigational
medication with those of two
commonly used arthritis drugs.
The study is for people age 50 or
older with osteoarthritis, the
most common form of arthritis,
called TARGET (Therapeutic
Arthritis Research & Gastroin-
testinal Event Trial), the study
will enroll more than 18,000
patients from over 800 centers
worldwide. To find out if you
qualify for the TARGET study
call, toll free 866-4-OA-TRIAL
(866-462-8742).  TARGET is
sponsored by Novartis, a pioneer
in the development of safe and
efficacious treatment for arthri-
tis and pain.

It’s a given—calcium keeps
bones strong. New studies, how-
ever, suggest that calcium may
also help lower high blood pres-
sure and it may reduce the risk
of colon cancer, kidney stones
and tooth decay. There is also
speculation that calcium has a
role in weight management. You
can eat more calcium by choos-
ing four calcium-rich foods a day
including dairy products and cal-

cium-fortified juices, cereals or
breads. For example, Total cere-
als, whole-grain breakfast cere-
als have 100 percent of the daily
value of at least 11 vitamins and
minerals, including calcium.

There are many factors to con-
sider when you are rolling over
retirement asset when changing
jobs. If you’re considering rolling
over retirement assets into an IRA
or want more information, you can
speak to an American Express
retirement specialist by calling the
IRA Solutions Center toll-free at 1-
866-IRA-ADVICE. Or, for more
information about financial plan-
ning, visit the company’s Web site
at www.americanexpress.com/IRA.

(NAPSA)—When outdoor activ-
ity increases, so does concern for a
serious public health problem—
Lyme disease. Nearly 18,000
human cases of Lyme disease were
reported in 2000. However, health
officials believe that only one in 10
cases are actually reported. The
Maxforce Tick Management Sys-
tem is the newest  weapon
against Lyme disease and is
available through licensed appli-
cators. The product is approved
for use by the EPA under the pro-
visions of Section 18 of the Fed-
eral Insecticide, Fungicide and
Rodenticide Act. For more infor-
mation, and to find a licensed
professional in your area, visit
www.MaxforceTMS.com or call 1-
800-843-1702. 

Until recently, poison ivy treat-
ments have only temporarily
blocked the itch, but have not
addressed the root cause of the
reaction. Zanfel Poison Ivy Wash
can eradicate the painful and irri-
tating symptoms of poison ivy, oak
and sumac by actually removing
the urushiol oil from the skin so
the area can begin healing. The
wash typically takes only one
application. It is available at retail
and independent pharmacies. For
more information or to locate a

pharmacy that carries it, visit
www.zanfel.com or call 1-800-401-
4002.

One learning company is seek-
ing to fill the void in home tutor-
ing by offering Web-based reading
and math tutoring for students in
grades 3 to 9. eSylvan uses tech-
nology that enables the student
and a state-certified teacher to
have a two-way audio dialogue
just like a conversation on the
telephone, using a hands-free
headset connected to the home
computer. For information about
this new service, parents and
teachers can visit www.esylvan.
com, or call 1-800-eSylvan.

Future president Franklin D.
Roosevelt spent much of his
youth summering at Campobello
Island in New Brunswick,
Canada. His cottage is now part
of a joint Canadian-American
international park.

The baseball stadium with the
largest seating capacity is 3COM
Park at Candlestick Point, home
of the San Francisco Giants. The
stadium holds 63,000 fans.




